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AnnoTtauusi: O0pa3oBaTebHbIE YCIYTH — 3TO TOBAp, MOJB3Y OT KOTOPOTO IMOJydaeT B
NEPBYIO OYepesib, TOT, KTO €ro MOoTpedisieT (JIMYHOCTh U TOCYAApCTBO), HO OMOCPEIOBAHHO,
MOCPEICTBAM KadecTBa paboUeil CHITbI, BBICOKOTO YPOBHS J0X0/1a, BRICOKOW 3apaOOTHOM IIaThl
pabOTHHUKOB M yCTOWYMBOI'O 3KOHOMHUYECKOTO pocTa. Bece 3To ompezenseT MHBECTHLIMOHHYIO
npupoay oOpa3oBaTeNbHBIX yciyr. ClieoBaTeNnbHO, MO 00pa3oBaHHMEM B KOHTEKCTE €ro
B3aUMOJIEUCTBHSI C OHM3HECOM MOXKHO TOHMMaTh COLMAJbHBIM HHCTUTYT, B KOTOPOM
OCYIIECTBIISICTCSI MOJATOTOBKA KBAJTU(HUIIMPOBAHHOW pabo4yeil CHIIBI B COOTBETCTBHUH C
TpeOOBaHUSIMU PBIHKA, COCTOSHUEM KYyIbTYpbl, U3MEHEHUSIMU B HayKe W TEXHHUKE, a TaKxke
OpUEHTHPOBAaHHBIH Ha JMHAMHUYHOE Da3BUTHE OOIIECTBA U POCT KOHKYPEHTOCIIOCOOHOCTHU
HAI[MOHANILHOU (peruoHanbHOW) dKOHOMUKH. [IpoBoammbie pedopMbl B CHCTEME BBICIIETO
o0pa30oBaHUs HA COBPEMEHHOM 3Tare BCE €le OCTaBISAIOT HEPEIIEHHBIMU MHOKECTBO MPOOIeM
u 3anmad. ['ocymapcTBeHHas MporpaMma pas3BUTUs oOpa3oBanus u Hayku Ha 2020-2025rr.,
peammsyemass B Kaszaxcrane TpeOyeT HOBOrO ypOBHS  B3aMMOOTHOUICHHH  MEXIy
00pa30oBaTeIbHBIMH YUPEKICHUIMU, OU3HECOM, 1 001IecTBOM. HecoMHeHHO, OM3HEC MOHUMAET
Y 3a/1a4¥, ¥ TPYJHOCTHU BBICIIEH IIIKOJIBI U B 1I€JIOM TOTOB Y4aCTBOBaTh B TAKHX IpoLIeccax, Kak
pa3paboTka mpodeccHoHaIbHBIX CTAaHAAPTOB, (HOPMUPOBAHHE KOHTEHTa O00pa30BAaTEIbHBIX
MporpaMM, MOHHUTOPUHI TIOTpEOHOCTEW pBIHKA Tpyda B PAa3BUTUM HHHOBALIMOHHOIO
obpazoBanus. OgHAKO HY)KHBI HOBBIE 3(P(PEKTHUBHBIC MOJEIH U MEXaHU3MbI B3aHMOJICHCTBHSA
BY30B U OW3HEca, OCHOBAaHHbIE Ha CHUCTEMHOM IIOAXOJE€, BKJIIOYAIOIIEM 3KOHOMHYECKHE,
yIpaBJIeHYECKHEe M TpaBOBble acmeKThl. llembio ucciegoBaHus SBIsIETCS pa3padoTka
TEOPETUYECKNX, MPAKTUYECKUX, METOJAMYECKUX PEKOMEHIAIMi MO COBEPIICHCTBOBAHUIO
MoOJleield  B3aUMOJICHCTBUS MEXIYy By3aMH M OHM3HEC-CTPYKTypaMH, KOTOpPOE TO3BOJIUT
peanu30BaTh THHOBAIIMOHHOE 00pa30BaHKE BHICOKOTO KauecTBa.

KiroueBble cioBa: oOpa3oBaHue, Ou3Hec, B3auMoJeHCTBHE 0o0pa3oBaHusi U Ou3Heca,
MOJIeNb, KoJtabopalius, By3, OM3Hec-co00I1IeCcTBO, PIHOK TPYy/Aa, MHHOBAIIHH.
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BBenenue

B coBpeMeHHBIX yCIOBUSAX Pa3BUTHS SKOHOMUKH 3HAHWH BBICIIEE 0Opa30BaHHUE UIPaeT
KIIIOYEBYIO POJIb B MPOLBETAHHM TOCYAApPCTBA, BBHICTYMAs 3aJIOTOM OJaromoiry4yusi oOIiecTsa.
OTO BO MHOI'OM JIETEPMUHUPYET HOBBIE CTPATErMUECKUE BEKTOPBI Pa3BUTHs 00pa30BaTEIbHbIX
yupexeHul (YHUBEPCUTETOB), HAIIPABJICHHBIX, B YCIOBUAX INI00OAIBHBIX BBI30BOB U pacTyIIeH
KOHKYPEHLIMM, Ha MHHOBALIMOHHBIE MOJAXOAbI K OpraHM3aldu 00pa3oBaTelbHOro Ipolecca,
MHTETpalui 00pa30BaTEIbHBIX TEXHOJOTHH M PEaTbHOTO CEKTOpPa B KOHTEKCTE OTKPBITOCTH
o0pa3oBaHUsl KaK CUCTEMbl. be3ycioBHO, 4eM BbIlIEe NpebsBIsieMble SKOHOMUKOM 3HaHUM
TpeOOBaHUS K COJCPKAHWI0O W KA4eCTBY BBICIIETO OOpa3oBaHMs, TeM Oojiee OIyTHMa
HE0O0XOAMMOCTh NEPEOPUEHTALIMN 00pa30BaTEIbHOTO Ipoliecca Ha 3arpockl OusHeca. B aTom
cilydae, CHEIHMaJIMCThl Ha BBIXOJE M3 By3a MOMHMO 3HAaHHH, 00menpodeccHOoHaNbHBIX H
CHELMAIbHBIX KOMIIETCHIUNA OYyAyT CIIOCOOHBIMM K OOYUYCHHMIO M MEpeoOy4YeHUIO0 B TEUeHHE
®u3HW, ¢ npucynmMu uMm SOft SKills: yHuBepcasbHOCTB, TMOKOCTH, yMEHHE pabOTaTh B
KOMaHJie, OCBauBaTh HOBbIE TexHOJOruu. [Ipodeccronan «HOBOM Gopmanum» npeBpamiaeTcs B
TJIABHBIN MUCTOYHUK WHHOBAIIHIA, (bakTuuecku OTIpeACIIAIOIINX rJ100aJIbHYIO
KOHKYPEHTOCIIOCOOHOCTh ~ OOLIECTBEHHOI'O M 3KOHOMHYECKOTO  pa3BUTHA  CTpaHbI.
CnenoBarenbHO, (OpMHpPOBaHHE CTPATETHYECKOTO B3aUMOJAEUCTBUS BY30B C OH3HECOM
peanbHO sBIseTCS (YHAAMEHTOM COLMAIbHO-PKOHOMUYECKOIO pa3BUTHsI, OCHOBAHHOI'O Ha
3HAHMUAX M MpPEIroJiaraeT Ba)XXHOCTh JKU3HEIEATEIbHOCTU O00pa30BaTEIbHBIX YUPEXKIECHUH B
YCJIOBUSAX TUHAMUYHBIX U3MEHEHHUH BHEIIHETO OKPYKECHUS.

[lo MHeHUIO aBTOPOB, CEroAHs MOj 00pa30BaHUEM B KOHTEKCTE €ro B3aUMOJEHCTBUS C
OM3HECOM MOKHO NOHUMATh COLMAIBHBIA HHCTUTYT, B KOTOPOM OCYIIECTBIISETCS IMOATOTOBKA
KBaJIM(ULIMPOBAHHON palbouel CUbl B COOTBETCTBUU C TPEOOBAHUSMU PBHIHKA, COCTOSIHHEM
KyJIbTYpbl, U3MEHEHUSAMU B HayKe U TEXHHUKE, a TaKK€ OPHUEHTUPOBAHHBIN Ha JHHAMHYHOE
pa3BuTHE oOOLIECTBA U POCT KOHKYPEHTOCIIOCOOHOCTH HAI[MOHAJIbHOU (peruoHaibHOM)
SKOHOMHUKH.

[IpoBoaumbie pedopMbl B cUCTEME BBICHIETO 00pa30BaHUs HAa COBPEMEHHOM 3Talle BCe
ellle OCTaBJIAIOT HEPEUICHHBIMH MHOXECTBO mpoOieM u 3amady. OCHOBHBIMH TNPUYUHAMH
CKJIa/IBIBAIOIIEICS CUTYallUd MOKHO CUHTATh!

—OTCYTCTBHE YETKOTO OIPECICHUs] IO COTPYJHHYECTBA C OOLIECTBOM B XOJ€
pedopMHpOBaHUS CHCTEMBI OO0pa30BaHMSA, KOTOpas OJHO3HAYHO 3aTParuBaeT MHTEPECH
3HAYUTEJIbHOM YaCTH rpak/JaH;

—OTCYTCTBUE YETKOTO  COIJIACOBAaHMUS  IPOLECCOB  MOJEPHMU3ALMM  COACP)KAHUSA
o0pa3oBaHUsl C MPOBEACHHEM 3KOHOMHYECKHX, OpPraHM3aLMOHHBIX pedopM, pa3BUTHEM
IIPABOBOI'O MOJISl M 00ECIIEUYEHUsI HOBBIX MEXAHU3MOB,;

—cnabasi CBs3b IMPOLECCOB aJaNTallid BBICIIETO OOpa3oBaHUs C PEaJbHBIM CEKTOPOM
SKOHOMUKH U OU3HECOM.

l'ocynapcTBeHHass mporpamMma pa3BuTHs oOpa3oBaHust M Hayku Ha 2020-2025rr.,
peamuzyemass B KazaxcraHe TpeOyeT HOBOIO ypPOBHA B3aUMOOTHOIIEHUH  MEXAy
00pa30BaTEeIbHBIMU  YUPEXKACHUSIMH, Ou3HecomM, M oOmectBoM. HecomHeHHO, Ou3Hec
IIOHUMAET U 3a/1ayd, U TPYAHOCTH BBICIIEH IIKOJBI M B LIEJIOM IOTOB Y4acCTBOBATh B TAKHX
mporeccax, Kak pa3paboTka MpopeCCHOHAIBHBIX CTAaHAAPTOB, (HOpPMUPOBAHHE KOHTEHTA
00pa30BaTENIbHBIX IMPOrpaMM, MOHHUTOPUHI IOTPEOHOCTEH pbhIHKA Tpyla B pa3BUTHH
MHHOBAIIMOHHOTO 00pa3oBaHus. OHAKO HYKHBI HOBbIE 3()(EKTUBHBIC MOACITH M MEXaHU3MBI
B3aUMOJICHCTBHSI BY30B M OM3HECa, OCHOBAaHHBIE HAa CHUCTEMHOM IIOJIXOJE, BKJIIOYAIOIIEM
SKOHOMUYECKHUE, YIIPABICHYECKUE U IPABOBBIEC ACIIEKTHI.

ABTOpBl  pa3fensAlOT TOYKY 3pEHHUs POCCHHMCKHMX HccienoBaTenel KacaTeabHO
KoJITabopay  CUCTEMbI BBICIIETO 00pa3oBaHMs M OW3HEC-COOOINECTBa, KOTOpas JOJDKHA
pa3BUBATHCS B CIEIYIOUIMX HANPABICHUIX:
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—(opmupoBanue npohecCHOHATBHBIX CTAHIAPTOB C y4acTHEM OU3HEC-COO0IecTBa;

—ydJacthe Ou3Heca B (OPMHPOBAHWU pEHTHHTa Y4YeOHBIX 3aBEICHU HA OCHOBE
YCTAaHOBJICHHSI COOTBETCTBHS KadeCTBa ITOJATOTOBKH CIEIUAIMCTOB IMOTPEOHOCTSM PpBHIHKA
TpyAa JUisl TIOMYYCHUS HAJCKHOHW HWHPOpPMAIMM O KOHKYPEHTOCIIOCOOHOCTH BYy3a W €ro
BBIITYCKHHUKOB;

—CO3/IaHHEe KOPIIOPATUBHBIX YYEOHBIX IICHTPOB TMOATOTOBKH U TEPETOATOTOBKH
paboOTHHUKOB Ha Oa3e cucTeMbl MpodeccruoHanbHOro oopasopanus. [1]

B o510l CBA3M, WeJbK [TaHHOM CTaTbU ABJISETCS HUCCIEJOBAHME IIpollecca
B3aMMOJICHCTBHSI C TOYKH 3PCHHS CTPATETHYECKOTO MapTHEPCTBA BBICHICTO OOpa30BaHHS U
Ou3HEeCc-coOOIIeCTBa, BBIABICHHE KIIOUEBHIX (AKTOPOB M MOJCICH COTPYJHUYECTBA
(bOopMHUPYIOIIUX WHHOBALIMOHHOE 00Pa30BaHKUE BHICOKOTO Ka4eCTRa.

MaTepnanm U METOAbI UCCJICAOBAHUA

B kadecTBe OCHOBHBIX MAaTEpPHAJIOB aBTOPHI HCIIOJNB30BAIM HAYYHBIE TpPYIbl H
nyOoJIMKAalMU MO HM3YYEHHIO 3apyOe)KHOTO ONbITa B3aWMOJAEHUCTBHS cdepbl 00pa3oBaHHUs U
On3Heca, aHAIUTHYECKYI0O HH(MOPMALHUIO IO TEME HCCIECIOBAaHUS, SKCICPTHHIE CBEICHUS
KacaTelbHO  3()()EKTUBHOCTH  CYIIECTBYIOIIMX  MOJEJCH  IMOCTPOEHUS  HapTHEPCTBA
CTEHKXOJIZICPOB. ABTOpaMH TIIATEIbHO H3YYEHBl HCIOJIb3yeMble MOJEIH, BBISBICHBI HX
CUJIbHBIC U CJ1a0bIe CTOPOHEI.

HccnenoBanue omnmpaeTcs HA METOABI M MPUHIMIIBI CUCTEMHOTO, CPAaBHUTEIBHOTO U
(aKTOpHOTO aHajdM3a W CHHTE3a, MO3BOJIIOIINE BBIIBUTh TEHACHIMA DAa3BUTHS BY30B,
YCTQaHOBUTH  NPUOPHUTCTHBIC  HANpPaBJICHHUS  IOCTPOCHUS  WHHOBAIlMOHHOW  MOZEIH
COTpyZAHUYECTBA C OM3Hec-cpefol M MACHTU(UIMPOBATh Hanboyiee OIaronpusiTHbIE (OPMBI
B3aUMOJEUCTBHS 00pa30BaTEeNIFHOI OpraHu3aluy U Ou3Hec-coo0IIecTBa.

Pactymas mexxaynapoaHas KOHKYPEHIUS U IMHAMUYHBIE TEXHOJIOTHYECKUE N3MEHEHHS
NOOY)XKIAal0T aKTUBHO MOOWIPATh B3aMMOJACHCTBHE MEXAY YHHBEPCHTETaAMHU U OH3HECOM.
[Momobnast komnabopamus, Kak CpPEICTBO TMOBBIMICHUS A((HEKTHBHOCTH WHHOBAIIHA,
oOecrieunBaeT OBICTPYIO W YCIEIIHYIO Iepeaady pe3yJlbTaToB HCCIeJOBaHMA B OW3HEC,
CHOCOOCTBYS POCTY M OJarocOCTOSHHIO SKOHOMHUKHA. BO3MOXHOCTH Ui  TakKoOro
B3aUMOJEHUCTBHS TOCTATOYHO OOIINPHBI.

HccnenoBaTenu NpeACTABISAIOT PA3IMYHBIE THUIIOJIOTUU MOCTPOSHUS OTHOLICHHWH JUIS
s dexTuBHOrO B3auMoseiicTBus. OnHAKO CO3JaTh TUIOJIOTHIO, KOTOpas oTpaxkayia Obl BCe
BO3MOJKHBIC HAINPaBJICHUSI B3aUMOJICHCTBUS MEXIY YHHUBEPCUTETAMU M OM3HECOM, SIBIISETCS
CJIOKHOM 3a1auei.

OpHUM M3 BapHaHTOB SABISIETCS MPOCTasl KiaccH(UKanus, Ha OCHOBE (hOPMaIbHBIX
npu3HakoB. To ecTh, B3anMoIeiicTBUE MEXKIy YHUBEPCUTETAMU U OU3HECOM OCYIIECTBISETCS
10 pa3Nu4HbIM opMalibHBIM U HeopManbHbiM KaHanaMm. [2], [3]. Moxno paccmaTtpuBaTh 10
KaHaJIOB, KOTOPbIE BAYKHBI JUIS B3aMMOJICHCTBUSI YHUBEPCUTETOB M OM3HEC-cooOmIecTBa. (CM.
Tabaumy 1)

Tabéumuna 1 — Kanaasl B3anMopeiicTBisl yHHBEPCUTETOB M OH3Heca

*@MopMaabHbIe KaHAJIBI HedgopmaibHbie
CoBMecTHBIE HCCI€I0BAHUS- HayuHble my0JMKanuu B aKaAeMUYECKHUX JKypHAIax
HACCJIEN0BATEIbCKUE  IPOEKTHI, BBIIOJIHAEMBIE | APYTUX CICIHUATU3UPOBAHHBIX CPEACTBaX MAaCCOBOM
YHUBEPCUTETAMHU, YACTUYHO WJIH MOJTHOCTHIO nHpopMmarmu. Haykoemkre OM3HECH CHIIHBHO
(uHAHCHpYEMBbIE OM3HECOM. JIOTIOJHSAIOT (PyHIaMEeHTAIIbHBIC aKaJIeMHUYECKUe
IIpoeKThl MOTYT OCYLIECTBIIATHCS YEPE3 uccnenoBanus, 1 HUOKP ux xomnanuii, kak mpaBuio,
KOHTPAKTHBIE CITY>)KOBI U aKaJeMUYEeCKUE MOTYT UCTIOJh30BATh UCCIIEAOBATENbCKHAE TyOINKAINN
KOHCYJIbTAIINH, KOTJIa OU3HEC 3aKa3bIBacT [4].
YHHMBEPCUTETAM IPOBECHUE HCCIIEAOBaHUI.
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UccnenoBarenbekue Ciny:k0bl CO3MAI0TCS IS
pemieHusi KOHKPETHOH MpoOiieMbl OM3Heca W
JUIS CO3JIaHMsI HOBBIX 3HAHUM B COOTBETCTBHHU
co cnenudpukanuelr OW3HECa H  HOCAT
MPaKTUYECKUN  XapakTep.

Onepaunu ¢ HHTENIEKTYaJbHOM
coocTBeHHOCTbI0 (MC) - nuIeH3upoBaHue |
npogaxa MC. Hampumep, maTeHTsl U
nuieH3uu (Co3IaHHbIe YHHBEPCUTETAMH)
JTUIECH3UPYIOTCS U MPONAIOTCS OU3HECY.

KondepeHuun M HETBOPKHUHI - MOLYT IPOBOJUTHCA
KakK OQ)HHI/IaJILHLIe MEPOIIPUATHA HJIU KaK
MEPOTPHUATHS TI0 PACIPOCTPAHEHUIO WH(POPMAIIHH, HO
TaKkKe ¥ B 0oJiee HeopMaTLHOM 00CTaHOBKE, HATIPUMED,
TaKUX KaK BCTPEYM MW KOHTAKT C BBITYCKHHUKaAMWU HWJIN
Koyuzeramu [4].

HccnenoBateanckass MOOMJIBHOCTD -
[TOCTOSIHHBIE, ¥ BPEMEHHBIE KOJUIEKTHBBI
YHUBEPCUTETCKUX HCCIIEI0OBATENEH,
pabortaromux B Om3Hece, W Haoboport. T.e.
KaHaJIbl ¥ CBSI3U - "OpOKEpHI 3HAHMM" WITH
"MpeoIoIeHne TPaHUIl" MEXKITY
YHHBEPCUTETAMU M OHM3HECOM, IOCKOJIBKY
OHH XOpOIIIO TOHHUMAIOT, KaK YHUBEPCHUTET,
Tak u 6usuec. [5], [6]

leorpaduyeckas 6JIM30CTh - CIIOCOOCTBYET CO3/TaHUIO
cetelt 1 HehopMaTbHOMY B3aMMOICHCTBHIO MEKITY
YHHBEPCUTCTCKMMHU U OM3HEC-UCCIICA0BATEIISIMU.
Hayunble napku psoM ¢ YHUBEPCUTETaMHU,
nmabopaTopu GUPM B YHHBEPCHUTETCKUX TOPOIKAX WIIN B
YHUBCPCUTCTCKUX MOMCIICHUAX.

CoBMeECTHBIE HCCIIEIOBAHMS YaCcTO MPOBOJIATCS HA
MECTHOM YPOBHE, a TakXKe B OJHM3IIeXKAIIUX pPEernoHax,
4TO MOAYCPKHUBACT BAXKHOCTh HAJIUY U
WCCIIEIOBATENbCKIX MHCTUTYTOB B HETIOCPEICTBEHHOM
reorpayuueckoi OJU30CTU OT OM3HEC-CTPYKTYP, a
TaK)Ke 3HAYMMOCTh YHHBEPCUTETA JIJIsl IKOHOMHUYECKOTO
pocTa perruoHoB.

YuauBepcurerckas cnMH-0(p¢) KOMIAHUA -
9TO KOMIIaHHUs, CO3/aHHAasl y4eHbIMHU (MU
BBIIYCKHUKAMHU) JUIsL Pa3sBUTHS U
KOMMEpLHaIU3alil 3HaHUH (pe3ysbTaTtoB
HCCIICIOBAHUIA).

CoBMecTHOe HCHOJIb30BaHME 000pPYI0BaHMS
OTHOCUTCS K YHHBEpPCHTETaM W HX Ou3Hec-
napTHepaM, KOTOpbIe COBMECTHO TOJIb3YIOTCS
KOHKPETHOH HH(PaCTpyKTypoil: madopatopusiMu U
000pyIOBaHUEM.

Kak npaBuiio, co3nanue 1abopaTopun 4acTo 00XOAUTCS
noporo. ClieoBaTelibHO, B YHUBEPCUTETAX YacTO €CTh
abopaTopum, KOTOPbIE MOKHO MCIIONIB30BATh KAK IS
00y4eHus CTYACHTOB, TaK U JUIS IPOBEACHUS
WCCIIeTIOBAHUIA s OH3Heca.

Mo0OunabHOCTB paboueii
[OCTYIUIEHHE  BBITYCKHHUKOB
paboty B OH3HecC.
Poccuiickue aBtopel [7] yTBEepKmarOT, dTO
CTYJICHTBI SBIIIIOTCS  HauOojiee  BaKHOU
(hopMoii mepeaun 3HaHWI B OM3HEC.

CHJIBI -
BY30B Ha

CoBMecTHOe 00y4eHHe BKIIIOYAET KypChl U
HeTIpephIBHOE 00pa30BaHue, PEIOCTABIIEMbIE
YHUBEPCUTETAMH KOMIIAHUSM, @ TaK)KE TOCTEBBIC JICKIINH
¥ MacTep KJIacChl, POBOANMBIEC OM3HECOM B
YVHUBEPCHTETE.

OOyueHne TaKXke CBA3aHO C MOOMIBHOCTBIO paboueit
CHJIBI, ¥ JUISl KOMITAHUH TaKXKe eCTh BO3MOKHOCTh
B3aWMOJICHCTBOBATh CO CTY/ICHTaMH BO BpeMs UX
o0OyueHusl.

* IpeArnoJararT 3aKkiitoucHue (POpMaIbHBIX JOTOBOPOB, KOHTPAKTOB U APYTUX (POPM 005A3aTEIBLCTB MEKIY

YHUBCPCUTCTOM U Ou3HECOM.

PCSIOMI/IpySI I/IH(I)OpMaI_II/II-O, IMPEACTABJICHHYIO B Ta6n1/1ue, MOKHO YBHJICTH HO3UIUIO

POCCUHMCKMX M JIpYyIMX 3apyOe€XHBIX aBTOPOB,

KOTOPBIC CUYHUTAKOT, 4YTO BCJICACTBUC

B3aHUMOJCHCTBHUS MCXKY By3aMH U Ou3HECOM YHUBEPCHUTECTHI MOTYT.
—  YBCJIMWYUTH COOTBETCTBUEC CBOUX I/ICCJ'ICILOBaHI/Iﬁ HOTpC6HOCT$IM 6H3Heca;
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- MOr'yT COHCﬁCTBOBaTB IIPUBJICUCHUTIO COOTBCTCTBYHOLLICTO OIlbITa n 3HAHUUI B
TEXHOJIOTHUECKUE PECYpChl OM3HECa;
—  TIeHEepUpPOBATh HOBBIC BOBMOXKHOCTH Ui WHHOBAIMA Yepe3 HCCIICAOBAHHUS.

[TapTHepsl, Kak MpaBWJIO,  3aBUCAT  OT TPOTHBOIOJOKHOM  CTOPOHBI U
B3aUMOJEHCTBYIOT APYr C APYroM JUIsl MOJIYy4eHHUs HEOOXOIUMBIX PECYPCOB U M'€HEPUPOBAHUS
CUHEPI'HH.

AHanu3 BOCHPUHMMAeMON Ba)KHOCTH KaHAJIOB B3aUMOJIEUCTBUSI « yHUBEPCHUTET-
Ou3Hec», TPOBEACHHBI cpeau HeMeukux ydeHblx Meiiepom-Kpamepom u IlImoxom [8]
MoKasaj, 4to Juisi Ou3Heca (hopMabHOE B3aMMOJECHCTBHE C By3aMH Ba)kKHEE, UeM IyOJIMKaI|U
Y TIATEHTBHI.

bonbiioe 3HaueHume nns OusHeca OT (POPMAIBHOTO B3aMMOJEWUCTBUS C BYy3aMU
noauepkuBaroT Takke Monjonu Waelbroeck [9].

He ®ysurec u dyrpenut [10], [11] B paMkax CBOMX HCCIEIOBAHHN MPOBEIU OMPOC
pykoBoguteneit kommanuii B obmactu HUOKP wu pa3pabGoTku MpOAYKTOB, Hay4YHBIX
uccienonatenield B MeKkcHuKe U BBISICHUIIM, YTO BCE KaHAJbl B3aUMOAEHUCTBUSA, KaK (hopMasbHbIE,
TaKk ¥ HedopMalbHblE TPUHOCAT TMOJB3Yy Ou3Hecy. Takxke BBISIBICHO, UYTO KaHAJIBI,
CBSI3aHHBIC c COBMECTHBIMU U KOHTPAKTHBIMHU HUOKP, wuHTEnneKkTyaabHOU
COOCTBEHHOCTBIO M MOOMJIBHOCTBIO UEJIOBEYECKHUX PECYpCOB (BBIMIYCKHHKH M YU€HbBIC)
OKa3bIBAalOT Ha0OJbllIEe BIMSHUE Ha JOJITOCPOYHBIE BBIrOABI Uil OusHeca. YTto Kacaercs
BJIMSIHUSI TTIATEHTOB M JinieH3uit, To Cohen W. M 00HapyKii UX BBICOKYIO MOJIE3HOCTH IS
nepeaavyn TEXHOJOTUHM B HAYKOEMKHUX cdepax Ou3Heca TaKuxX Kak OMOTEXHOJIOTHH, (hapMariusl.
A no wmuenuto J["Dcre u Ilatens [12], koTopble mpoBenHM KpyMHOMACIITAOHBIH OIMPOC
OpUTAHCKHUX AaKaJeMUYECKUX HCCIeoBaTele, UMEHHO YHMBEPCUTETCKHE HCCIIEA0BATENN
HanboJiee aKTUBHO B3aMMOJCHUCTBYIOT C OM3HECOM uepe3 TaKHe KaHAJbl KaK KOHCYJIbTAlluH U
HCCJIEZIOBAHMsI [0 KOHTPAKTaM, COBMECTHbIE MCCIIEOBaHUSA U OOydeHHe, U B MEHbIIECH Mepe
10 KaHaJly IaTEHTOBaHMUS.

B nenom, uccrnenoBanus B3aMMOJICHCTBHS YHUBEPCUTETA U OM3HECA, KOTOPhIE HMIUPOKO
paccMaTpuBalOTCS B JIMTEPAType, B OCHOBHOM OCHOBaHBI Ha (OPMaIbLHOM B3aMMOJEHCTBHH
yepe3 TaKue KaHajbl KaK KOHTPAKTHbIE HCCIIEOBAaHMs, COBMECTHBIE MCCJIEIOBAHUS WIN
MATeHTHBIE CHACNKUA. DT (POpMabHbIE KaHAJIBI MOTYT OBITh A(PQPEKTUBHBIMU MPH CO3IAHUU U
KOHCOJIMJALMY BHYTpEHHeH 0a3bl 3HaHuH 1711 Ou3Heca. OiHaKo poiib He(hOpMalbHBIX KaHAJIOB
B3aMMOJICHCTBHsI 00pa3oBaHMs UM OM3Heca Takke BaxkHa. HeopmanbHble KaHAbl OKa3bIBAIOT
OonblIOE BIAMSHME Ha MHHOBAlMOHHYIK pE3yJlbTaTMBHOCTh  Ou3Heca. B 310l cBa3W,
YHUBEPCUTETAM CJIEeJlyeT BHUMATEJIbHO YCTaHABIMBAaTh KaHajbl B3aUMOJEHCTBHUSI C y4ETOM
KOHKPETHBIX TpeOoBaHMH Ou3HEca M BO3MOXKHOCTEH YHUBEPCUTETA.

HccnenoBanus MOKa3bIBalOT, YTO B OTJEIbHBIX CTpaHaX OW3HEC M YHHMBEPCUTETHI
JEUCTBYIOT KaK [BE€ CAMOCTOSTENbHBIE CTPYKTYpbl 0€3 Kakux-mubo OTHOIIeHHH. B sTom
ciydae He(dopMalbHbIE KaHAJIBI MOTYT CO3JaTh IMEPBOHAYAIBHBINA JTOBEPUTEIBHBIN IMOIXOM
OusHeca K YyHHMBepcuTeTy. Uepe3 NOHMMaHME IOCTENIEHHO YCTAHOBATCS U (opMasbHbIe
B3anMOOTHOIIeHUs. To ecTh HepOopMabHBIE CBS3U SIBIAIOTCS OCHOBOIOJIATAOIIMMHE IIAaraMu
K ycmexy M BbIrojam (opmanbHoro B3aumoeiictBus. dopmanbHoe U HedopMallbHOE
B3aUMOJICHCTBIE HEOOXOAMMO HCIIOJIb30BaTh BMECTE JJIsi MOBBIEHUS 3(P(HEKTHUBHOCTH
WHHOBalMil. ABTOpaM HUMIIOHMpPYET TOYKa 3peHHs, uTo oOpa3oBaHue (By3) MU Ou3Hec-
COOOIIECTBO  JIOJDKHBI ~ COOTBETCTBOBATH  IPOLECCY  IOCTOSIHHOTO  83aAUMOOEUCmBUs,
83AUMOBIUAHUA W 63AUMHOU NOO0EPICKU, TIPEIONpeNeNss NPUOPUTETHBIE HAINPaBICHUS
COIMAJIbHO-O)KOHOMHUYECKOT0 pa3Butusi rocygapctBa [13]. [14]. YOemurenbHbIM sBIsSETCS
noaxon [I'. H. Manunkunoi, H. A. Kupumnosoii, H. B. PonqnoHoBoit k TOMy, 4TO «OCHOBHOM
JBUKYIIEH CHJION pa3BUTHUS COTPYAHHYECTBA SBJSETCS O00OIOAHAs 3aUMHTEPECOBAHHOCTD
rocyaapcTBa, npoecCHoHaNIbHOr0 00pa3oBaHus U OU3HECa B OATOTOBKE MPO(eCCHOHATBHBIX
KaJIpOB, YbM 3HAHUS, YMEHHS U NpodecCHOHAbHbIE KOMIETEHIIMH OTBEYAIOT TpeOOBaHUIM
COBPEMEHHOM MHHOBAIIMOHHOM SKOHOMMKH» [15]. HuTepecHa MO3ULHSA
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H.A.MuxanbueHKOBO#i, KOTOpas HCCIENys BONPOC B3aHMOBBITOJHOTO COTPYIHUYECTBA
YHUBEPCUTETOB W OW3HECA, BBIJBUTAET HUJICI0 O «TPEThEH MUCCHUN» YHHMBEPCUTETA, IJI€ BY3
«HapAny ¢ oOydeHMEeM M HayYHbIMH MCCIEOBAaHMSMHU HalleleH Ha BKJIIOYEHHE B KHU3Hb
coo0IllecTBa MOCPEACTBOM IE€peJauyd TEXHOJIOTMM, MEX-TUCUUIUIMHAPHOCTH, YYacTHUsl B
PErHOHAIILHOM Pa3BUTUH, TIOJATOTOBKH K BXOXK/ICHHUIO HA PBIHOK Tpyaa» [16].

Pe3yabTaTnl

HccnenoBanue npo6iieMbl B3aMMOAECHCTBHSI CUCTEMBI BBICIIIET0 00pa3oBaHus U OU3Heca
MOCTPOCHO Ha M3YYCHHUHU CYMIECTBYIOIIETO MEXIYHApPOIHOTO OmbITa. Eciim cMOTpeTh B TIyOb
npo0JeMbl, TO KOHIENTYyaJbHONH OCHOBOM, OMMCHIBAIOIEH KoJu1abopaluio BYy30B UM OM3Heca,
apngerca Tpoinas cnupans (Triple Helix), npennoxennas I'enpu Mukosuunem u Jloetom
Jleitnecnoppom B 1995 1. Mogenb NpeACTaBISET CEUEHUS MEXIY TpEMsl CIHUPAISIMHU:
MIPAaBUTEIIbCTBOM, YHUBEPCUTETOM M OM3HECOM, B KOHTEKCTE TE€HEpaldd HOBBIX 3HAHUHA W
CTUMYJTMPOBAHUSI HHHOBAIUH.

Mogenb TpoitHOM criMpaiy mpeTepriena 3BOTIOIUI0, B KOTOPOM MOKHO NPOCIEIUTh €€
CJIETyIOIIE BAPHAHTHI. (CM. pUCYHOK 1)

[lepBbrii BapwanT - cratuyHas Moxenb (Statist model): mpaBUTEIBCTBO Hrpaet
KIIOYEBYI0 pOJb B IUIAHUPOBAaHUM, CTUMYJIHpPYSd HaydHble H  OW3HEC-TIPOLIECCHI.
[TonoxuTenbHBIE CTOPOHBI: OM3HEC paccMaTpUBaeTCs Kak JpaiiBep SKOHOMUKH, YHUBEPCUTETHI
OCYILIECTBISIOT POJIb LIEHTPOB OOpa3oBaHMsl M HAaydyHBIX HccienoBaHud. OTpHIaTenbHbIC
CTOPOHBI: MOJIeJIb OFPAHUYUBAET CIOCOOHOCTh MHHUIIMHPOBATh M Pa3BUBAaTh MHHOBAILIMOHHBIE
peoOpa3oBaHusl SKOHOMUKH.

lozymapereo

Craniaus vopeas Moaeas ¢ cOparwofl cansso COmaICHPORASIRE MORCTS
(Statist model) (Ladaseafaise model) (Balanced model)

Pucynok 1 — Mopgeas Triple Helix [2]

Bropoit BapuanT — mozens ¢ obpartHoil cBsa3bio (Laissez-faire model): orpannuennoe
BMEIIATEIbCTBO FOCY1apCTBA B SKOHOMUKY, OM3HEC Pa3BUBAETCS B KAUECTBE JBUXKYIIEH CHIIBI,
a YHHBEPCHUTETHI ¥ TOCYIaPCTBO SIBIISTIOTCS TIOJ/ICPKUBAIOIIMMHU CTPYKTYpPaMH.

[lonoxurenbHo TO, 4TO OM3HECH Pa3BUBAIOTCS 0€3 UYPE3MEPHOrO BMEIIATENILCTBA
rocy/apcTBa, OTPUIATEIBHO TO, YTO HET HEOOXOJMMOTO B3aMMOJCHCTBUS C TOCYIapCTBOM H
YHHUBEPCUTETOM 151 (P PEKTUBHBIX HHHOBAIIHA.

Tpetuit BapuaHT - cOamaHcupoBaHHAs MOJEb TporHo# cnupanu (Balanced model): B
mpolecce pa3BUTHS, OCHOBAHHOTO HAa 3HAHUAX, YHHUBEPCHTET CTaHOBUTCS KIIOYEBBIM
JABUTATEIEM pA3BUTHS MOJCIM M TPHUHUMAET YyYacTHE B PErYIUPOBAHUU SKOHOMHKH
OJTHOBPEMEHHO C IIPABUTEILCTBOM U ¢ OM3HECOM.

BzanmopeiictBue BhICIIEro 00pa3oBaHUs M OHM3HECa INPEJCTABISICTCS KaK BaKHOE
HaIpaBJICHUE MOJCPHU3AIMH BBICILIETO 00pa30BaHMs U MOBBIIICHHS €T0 HHHOBAIIMOHHOCTH. [1o
MHEHHUIO JKCIIEPTOB, OHO MOXET OCYIIECTBIISATHCS 4Yepe3 3akKIIoueHHe JIOTOBOPOB Ha
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peanu3anuo COBMECTHBIX 00pa3oBaTeNbHBIX porpamm " UCCIIEIOBaHUH,
komMmepruanuzanuto HUOKP, tpancdep Texnonoruii u T.1.

B poccuiickoil IIpakTUKE, HapuUMep,  CYIIECTBYET  MHOXECTBO  MOJEINIEH
KOJTa0Opaly  YHUBEPCUTETOB € OM3HECOM. Y KaXAOro By3a (opMHUpYyeTcsi COOCTBEHHBIH
BapMaHT, OTpaXalolmMi  crneuupuKy  B3aUMOJEHCTBHA. MOXKHO MPUBECTH TaKue
YHHUBEPCUTETHI, KaK: MOCKOBCKHUI TOCy1apCcTBEHHBIM yHUBEpcuTeT MMeHU M.B. JIomoHOCOBA;
Cankt-IleTepOyprckuii rocy1apCcTBEHHBI  YHUBEPCHUTET; HaunonanbeHe1it
HCCIIEOBATEIbCKUN  yHUBEpcHUTET «Bpicimas mkona skoHoMukH;, YHuBepcuter WTMO;
MOCKOBCKMI  TOCYHapCTBEHHBIM TeXHMWYecKuil yHuBepcurer wuMmeHn H.O. baymana,
HanmonaneHbiit uccienoBarenbckuil siaepHbiii yausepeutet "MUOU" u ap.

Wntepec mpexacraBnsieT  Momenb, pa3zpaboTaHHas ~ ydeHbIMM  HanmoHaiabHOTO
uccienoBaTenbeckoro Tomckoro nonutexuuyeckoro yuusepcuteta (TITY) JUIS BY30B
Tomckoro peruoHa, NpPEICTABICHHAas Ha pPUCYHKE. YHUBEPCUTET BXOAUT B JCCATKY
KpynHeHmmx yHuBepcureroB Poccun. (cM. puCyHOK 2)

[lognepkka B3aMMONEWUCTBUS YHMBEPCUTCTCKUX HWHHOBALIMOHHBIX OKOCHCTEM C
Ou3HECOM MO3UIMOHUpYeTcs: TOMCKHMM YHMBEPCHUTETOM KaK JIOJrOCPOYHAasl CTpaTerus
pasButus [17].

Hccnenyemas Mojenb OTpakaeT TPU OCHOBHBIE O0JIACTH NPEAIPUHUMATEIBCKOTO
YHUBEpPCUTETa:  OOpa3oBaHWE,  MCCJIENOBaHUS,  NPEANPUHUMATENBCTBO, U chepsl
B3aMMOJICHCTBUS MEXKIY 3TUMHU 00JIACTSIMHU:

— TIpeaNpUHUMATEILCTBO — 00pa30BaHuUE;
— o0pa3zoBaHME — UCCIICOBAHUS;
— HCCIIEJOBaHMs — NIPEAIPUHUMATENBCTBO.

Mopens sBnseTcss TuUOKOHM, Tak Kak HalleJieHa Ha YHOpSAJOYEHHE OCHOBHBIX
HaNpaBJICHUH B3aUMOJEHCTBHUA MEXAy By3aMH M Ou3HecoM. Mojenp AOmyckaeT —JoOble
MoAU(UKAIMKM, TOAXOJSAIIME [ HCCIENOBAaTENbCKUX 33dad  JII0OOro  KOHKPETHOIO
YHUBEpCHUTETA B 000N MHHOBAIIMOHHON cHUCTeMe, CelM(UIHOM AJ11 KOHKPETHOTO PETHOHA U
CTPaHbI B LIETIOM.

ToMCKU# TOTUTEXHUUECKUH YHUBEPCUTET OCYIIECTBIISAET B3aUMOACHCTBUE ¢ OM3HECOM
B TPAJULMOHHBIX PAMKAaxX COTPYIHHWYECTBA. TakoW MOAXOJ K B3aUMOJEUCTBHUIO COJIEUCTBYET
(OpMHPOBAHMIO PAIMOHAIBHBIX YEJOBEYECKHX pPecypcoB. bH3Hec-coOOIECTBO aKTHUBHO
y4acTBYeT B 00pa30BaTelIbHOM MPOIIECCE CTYACHTOB OaKanaBpuaTa, HOCKOJIbKY pacCMaTpUBAET
€ro Kak MepCHeKTUBY i1 0TOOpa BBITYCKHUKOB.

* CosMecTHBI¢ 06pasoEaTeabHBIE
mporpaMMel

* MoamHOCTH ¢ HOAHOH HIH YacTHYHOH
3JAHATOCTBI I8 COTPYAHHEOB
YHHEEDCHTETOB B OH3Hece H A8
TmpeIcTAEHTETeH NIPOMBIIIIEHHOCTH B
VHHEEPCHTETAX

* HacTaBHHYECTEO, PENETHTOPCTEO,
IOCTHHT [ YUACTHE B KoHdepeHuEax

* Henpepuesoe ofipasoBanme H ofyuenne

* CrEnenguH H EEeHUYPHOE
buHaHCHEpOBaHHE

MpeanpuanMaTean

c1ge.- Ofpazosamue Ofpazosanue

* Co3gaHHE MaT0To
fm3meca

* JluuensupoBanHe

* OnwiTHOE NPOHIBOACTED

* CTa®HPOBKH CTYJEHTOB B
Upsanpuauymare Ofbpasosanme- KOMOaHHAX
JAbCTED YHuEBepcuTeT Hecnegosanua | » Henolb3oBanue
YHHBEPCHTeTCKHX J1afopaTopui
* HHQPACTPYRTYPA 318 HYEI
fm3Heca

HcecmegoEaHHE-

HecaegosaHua

Upsanpununartes

* CoBEMECTHBIE HCCAEJOBAHHA

. KomcyasTamum * Hayumwe ny6anranum

* Cnenuanmsuposamustii ofmen * KonrpakTHoe HccaeaoBanHE
uHdopManHed (CeMHHADDI, BHICTABKE)

Pucynoxk 2 - Mozaeas B3aumoaeiicTBusi yHuBepcuteroB u 0u3Heca TIIY [18]
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[lapannenbHo, KOMIIAHWM AKTUBHO Y4YacTBYIOT B 0Opa30BaTEIbHOM IPOIIECCE Yepes3
pa3BuTHEe TpodeccuoHanbHOro o0ydeHus. To ecTb, TPagUIMOHHOE COTPYAHUYECTBO
XapaKTepu3yeTcsl MPO3PavyHOCThI0O 0OMeHa MH(pOpMAIHel U YEIOBEUYECKUMHU pPECypcaMu, Tak
KaK B IIpoliecce B3aUMOJEHCTBUS y4acTBYIOT U CTYJEHTBI, M COTPYIHUKU YHUBepcuTeTa (1160
OuszHeca). PacmpocTpaHEeHHBIM KaHAJOM B3aWMOJEHCTBHS TOMCKOTO IMOJUTEXHHYECKOTO
YHHUBEpCHUTETa ¢ OM3HECOM SIBIISIETCS JOTOBOPHOE 0053aTENIbCTBO.

Opnako, B paccMaTpUBaeMON MOJEIM B HEJOCTATOYHOM CTENEHU OTpPAXKEHbI TaKHUe
BaXHbIC HAIIPABJICHUsI W OCOOCHHOCTH B3aUMOJCHCTBUS YHUBEPCUTETOB C OH3HEC-
CTPYKTypaMH, KaK MPOIECCHl YNpaBICHUs OOUIMMH pecypcaMy KOMITAHHH, KOTOPBIC BIHSIFOT
Ha TPUHATHE peUmeHuH O (UHAHCUPOBAHMM HAYYHBIX HCCIIEAOBAaHUM, pa3paboToK U
00pa3oBaTeNbHBIX TporpaMM. Takke, B MOJIENIM YETKO HE OTPa)KE€HBI ()aKTOPHI, BIHSIIONINEC
Ha TMPOLECC B3aUMOJEHCTBHSI, YTO CIOCOOCTBYET YHHUBEPCHUTETaM U OHM3HECY B OIpEIeIICHUH
MOTEHIMAIHHBIX TAPTHEPOB.

CunbpHOM  CTOPOHOW — JaHHOW MOJENU  SBISETCS  BO3MOXHOCTb — pasfesiCHHs
JIeSATEIbHOCTH 10 B3aUMOJACHCTBUIO MAPTHEPOB B COOTBETCTBUM C MHHOBAIIMOHHOM (pyHKUHEH
OTACNBPHOIO YHHUBEpPCHTETa JJS CO3JaHMA YETKOrO YIpaBJIEHUS U BO  U30eKaHUe
JyOJTUpOBaHUSI.

He MeHee nHTEpeCHBIM MOXKHO CUMTaTh ONBIT cTpaH FOro-Boctounoit Asuu. ABTOpBI
pPacCMOTpPEJIM OIBIT B3aUMOJCHCTBHUS BBICIIETO O0pa3oBaHUs ¢ OW3HecoM Mamai3uu. (cwm.

pPUCYHOK 3)
Tak, nampumep, Yuusepcuter Kebanrcaan (University Kebangsaan Malaysia,
UKM), BriroueHHbld MUHUCTEPCTBOM 00pa30BaHMsl CTpaHbl B ISITEPKY  JIYYIIAX

WCCIIEZIOBATEIILCKUX YHUBEPCUTETOB, CICIIHATM3UPYETCS B 00J1acTH 00pa30BaHus, KOHCAJITHHTA
U YIIPaBJICHUS 3]IPABOOXpPAHEHUEM. YHUBEPCUTET JIlaeT YIOp HAa YCTAHOBJIICGHUU CBS3EH C
Ou3HECOM ISt COICHCTBUS KOMMeEPIHATU3aIN pe3ylbTaTOB  HCCICIOBAHUN
VHHBEPCUTETA, MPENOCTABISICT 0a30BYH0 HHPPACTPYKTYpPY, YTOOBI TpPHBICYL OW3HEC IS
npoBeacHUs ucciaeaopanuii B UKM.

Baammidgeic rame

e rd i e
buinec - VHHBEPCHTETA B GUineca < Yuupepourer
4 v
Hun DBEALIHH M l‘:ﬂ.‘.!ML‘]’!lLIHEI.II-I.'I.iI.I]IIH
) Mepenaua TexHonornm KoncvisTposasmmne
HHOEP NPOIYKTH

¢ L k 4 L

* [lonck TeXmoIorHi

* DEIOrnaccki

PaspafioTea HOBRIX

= AHamm PhEHEL

TEXHOMOrHI
* Buanec-nukybatop

MEHEAMEHT

MHILEBEIY [PV ETOE

* OpHeHTAlHA HA pRIHOK

TPRIYETOR H s (DopMApOBAHTE HOBEIX - . K
~ pHEpo Ay * OMBIICCTRCHHEIC HAYEN * Texnononteckas
HHHOBALLHEH CTApTanos Ha Dase . HIIdH‘PMiﬂIlH'-"FiHH\: OpHeHT AL
YVHHBEPCHTETCKHX '
. . KOMMYHHEALHOHHEE H
TEXHOMOrHR d
TEXHOIOIHYCCKHE
* YVnparncane )
KOMMEPYeCKOH ‘];:.JI:«'I "_ o
HEIRHAHMOCT R H NPaEIEHHE DHEHECOM
* buorexnonorHs
* JlnuenanpoBanme = ~
* ['nruena 0 GL30NACHOCTE

Pucynok 3 - Moneb B3auMo/1eiicTBISI YHHBEPCHTETOB U Ou3Heca B Madaiizun [18]
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Tak, ¢ 1eIbI0 KOMMEPIHAIU3AIUN MPOAYKTOB HCCIIECAOBAHUN U IS TPOJABUKCHUS
UCCIIeIOBaHUI ¢ OM3HECOM B YHUBEPCHUTETE CO3/aH IEHTP WHTEIJICKTYalbHBIX TEXHOJIOTHUU
UKM-MTDC.  CoTpynHHUYeCTBO  MEXIy  YHHBEPCHTETOM W OH3HECOM  MOXET
OCYIIECTBIATHCS B paznuyHbix Gopmax, Ho B UKM 3TOT mporecc mpoTeKaeT Cleayrolunm
obpa3zom.

B ocHoBe monenu nexaT 4 KIIOUEBBIX HAMNPABICHUM COTPYIHMYECTBA, a UMEHHO, B
obnactu naHoBanmii 1 HUOKP, nepenaun TexHOIOTHNA, KOHCAIITUHTA U KOMMEPIIHAIU3AIUH.
[loTenuman Mopenu 3aKiIOYaeTcss B TOM, YTO OHAa JETaIU3UpYyeT 3aJadyd, OMHPasCh Ha
aKaJIEeMHYECKUE XapaKTEPUCTUKH U BO3MOKHOCTH YHHBEPCHUTETA.

[Tpu M3ydeHun eBpOMEMCKOro OMbITa B3aUMOACHCTBHS 00pa3oBaHus U OM3HECA aBTOPHI
BBISIBIJIM KaK TIOJIOKHTENIbHBIC, TaK W TPOOJIEMHBIC aclekThl. B kauecTtBe mpoOieM, B
YaCTHOCTH, Ha TipuMepe BenmnkoOpuTaHuu, MOKHO KOHCTAaTHPOBATh cieaytorume: [19]

1) Yenoseueckuii ¢hakmop — He BCE yUCHBIC M MPEIOJABATEIH MOTYT UATH «B HOTY» C
omsnecom. To ecTb, mpenomaBaTeld W MCCIEAOBATEINM HE JKETAl0T COOTBETCTBOBATH
TpeOoBaHUsIM OHW3HECA, HE CUYMTAIOT HEOOXOJUMBIM MUMEThH MPEANPUHUMATEILCKUE HABBIKH, a
yOeXJIeHBl B TOM, YTO BY3 — 3TO HCCIIEIOBATENbCKOE W 00pa3oBaTEeNIbHOE YUPEKIACHHE U
MOHSTHE «HCCJICIOBATEILCKUI YHUBEPCUTET» UM OJIMKE HEXKEIIH «ITPEATPUHUMATEIIbCKUN».

Takoil mOAXO CHpaBEIMB JJI MHOTHX IPENOJaBaTENEd U YUYEHBIX, KaK HaIlpuUMep,
POCCHUHCKHMX, TaK W Ka3aXCTaHCKUX. 37eChb cpabaThlBa€T Bepa B TOCYJAPCTBEHHOE
(¢uHaHCHpOBaHNE U HETOTOBHOCTH 3apabaThiBaTh (PMHAHCOBBIE CPEJICTBA CAMOCTOSITEIIBHO.

UToOBbl pemmTh MaHHYI0 MPOOJIeMY CIIEIYyeT, BO—TIEPBBIX, W3MEHUTH MBIIUJICHUE U
OCO3HaTh, YTO HAYYHOE HMCCJIEIOBAHME, BBITYCKAEMbIA CIEIHAINCT — 3TO PHIHOYHBIE TOBAPHI,
MpeIMET UHHOBAIMOHHOMN U MPEeANPUHUMATEIICKON eI TEIbHOCTH, BO—BTOPBIX, MPU3HATH, YTO
Ha pBIHKE 00pa30oBaTENbHBIX YCIAYr HY)KHA KA4eCTBEHHO HOBash OOpas3oBaTeibHas YCIIyra,
KOTOpasi OTBEYAET COBPEMEHHBIM TPEOOBAHMIM PBhIHKA TPYy/Ja U o0ecrieueHa MHHOBAITMOHHBIMH
00pa30oBaTEeIbHBIMK TEXHOJOTUSMH, YTO MPEANOIaracT BOCTPEOOBAHHBIC KOMIIECTCHIIHH.

2) Bpemennvie pamku — BpeMsi MOATOTOBKU CIICIHATMCTOB M HAYYHBIX HCCJICIOBAHHI
HE COBIAJaeT C JUHAMUKOW pa3BUTHS NPOU3BOJACTBEHHBIX IMPOIECCOB (IMOArOTOBKA
crenuanucrta — 4-6 Jer, Hay4HOEe HCCIICJAOBAaHHE B paMKax IHCCEPTAIMOHHOrO — 3 roja).
3a4acTyio 3TH CPOKH CTAHOBSITCS CJIUILIKOM JOJITHUMHU IS TOJIy4E€HUS PE3YJbTaTOB B PEaIbHOM
CEKTOpE WIH B OHU3HECE.

Tem He Menee, B Kazaxcrane, HECMOTpS Ha COOTBETCTBHUE CPOKOB MOATOTOBKH
CHelnyaiucTa B paMKax NpUcCOeAUHEHUs K bolloHCKOMy mpoleccy oOIIeeBpOneHCKuM,
BBIITYCKHHUKH yXke Ha 3-4 Kypcax padOoTaroT Mo MPUoOpeTaeMol CIeHaTbHOCTH, YTO ITO3BOJISIET
KOMITAHUSIM TOJIYYHTh CHEIHAJINCTa 32 MEHEE KPAaTKUMl CPOK U C OMNPEIEICHHBIM OIBITOM
paboThl K OKOHYaHHMIO y4eObl. DTO BBIFOJHO W JUIsl OyQyLIEro CHENHMaIUCTa, MOCKOJIBKY
MTO3BOJISICT TPHOOPECTH OTBIT PAOOTHI YKe B MpoIiecce 00YICHHS B BY3e€.

B oOnactu Hay4yHBIX HCCIIEIOBaHUI pa3pabOTOK, aBTOPBI COTJACHBI C POCCUHUCKUMHU
YYEHBIMH, OTMEUAIOIUMHU HEOOXOJUMOCTh UATH MO MyTHU BHIOOpA U MPUMEHEHHS Pa3IUYHbBIX
(dhopm HaydHOU JMEATeTHHOCTH U CTUMYJIUPOBAHUS MOJIOJIBIX YUEHBIX, MO3BOJISIONINX YCKOPUTH
HCCIeA0BaTeNbCKUN MTpoLIeCC.

3) Crxopocmo npunsmus pewenuii. By3am mpucyiiie KOHCEpBAaTHU3M U OIOpOKpaThs. ITO
u3BecTHBI (akT. Ho anms pa3sBUTUS B3aMMOBBITOJHON KOJIIAOOpamuu, 3aciyKUBaromieit
JIOBEPHS,, UM HEOOXOJUMO H3MEHUTH TMOJHUTHKY «U30€TaHus PUCKOB» U Pa3BUBAThH OIIBIT
MIPUHSTHUS PUCKOB, B TOM YHCJIE€ KOMMEpYeCcKuX, Ha ce0s. KoHeuHo 3TOro cioKHO JOCTUYh, B
YCJIOBHSIX, OCHOBAaHHBIX Ha MPUHIMIIAX HAYyYHOW JEATETbHOCTH W YIOBAaHUSA Ha CpEJCTBa
roCyJIapCTBEHHOTO (DMHAHCUPOBAHUSI.

Poccus m KaszaxctaH He SBIAIOTCS HCKIIOYEHHEM U3 TpaBwil. Psg TOKYMEHTOB,
KOTOphIe TpeOyeTcs oQOpMHUTH ISl 3aKIIOYEHHS AOTOBOpa By3a C KOMITAHUSAMH MPOXOIUT
Yepe3 HECKOJIBKO COrJIaCOBATENIbHBIX CTPYKTYP, YTO 3aHUMAET JOCTATOYHO JIJIUTEIbHBINA CPOK.
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4) Opeanuzayuonnasi  cmpykmypa. By3sl, He kemas W He yMes OBbITh
NPeINPUHIMATEIFCKIMA ¥ WHHOBAallMOHHBIMH, 3aMBIKAIOTCS B cebe, HeI0CTaTOYHO
UCTOJB3YIOT MAapKETUHIOBbIE, PEKIAMHbIE TEXHOJIOTHH, KOTOPbIE MO3BOJISIOT 3asBUTh O cebe
Ha pbIHKE OOpa30BaTENbHBIX YCIYI M Hay4YHO-HCCIEN0BATENbCKUX pa3zpaboTok. HyxHo
YUUTBCS OCYLIECTBIATh MAPKETHHIOBYIO JIESITEIbHOCTD, ONMPAsiCh Ha HOBBIE (DOPMBI, C yUETOM
cnenn(pukn 00pa30BaTENBHBIX YUPEKICHUH.

5) Muccuu u yenu. Jlaxke MUCCHSI M 11T CTAHOBSITCS «KaMHEM MPETKHOBEHHS» MEXKITY
OW3HeCOM © BBICIIMM O0Opa3oBaHWEM, TaK Kak, HampuMmep, >KeJaHWe YHUBEPCUTETA
OITyOJIMKOBaTh PE3YNbTAThl UCCIIEJOBAHUS MOXKET YIpOXKaTh IMOJUTHKE KOMIIAHUU MO 3allluTe
CBOUX KOMMEPYECKHX MHTEPECOB.

Kpome TOro, menb aesTENbHOCTH CHCTEMBI BBICIIETO 0Opa3oBaHMs SBISETCS OOblIe
COIIMAITEHOW, YeM SKOHOMHUYECKOW U, 9TOOBI OCO3HATH TOT (PAKT, UTO TOCTHIKEHUE COIMAITBHBIX
Hesei MOXeT OBITh Pe3ylbTaTOM 3KOHOMMYECKOI'O Pa3BUTHA, TPeOyeTcsi CMEHa MapaJurMbl
yIpaBIeHUSI.

Pa3Burtue u BHepeHNE MHHOBAIMI U HOBBIX TEXHOJIOTUH, OCHOBAHHBIX Ha pe3ybTaTax
HUP u HUOKP mnoBnekyt 3a co0oil pa3BUTHE SKOHOMHKH, POCT KOHKYPEHTOCIIOCOOHOCTH
peruoHa, CTpaHbl B IIEJIOM, YTO MPUBEET K pPean3alii COIMAIbHbIX Lielel 00pa3oBaTeIbHOM
nesiTenbHOCTH. MMmmnepatuBoM mocieiHed JOMKHO CTaTh JOCTH)KEHHE HKOHOMHUYECKOTO
Pa3BUTHSL, KOTOPOE MOBJIEYET 32 COOON COIABHOE.

6) Pyxosoocmeo. Ponb pyKOBOJICTBA By3a, €ro MOJACPIKKA MPEANPHUHAMATEILCTBA HITH
OTpULIAaHUE, €r0 YeTKas MOJUTHKAa B 0O0JacTH mapTHepcTBa ¢ Ou3HecoM M 3(PQeKTUBHBIN
MIPOLIECC MPUHSITHS YIPABIEHYECKUX PEIICHUN NP 3aKJIIOUEHUU JJOTOBOPOB C MPEANPUITHIMU
OuszHec-cooOlIecTBa SBISETCA OAHMM U3  KIIOUEBBIX (DAaKTOPOB PAa3BUTUS  CHUCTEMBI
B3aMMOIENCTBHU BBICIIEN IITKOJIBI U OU3HECA.

7) Cemu. IlokazaTenbHBIM SBIISICTCS ONBIT BelnkoOpUTaHUU Halla)KUBATh B3aHMOCBS3b
C YaCTHBIMM KOMIIAHMSIMM HANpsIMyl0, MHHYS YK€ CYIIECTBYIOIIME CETHU U CETEBbIe
opranu3anuy (TakMe Kak TOPTOBO-IPOMBIIUICHHBIE IajaThl, AaCCOLMAIUH, pa3IMYHbIC
areHTCTBA U T.1I.).

O curyauun B Kazaxcrane Heb3si TOBOPUTH OJHO3HAYHO. P TpaaWIIMOHHBIX BY30B,
COXPAHMBIIUX B3aUMOCBSI3U C (pUpPMaMU U MPEANPHUATHIMHI CO BPEMEH IJIAHOBOW 3KOHOMUKH,
IIPOJOJDKAIOT UX MOJJEPKUBATh, HE 3a/1aBasACh 1I€JIbI0 CO3/1aTh HOBbIE KoJutabopanuu. OgHako
Ha TIOBECTKE JIOMHUHHUPYIOT MPOrPECCUBHBIE OOpa3oBaTelIbHbIE YUPEXKIEHUS, KOTOpbIE
HAJIAXXMBAIOT HOBBIE CBS3M M B ATOM CIy4ae B3aMMOJEWUCTBHE C TOPTOBO-TIPOMBIIIICHHON
MajgaTtod, ¢ COI30M NpeAnpUHUMAaTeNeld W paboTodaTeneil, ¢ acCOIHMalMsIMH Majloro Hu
CpeaHero OM3Heca SIBISAETCS 10CTaTOYHO () (PEKTUBHBIM.

8) Buympennss kynomypa u cmpykmypa noowpenui. Crenuduka BHYTpPEHHEH
KYJIBTYpBl YHUBEPCUTETOB MOXKET CO3/1aBaTh HEKOTOPHIE MPEMSATCTBUS B CIIydae €clii 00ydeHue
U Hay4YHO-UCCIeOBaTelbCcKas paboTa SBISIIOTCS NPUOPUTETHBIMU. OTO  TOJOXKEHHE
YCUJIMBAETCS. CHUCTEMOM BHEUIHMX TOOUIpEeHUH ((UHAHCOBBIX M TMPOYHMX) IEePCOHAIIA,
HAINpPAaBICHHBIX TOJBKO Ha OOy4YeHHME U Hay4yHO-HCCIEeAOoBaTelIbcKyto pabdory. I[lomoOHas
MPaKTUKa HATJISAHO AEMOHCTPHPYET JOMUHHPOBAHNE TOCYAAPCTBEHHOTO YIIPABICHUS BBICIICH
IIKOJIOM ¥ COOTBETCTBYIOIETO 3aKOHOATEIbCTBA, & TAKXKe HEIPUATHE NPEANPUHUMATEIbCKON
JESITETLHOCTH By3a €r0 PYKOBOIHTEIISIMH.

9) busnec-cmpameeuu. COBpPEMEHHBIM By3aM HEOOXOIUMa YETKO OINpeeIeHHas
OM3HEC-CTpaTerusi ¢ HaMEUYEHHBIMH TNPHOPUTETAMH TeX BUIOB OHM3HECA, KOTOPHIC TOJKHBI
MOJYYUTh MOMOIIb M TMOAJEPKKY. DTO aKTyaJlbHO B TOM CJIydae, €ClIid BYy3 CTPEMHTCS
UCTIOJB30BaTh CBOM PECYpChl MakCHMalbHO 3¢ ¢dekTuBHO. Taxke, cTpaTterus By30B MOXKET
BBICTPAUBAThCSI B COOTBETCTBMM CO CHEUU(UYECKHMMH 3allpocaMd KOMIIaHUH-IapTHEPOB,
CYIIECTBYIOIIUMH TPYNIIAMA KOMIIAHWK WJIM HUIIAMH Ha PHIHKE, HEOXBAYCHHBIMU APYTUMH
y4eOHBIMHU 3aBEJICHUSMHU.
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B Kazaxcrane By3amMu pa3palaTbIBarOTCs CTPAaTETUH pPa3BUTHSA, OIHAKO YacTO 3TO
HECBOWCTBEHHBIM SJIEMEHT YMPAaBICHUs IS JaHHOTO BHUA OpraHU3alMil — 4TO TpeOyeT
000CHOBaHHUs, pa3pabOTKH U IPUMEHEHHUSI HOBBIX METOJIOB YIPABJICHUS.

10) Unmennexmyanvuas cobcmeennocms. BaxxHOCTh POOIEMBI 3aKITIOYACTCS B TOM,
4To BCS ydeOHas M HAyYHO-UCCIIEJOBATENIbCKAs JESTEIbHOCTh IOMAJaeT IO0J MOHATHE
«UHTEIJUIEKTyallbHasi ~ COOCTBEHHOCTBY», UTO, OE3yCIOBHO, MOXHO HCIIOJIb30BaTh B
KOMMEPUYECKHUX LEISX.

Curyanuss B Ka3axCTaHCKMX 0Opa30BaTENIbHBIX YUYPEKIEHHUSX IIOKa3bIBaET, 4YTO
OOJIBIIMHCTBO TEXHUUYECKUX BY30B UMEIOT Pa3BUTYIO CHUCTEMY MAaTEHTOBAHUS U PETUCTpAIUU
pa3paboToK, IPOrpaMMHOr0 00ecreYeH sl, HO BY3bl T'YMaHUTapPHOIO NMPOQMIIL OTCTAIOT B 3TOM
wiane. HeoOXouMo COBEpIIEHCTBOBAHME 3aKOHOJATENILCTBA B 00JACTH MHTEIUIEKTYalTbHOM
COOCTBEHHOCTH.

[IpoOnembl, HoOcsIIME CTpPATErMYECKU XapakTep, HEOO0XOAMMO pelaTh, Kak
MOKa3bIBaeT MpakTuka BenukoOpuranum, yepes peaan3anuio NpakTHUYECKUX 3aa4, a UMEHHO:

- Yyepe3 IMOBBIIEHHE TpodeccuoHann3Ma BO B3aWMOJICHCTBUM OH3Heca U
oOpa3oBaHus. 37ech BaXXHO IMOHMMAaTh, YTO Te€Ma MHOTOTpAaHHA M OXBaTbhIBA€T MHOXECTBO
MIPAaKTUYECKUX  BOMPOCOB. yIOOHBIM 1  Monb3oBaTenedl  BeO-caT  yHUBEPCUTETA,
pa3paboTaHHBIE B COOTBETCTBHHM C MOTPEOHOCTAMU OW3HEC-COOOIIECTBA, MPEACTABUTEIU
KOTOpPOTrO K HeMy oOpamaroTcsi; KayecTBO OTBETOB Ha IEpBOHAYANIbHBIC 3alpOCHI; CTETEHb
aKTUBHOCTH YHHBEpPCHUTETa B TMOWCKE HOBBIX MOTpeOuTeNneil mpemocTaBisieMbix ycuyr. [lns
Kasaxcrana nanHasi mpo0GiieMa sIBIISIETCS €lle JJOCTAaTOYHO aKTyaJbHOM;

- yepe3 co3faHue 0a3 MaHHBIX (LEHTPAIU30BaHHOM 0a3bl), AOCTYN K KOTOPBIM
JOJKeH OBITh W3 JI00OM TOYKM YHUBEPCUTETA: HalpUMep, AerapTaMeHTa M0 aKaJeMUYEeCKUM
BOIIpOCaM, JIeTlapTaMeHTa o padote ¢ OM3Hec-apTHEpaMH, U3 JeKaHATOB (akyabTeTa. BaxkHo
OpPraHM30BaTh YETKYID CHCTEMY pErucTpaluuu OW3HEC-KOHTAKTOB U pPa3paldoTaTh CUCTEMY
yIpaBJIeHUs] KIMEHTCKOW 0a30if, YTO 3HAYMTENIFHO pacIIMpuT chepy B3auMOICHCTBUSA U
pa3BUTUSL CBSI3€M C NOTCHUMAIBHBIMU KIHEeHTaMHM.  [IpakTuueckun wmano paspemumon
npobneMol  SABISIETCS  OTCYTCTBHE  IIOJIHOM — aBTOMATH3alUM  JIESATENIbHOCTH  BY30B.
ABTOMAaTU3UpPOBAaHHBIE BY30BCKHE CHCTEMBl B OCHOBHOM (parMEeHTHpPOBaHHbBIC, HE
OXBaTBIBAIOIINE BCE CTPYKTYPBI U BUJIBI JEATEIBHOCTH BY3a.

— yepe3 LEeHTPAIM30BaHHYI0 KOOPAUHALIMIO HAa YPOBHE pa3pabOTKU MOJUTHKHU By3a
[0 TPEIOCTABIICHUIO MOJHBIX M MOCJEI0BATEIbHBIX OTBETOB Ha 3alpoChl KIMEHTOB, a TaKXkKe
CO3aHHIO U NOJIEPKAHUIO MTOJIOXKUTEIBHOIO HUMHU/KA By3a KaK HaJI€KHOI'O U OTBETCTBEHHOI'O
Ou3Hec-TapTHepa.

B BenukoOputanuu 3Ta mpobOiieMa TOCTaBIeHA HECKOJBKO OJHOOOKO, TaK Kak
paccMaTpuBalOT By3 TOJBKO KakK MMapTHEpa Mo OM3HeCy.

KazaxcTtaHckue By3bl pacCMaTpHUBalOT OM3HEC HE TOJIBKO C MPEANPUHUMATENBCKOH, HO
U C CcOUMalbHOM, 00pa3oBaTENbHON CTOPOHBI, T.€. BBHICIIEMY OOpA30BaHUIO KOMIIAHHH
MHTEPECHBl HE TOJIBKO KakK TMOTPEOUTEeNn pe3yabTaTOB HAyYHO-MCCIIEAOBATEILCKON U
WHHOBAIIMOHHOM AESTeNIbHOCTH, HO U KaK MapTHEPHI MO MOATOTOBKE KBAIU(PHUIIMPOBAHHBIX
BOCTPEOOBAHHBIX CIIELIUAINCTOB.

Oocy:xnenue

[lpoBeneHHbIe MCCIENOBaHMUA JEMOHCTPUPYIOT 4YTO TIJI0OANbHOM  TEHACHLUEH
peanu3anuy MoJeseil B3auMOAECHCTBHS CTEHKXOJAEPOB sBIIAETCA cOajJaHCUpOBaHHAs MOJEIb
TpONHOM cnupanu. JTo ycyrybnsercs TeM (pakToMm, 4To Hambosee OJaronpusITHBIE YCIOBUS
JUISET WHHOBAIllMH CO3MAIOTCS HA TEPECEUYCHUH ATHX TPEX WHCTUTYIHMOHANBHBIX cdep. Ha
COBPEMEHHOM 7JTane Bce OOJIbIIee YHUCIO YHUBEPCUTETOB (QOPMUPYIOT Oojiee CIOXKHYIO
WHHOBAIIMOHHYIO SKOCHCTEMY, BKJIIOYAIONIYI0 O(HCHI Iepenadd TEXHOJOTHH, WHKYyOaTOPHI,
Hay4HbIE MapKH, IPOBEJCHUE MPUKIIAJHBIX UCCIEI0OBaHUN U 00ydYeHUe NMPpeANPUHUMATENbCTBRY.
B 1aHHOM KOHTEKCTE MOJIENb CTPATErM4ECKOro NapTHEPCTBA 00pa3oBaHUs U OM3HEcCA JOJDKHA
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OTpaXkaTb B3aUMOJEICTBME B Pa3NUUHBIX cdepax AeqTeNbHOCTH By3a, a TaKXke C
MPEIBIIYIIMHU YPOBHSMHU 00pa30BaHMS.

Ha B3ruisig aBTOpOB, (hOpMUPOBAHKE Ka3aXCTaHCKOM MOJEIHN B3aUMOJECHCTBUS BBICIIETO
o0pa3oBaHUs 1 OM3HEC-COOOIIECTBA JTOIDKHO OCYIIECTBISITHCS

—yepe3 pa3BUTHE IEpcoHajNa sl MPUOOPETeHHs] KOMIIETCHLUH, HEOOXOIMMBIX IS
COTPYIHUKOB YHHUBEpCUTETA! npoeccopcKo-TPero1aBaTeIbCKOro COCTaBa,
aJIMUHUCTPATUBHOTO  TEPCOHANA,  TON-MEHEIKEPOB  (YIpaBIICHIICB). [ToBbIIeHUE
KBaJIM(UKAIIMM COTPYIHUKOB BY30B fABIIIETCA OCTpoil mpobiiemoil B KazaxcraHe, MOCKOJIBKY
pacxo/bl Ha TH LeNu (PUHAHCHPYIOTCS HEJOCTATOYHO, M 3a4acTyIO MPEToIaBaTeNN MPOXOIIT
MOBBINICHHE KBaTM(PUKAIMM B pPamMKax COOCTBEHHOTO BYy3a, 4TO Majaod(pPeKTUBHO, U HE
MPUBOJIUT K BBICOKHM PE3yiIbTaTam,

—uepe3 UACHTU(DUKAIMIO TPYNI KOMIIAHMM WM CEKTOPOB (a HE OTHENbHBIX Ou3HEC-
€IMHUI]), C KOTOPBIMH BO3MOXHO YCHEIIHOE COTPYIHHYECTBO, PA3BUTHE CETEH M CETEBBIX
opranu3zaiuii. EcrecTBeHHO, eclii y By3a HET 4eTKO C(hOpMYyIHMPOBAHHON OM3HEC-CTPATEruu U
KOHKPETHBIX HAIpaBICHUH JEeATEIBbHOCTH, HAILEICHHBIX Ha OpraHm3anuio 3PQeKTHBHOTO
napTHepcTBa € OM3HEC-COOOLIECTBOM, PpEHIMTh TOAOOHYIO 33Jadyy OYEHb CJIO0XKHO.
Ho naxe mpu coOirofgeHnn BceX yKa3aHHBIX Mep, OHM He OyAyT MMEeTh HUKAKOro 3HAa4YeHWUs,
eci paboTa yHHBEpPCHTETa U3HAYAJIBHO HE COOTBETCTBYET peaslbHbIM MOTPEOHOCTAM On3Heca.
Yenex addexktuBHON Ko1abopallMd HA4YMHAETCA C BOCHIPUSTHUS TOTO, UTO JESTEIBHOCTD
YHHUBEpCHUTETA aJIeKBaTHA MOTpeOHOCTAM On3Heca.

UccnenoBanue ombiTa BenmukoOpuTaHuM, TPOBENCHHOE POCCHUMCKUMHU aBTOPAMH,
MOKa3bIBaET, YTO OCOOCHHOCTBIO OpraHM3allMU W HaJaXWBaHUS CBi3ell ¢ OuzHecoM
VYHuBepcurera ACTOHa SIBISIETCSI AKTUBHOE MMOOLIPEHHUE COTPYIHUKOB, KOTOpPBIE MPOBOAST
Hay4YHbIE MCCIEJ0BAaHMUS U KOHCYJIBTUPOBAHUE NPEANPHUATHIA M OPraHU3alUi M y4acTBYIOT B
OpraHu3alliy CBs3eii ¢ busHec-coobmecTeoM [20].

B crnoxuBmeiics npakTuke Bce yueOHbIE IUIAHBI JOJDKHBI OTPa)XaThb CYIIECTBYIOIIHE
B3aMMOOTHOIICHHUsS] C OWM3HECOM, BKIIIOYAas HCCIECOBAHHMA M KOHCYJIbTUPOBAaHHE, KOTOpHIE
IpOBOJAT mpenogaBarenyd. BY3 mpoBOAUT IOMOMHUTENbHBIE U NPOQPECCHOHATIBHBIE KYpPCHI
MEPEernoAroTOBKU U MOBBIIICHHS KBaTU(UKALMU JIJISI COTPYIHUKOB KOMITAHUN, UMEIOIIUX OIBIT
paboThI, KOTOpBIE IMOJHOCTHIO OMHPAIOTCS HA MPAKTUYECKUHA OMBIT TEX CIyIlaTenel, s
KOTOPBIX OHM INpeAHa3HaueHbl. KopropaTuBHble W MOTEHIMAIbHBIE KIMEHTHl 03HAKOMIICHBI C
TEMH YCWIHSAMH, KOTOpBIE CIIEIaHbl YHUBEPCUTETOM JJISi JOCTIDKEHHS COOTBETCTBHS HX
MOTPEOHOCTSIM.

[To muenuro M. I'mbcona, A. FO. AdoHnHa BKJIax BBICIIETO 00pa30BaHUs B Pa3BUTHE
PErHMOHANBHOTO OM3HEC-COOOIIECTBA BKIIIOYAET 3 KIIFOUEBbIX MO3UIIHI:

1. Pa3BuTHe OM3Heca — Kak ajanTtaius OCHOBHOM JESTEIHLHOCTH BYy3a, O0yUEHHUS U
HAyYHO-UCCIIeI0OBATENbCKOW PaboThl K MOTPEOHOCTSAM Pa3BUTHUS OM3HECA yepe3 COBMECTHBIE
ucciuenaoBanusi, komMmepuuanuzanuio pesyapratoB HUP u HUOKP, co3manme nHayuyHO-
UCCIIeIOBATENIbCKUX LIEHTPOB U TEXHOIMApKOB. B kauecTBe pe3ynabTaTa MOXKHO PACCUHUTHIBATH
Ha COTPYIHHYECTBO, KIACTEPU3ALINIO, CO3aHNe OM3HEC—MHKYOAaTOPOB, TAPTHEPCTBO B 00IACTH
nepeadu 3HaHuH.

2. HaBblkH U 3aHATOCTHL — KaK HEMPEpPhIBHOE MNPO(EeCCHOHATBLHOE Pa3BUTHE
BBIMTYCKHUKOB BY3a CITIOCOOCTBYIOIINE IKOHOMUYECKOMY Pa3BUTHIO PETHOHA.
3. OOHoBJIEHMEe:  MamepuanbHO-mMexHuyeckoe U KyaibmypHoe  —  Kak

WHBECTHPOBaHKHE B (pu3nYecKoe OOHOBICHUE 3[aHUN M COOPYKCHHH, MOMICPKKA OTACIBHBIX
BHUIOB TIpou3Bo/CTBa. [19]

Mogenb B3aUMOJICWCTBHS MOXET TNPHUMEHSTHCA KaK OTACIbHBIMH By3aMH |
OT/IEJIBHBIMU KOMITAaHHSMH, pabOTAIOIIMMK HA OCHOBE JIBYCTOPOHHETO MMAPTHEPCTBA, TAK M KaK
CeTeBOE B3aMMOJICHCTBHIE, UTO TIO3BOJIUT JOCTUTHYTH CHHEPTETHUECKOTO d(heKTa.

Kone4yno, By3bl MOI'yT HE ydYacTBOBAaTh B IIPOIIECCE MOCTPOEHHUS ASPPEKTUBHOIO
B3aUMOJICHUCTBHS C OM3HECOM B CHJTY BHICOKHX BPEMEHHBIX 3aTPaT, HO CJIEAYEeT OCO3HABATh, YTO
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TOTJ]a OHU PHUCKYIOT MOTEPSATH BO3MOXKHOCTU (MHAHCUPOBAHUS, OyIyT Mody4aTh €ro B Oosee
OTpaHMYEHHOM pa3Mepe, YTpaTAT CBOI 3HAYUMOCTh Ul OW3HEC-COOOIIEeCTBA, CHUBAT
BO3MOKHOCTh TPYJIOYCTPOMCTBA CBOMX BBITYCKHUKOB, MOTEPSIOT BIUSHHUE HAa PETHOHAIBHYIO
COIMAIbHO-D)KOHOMHYECKYIO CHUTYalldl0, YMEHBINAT BEPOSATHOCTh CBOETO y4YacTUs B
MEKIYHAPOAHOM COTPYIHUYECTRBE.

Tak, HekelaHWe BY30B ydYacTBOBaTh B cHCTeMe (OPMUPOBAHUS CHCTEMBI
B3aMMO/JICHCTBUS ¢ OM3HECOM IMPHBENIO K PA3BUTHIO KOPIOPATUBHBIX YHUBEPCUTETOB, KOTOPOE
MPOXOAUT OTAEIBHO OT c(hepbl TPAAWIIMOHHOTO BBICIIET0 OOpa3OBaHMs. JTa TEHICHIIMS
HaubOonee spko mnpociuexuBaercs B CIIA, 3amagnoit EBpome u Poccuun. Ilo MHeHuro
AKCTIEPTOB, MPUINHON CO3JaHUS TOJOOHBIX 00pa30BATEIBHBIX U HAYYHO-HUCCIEIOBATEIHCKUX
CTPYKTYp SIBIISIETCS HEOCTATOUHBIM YPOBEHb TPAAMIIMOHHBIX 00pPa30BaTENBbHBIX YUPEKICHUMN
MPEAOCTABIISTh KaUeCTBEHHBIE 00pa30BaTEIbHBIC W MHHOBAITMOHHBIC YCIYTH, TaK KaK OHU HE
00J1a/1al0T JOCTATOYHBIM YPOBHEM U TIyOMHON MOHUMaHUS noTpedHocTel OusHeca. [loatomy,
KOMITAHUH HE TBITAIOTCS 00pamaThCs K TPAJAUIIMOHHBIM YYeOHBIM 3aBEICHHSIM U OOJIEr4aroT
LETIOYKY Tepelauyrd 3HAaHUW U HAaBBIKOB, Jiellasg €€ MOJ CBOM 3ampoChl C HANMEHBIIMMH
3aTparaMi. JTO B CBOIO OYEpEdb CO3JAET JOCTATOYHO MHOIO NMOTEHLIHUAJIBHBIX KOHKYPEHTOB,
KOTOpBIE MOTYT IPHBJICYL K ce0€ U OCHOBHBIC BHUJBI IEATEIHHOCTH BY30B. CaMble mepe1oBbie
KOPIOpAaTUBHbIE YHUBEPCUTEThl HE OrPaHMYMBAIOTCS cleuu(UYecKkuM oO0ydeHHeM IS
COTPYIHUKOB CBOMX KOMIIAaHWH, a TPEIOCTaBISIOT YCIYyTrH MO OOYYEeHHI0O Ha Mporpammax
OakanaBpuaTa W MAarucTpaTypbl, B OTJAEIbHBIX CIIy4asX COBMECTHO C TpaJWLMOHHBIMU
YHUBEPCUTETAMHU.

TakuMm 00pa3oM, CaMOCTOSTENBHO (OPMUPYS CHUCTEMY B3aMMOJCHUCTBHS, OWU3HEC
CMEIIAeT aKIIEHTHI B CBOIO CTOPOHY, UTO SIBJIIETCS HETATUBHBIM M YTPOKAIOMUM (HaKTOPOM JIS
CUCTEMBI BbIcuIero odpaszoBanus. [l MpeoojeHUs] HETaTUBHBIX MOCIEACTBUH 3P PeKkTuBHOE
B3aMMOJICHCTBHE OM3HEC-cOOOIIeCTBa C 00pa30BaTENbHBIMU YUPEKICHUSIMH JIOJDKHO OBITH
OCHOBAHO Ha B3aWMOBBIIOJJHOM COTPYJHHYECTBE IO MOATOTOBKE BBICOKO KBAJIMIIMPOBAHHBIX
CIEIMAIICTOB, BOCTPEOOBAHHBIX PHIHKOM. M3BEeCTHO, YTO yKpEIUICHHUE B3aMMOJICHCTBUS Ha
CTPATETMYECKOM YpPOBHE MEXAY 3aUHTEPECOBAHHBIMM CTOPOHAMHM BO3MOXXHO IIPH YETKO
0003HAaYCHHOH MPOIIeIype B3aUMOBBITOTHOT'O COTPYTHUYECTBA.

ABTOpBI J€Nar0T BBIBOJ O TOM, YTO BBIUIPHIII OT B3aUMOJEUCTBUS BO MHOI'OM
OIIPEEIIETCS. YPOBHEM BOBJIIEUEHHOCTU CTOPOH B IIPOLIECC 83AUMOBbICO0OH020 COTPYTHUUECTBA
U 63aUMHOU 3AUHTEPECOBAHHOCTH, LEJIEBbIM KPUTEPUEM KOTOPBIX SBISETCS IOBBILICHHUE
KOHKYPEHTOCTIOCOOHOCTH 000MX CTEUKXOJIIEpOB (00pa3oBaHus U OW3HECA) C OJTHOBPEMEHHBIM
o0ecre4yeHneM YCTOMYMBOCTU TEPPUTOPHAIBHOTO PAa3BUTHS M MPOTHO3UPYEMOM MOJEIBIO
MoBeICHUS MPH 3(PPEKTUBHOM B3aUMOICHCTBHH.

PaccmoTpeHHble MoOzeNM MO3BOJISIFOT  BBICTPauMBaTh IPOLECCHI  B3aUMOJECUCTBHS
00pa30BaTeNIbHBIX YUPSKICHUN C OW3HEC-CTPYKTypaMH TI0 pa3HBIM  HaIPaBJICHUSM
neaTenbHOCTH. Tem He MeHee, Kak MMOKa3bIBaeT MPAKTUKA, HU OJIHA MOJEJIb HE CMOIJIA IOCTUYb
LIEJIOCTHOTO B3aUMOJICHCTBUS, COOTBETCTBYIOLIEIO COaJIaHCUPOBAHHON MOJENN TpPOMHON
cnupanu. OTAeNbHbIE HCCIENOBATENIM CUUTAIOT HEOOXOAMMBIM M HOBBIM HaIpaBlIEHUEM
B3aMMOJICHCTBHS YHUBEpPCUTETA M OM3Heca chepy MeHeHKMeHTa. To ecTh, B3aUMOJICHCTBHC B
VOPABICHUH J1a€T BO3MOXKHOCTH ISl  YJIYYIIEHUS PETHOHAJIBHOTO  VIPABICHHUS U
OpPraHU3aIMOHHOTO MEHEXKMEHTa, COBMECTHOTO HCIIOJB30BAaHUS HWH(PPACTPYKTYpPHBIX
OOBEKTOB: TOMEIIEHUHN, OOOpYIOBaHUS U JIPYTHMX PECYpPCOB, UTO NpeACTaBiseTcs Oonee
3¢ (HEeKTUBHBIM.

ABTOpBI CYHTAIOT, YTO B CIIOXHBIIEHCS CHUTyallUd HEOOXOIUMO aKIEHTHPOBATh
BHMMaHUE Ha pa3paboTke 3(h(HEKTUBHOTO MEXaHHW3Ma, IMPEIOJIaralllero OpraHu3alui U
peanu3alio CHUCTeMbl B3aMMOJCWCTBUS BBHICIIETr0 O0Opa3oBaHMA U OW3HECAa MO Pa3TUYHBIM
HaIpaBJIEHUsAM, a UMEHHO 4Yepe3 oOpa3oBaTeIbHBIE MPOTPAMMBbI, HHBECTUIIMOHHBIC MPOCKTHI,
MIPOrPaMMBI TPYIOYCTPONCTBA BBITYCKHUKOB, HHPOPMAIITMOHHBIE U KOHCAITUHTOBBIE TIPOEKTHI.
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B nelictButenbHOCTH, d(QexTuBHAs ~ KoUtabopamus — MEXIy — KIIIOUEBBIMHU
CTEWKXOJIepaMH  00pa30BaTEILHOTO pBIHKA SIBISIETCS HEOTHEMIJIEMOW 4YacThlo Tporiecca
yrnpaBieHuss HHHOBarusMu. CreoBaTenbHO, IPU ONpeAesieHnd (PakTOpoB, BIMSIONIMX Ha
pe3yabTaThl U YCTIEX WHHOBAIIMOHHOW JESITEILHOCTH YHUBEPCUTETOB HEOOXOIUMBI BaKHBIC
pelIeHus, CBsI3aHHbIe C (DMHAHCOBBIMU, YIPABICHUYECKUMH, OPTaHU3AIMOHHBIMH, COLUATBHO-
YKOHOMHYECKUMH aCTICKTaMHU.

I[Ipu dopmupoBaHuuM © peanuzalyl ONTHUMAIBHON MOJENU B3aUMOJICHCTBUS
oOpa3oBaHUs 1 OM3HECA CIIEAYET aKIIEHTHPOBATh BHUMaHUE Ha CIICAYIOIINX PE3yabTaTax:

1. B cdepe HOpMaTUBHO-TIPABOBOI'O OOECIICUCHHUS:

—00ecneunTh TOCTYIHOCTD, MMPO3PAYHOCTh C YUETOM JIYUIINX OTEUECTBEHHBIX TPAJAHUIIMA
o0Opa3oBaHus;

— COBEpUICHCTBOBATh HOPMAaTUBHYIO TIPaBOBYIO 0a3y, periaMeHTHUPYIOUIYIO
pa3BHUTHE TAPTHEPCKOTO B3aUMOJICHCTBUS CUCTEMBI 00pa30BaHMs U OU3HECA.

2. B cdepe pecypcHoro obecrieueHus:

—pa3paborate eamHOe wWH(POpMaOHHOEe (IUPPOBOE) MPOCTPAHCTBO PE3YIHTATOB
o0Opa3oBaHUS U 3aPOCOB OM3HECa;

—Ka4eCTBEHHO TMPOJIBUHYTh HMHPPACTPYKTYpPHBIE BO3MOXHOCTH BY30B, YIYYIIUThH
MaTePHATLHO-TEXHUICCKOES " WH()OPMAMOHHO-KOMMYHHUKAIIHOHHOE OCHAIIIEHUE
00pa3oBaTeNbHBIX YUPEIKICHHIA,

—C03/1aBaTh YCIOBUS AJIs MPO(UIN3aluU U 3aKpeIUIeHUs] KOHTUHIeHTa a0UTypHUEeHTOB U
oOyJaronuxcs 3a KOHKPETHBIMH KOMITAHUSIMHU.

3. B cdepe obecnieueHmne kauecTBa u HEMPEPHIBHOCTH 00Pa30BAHMS:

—00y4eHHe B COOTBETCTBHUHU C 3aKa30M OH3HEC-CPEJIbI,

—BBICTpaWBaHWE Y4YEOHOTO TpoIllecca Ha MPUHIMMNAX JyadbHOCTH, 3aKperieHue 0a3
MPAKTHK ¥ CTAXKUPOBOK KaK ISl 00y4aronuXcs, TaK U 7S Tperno/iaBaTenei;

—COBMECTHOE OIPEJICIICHHE TEPCICKTHB Pa3BUTHS MMApPTHEPCTBA IO 00ECICYCHHUIO
Ou3HECa U PEAUTHHOTO CEKTOpPa YIKOHOMUKHU KBATU(UIIUPOBAHHBIMH KaJIpaMu;

—pa3paboTka MeXaHHW3Ma COTPYAHHYECTBA 0OpazoBaHus U Ou3Heca s (HOPMHUPOBAHUS
HOBOM  MOJENW  KOPHOPATUBHOTO  YIpaBJiCHUs, Oa3WpyIOUIEHCs Ha  COIMATIBHOMN
OTBETCTBEHHOCTH OM3HECa, TOCYAapCTBa U 00Pa30BaHMS,

—co3/1aHne CepTU(UKANMOHHONW CUCTEMBI M BHEJPCHHWE METOJIOB HE3aBUCHUMOW OIICHKH
KadecTBa Mpo(hecCHOHAIBHOMN TOTOTOBKU U TOJMYyYEHHUST KBATH(DHUKAIIUN C ydacTHEM OHW3HEC-
co0011IeCTBA.

JlocTKeHHME YKa3aHHBIX pPE3yJIbTaTOB BO3MOXKHO IPU 3aUHTEPECOBAHHOM YYaCTHH
OM3HEC-CTPYKTYp  Pa3HBIX  TEPPUTOPUATBHBIX  YpPOBHEH M CHUCTEMBI  BBICIIETO
poQeCCUOHATBLHOTO 00pa30BaHUS.
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Abstract: Educational services are a commodity that benefits first of all, the one who
consumes it (the individual and state), but indirectly, through the quality of the labor force, high
income, high wages of workers and sustainable economic growth. All this determines the
investment nature of educational services. Therefore, education in this respect can be
understood as a social institution in which a qualified workforce is trained in accordance with
the requirements of the market, the state of culture, changes in science and technology, as well
as focused on the dynamic development of society and the growth of national (regional)
competitiveness of economy. The ongoing reforms in the system of higher education at the
present stage still leave many problems and tasks unresolved. The state program for the
development of education and science for 2020-2025, implemented in Kazakhstan, requires a
new level of relationships among educational institutions, business, and society. Undoubtedly,
business understands both the tasks and difficulties of higher education and is generally ready
to participate in such processes as the development of professional standards, the formation of
the content of educational programs, monitoring the needs of the labor market in the
development of innovative education. However, new effective models and mechanisms of
interaction between universities and business are needed, based on a systematic approach,
including economic, managerial and legal aspects. The purpose of the study is to develop
theoretical, practical, methodological recommendations for improving the models of interaction
between universities and business structures, which will allow the implementation of high
quality innovative education.
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TEOPETUYECKHUE NOAXO/bI K YIIPABJIEHUIO YEJIOBEYECKUMH
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Anmartel, Kazaxcran

e-mail: elmiraibrayeva@yahoo.com

AnHoTanus: JlaHHas CTaThs MOCBSIIEHA WCCIEIOBAHUIO TEOPETUUYECKHUX TOJXOMI0B K
MIOHITHIO «YTIPaBJICHHE YEJIOBEUECKUMHU pecypcammu». Llenbo uccienoBanus ObUTO BBISIBICHHE
KIIFOUEBBIX I/I}IGI\/’I TCOPECTUUCCKHUX IMOAXOOO0B M0 JaHHOMY HaIIPpaBJICHUIO. HpI/IMerlJ'II/ICI) METOAbI
SMIUPUYECKOTO HUCCIEOBAHMsI, OOIIEHAYYHBbIE METOMBI, MPOBEAEH aHAIUTHYECKUN 0030p
TCOPCTUYCCKUX HCTOYHUKOB, IMOCBAMICHHBIX HCCICAOBAHHUIO YIPABJICHUA YCIIOBCUCCKUMU
pecypcamu. B pe3ynbraTe aHaln3a HaydYHBIX TIOJXO00B B 00JIACTH YIPABICHUS Y€TIOBEUSCKIUMHU
pecypcaMu Ha OCHOBE pabOT Hay4yHBIX jAesiTenei, Takux kak M. Apmctponr, X. I'paxem, /I.
Viuepux, C. Ilunbum u apyrux aBTOpoB, CHOPMHUPOBAHA HHTEIPUPOBAHHAS KOHLCIIIHA
YIpaBICHUS YEIOBEYECKUMHU PECYpPCaMH KaK CUCTEMa B3aUMOJIOMOJHSIOIIUX MEPONPUATUH 110
Pa3sBUTHIO KOMHGTGHI_II/If/’I paGOTHI/IKOB C IICJIbIO OIITUMH3ALINU 6H3H€C-HpOHeCCOB KOMIIaHUU U
reHepalud €€ KOHKYPEHTHBIX IpEeUMYIIecTB. BbiieneHsl TIJIaBHbIE IEJIW YIpPaBIICHUS
YeIIOBEYECKUMH pecypcaMu, Takue Kak (OpMHpOBaHHE ONTHUMAIBHOTO COCTaBa MEpCcOoHaa
MPEeANPUATHS, NPUBJICYEHHE BBICOKOKBATU(UIIMPOBAHHOTO IEpCOHANa B KOMIIAHUIO U €ro
MIOCTOSIHHOE pa3BUTHE U OOy4YeHHE, PACKPBITUE TIOTCHIMAana pPaOOTHUKOB, IOCTPOCHUE
aTMoc(epbl COTpyJHHUYECTBA M B3aUMHOTO JOBEpUs Ui MAKCUMHU3AlUMM MX MOTEHIUAa,
obecreyeHne THOKOCTH TPOU3BOJCTBEHHBIX MPOIECCOB U 3aHATOCTH IS A((HEeKTHBHOCTH
pabouynx MpoIeccOB, MPOJAYMaHHAss MOTHBAIMS IMEPCOHAA, BKIIOYAIONIAs CUCTEMY OLICHKHU
pe3yiabTaToB pabOThl W CIPAaBEUIMBYIO CHCTEMY BO3HAIPaXICHHUS, a TaKKe CO3JaHue
OJIaronpUATHON CpeJbl sl TI0JI0TBOPHOTO COTPYAHUYECTBA M reHepauuu uaeil. Pe3ynabrarsl
HccjacaoBaHud MOI'yT HUMCTH MPAKTHYCCKYHO HCHHOCTHL JIA MCHCIKCPOB II0 YIIPABJIICHHIO
MEPCOHAJIOM B OpraHu3alugax Mnpu (GOPMUPOBAHUU YIPABICHUYECKHX IMOJUTUK KOMMaHuH. B
CTAaTbC IMOAYCPKUBACTCA LCHHOCTH YCJIIOBCUCCKHX PECYpPCOB U HCO6XOI[I/IMOCTI) BBIIACIICHUA
JAHHOTO pecypca Kak TIJaBHBIA aKTUB MPEANPUATHS M KaK YHHUKAIBHYIO KaTerOpHUIO B
OKOHOMMKE, a TAKKC YKa3bIBACT HA BaXHOCTb 3(1)(1)6KTI/IBHOCTI/I HCIIOJIb30BAHHUA W PA3BUTHA
YeJI0BEYECKUX PECYPCOB.

KuroueBble ci10Ba: 4eloBEUECKHE PECypChl, MEPCOHAJ, YIPABICHUE YEIOBEUYECKUMHU
pecypcamu, MEHEPKMEHT, 3Q(EKTUBHOCTb, Pa3BUTUE, MOTHBAIIUS.

BBenenue

XX Bek - BpeMsl, KOTOPO€ CTaJ0 TPAaMIUIMHOM IJI00aJbHBIX M3MEHEHUH, KacarolMxcs
Bcex cdep ku3HM oOmecTBa. B TedyeHwe mociaeAHEro BeKa IMPOU3OLUIM 3HAYUTEIIbHBIC
M3MEHEHHs B U3y4EeHUH (PaKTOPOB MPOU3BOICTBA M X MPUOPUTH3aLUU. Peus uner o Tpyzae u o
POJIA YEJIOBEYECKUX PECYPCOB B JOCTHXKEHUH TE€X MJIM MHBIX LEJIEH MPEIITPUATHSA.

OpHako c akTyanu3alnuMed BaXHOCTH (pakTopa TpyZAa MOsBHIAch M mpoliema
3¢ (HEeKTUBHOCTHU €ro UCIOJIb30BaHUs, & COOTBETCTBEHHO U pa3BUTHA. B CBsA3M ¢ ueM BO3HUKAET
HEOOXOJAMMOCTh H3YYEHHs] TEOPETHYECKHUX TOAXOJOB K YIPABJICHUIO YEJIOBEYECKUMHU
pecypcamu ¥ IPUMEHEHHsI KIIOUEBBIX HIeH B COBPEMEHHOM TPyIOBOM npakTuke B PecryOunke
Kazaxcran (PK).
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Ilenpto  [aHHOrO  HCCIIEJOBAHUS  SIBIAETCS  aHAIM3 HAaydyHO OOOCHOBAHHBIX
TEOPETUYECKO-METOANYECKUX I[OAXOJ0B K YIPABICHUIO YEJIOBEYECKUMHU pecypcamMu H
pa3paboTKa MPaKTUUECKUX PEKOMEHJAIMH, HAIpaBJICHHbIX Ha MOBbIMIEHHE 3(PPEKTUBHOCTU
yhOpaBiaeHUs. AKTyaJIbHOCTh W Hay4dHass HOBH3HA HACTOSIETO HCCIIEJOBaHUS COCTOUT B
(dbopmMHpoBaHUU TEOPETUYECKHU 000CHOBAaHHBIX COBPEMEHHBIX MEXAHU3MOB
COBEPLIEHCTBOBAHNUS ITPOLIECCOB YIPABIEHUS YEJIOBEUECKUMH PECYPCAMH OpraHU3aluy.

[lonsate «ymnpaBieHUWE YeOBeUeCKUMH pecypcamu» wim HRM  nosBuioch
CPaBHUTEJIBHO HEJIABHO — B BOCBMUJECATHIE IO/l IIPOLUIOrO BeKa. IlepBoii KHUIoM B JaHHOU
cdepe npuHATO cuutaTh TpyA Y. PomOpyHa, nznanusiii B 1984 rogy, B koropoM 3¢dhekTuBHOE
(yHKIMOHUPOBAaHUE KOMIIAHUHM CBS3BIBAJIOCH HE TOJBKO C MHCCHEH, CTpaTerued W
OpraHU3alMOHHOM CTPYKTYPOIi, HO U C yIIPaBJICHHEM YeI0BEYSCKUMU pecypcamu [1].

[IpakTHyeckass 3HAUMMOCTb HM3YYEHHs IOJXOJOB K YIPAaBICHUIO YEJIOBEUECKUMU
pecypcaMu B TIOCJIEJHHE TOJAbl CBf3aHA C IPAKTUYECKOH mpobiaemMolt 3(h(EeKTUBHOCTH
NPEANpPUATHI, CBsI3aHHOW ¢ MoTHBalMell mnepcoHana. B Teuenune mnocinegnux 40 jer
YIPAaBICHYECKUE NOAXOJAbl JAMHAMHUYHO pa3BUBAINCHh M INPETEpHENu psl HU3MEHEHHUU B
KJIFOUEBBIX PEKOMEHJAIUAX U CMEHY IapaJiurm.

OTO NOATBEP)KIAETCSI MOSABICHUEM U HCYE3HOBEHHMEM B TEUYEHHE OJHOIO BEKa Kak
MUHUMYM YETBIPEX MapaJurM MEHeIKMEHTa (yIpaBieHUs KaJpaMHy, YIIPaBICHUs IEPCOHAIIOM,
YIPABIEHUS YEIOBEUECKUMHU PECYpCaMH, YIPABIEHUS UYEJIOBEKOM), DBOJIIOLMEN MHOXKECTBA
KOS (IIKOJIa HAy4yHOro YIPaBJICHUS, aJMMHUCTPATHBHAsI IIKOJIa YIPaBJICHMS, LIKOJA
YeJI0OBEYECKUX OTHOLICHUH, IMIUpHUYECKas U OMXEBUOPHUCTCKAs IIKOJIbI, IKOJIA YEIOBEUECKOT0
Kanurajia, IIKOJIa COIIMAIbHOTO MEHEKMEHTA U T.11.), pa3ButheM teopuil (Teopus X u Y /.
Mak-I'peropa, treopus Z B. Oyuu, Teopus ynpasieHus TtanaHtamu Jl. YoTkuHCOHa U 11p.), a
TaKK€ MOJIXOJ0B  (CHCTEMHBIM, MPOLECCHBIH, (QYHKIMOHAIbHBINA, KOJIWYECTBEHHBIH,
MOBEJICHUYECKUH, CUTYallMOHHBIM, KOMIIETEHTHOCTHBIA, MPOrpaMMHO-IIENICBON, MPOOIEMHO-
OpPUEHTHPOBAHHBIN U T.1.).

[lokazatenbHbIM sBIsieTCsT TOT (hakt, 4ro B XX BeKe ObUIM MPHUCYXICHBI JIBE
HoGeneBckue mpemun B 00J1aCTH SKOHOMUKH 3a pa3pabOTKy TEOPHH YEJIOBEUECKUX PECYPCOB —
Teonopy lynsiy B 1979 rony u I'enpu bekkepy B 1992 romy. Ot ydeHsle paccMaTpuBaIn
YeJIOBEYECKUE PECYpChl KaK COBOKYITHOCTh C(OPMHUPOBAHHBIX M PAa3BUTHIX BCIEACTBHE
MHBECTULIUI MPOJYKTHUBHBIX CIIOCOOHOCTEH, TMUHBIX Y€PT U MOTHUBAIMNA MHJIMBUAOB, KOTOPbIE
HCIOJIB3YIOTCSL B 9KOHOMUYECKOM AESITeNTbHOCTH U, TAKUM 00pa30M, BIHSAIOT Ha POCT AOXOJIOB,
KaK OTAEJIbHBIX JIMILI, TaK ¥ HALIMOHAJIIBHON 3KOHOMUKHU.

Nmenno Ttpyaer Ilynapna W CTUMYNIMPOBAIM JajbHEWINEE pPa3BUTHE MOHATHUA
«YEJIOBEYECKUE PECYPCH», YTO BOIUIOTWIOCH B BO3HUKIIEH KOHIENIMM YIPABICHUS
4eJoBeuecKUMH pecypcamu (aHrii. «human resources management» uiaun HR-management
(HRM)). J[lanHoe wucclieqOBaHUE TMOCBSLIEHO MCCIEIOBAHUIO KIACCUYECKUX TEOPETUKO-
METOJIOJIOTHYECKUX IOAXONOB K TIOHATHIO «YIPABICHUE 4YEJIOBEYECKUMHU pecypcamMmy,
9BOJIIOLIMM MapajurM M TEHACHLHUSAM Pa3BUTHS YNPaBICHUECKUX MPAKTUK, KOTOPHIE ITOMOTYT
c(OpMHPOBATH NPAKTHUUECKUE PEKOMEHAALMH Il YHpPaBICHHUsS IEPCOHAIOM U IOBBILICHUS
3G HEKTUBHOCTH MPEITPUATHH.

AHanu3 HayyHBIX MNYOJMKAalMi IO TOBOAY OMNpEENICHUs] TMOHATHS «YIpaBlIeHUE
YeJIOBEYECKUMH pPecypcaMu» CBHUAETEIbCTBYET O TOM, YTO OHO pPAacCMaTpUBAaeTCs IO
HECKOJIbKUM KpuTepusaM. Tak, yrpaBlleHHEe 4eJI0BEeUECKUMHU pecypcamiu, o MHeHuo JI. baepc,
SBJIIETCS COBPEMEHHBIM TEPMHMHOM <Ji1 0003HAYEHHsI TOTO, YTO B JINTEPATYpE U MPAKTHUKE
YIOPAaBIEHUS TMPOLUIBIX JIET TPAaJULUMOHHO HA3bIBAJIOCh aJIMUHUCTPUPOBAHHEM WM
yhpaBiIeHUEM KaapaMm» [2].

CrparernyeckuM M COTJIACOBAHHBIM MOJXOAOM K YIpPAaBJICHHIO Haubosiee IEHHbIMU
aKTUBaMU OpraHU3alliy - pabOTaIOIMMU TaM JIOAbMH, KOTOPbIE BHOCIT MHAWBUIYaJIbHBIN U
KOJUIEKTUBHBIM BKJIaJ B JOCTWIKEHHE €€ LEJEH, - Ha3bIBacT YNpaBICHHE YEJIOBEUECKHMHU
pecypcamu M. ApmctpoHr [3]. AMepHUKaHCKHM HCCeaoBaTesieM MECKOHOM MpeioKeHO
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paccMaTpuBaTh YIIPABICHHE YE€JIOBEUYECKUMHU pecypcamM (IIEpCOHAJIOM) KaK OCYIIECTBIECHUE
BceX (DyHKIMH MEHEPKMEHTA, CBSI3aHHBIX C IJITAHUPOBAaHUEM, HAOOPOM, OTOOPOM, Pa3BUTHEM,
UCIOJIb30BaHUEM, BO3HArPAKACHUEM, YBEIMUEHUEM MOTEHIMAJa YeJIOBEUECKUX PEeCypcoB [4].
VYrpaBieHHe YENIOBEYECKHMH PpEecypcaMy MOXKHO paccMaTpuBaTh M Kak HaboOp CBOOOIHO
CBSI3aHHBIX UJI€H, KOHLIENIUI U TEXHOJIOIUH, B OCHOBE KOTOPBIX JIC)KUT MPEIIO0TI0KEHHUE O TOM,
YTO B paMKax Jit000i opraHu3aluyd MakKCUMalbHOE HCIOJIb30BAaHUE YEJIOBEYECKUX PECYPCOB
HEOO0XOAUMO Ul COXPAaHEHHs U YIy4IIEHUs] KOHKYPEHTOCIOCOOHOCTH B YCIIOBUSX, KOTJa Te,
KTO HE MOT'YT YCIIEIIIHO KOHKYpUPOBAaTh, IPOCTO MIPEKPALLIAIOT CYIIIECTBOBaHUE [5].

C 5TOM TOYKM 3peHUs, €CIM OpPraHHU3aLUU HE HUCMOJb3YIOT IOJIHOCTHIO MOTEHLHAI
CBOMX COTPYJHHKOB, OHU HE TOJIbKO HE CMOIYT JIOCTHYb 3HAYUTENIbHBIX PE3ylbTaTOB, HO U
MIOCTaBAT MO/ YTPO3y CBOE CYILECTBOBAHUE B COBPEMEHHOM, BHICOKOKOHKYPEHTHOM Mupe. X.
I'paxem, P. beHHETT onpeaensoT yrpaBIeHUsI YEJOBEUYECKUMH PECYPCAMH KaK Y€JIOBEYECKHI
aCIeKT YIpaBJICHUs MPEANPHUATHEM U OTHOIIEHUH paOOTHUKOB CO CBOMMM KOMIIAHUSAMH [6].
B.IlynseBa npeuiaraeT OCMBICIMBATh YEJIOBEUECKUE PECYPCHI M YIIPABICHUS YEJIOBEUECKUMHU
pecypcamMy ¢ MO3ULUK HOBOM «4EJIOBEKOLIEHTPUYHOM MapaJurMel, B KOTOPOH ue€JIOBEYECKHE
peCypchbl OCMBICTUBAIOTCSA KaK 4YEJIOBEYECKHE BO3MOXHOCTH, a YIPAaBJICHHE YEJIOBEUECKHUMHU
pecypcaMu Kak yrpaBlieHHE YeIOBEYECKMMH BO3MOXKHOCTIMI [7].

J. Yappux NOHMMaeT «4eJIOBEYECKHUE PECYpPCh» KaK KOMIUIEKCHYIO XapaKTEpUCTHKY
NepcoHaja, KOTOpas ONpenessercss uepe3 ero CIOCOOHOCTM K  TBOPYECTBY B
npoecCUOHAIBHON ~ JEeSATEeNIbHOCTH,  HaJU4M€  HEHCIOJb30BAaHHBIX  MOTEHIUAIbHbIX
BO3MOKHOCTEH pa3BUTUS MyONMYHBIX JIUL, OOIIYI0 KYJIbTYpY, BBICOKYIO HPAaBCTBEHHOCTb,
CIHOCOOHOCTh K COTPYOHHYECTBY, BOCHpPUATHE MHHOBALUM, MOTHUBBI JE€ATEIbHOCTH.
«YTIpaBlIeHHUsl YEJIOBEUECKUMHU PECYpPCAMM» B €ro TPAaKTOBKE — A3TO IPOLECC YIIPABIICHUS,
KOTOpBIM BKJIIOYAET CTPYKTYPHUPOBAHUE M OPraHU3alUI0 JOCTHKEHHMSI OpraHU3alMOHHBIX
Hesneld ¥ MpUOPUTETOB B ONpEENIeHUH MOTPeOHOCTEH B YENOBEYECKUX Pecypcax Ha OCHOBE
CTpaTeruuyeckux M ONEPALMOHHBIX (TEKYyIIUX) IJIAHOB, a TakXke OTOOp, MpodeccHoHATbHOE
o0y4yeHue, pa3BUTHE U ONpeeNieHHE 1eJel U MPUOPUTETOB C YUETOM MOTEHIIMANA KaKIO0Tro U3
paboTHUKOB. BakHBIM 3JIEMEHTOM MOJOOHOI CHCTEMBI SIBISIETCS CO3JaHUE U TOJAepKaHHe
yCIOBUH Tpyna, B KOTOPBIX paOOTHUKH MOTYT Jiydlle ce0sl IpOsIBUTh U KOTOPBIE MO3BOJSIOT
YACPKUBATh HEOOXOIUMBIE YEJIOBEUECKHE pecypchl [§].

OnHako, MO MHEHMIO aBTOpa, Hanbojlee TOYHO PACKPBIBAET TEPMUH «YIpPaBICHHE
yenoBeueckumu pecypcammy C. [Munbum, koTopsli pa3padoran KoOHGUTYpalUIO TI00aTbHON
CUCTEMBl  KOODAMHALIMM  pa3BUTUS  4YEJIOBEYECKHMX  PECYpPCOB  KaK  COBOKYIHOCTb
B3aMMOCBSI3aHHBIX IPUHIMIIOB, KOMIIOHEHTOB, CTPYKTYPhI YEJIOBEUECKHUX PECypcoB, cdep,
CyObEKTOB, HHCTPYMEHTOB, YIPABICHUECKUX YPOBHEH, (OPM YIPaBICHUECKOTO BO3ACHCTBUS
[9].

AmepukaHckue ydeHsle X. I'ppxeM u P. BeHHETT mpoBenu cpaBHUTENBHBIA aHAIIN3
0COOEHHOCTEM NPAaKTUKM YIPABICHUS YEIOBEYECKMMH pecypcaMu B cTpaHax EBpocorosa,

CHIA wu SnoHum, KOTOpBIA mOKaszan, 4ro meiab HRM — o0ecnednTh HCMONh30BAHHE
MPEANPHUITHIMA YEJIOBEYECKUX PECYpCOB TakKUM 00pa3oM, 4TOoOBl paboTOaTE b IMOTYUHIT
MAaKCHUMAaJbHYI0 BBITOAY, & COTPYIHUKHM — MAaKCHUMaJbHO BO3MOXHOE€ MAaTEpHAIbHOE U

MCHUXOJIOTMYECKOE YIOBIETBOPEHUE OT pe3yinbTaToB cBoero Tpyna [10].

I[To wmuenuro [J[. Tecra, cTUMynUpyrOWEW CUION yOPaBICHHUS YEJIOBEYECKUMHU
pecypcamu SIBJISIETCSI HAMEPEHUE TOJyYUTh KOHKYPEHTHBIE NIPEUMYIIECTBA HA PBIHKE 3a CUET
MIPEIOCTaBJICHNSI BBICOKOKAUYECTBEHHBIX TOBAPOB M YCIYT, a TaKXKe CIOCOOHOCTH KOMITaHWUU
BHEJPSITh MHHOBALlMM W YIPABIATH M3MEHEHUSIMU C YYE€TOM BBI30BOB BHEIIHEW CpE.bl,
TEXHUUYECKOI0 Iporpecca U Hay4yHbIX OTKpbITHi [11].

JloBonbHO ueTko# sBnseTcss nmo3uuuss M. ApMCTpoHra, KOTOPBIA YTBEPKOAET, UYTO
YOPABJICHUE  YEJIOBEUYECKMMH  pECypcaMy  SBISETCA  CTPATETHMYECKMM W JIOBOJIBHO
MOCTIeI0BATEIbHBIM TOAXOIOM K YIPaBICHHIO HauOojee LIEHHbIM aKTUBOM IPENNpUATHS —
JIOJbMH, KOTOpbIE WHAMBUAYAIbHO JIHOO KOJUIEKTHUBHO BHOCST CBOM BKJIaJ B pa3BUTHE

23
ISSN: 2992-8753



uft

TURAN INTERNATIONAL

TI1U Journal of Digital Economy and Business 1(1) — 2023

OpraHM3ali U JOCTHXKEHUE TOCTaBJICHHBIX Liejeil. ABTOp yTBEpXKAAeT, YTO pallMOHAIbHOE
yIIpaBJICHUE YEJIOBEYECKUMH PECypcaMu MOXKET CTaTh MCTOYHHUKOM TaKMX ()DYHKIIMOHAJIBHBIX
CIIOCOOHOCTEH MpeanpusaThs, KOTOpble OyIyT COAEHCTBOBATH OMPENEICHUIO U NCTIOIB30BAHUIO
HOBBIX BO3MOKHOCTEH C II€JIbIO TTOJIYYSHHS TI0JIb3bI U TPUOBLTH [12].

Hekotopbie HayuHble nesatenu, cpeau kotopbix B. Ilyraues, I'. Illekun, C. Xenapwu,
CUMTAIOT, 4YTO YIPABICHHUE YEJIOBEYECKMMHM pECypcaMM — 3TO OJMH U3 TMOAXOJI0B K
TPaJAULIMOHHOMY YIPABIECHUIO MEpPCOHAJOM. PaaukaibHO MNPOTUBOMOIOKHYIO TMO3HIIMIO
3aHMMAaIOT Takue aBTophl, Kak FO. Oneros, M. ApmcTpoHr, /. Yibpux, KoTopble yTBEpKAAIOT,
YTO YIpaBJICHHE MEPCOHAIOM — ATO JIUIIb YacTh KOHLEIIUU YIPABICHUS YEIOBEUECKHUMHU
pecypcami, MOAYEPKUBAs UX OTINYMS 32 CJIEAYIOIUMHU KPUTEPUSIMU OLIEHUBAHUS !

- 3¢ ¢pexTuBHOCTL (OOJee TOJHOE MCIOJIB30BAHME UEJIOBEUYECKOro pecypca mpu
MHUHUMYME U3JIePIKEK);

- KOHTPOJIb (CAMOKOHTPOJIb IPOTUB BHEIIHET'O KOHTPOJIS);

- ¢opma opraHuzanuu (opraHuueckas, TuOkas ¢opma NPOTUB IEHTPATU30BAHHOM,
OIOPOKPATHYECKOM ).

[lo MHeHuio aBTOpa, YyINpaBJIE€HUE IEPCOHAJIOM Kak Ipouecc (OPMUPOBAHUS H
paIMOHATIBLHOTO HCIOIb30BAHUS COTPYIHUKOB — 3TO HEOThEMIIEMas COCTAaBJISIONIAs CHCTEMbI
YIOpaBICHUS YEJIOBEUECKMMM pecypcaMM. Takas B3aMMO3aBHUCHUMOCTb JAa€T BO3MOXKHOCTb
o0ecre4ynTh COOTBETCTBHE KBaNM(UKALUKM M TOTEHIHala COTPYAHMKOB C TNPUHATOU
cTpaTeruel u nenaMd (YHKIMOHMPOBAHUS TPEANPHUSATHS, YTO TO3BOJSIET MOBBICHTH
COLIMAJIbHO-?PKOHOMUYECKYIO () (PEKTUBHOCTD XO3SHCTBEHHON AESITENFHOCTH.

MaTepl/laJIbl H METOAbI UCCTICA0BAHUA

[MpuMeHsUTUCh  METOABI AMITMPHUUECKOTO HCCIICOBAaHUS, TAaKHE KaK CPaBHEHUC W
OIIMCaHHUC, a TaK¥XKE 06HI€HOFI/I‘IGCKI/IC MCTOJIbI, TAKUC KAaK MHAYKIHA W ACAYKIMA, aHAJIU3 U
CHHTE3, M METOJbl CHUCTEMAaTH3allii Hay4HbIX 3HaHWH. [IpoBenéH aHamuTHYECKHil 0030p
TCOPETUYCCKUX HCTOYHUKOB, IMOCBAMICHHBIX HCCICAOBAHHUIO YIPABJICHHUA YCIOBCUYCCKUMU
pecypcamu.

PesyabTaTsl

WuTeHcuBHas KOHKypeHTHas ©Oopbba, pa3paboTKa M BHEIpPEHHE HOBEHIINX
MIPOU3BOJCTBEHHBIX TEXHOJOTUH, 3()(PEKTUBHOCTH HCIONB30BAHUS KOTOPHIX 3aBHCHUT OT
BBICOKOKBJIM()UIIUPOBAHHBIX pPA0OTHUKOB, HaIW4Msig THOKOH paboueill CHUIIBI, CHUCTEMBI
LIEHHOCTEH M KOPHOPATHUBHOW KYJIbTYphl 0OYCIIaBIMBAIOT HEOOXOJUMOCTh BBIJIEICHUS LiEeH
yIpaBiIeHUs 4denoBedeckuMH pecypcamu. [[x. MBanuesuu n A. JloOaHOB yTBEpP)KAAlOT, YTO
yIpaBjeHUE YEJIOBEUECKHMMH pEecypcaMu — 3TO JAESITeNbHOCTb, KOTOpas BBIMOJHSAETCS Ha
OPEINpUATHIX C Hedblo 3(PQPEKTUBHOTO HUCHOIb30BAHUS PAOOTHUKOB ISl JOCTHIKEHHS
Opranu3aoHHbIX W JuuHbIX meneit [13]. . Yaepux u [. Jlelik oTMeUarOT, YTO IEIbIO
yIpaBJICHUS YEJOBEYECKUMH pecypcaMu sBIsieTcs (opMuUpOBaHHE OpraHW3alMd, 4TO
oOyuyaeTcsi, B KOTOPOH COTPYIHHUKH HEMPEPHIBHO pACIIUPSIIOT CBOM BO3MOXHOCTH, B
pe3yibTare  4ero  JOCTUTAIOTCS  HEOOXOMUMBIE  PE3ylbTaThl M MOAU(PHUIHUPYETCS
OpraHU3aIlMOHHOE MTOBEJICHUE COOTBETCTBEHHO K BbI30BaM BHelIHeH cpebl [ 14]. Kpome atoro,
YIpaBJICHUE YEJIOBEUECKUMHU PECYPCAMU HAIIPABIICHO:

— Ha TmpuBieyeHHEe M 3(P(PEKTUBHOE MCIOJIB30BaHUE BBICOKOKBATH(DUIIMPOBAHHOTIO
MepcoHaia, ero IepMaHeHTHOE Pa3BUTUE U 00YUYECHHUE;

— Ha (opMupOBaHHE ONTHUMAJIBHOIO KOJIMYECTBEHHOIO M KAdyeCTBEHHOTO COCTaBa
nepcoHana;

—  Ha pacKphITHE M MAKCUMH3AIUIO OTEHIIMAIA COTPYIHUKOB;
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—  Ha CTUMYJIMPOBaHUE PA3BUTHUS aTMOC(hEPhl COTPYIHUYECTBA U B3AMMHOTO JOBEPHS;

— Ha obecrieueHUE THOKOCTH MTPOU3BOJCTBEHHBIX MPOILIECCOB U 3aHATOCTH;

— Ha CO3JaHUE YCIOBUH I OIEHKM M Harpaasl pabOTHUKOB 3a pe3ylbTaTaMu
NEATENBHOCTH;

— ¢opMupoBaHue pabo4Mx TPYII U KOJJIEKTUBA B LEJIOM C yYETOM ICHUXOJIOTHYECKON
COBMECTHMOCTH €T0 YJICHOB;

— co37aHue ONArompUsATHBIX YCJIOBUHM JJISl T€HEpalMd HOBBIX HJIEH M caMopean3aliu
COTPYAHHUKOB.

Ha ocHoBaHumM aHanmu3a TEOPETHMUECKUX HMCTOYHMKOB, IOCBSILEHHBIX HCCIIEJOBAHUIO
yIpaBJICHHUs] YEIOBEUECKUMHU pECypcaMH, CUMTaeM, YTO 3a HAIPaBICHHOCTHIO (PAKTOPHI,
KOTOpBIE BIMSIOT Ha PpOCT BIHUAHHUS POJIM YIOPABICHUS YEJIOBEYECKUMHU pECYpPCaAMHU
paloHaIbHO OOBEIUHUTH B YETHIPE TPYIIBI: SKOHOMHYECKHE, MPABOBBIC, COIHAIBHBIE U
muaHOCTHBIE [15]. 3a ypoBHEM BIHSIHHSI MOXHO BBIIEIHTH (AKTOPHI MaKPOIKOHOMUYECKOTO
ypoBHS (KOTOpBIE JEWUCTBYIOT Ha YPOBHE TOCYJapCTBa) M MHKPOIKOHOMHUYECKOTO YPOBHS
(IeHCTBYIOT HAa YPOBHE IPEAIPUSITHS).

Ha coBpemeHnHOM 3Tane pa3BUTHs SYKOHOMUKH IIPOU3OLIEAIINI MEPEXO] OT «UEJIOBEKA
SKOHOMHYECKOT0» K «YEJOBEKY COLHUAIbHOMY» TpeOyeT Y4YUThIBATh JIMYHOCTHBIE (PAKTOPHI
BIAMSIHUS Ha YIpaBJIEHUE YEJIOBEYECKHMMM pecypcaMu Jro0oro mnpeanpustus. Jluunble
WHHOBAIlMOHHBIE MOTHUBBI U CTHUMYJbl K TPYIOBOM JESATEIBHOCTH, CTPEMJICHHE K
camMopeajM3alMi B TpoLecce TPyla MOBBIIAIOT TPeOOBAaHUS K MPEANPHUATHIO B IUIAHE UX
obOecrieueHus, a pOCT YpOBHsI 00pa30oBaHUs U KYJbTYpbl CPEIH MEepCcoHaIa OTOOpakaeTcs: Ha
1eHe padoueil cuibl, praekcuOMIM3anuy 1 AecTaHAapTU3aLNU 3aHITOCTH PaOOTHUKOB [16].

TakuM 00pa3oM, MNPENNOCHUIKOM Il pa3BUTUS MPEANPUATUS U MOJIyYEHUS UM
KOHKYPEHTHBIX MpPEMMYIIECTB B YCIOBHUSAX JIMHAMHUYHO pPa3BUBAIOIIEHCS BHEIIHEH Cpensl
SBJIAETCA KOHIIEHTpAIMsl Ha BO3pACTAIONIEH pOJIM JIMYHOCTHBIX (DAKTOPOB MpH YyNpaBICHUU
YeJI0BEYECKUMH PECYPCAMH.

BaxxHOoCcTh yenoBeYecKUX pPecypcoB JUIsl MPENNpHsITHS NOJYEPKUBAET TEOpUS
uHBecTHpoBaHus B uenoBeueckuit kanutan (T. Oy, I'. bexkep), Jx. Muncep, 3. XaHceH u
JIp.), OCHOBOHM KOTOpPOW SIBJISIETCSI CBSI3b MEXJY WHBECTHIMSIMU B YEJIOBEUECKHI KalmHTal |
HKOHOMHUECKUM pa3zButueM [17]. Mcxoas U3 1aHHON TeOpUH, YEIOBEK — HE OJIMH U3 (haKTOpOB
MIPOM3BOJICTBA, a CHENU(PUUYECKUI AJIEeMEHT, KOTOPbIi MpeObIBaeT B COCTOSHUU MOCTOSHHOTO
Pa3BUTHA U PACLIEHNBAETCS KaK IJ1aBHBIN, U HAN0OJIEE LIEHHBIH, aKTUB JI000T0 NMPEATIPUSATHS.

OO011en3BeCTHO, YTO WHBECTHIMM B OOyY€HHE U PAa3BUTHUE COTPYIHUKOB SIBISIOTCS
3G GEKTUBHBIM METOAOM MOBBIIICHUS UX KBaTU(PHUKAIMU U MPO(HECCHOHANBHBIX Ka4eCTB, YTO
MPEBPAIIAET MX B BECOMBIA KOMIIOHEHT MPOU3BOJICTBEHHO-XO3IMCTBEHHOM cucTeMbl [18].
BbicokokBanmu(UIIMPOBaHHBIM MEpPCOHAT — 3TO TEeHepaTop HOBBIX MWJCH, KaTaliuzaTop
BHEJIPEHUS MHHOBALMKA B NMPAKTUYECKYIO JEATEIbHOCTh, MHULIMATOP PACUIMPEHMs JUara3oHa
3HaHMW. KoHLenuus ynpaBieHHs YEIOBEUECKMMHU pECypcaMi OCHOBBIBAETCSl Ha OIPENEICHUU
MIPUOPUTETHOCTH, YKOHOMUYECKOH 11€71eCO00pa3HOCTH BIIOKEHMI, KOTOPblE HHBECTUPYIOTCS B
COTpPYIHUKA, HUX OOydyeHHMe | pa3BUTHE, CO3JaHHEC OJIATONPUATHBIX YCJIOBUH  JUIs
caMopeaJIn3aluu.

OBOdIOLMS B3IJSA0B HA POJb M MECTO YEJIOBEUECKHX DPECYPCOB B JESATEIBHOCTH
CyOBEKTOB XO3SIIICTBOBaHUS M HAI[MOHAJIHHOW SKOHOMHUKH B I1€JIOM, Pa3BUTHE LIKOJ, TEOPHI U
napajgurM MEHEDKMEHTa OOyCIOBWIM TakKXKe IUAJCKTUKY IIOJX0J0B, KOTOpPbIE IOMOTall
pemaTh Hay4yHble M NPAKTUYECKHUE 3a/1a4yd, CBSI3aHHBIE C YEJIIOBEYECKHMMH PECypcaMHM U HUX
pa3BUTHEM.

Ob6cy:xxaenue

B TCOPHUH U MPAKTHKE CYHICCTBYCT AOCTATOYHO MHOI'0 HAY4YHbBIX IMOAXOA0B, KOTOPLIC
MOTYT CJIIYKHUTb 0asucom IJIL pa3BUTHUA YCIOBCUCCKUX PECYPCOB. Haunbonee wu3BECTHBIMU
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CpeAM HHUX SBJISIOTCS: IPOLIECCHBIM, CUCTEMHBIN, CHUTYallMOHHBIH, IOBEICHUYECKUM,
KOMIUICKCHBIH, HMHTErPAllMOHHBIN, MAapKETHHIOBBIM, (DYHKIIMOHAIBHBINA, JAHMHAMUYECKHH,
BOCIIPOM3BOJICTBEHHBIN, HOPMATHUBHBIN, KOJUYECTBEHHBIN, aIMUHUCTPATUBHBINA, TPOrPAMMHO-
[[EJeBOM TIOAXOJl, KOMIIETEHTHOCTHBIM M TOMYy TomoOHOe. Bce 3T moaxompl a0t
BO3MOKHOCTb B3IUISIHYTh Ha Pa3BUTHE C Pa3HbIX CTOPOH, YUUTHIBAs PA3JIMYHbBIE ACIIEKTHl U
YCJIOBHSI, B KOTOPBIX OHO OCYILECTBIISIETCS.

OTtaenpHO creAyeT OTMETUTh TaK Ha3bIBA€MbIN MPOOIEMHO-OPUEHTUPOBAHHBIN TTOJIXO/I,
KOTOpBIA c(POpMHUpOBAJICS B paMKaxX CHTYallMOHHOTO. [laHHBIA IMOAXOM SIBJISETCS HOBBIM
B3IJIA/IOM Ha MPUHATHE PELICHUI, U OPUEHTUPOBAH HE HA PEIICHUE ONpPEACIICHHONW CUTYallHuH,
KOTOpasi CJOXWJIach, a Ha pElIeHHE IMPOOJIEMbl KaK OIPEAEIEHHOr0 TEOPETUYECKOro WU
MPAKTUYECKOr0 3aJaHusl, 4TO, B CBOIO Ouepe/b, MpPEIIoJiaraeT adanTUBHOCTb, THOKOCTD,
YMEHHUE CBOEBPEMEHHOE MPUHUMATh PELICHHUS 110 UCIIOJIb30BAaHUIO UMEIOLIUXCS PECYPCOB.

[Ipo6ieMHO-OpUEHTUPOBAHHBI TOAXOJ K Pa3BUTHUIO YEJIOBEUECKUX PECypCcoB
MPEIOIaracT COBOKYITHOCTh YIIPABJICHUYECKUX IEWCTBUM U BO3ICHCTBUM, HAIIPABICHHBIX HA
pelleHre TeOPETUYECKUX WIIM MPAKTUYECKUX 3alaHuil (3a7a4) OTHOCUTENbHO 3(PPEKTUBHOTO
HCIIOJIb30BAaHUS YEJIOBEUECKUX PECYPCOB. DTO MPOUCXOIUT 32 CUET MOJIyUYEHHUSI HOBOTO 3HAHUS
U ombITa B cdepe HaliMa 4YEJTOBEUECKHX PECypCOB, UX aJanTalldd, Pa3BUTHS, MOTHBAIIHH,
CO3JaHUU OJarONPUSATHBIX YCJIOBHM, Pa3BUTHUSA OINPEICICHHOW KYyJIbTYphl U OOECIeUeHUU
JOSITBHOCTH € TOMOIIBI0 HAaydyHOW pedrekcud W aKTUBHBIX MPAKTUYECKUX JEHCTBUH, H
HCCIIE0BAHUM.

Cnenyer OTMETUTh, UTO, C OJHOM CTOPOHBI, PACCMATPUBAsl BOIPOC YEIOBEUYECKUX
PECYpPCOB, Ba)KHBIM SIBJISIETCSI OIPEAENIEHUE €ro CYIIHOCTH, OOOCHOBAHHME aKTYyaJIbHOCTH
UCCIIeIOBaHUS OOIMX TeHACHUUH ux pa3Butusa. OIHAKO, C APYroil CTOPOHBI, aKTyaJlbHBIM
SIBJISIETCSL CO37aHUe OJIAarONPHUSATHBIX YCIOBHM 711 MX 3()DPEKTUBHOTO Pa3BUTHS, YTO B CBOIO
ouepenb OyneT CTUMYIHUPOBATH PA3BUTHE KAXKIOTO OTIAEIHHOTO CYOBEKTa XO3SCTBOBAHUSA,
OpraHu3alu WA YYPEKACHUS, a COOTBETCTBEHHO M PETMOHAJIBHOE pa3BUTHE, a TaKXKe
pPa3BUTHE Y3KOHOMHUKHU CTPAHBI B LIEJIOM.

ITonBoas WTOr HCCIIENOBAaHUIO KOHLEHIMU YIPABICHUS YEIOBEUYECKHMMHU PECYpPCAMHU,
paIoHaIbHBIM BUAUTCS (HOPMHUPOBAHHE COOCTBEHHOTO MOHMMAHHS CYTH JaHHOTO TEPMHHA.
[lo MHeHMIO aBTOpa, YIpaBIEHUE YEIOBEYECKHMMHM PECYpCaMH — 3TO CKOOPAMNHUPOBAHHAS
CUCTeMa  B3aUMOJIOTIONHSIONIMX  Meponpuatuid 1o  QopmupoBaHUio, IPHEKTUBHOMY
WCIIOT30BAHUIO M Ka4e€CTBEHHOMY POCTY BO3MOXKHOCTEH W KOMIIETCHIIMH pPaOOTHUKOB C
[ETbI0 ONTUMHU3AIMKA OU3HEC-TIPOIECCOB, a TAKXKE CO3JAHHUIO U YIACPKAHUIO KOHKYPEHTHBIX
MPEUMYIIECTB OpTaHMU3alMh. OTO, B CBOIO OYepelb, CO3/JaeT HEOOXOIMMOCTb IOUCKAa H
MMIUIEMEHTAIIMU MOJEPHU3UPOBAHHBIX MOAXOJA0B K YIIPABICHUIO YEIIOBEUYECKUMH PECYpPCaMH,
KOTOpBIE CO37aHbl Ha 0a30BbIX NPUHIMIIAX MEHEKMEHTa MepcOoHala BMECTE C HOBBIMU
JNEUCTBEHHBIMU HWHCTPYMEHTAMHM  (TE€XHOJIOTHSIMU, METOJMKAMHU, KPUTEPHUSIMHU OLICHKH)
YIPABJICHUS, KOTOPBIE YUYUTHIBAIOT KOHKYPEHTHBIN NOTEHIIMAI YEJIIOBEUYECKUX PECYPCOB.
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Abstract: This article is devoted to the study of theoretical approaches to the concept of
"human resource management”. The aim of the study was to identify the key ideas of
theoretical approaches in this area. Methods of empirical research, general scientific methods
were used, an analytical review of theoretical sources devoted to the study of human resource
management was carried out. As a result of the analysis of scientific approaches in the field of
human resource management based on the works of scientists such as M. Armstrong, H.
Graham, D. Ulrich, S. Pilbeam and other authors, an integrated concept of human resource
management has been formed as a system of complementary activities for the development of
competencies employees in order to optimize the company's business processes and generate its
competitive advantages. The main goals of human resource management are identified, such as
the formation of the optimal composition of the enterprise's personnel, the involvement of
highly qualified personnel in the company and its continuous development and training,
unlocking the potential of employees, building an atmosphere of cooperation and mutual trust
to maximize their potential, ensuring the flexibility of production processes and employment
for efficiency, work processes, well-thought-out staff motivation, including a performance
appraisal system and a fair remuneration system, as well as creating a favorable environment
for fruitful cooperation and idea generation. The results of the study may be of practical value
for HR managers in organizations in the formation of the company's management policies. The
article emphasizes the value of human resources and the need to allocate this resource as the
main asset of the enterprise and as a unique category in the economy, and also points out the
importance of efficient use and development of human resources.

Keywords: human resources, personnel, human resource management, efficiency,
development, motivation.
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Abstract. The competitiveness of organizations of higher and (or) postgraduate
education (OHPE) is one of the most important issues. The article aimed to determine whether
it is possible to assess the competitiveness of the OHPE based on digital marketing tools. The
results and tools presented in the study can serve as a basis for evaluating other types of
organizations providing services in the Kazakhstan market. The authors used analysis tools
used in digital marketing: Google Trends, Wordstat.yandex, Similarweb, LiveDune and
Popsters platforms, as well as analysis of site traffic, page activity and other tools. As a result
of the study, it was found that the most popular university in search queries is KazNU named
after Al-Farabi. A strong relationship has been determined between the number of applicants
for grant training in 2022 and the number of search query rankings in Google. As well as a
strong relationship between the number of Youtube subscribers and the QS WUP regional
ranking indicators. The value of this article is the use of modern tools for analyzing the activity
of digital marketing activities and correlation analysis with indicators of competitiveness
presented in the rating organizations QS WUP, WEBOMETRICS and IQAA.

Keywords: OHPE competitiveness, Internet marketing, digital marketing tools, digital
marketing effectiveness, university rankings.

Introduction

Globalization has become a major trend in the economy in recent years. The
enlargement of markets and the penetration of foreign companies have increased the
importance of development and promotion strategies for many medium and small economic
entities. However, processes of "deglobalization” caused by changes of stability of political
systems of the world have led to a situation when mechanisms of increase of competitiveness
which worked earlier can become less effective [1]. This fact is one of many reasons for the
increased interest of researchers to the topics of competition and competitiveness. Education
and science, as a sphere of activity of economic subjects, are also subject to the above
mentioned tendency of deglobalization.
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At the same time increase of interest to competitiveness and actualization of problems
of competition of OHPE is caused by changes in policy of management of a sphere of
education and science in Kazakhstan. In accordance with the Decree of the President of the
Republic of Kazakhstan as of June 11, 2022 under Ne 917 reorganization of the Ministry of
Education and Science was carried out [2]. This change leads to a revision of approaches to
assessing the activity of universities, which can be considered as a possible change in the
attitude to universities, depending on the new or changed types of indicators. It should be noted
the change in the Decree on the educational grant beginning 2020 [3].

It is necessary to emphasize the changes in the needs of Kazakhstan citizens in the
sphere of education. A vivid example of current trends in the consumption of educational
services is a stable increase in the number of applicants enrolled in colleges. The dynamics of
change is shown in Figure 1.

250 000
200 000
150 000
100 000

50 000

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

Yucno NOCTYNUBLUKX B KON/1e4XKbl Yucno NOCTYNUBLUKX B BY3bl

Figure 1 — Number of applicants to colleges and universities of RK from 2016 to
2021 [4]

Along with this, there has also been a comparative advantage of the keyword "college™
in search queries in recent years, compared to the keyword "university" in certain time periods.
According to the Google Trends electronic platform, the popularity of these queries is
estimated as 37 points, which dictates the need to ensure the competitiveness of OHPE.

Two of the most important terms discussed in this research paper are "OHPE
Competitiveness" and "Digital Marketing." Both terms are complex to define and require some
analysis to accurately understand their essence and content and, therefore, proper application.

Competitiveness is a characteristic inherent in a certain entity and reflects the ability to
compete. If when defining the term "competition™ various authors agree on "struggle™ or
"rivalry™ [7], the definition of the concept of "competitiveness™ is the subject of long disputes
between various authors [8]. As a result, the economic category of "competitiveness™ is most
often seen as an organization's ability to withstand competition and perform competitive
actions [9]. However, researchers do not always agree in some aspects when interpreting the
term "competitiveness”. Accordingly, in the economic literature it is customary to consider
three main approaches in defining the ability to compete:

1) behavioral approach;
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2) structural approach;

3) functional approach [10].

These approaches often serve as a basis for analyzing the competitiveness of
organizations in various industries. However, in the case of the term "OHPE Competitiveness"
the situation is even more complicated. Initially, universities's competitiveness was viewed as
economic entities, i.e., in the 1980-90s, they mainly considered profitability and financial
activity indicators and other economic indicators [11]. Later the approaches changed and
universities started to be considered as an institution of knowledge, which means that
competitiveness is expressed in the ability to produce, disseminate and store knowledge as a
service of the educational market [12]. This led to the emergence of a number of different
indicators of university competitiveness, which are presented as the main activities of
universities (Figure 2).

Educational
activities
Infrastructure Scientific Research
activities activities
International Financial and
activity economic activity

Figure 2 — Main activities of a modern university [13]

The evolution of approaches to the study and assessment of the competitive advantages
of universities has led to the emergence of various rating agencies. The indicators presented
above are mostly evaluated by rating agencies such as QS, THE, ARWU, IQAA and many
others [14]. However, economic and financial indicators are rarely considered in such
organizations. Most often the authors evaluate the cost of R&D and their profitability. Thus, the
term "competitiveness" is considered within the scope of this study.

Digital marketing is a product of the evolution of marketing and digital technologies.
Accordingly, the definition of this concept considers Internet technologies and their application
to promote goods and services [15]. The term was first used in the early 2000s, but became
widespread much later [16]. Researchers name various tools used in the framework of digital
promotion. The most commonly mentioned tools in the promotion of OHPE are as follows:

1) the primary web site or resource of the OHPE;

2) supporting web resources of the OHPE;

3) accounts and channels in social networks: Instagram, Twitter, Facebook and others;

4) various video hosting sites: Youtube, Rutube, etc;

5) E-mail accounts: Outlook, gmail.com, mail.ru and others.
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As the main criteria for the effectiveness of the above-mentioned tools were often
mentioned indicators such as design, number of visits, popularity in search queries, activity in
social networks and many other indicators displayed on various analytical platforms [17].

Materials and methods

The article aims to study the application of digital marketing tools to determine the
competitiveness of organizations of higher and postgraduate education. In order to achieve the
set goal, first, the analysis of the term “"competitiveness™ of a university or OHPE was carried
out. Based on the results of the analysis, the main indicators of the competitiveness of the
university were selected, which take into account the limitations of the study. The indicators
reflecting the effectiveness of digital marketing were considered. The following analytical tools
were used for the analysis conducted in the study:

1) Google Trends platform. Conducting a comparative analysis of search queries;

2) Wordstat.yandex.kz platform. Carrying out comparative analysis of search queries;

3) Similarweb.com platform. This platform was used to determine the number of visits to
the website for the selected time;

4) LiveDune.com platform. The web resource was used to analyze account activity on the
social network Instagram.

5) Popsters platform. Web resource to analyze the number of users and other parameters of
activity on the channel of universities presented on Youtube platform.

6) SPSS program. The functionality of the program was used to analyze the correlation
between selected groups of competitiveness indicators and results of marketing activities.

In addition, materials from WEBOMETRICS, QS WUP and IQAA rating agencies were
used in this paper. The QS WUP regional competitiveness ranking of Central Asian universities
was used as the basis for the sample of universities presented in the study. Turan University
was added to the list separately in order to determine the competitiveness of a private
university. The number of represented OHPE was limited to 11, based on the availability of
data and limitations in the basic subscriptions of the platforms discussed above.

The study used methods of analysis, synthesis and other general research methods,
including ranking methods. At the same time, phrase construction in the comparative analysis
of search queries was based on the methodology of keyword selection presented in the works of
Jatob and other authors [5]. To avoid duplication or other distortions when determining
keywords, the most common combination of keywords was used.

Results

The position of OHPE in various world and local ratings is based on the indicators of
academic reputation, trust of employers and other indicators associated with the brand of the
university [6]. As a result, the competitiveness of OHPE should be interconnected with the
effectiveness of marketing activities. And given the current trends in the digitalization of the
economy, the correlation should be present between the indicators of university
competitiveness and the results of digital marketing. It is also assumed that commercial
universities are more active in social networks compared to the national OHPE of the Republic
of Kazakhstan. The first hypothesis is based on the assumption of the formation of attitudes
towards the university through digital sources, or, more precisely, the determination of the
attractiveness for applicants. The second hypothesis is based on the possible need to be more
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attentive to digital marketing activities, depending on the available sources of funding. Private
universities with less government financial support should focus on attracting applicants
through active advertising and PR activities.

On the basis of the study of publications considering the indicators of competitiveness
of OHPE, the study identified the indicators available in public sources, necessary to assess
both the competitiveness of the organization and the effectiveness of marketing activities. The
following indicators were considered as indicators of university competitiveness:

— QS WUP Rating. The indicators of this rating are a reflection of both scientific
effectiveness and the effectiveness of the main functions of universities as an institution of
higher education.

- WEBOMETRICS Rating. The results of this ranking are used to assess the three main
indicators of university competitiveness — "visibility”, "transparency,” and "excellence" of
higher education institutions — and are indicators of the scientific effectiveness of a university.
- IQAA ranking of OHPE sites. The indicators of this ranking help reveal the
effectiveness of using the university's web page as the main tool of competition.

- The number of applicants for a grant is a direct indicator of consumer interest in
learning. In addition, this indicator can be considered as the basis of economic indicators of the
competitiveness of OHPE.

- The results of the analysis of universities' competitiveness by available indicators and
the ranking of higher education institutions are presented in Table 1.

Table 1 — Analysis of competitiveness of higher education institutions in different rating
agencies

Ne Rating of
QSWUR | WEBOME | OVPO ’;'“leézrnfsf QS r{gi:":';
Name of OHPE Regional -TRICS sites fcg)rpa rant WUR 49 y
Ranking Ranking according in 2822 ranking indicators
to IQAA

1 | Al-Farabi Kazakh National 66,10 1875 98,78 | 2977,00 1 1
University

2 | Eurasian National Unl\_/ersny 45,30 2009 89,14 3372,00 5 5
named after L.N. Gumilyov

3 | Satpaev University 37,00 4193 86,78 2247,00 3 3

4 | Kazakh National Pedagogical | 54 4852 72,61 1824,00 4 4
University named after Abai

5 | Kazakh National Agrarian 30,10 5513 73,04 679,00 5 5
Research University

6 | Karaganda University hamed
after Academician E.A. 23,20 5388 73,99 609,00 8 6
Buketov

7 | South Kazakhstan University
named after M.O. AUezov 28,80 5989 60,36 1881,00 6 7

8 | KIMEP University 23,40 7962 81,42 0,00 7 8

9 | Kazakh-British Technical 22,80 5308 67,86 | 114800 | 11 9
University

10 | International Kazakh- Turkish
University named after Khoja 23,10 - 68,76 227,00 10 10
Ahmed Yasawi

11 | Turan University - 15315 69,05 71 38 11

Note: compiled by the authors based on sources [18], [19], and [20]
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In the table above there is no data on the regional ranking of QS WUP University
"Turan", as the official portal does not provide indicators below 20 points. At the same time,
the International Kazakh-Turkish University named after Hodja Ahmed Yasawi has no
indicator of the place in the ranking by WEBOMETRICS, as the university has not yet been
included in the list of indexed by this rating. It should be noted that when ranking universities
in terms of WEBOMETRICS ranking positions were distributed in reverse order, that is, the
highest rating to the lowest number, just as in the overall ranking. In other cases, the highest
ranking was assigned to the highest indicator. In general, the best indicator of the
competitiveness of the university is marked at the Kazakh National University named after Al-
Farabi. the Eurasian National University named after L.N. Gumilev is in the second place, the
Turan University closes the list.

The next step of the study is to analyze the number of visits to the websites of higher
education institutions. Google and Yandex search queries were considered as the main
indicators. To determine the popularity of the search query in Google we used an indicator of
the popularity of the keywords of OHPE in comparison with the keyword query "university". In
the case of Yandex, the number of unique keyword searches was considered. The most popular
set of keywords was taken as the indicators used in Table 2. However, the results of the search
queries were not summarized to avoid duplication and influence the results. At the same time,
similarweb.com was used to determine the popularity of transitions to the main site.

Table 2 — Indicators of the results of visits to the OHPE websites [21, 22,23]

ISSN: 2992-8753

Ne Google Requests in Number of site Ranking
queries by Yandex, by visitors according | universities
keywords keywords, to similarweb.com | by website

Name of OHPE (ranking) (number of (number of visits traffic
requests per per month)
month)

1 | Eurasian National University

named after L.N. Gumilyov 16,00 9131,00 746,607 1
2 AI—_Faral_:)l Kazakh National 12,00 3510,00 504,264 2

University
3 | Kazakh National Pedagogical

University named after Abai 9,00 9652,00 77,548 3
4 | Satpaev University 4,00 1610,00 149,456 4
5 Ka;akh-_Brltlsh Technical 2.00 298900 91,042 5

University
6 | KIMEP University 1,00 1615,00 102,579 6
7 | Kazakh National Agrarian

Research University 2,00 513,00 59,253 !
8 | Karaganda University named

after Academician E.A. 3,00 1318,00 26,193 7

Buketov
9 | South Kazakhstan University

named after M.O. Auezov 8,00 175,00 5,000 8
10 | Turan University 1,00 1215 43,734 8
11 | International Kazakh-Turkish

University named after 1,00 323,00 46,860 9

Khoja Ahmed Yasawi

34



uft

TURAN INTERNATIONAL

TIU Journal of Digital Economy and Business 1(1) — 2023

As can be seen from the table above, the most popular query in the Google search
engine is the Eurasian National University named after L.N. Gumilyov, while the least popular
are KIMEP University, Turan University and International Kazakh-Turkish University named
after Khoja Ahmed Yasawi. Most of all users of Yandex search engine searched for universities
KazNPU named after Abay and ENU named after Gumilev, 9131 and 9652 requests during the
month, respectively. The least popular in searches on Yandex can be called South Kazakhstan
University named after M.O. Auezov, which was searched for about 175 people during the last
month. In the top three most popular sites are web pages of ENU, KazNU and Satpayev. Web-
resource of M.O. Auezov South Kazakhstan University was the least visited.

However, visits to websites of OHPE cannot be considered as an absolute indicator of
the effectiveness of marketing activities, as it is not uncommon for OHPE to have accounts in
various social networks. The most popular in the RK is Instagram. Indicators of activity on
Instagram pages should be considered as a result of efforts to promote the brand of the OHPE
in this social network. The results of the analysis are presented in Table 3.

Table 3 — Indicators of activity on Instagram on the pages of the OHPE

Number of Number of Number of Activit
Ne Name of OHPE likes per comments per 'y
followers Ranking
post post
Eurasian National University
1 named after L.N. Gumilyov 29176,00 409 28 1
Al-Farabi Kazakh National
2 University 24732,00 357 12 2
3 | Turan University 21300 250 17 3
International Kazakh-Turkish
4 | University named after Khoja 14924,00 507 12 4
Ahmed Yasawi
5 | Satpaev University 28879,00 231 5 5
Karaganda University named after
6 Academician E.A. Buketov 8338,00 290 15 6
South Kazakhstan University
! named after M.O. Auezov 22116,00 192 ! !
8 Kagakh-_Brltlsh Technical 19858,00 204 4 8
University
Kazakh National Pedagogical
9 University named after Abai 14156,00 17l 8 ;
10 | KIMEP University 18127,00 162 5 10
11 Kagakh _Natlonal Agrarian Research 492500 0 0 11
University
Note: compiled by the authors based on the source [24]

The above table illustrates the superiority of L.N. Gumilyov ENU in activity in the
social network Instagram. In the second and third place in the ranking are universities
"KazNU" and "Turan". KazNARU is in the last place. The International Kazakh-Turkish
University named after Hodja Ahmed Yasawi has received the greatest number of likes for the
post and this indicator is 507 units. The most active in comments are students and teachers of
Al-Farabi Kazakh National University, as about 28 comments were written on each post.

In order to analyze in more detail, the use of digital marketing tools the activity of
universities on the channels of Youtube web resource was considered. The results of the
analysis are presented in Table 4.
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Table 4 — Indicators of activity on YouTube channel [25]
No Number Number of Number of -
Name of OHPE Numb_er of of views comments likes (per ACtIV.'ty
subscribers Ranking
per month | (per month) month)
1 | Al-Farabi Kazakh National University 42800 3225 0 45 1
2 South Kazakhstan University named after 5190 1241 3 M 2
M.O. Auezov
3 Eurasian I\_Iatlonal University named after 6490 1011 0 17 3
L.N. Gumilyov
4 Kazakh Natlonal_ Pedagogical University 3290 588 0 18 4
named after Abai
5 | KIMEP University 2150 446 4 26 4
6 Kazakh-British Technical University 1620 1490 0 20 5
7 Turan University 2660 772 6 4 6
8 Karaganda University named after
Academician E.A. Buketova 2070 233 0 ! !
9 Satpaev University 2500 40 0 0 8
10 Kagakh _Natlonal Agrarian Research 746 0 0 0 9
University
11 | International Kazakh-Turkish University
named after Hodja Ahmed Yasawi 280 0 0 0 10

Activity on YouTube channels can also be seen as the effectiveness of digital marketing
tools. The most popular is the official channel of KazNU, which has about 42800 subscribers.
And during the month videos on the channel were viewed about 3225 times. The least popular
is the official channel of International Kazakh-Turkish University named after Hodja Ahmed
Yasawi. This channel has only 280 subscribers, and the activity is almost zero.
The analysis was used to rank the OHPE on the effectiveness of application of digital
marketing tools, and the results are presented in Table 5.

Table 5 — Ranking of OHPE according to the effectiveness of marketing activities

Ne Website Instagram YouTube Overall
Name of OHPE . : . . L . .
traffic rating | activity rating | activity ranking rating
1 | Al-Farabi Kazakh National
L 2 2 1 1
University
2 | Eurasian National University 1 1 3 1
named after L.N. Gumilyov
3 | Kazakh National Pedagogical 3 9 4 5
University named after Abai
4 | Satpaev University 4 5 9 3
5 | South Kazakhstan University 8 7 5 3
named after M.O. Auezov
6 | Turan University 8 3 7 3
7 Kagakh-_Brltlsh Technical 5 8 6 4
University
8 | KIMEP University 6 10 4 5
9 | Karaganda University named 7 6 8 5
after Academician E.A. Buketov
10 | International Kazakh-Turkish
University named after Hodja 9 4 11 6
Ahmed Yasawi
11 | Kazakh Natl(?nal Agrarlan 7 1 10 7
Research University
Note: compiled by the authors based on sources [23],[24], [25]
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As can be seen from the table above, the absolute leaders and most effective in working
with digital marketing technologies are two universities: Kazakh National University named
after Al-Farabi and Eurasian National University named after L.N. Gumilev. The second place
is occupied by KazNPU named after Abay. Satpayev University, SKU named after M.O.
Auezov and "Turan™ are in the third place for marketing efficiency. The least effective can be
considered the Kazakh National Agrarian Research University.

The analysis of the effectiveness of digital marketing, as well as a number of indicators
of competitiveness of OHPE, which are available in public sources, served as the basis for a
correlation analysis of competitiveness indicators and the effectiveness of digital marketing.
The results are presented in Table 6.

Table 6 — Results of the correlation analysis [21,22,23,24,25]

QS WUP regional ranking Google Requests in Number of Number of | Number
queries by | Yandex, by visitors followers in of
keywords | keywords, site according to Instagram | followers
(ranking) (number similarweb.com in

per month) | (visits per month) Youtube

Rating WEBOMETRICS -0,65 -0,56

Rating of OVPO sites op

version of IQAA 0,52 0,77 0,67

QS WUP Reglonal Ranklng 0,76 0,77 0,53 0,89

Number of applicants for a

grant in 2022 0,91 0,59 0,78 0,64 0,55

As can be seen from the table above, the results of the correlation analysis for all
indicators can be divided into several main groups:

1. The group with a high level of correlation. Out of the identified correlations the
strongest is the correlation between the indicator "number of grants in 2022" and the ranking of
queries in the Google search platform. This correlation has a coefficient of strength of 0.91,
which is considered very high on the Cheddock scale. Another strong correlation is represented
by the QS WUP regional ranking score group and the number of YouTube subscribers. This
relationship has a strength of 0.89, which can also be considered very strong. Along with this,
there are a number of strong correlations between the site visit indicators and the ratings of
various organizations.

2. The group with a medium level of correlation. This is the correlation between the
positions of universities in the regional ranking of QS WUP with queries in Google search
engines and the number of visits to websites. The table also shows correlations with
coefficients between 0.5 and 0.7 in both positive and negative values.

3. The group with low levels of correlation. They are shown in the table with empty
cells.

Discussion

The following conclusions were drawn during the analysis in the study.
1. The universities of RK take good places in the world and local ratings, however, they
are mainly represented by national universities. This trend is dangerous for the RK education
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system, as it can lead to a situation of complete inability of private universities to compete
without state support.

2. The position of OHPE of the RK in the Central Asian region is strong, but in
comparison with the whole Asia this picture is not observed. Accordingly, we should not
consider the high positions within the regional ranking QS WUP.

3. There is a correlation between the number of students enrolled in grants and the
position of the university in various rankings. This tendency is both a result of QS WUP
activity and a basis for further improvement of positions due to financial support from the
national budget.

4. There is some correlation between the positions in the regional QS WUP ranking and
WEBOMETRICS ranking. This can be explained in terms of the impact on the scientific
reputation of the WUP by the availability of a large number of freely accessible studies. Access
to research usually leads to a higher number of citations and an improved position of the
university in various rankings.

5. The convenience of the main web-resource of the Higher Education Institution leads
to an improvement of positions in the ratings. This trend may be related to the level of patience
of researchers when working with web pages. And also functionally competent and informative
website is a reflection of the attitude of the OHPE to its users in the network.

6. Analysis of the results of site traffic showed a strong variation in the use of keywords
in the search for the OHPE. This trend is most often observed for universities that have
changed their names, as well as for universities that have similar elements in the name. Users
most often search for a combination of abbreviations with the last word in the title of
universities, for example: "Al-Farabi KazNU", "Satpayev University”, "ENU Gumilev". This
trend is associated with the ease of remembering these phrases in contrast to the expanded
variants of the name of OHPE.

7. There is a correlation between the number of applicants for grant training and the
number of subscribers in Instagram, as well as their activity in social networks. This trend is
explained by the level of popularity of Instagram among young people. A high level of activity
leads to a higher level of credibility and recognition. As a result, universities focusing on these
channels can be more effective during enrollment campaigns. However, it should be understood
that Instagram is not a panacea and cannot be the only tool to attract the attention of applicants
and their parents.

8. Youtube as a full-fledged promotional tool for the OHPE, as well as a media tool is
used much less often than other promotion channels. This trend is explained by the complexity
of content creation, higher cost and demanding equipment. The most effective use of this tool,
mainly, is by only Al-Farabi Kazakh National University.

9. The high places in the rating on efficiency of application of digital marketing tools
are occupied by the national OHPE. The gap between indicators of KazNU and ENU is
provided at the expense of more powerful financing from the budget, basically at the expense
of a choice of a place of training by grant-givers.

10. The results of the correlation analysis showed a strong correlation between the
indicators of the effectiveness of the application of digital marketing tools and the number of
enrollees in grant education. The strongest correlation is seen between the ranking of queries in
the Google search engine and the number of visits to the OHPE website.

Based on the above, we can state the fact that the first hypothesis of the relationship
between the competitiveness of a university and the effectiveness of the application of digital
tools of marketing activities can be considered conditionally proven. Because the groups of
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indicators of competitiveness of the higher education institutions had very strong or strong
correlations with the indicators of marketing activity efficiency. However, it is necessary to
expand the list of investigated OHPE and indicators in order to determine whether this
phenomenon is a local phenomenon or has a more extensive character.

The second hypothesis presented in the study is considered unproven. The analysis
revealed that in many parameters of the effectiveness of digital marketing activities, as well as
competitiveness, the national OHPE showed excellent results and were among the first in many
criteria. However, considering the performance of KazNARU, we can say that the prerequisites
for the existence and further development of the second hypothesis are sufficient. For a deeper
analysis and valid conclusions, it is necessary to expand the number of analyzed indicators and
consider information about the costs of marketing activities by different OHPE.

To summarize the abovementioned, the authors have developed a number of
recommendations for increasing the competitiveness of the OHPE of RK.

It is necessary to develop various plans of strengthening and realization of competitive
advantages of OHPE in a planned and effective way from the point of view of the long-term
strategy. There are a number of factors that can partially or even completely change the
situation in higher and postgraduate education in the near future. This recommendation implies
the application of project approach to the research of RK HEI competitiveness.

1. Further work is needed to study both the essence of university competitiveness and the
tools, methodology and techniques for assessing the competitiveness of Kazakhstan's higher
education institutions. Differences in approaches and even in understanding of the same terms
can lead to poorly coordinated actions on formation of competitive advantages. This
recommendation implies focusing students, undergraduates, and doctoral students of HEIs on
previously unexplored or poorly studied issues of competitiveness. Especially for private HEISs,
this approach can be very effective, as it allows them to compete with national universities.

2. Private higher education institutions should strive to promote one specific name as
much as possible. This recommendation is aimed at improving the university's recognition
among applicants and students. Long names are much less common in search queries.
Accordingly, university names need to be rebranded, or existing acronyms, abbreviations or
simplifications need to be promoted more effectively. For example, Gumarbek Daukeev rarely
appears in searches for Almaty University of Energy and Communications (AUEC).

3. It is necessary to improve the positions in various rankings by increasing the number
of publications in the public domain. This recommendation implies financial and moral support
for researchers working at universities. Perhaps it is necessary to create separate staff units at
departments, which would be mainly engaged in research and publication of the results
obtained in the course of scientific research, with partial funding from the funds of the
university.

4. It is necessary to determine the priorities for the development of higher education
institutions of Kazakhstan, especially in matters of competition and competitiveness of
universities. What should the focus be on? The focus should be on improving the methods of
promotion and advertising their activities or focus on other aspects, for example, on the
development of human capital, improvement of material and technical support, scientific and
pedagogical activities or other areas. This recommendation implies focusing and specializing
the university in a certain direction, or more precisely, applying a niche development strategy.

5. It is necessary to develop a model for assessing the activity of the university, capable
of identifying the weakest positions of higher education institutions of Kazakhstan. This
recommendation implies the development and improvement of existing tools for assessing the
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competitiveness of higher education institutions, or rather, the use of standardized
questionnaires, quality assessment systems, certification methods, which will contribute to the
creation and development of research clusters in Kazakhstan.

6. It is expedient to apply digital marketing tools not only during the work of the
"admission commission”, but also throughout the academic year and even during vacation
periods. Application of tools of analysis of traffic, attendance and activity of users will allow
smoothing excessive fluctuations of interest on the part of potential applicants. Thanks to the
platforms used in the study, it is possible to draw an overall picture of the population's interest
in a particular HEI. This recommendation involves focusing not only on high school graduates,
but also on parents, junior high school students, and college students.

7. Private universities should be prepared for dramatic changes in higher and
postgraduate education. It is necessary to develop both competitiveness plans and "survival"
scenarios in case of force majeure. This recommendation implies an in-depth elaboration of
various anti-crisis plans, including the most pessimistic options.

8. Private HEIs should continue to work on attracting applicants using digital marketing
tools. Private universities show a high level of user interest in the offered content. This
recommendation suggests the need for further active work in the popularization, formation and
promotion of the image of higher education institutions among the residents of the Republic of
Kazakhstan.

9. Private universities should assess the quality and functionality of the main web
resources. This recommendation involves not only an assessment of the external aesthetic
appeal of the site, but also its convenience and informativeness, as well as the ability to quickly
find the necessary information on this resource. Perhaps surveys and interviews should be
conducted with interested groups in order to identify shortcomings and comments on the
Internet resources of the OHPE, taking into account the wishes and suggestions for their
improvement.

10. Social networks should be used not only to inform students and applicants about
important events, but also for entertainment purposes. This approach will allow for flexible and
unobtrusive promotion of the ideas and mission of the OHPE among applicants. This
recommendation involves expanding the content of the OHPE and creating an image of the
university not only as an institution of knowledge, but also as an institution for the formation of
personality.
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Annoramusi:  KOHKypeHTOCIOCOOHOCTh ~ OpraHu3anuii  BbICIIEr0 W (WJIN)
nocneBy30Bckoro oopaszopanusi (OBIIO) sBaseTcss oMHUM U3 BaKHEHIIMX BOMpocoB. CTaThs
MpecienyeT 1eab ONPEeACTINTh, BOZMOXHO JIM OIEHUTh KOHKypeHTocrnocoOoHocts OBIIO Ha
OCHOBE HMHCTPYMEHTOB  IIM(PPOBOTO  MapKeTHHTra. Pe3ynpTatbl W  MHCTPYMEHTHI,
MPEACTaBICHHBIE B MCCIEIOBAaHUU, MOTYT CIYKUThb OCHOBOM [Jii OLIEHKH JPYTUX THUIIOB
OpraHu3aIui, NPeJOCTABIAIOMNX YCIyrH Ha pbiHKe KazaxcraHa. ABTOpPBI HCIIONB30BaIU
WHCTPYMEHTHI aHaIu3a, MpuMeHsieMble B upoBoM MapkeTuHre: iatdopmsl Google Trends,
Wordstat.yandex, Similarweb, LiveDune u Popsters, a Takke aHaJIM3 MOCEIIAEMOCTH CAUTOB,
aKTUBHOCTH Ha CTpPaHHMIAX W JApPYrHe WHCTPYMEHTHl. B pesynprare ucciieoBaHUs ObLIO
BBISIBJICHO, YTO HaubOosee MOMyAsSpHBIM YHHBEPCUTETOM B TOWCKOBBIX 3aMpocax sBIsIeTCS
Ka3zHY umenn anp-®dapabu. OrmpeneneHa oueHb CUIbHAs B3aMMOCBSI3b MEXY KOJTHYECTBOM
MOCTYNMBIIMX Ha TpaHToBOE 00ydeHue B 2022 roay M KOJUYECTBOM PEUTHMHIOB IOMCKOBBIX
3anpocoB B (Google, a Takke oOHapyXeHa CHJIbHAs B3aHMOCBA3b MEXAY KOJIUYECTBOM
MOAMUCYNKOB B Youtube u mokasarensmu peruoHabHOTO peiitiara QS WUP. IlpakTrueckas
3HAUUMOCThb JIaHHOW CTaTbU 3aKJIOYAETCd B IPUMEHEHHWU COBPEMEHHBIX HHCTPYMEHTOB
aHaJIM3a aKTUBHOCTH IU(POBON MapKETUHTOBOM JEATENIbHOCTH U KOPPESIUOHHOM aHaJIu3e ¢
MOKA3aTeIsIMU KOHKYPEHTOCIIOCOOHOCTH, MPEACTABICHHBIMH B PEUTHHTOBBIX OpPTaHHU3AIUSX
QS WUP, WEBOMETRICS u IQAA.

KiroueBble  cjoBa:  koHKypeHTocnocoOHocTh  OBIIO,  uHTepHET-MapKeTHHT,
WHCTPYMEHTHI LU(POBOr0 MapKeTuHra, 3¢(HeKTUBHOCTh MU(POBOrO0 MAPKETHUHTa, PEUTHHTH
YHUBEPCUTETOB.
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AHHOTAUMA. B KOHTEKCTE TOMIIMBHO-?HEPT€TUUECKOM TuBepcUUKaILIK, 00eceueHHs
9HEPro0e30MacHOCTH U YHEProdPGEeKTUBHOCTH BO3ZHUKAET OCTpas HEOOXOIMMOCTh CO3JaHUS
COOTBETCTBYIOLIEH CTPYKTypbl Ha BCEX OOBEKTaX M MPOMBIIUICHHBIX HPEANPHUATHAX IO
YKPEIUIEHUIO TO3ULUI KOMIUIEKCHOTO TEXHHYECKO-3HEPreTHYECKOro OOCIEI0BaHUs WU
SHEpProayauTa.

OHeproayauT MNOMOXKET OOBEKTHUBHO OMNPEACTUTh HKCIUTyaTallMOHHOE COCTOSIHHUE
000pyI0BaHUs, BBISIBUTh HCTOUYHUKH TTOTEPh TOTUTMBA U DHEPTUHU Pa3IMYHBIX BHIIOB (I1ap, BOJA,
NPUPOIHBIN Ta3, TBEPAOE TOIUIMBO, HEPTETPOAYKTHI) C IEJIbI0 COKpAIEHUs SHEPro3arpar u
KallUTaJIbHBIX ~ PAcXOJIOB. ConManbHO-3KOHOMHUYECKasl ~ 3HAYUMOCTb  JHEproayaura
ONpEeNeNseTCs TEM, YTO HMMEEeT IpsAMOE BIMSIHUE Ha dSHeproeMkocTts BBII crpanbl nu
obecrieyeHue 6J1aroycTpoicTBa HaCeICHuUS.

Ha coBpemeHHOM »3Tame pa3BUTUS SHEProd(pQEeKTUBHOCTH 3KOHOMUKH, Ka3zaxcran
BEPHO HJET B HANPaBICHWW palyoHAIBbHOrO mnoTpednenuss TOP, oskomormsammm u
NeKOpOOHM3AlMY, BHEJIPEHUS UHTEUICKTYalbHOM SHEProcUCTeMbl M MOJEPHU3ALUU
MPOMBINUIEHHOCTH. [lanbHelmmii nporpecc TpeOyeT MOCTOSHHOTO IMOMCKa MyTeil pa3BUTHA
sHeprocOepekeHus 1 MOBbIIEHUE YHEPT03(P(PEKTUBHOCTU cHCTEM MOTPEOICHHUS PECypCcoB. ITO
cootBeTcTBYeT 3aKkoHY PK «O06 sHeprocOepexeHnr U MOBBIICHUH dYHEProdPPEeKTUBHOCTHY, a
TaKkKe NMPUHUMAEMBIM B CTpaHE CTPATETHUECKUM pEIICHHSIM B cepe pa3BUTHS TOIUIMBHO-
HHEpPreTUYecKOro Komruiekca cTpaHbl. [Ipn 3TOM BeKk MHUpPOBON YeTBEPTOH HPOMBIIIIEHHOM
pesomonuu  (Mugyctpust 4.0) ycunuBaeT TpeOoBaHUE TpaHCPopMalud Ha KOHIEMIUIO
IUPPOBBIX ~ TEXHOJOTHWH, BHEJApEHHE  KUOEpPU3MUYECKUX  CHCTEM U HHTErPALUIo
IIPOM3BOJICTBEHHBIX IIPOLIECCOB.

KuaroueBble cjioBa: pecypchl, 3HEpProOe30MacHOCTb, SHEProayAauT, >SKCIUTyaTalus,
panMoHanbHOe NOoTpediieHue, MporpaMma, SHeprodhHeKTUBHOCTh, MOJEPHU3ALIUS.
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BBenenue

AKTyaqbHOCTb HCCIICZIOBAaHUS ONpEIENSeTCs] BaXXHOCTbIO POJM  PALMOHAIBHOTO
noTpeOICHNsI  TOTUTMBHO-DHEPTETHUECKUX PECYypCOB HACEICHHWEM U  MPOMBIIUICHHBIMH
KJIacTepaMM PecIyOJIMKUA. DHEpropecypchl ABISIOTCS OJHON U3 KIHOUEBBIX chep BHYTPEHHEH U
BHEIIHEH TMIOJIUTHKH, CTPATETHYECKUM acCleKTOM HAlMOHAJIbHON O€301acHOCTH CTpPaHBI
CrnenoBarenabHO, COLMAIBHO 3HAYUMBIE OOBEKTBHI TEIUIO- M 3HEPromnoTpeOSCHHs JIOJIKHBI
OecniepeboitHo paboTaTh B pexkume non-stop. [Ipu 3ToM BaKHO OCYIIECTBISITH CBOEBPEMEHHYIO
MOJICPHU3ALIMIO 00OPYA0BAHUS U €T0 SKCIUTYaTallMIO COTJIACHO HOPM U IPaBUII.

Lenpio maHHOM CTaThH CTAJIO MPOBEJCHUE aHATN3a HHCTPYMEHTOB YHEPrOCOEPEIKEHHS
¥ Ha 3TOI OCHOBE BBISBJICHUE POJIM, 00OCHOBaHHE MOTEHIMAIa U HEOOXOIUMOCTH BHEAPEHHUS
SHEproayAuTa IO CpPEJACTBaM AaKTHBAIIMA NPOTpaMM B 00JacTH SHEProd(eKTHBHOCTH B
OTEYECTBEHHOM TNPOMBIIUICHHOM CEKTOpe, a Takke pa3paboTKa pPEeKOMEHIAIMi 1o
MacIITaOMPOBAaHUIO M TOIMYJSPU3ANUN dHEproayauTa. [IpeaMeTroM HCCIeIOBaHUS SBISETCS
COBEpPILEHCTBOBAHHE CHCTEM HHEpProcOepexeHus ¢ aKLEeHTOM Ha MpOBEJIEHHE 00s3aTeIbHOIO
SHEProayaAnTa Ha NPEAIpUATUSX.

B kauectBe itoueBOW ~ OW3HEC-33/Jla4M  HHEPIETHUECKOTO  ayAWTa  aBTOPBI
paccMaTpuBalOT TIOUCK BO3MOXKHOCTEH dHEprocOepekeHuss M IOMOIIM CyObEeKTaM B
OIpeJIeICHU HarpaBieHU 3()(EeKTUBHOIO HCHOJIB30BAHUS HHEPTOPECYPCOB. DHEProaymauT
MO3BOJIAET MOBBICUTH HHEProd3(PPEeKTUBHOCTH MPOU3BOJACTBA Ha 35% U CHUBHUTH 3aTpPaThbl
oromxera Ha 10-15% 3a cuet onTUMHU3AIMK CTPYKTYpHI Oananca suepronoTpednenus [1].

[Ipesunent PecyOommku Kazaxcran Kaceim-XKomapt TokaeB B CBOMX BBICTYIICHHUSAX
HEOJJHOKPAaTHO OTMEYajl, YTO Ha3pesia HEOOXOAMMOCTb peallbHOW MOJEPHHM3ALUU OCHOBHBIX
SHepreTuueckux (GOHAOB CTpaHbl MW  IOAYECPKHBACT HEOOXOAUMOCTh MAaCIITAOHOTO
TEXHUYECKOTO ay/uTa SHEPrOMCTOYHUKOB. ITO OOOCHOBAHO TEM, YTO PAa3BUTHE CTPAHBI IO
CyTH 3aBUCUT OT CTaOWJIBHOCTH €€ »JHeprobe3omacHoctd. B  ycnmoBusix rinobanbHO-
MPOTPECCUPYIOIIETO CIpOca Ha TOIUIMBHO-DHEPTETHYECKUE PECYpPChbl M 3JIEKTPHUYECKYIO
SHEPruI0 BO Bcex cdepax TOpOJOB, MEramojilucoB W MPOMBIIUICHHOCTH, peaybHas
HSKOHOMHMYECKAsi M TIOJUTUYECKas CHUTyalusl IUKTYeT HEoO0XOIMMOCTh TpaHChopMaIuu
nojaxojia B o0nactu 3Heprode3onacHoCcTH. B MUPOBOI IpakTHKE MPOBEACHHE SHEProayauTa
SBIISICTCSI OJTHUM W3 CaMbIX PaCIpOCTPAHEHHBIX HHCTPYMEHTOB IO AHEPTrOCOEPEKECHHUI0 U
MOBBIIICHUIO HEprodddekTuBHOCTH. Onupasch Ha ONBIT Pa3BUTHIX cTpaH, B 2012 roay B
Pecnyonmuke Kazaxcran Obut mpunsaT 3akoH PK «O0 sHeprocOepekeHUM W TOBBIIICHUH
sHeprodpdextuBHOCTH». Takke OBLT ONpeAeNieH TEPMUH «IHEPreTUYECKUH  ayauT
(3HEproayauT)» Kak cOop, 00paboTKa JTaHHBIX 00 MCIOJIB30BAHUU IHEPTCTUUYCCKUX PECYPCOB,
MOATOTOBKH 3aKJIFOUEHHUS JJI OIICHKH BO3MOXKHOCTHU U MOTEHIMAa YHeprocOepeskeHus. [2]

[lo MHEHHMIO aBTOPOB, B COBPEMEHHBIX YCJIOBHSAX Ha3peina HEOOXOAMMOCTH amrpeiaa
NPUHATBIX ~paHee TOCYAApCTBEHHBIX MpPOrpaMM B OOJACTH DHEProcOepekeHus u
s dexTUBHOCTH A Oosiee OOIIMPHOTO PACIPOCTPAHEHMsS, W KOHTPOJS 33 IPOBEIECHUEM
HHEPreTHYECKOro o0cae10BaHusl.

[IpoBenenHoe wuccrnenoBaHue Oa3upyeTcss Ha OTYETHBIX JaHHBIX KOMIAHUH U
HOpPMAaTHBHO-3aKOHOJAaTeNbHbIX akTax PecnmyOnmuku Kazaxcran. B kadecTBe Teopermueckoit
0a3pl aBTOpPHI ONMHMPAIUCh HAa HAYYHYIO, HAYYHO-METOAMYECKYIO JuTepaTypy. OCHOBHBIMH
MCTOYHHUKAMH, PACKPHIBAIOIIMMHU TEOPETHYECKUE M aHAIUTUYECKHE OCHOBBI MCCIIEOBAHUS,
sBunch  pabotel  TypuekenoBa  C.A., «Pecmybmmuka  Kazaxctam B cdepe
sHeproapdextuBHoct», CxmgpoBa  M.IO.  «CoBepiieHCTBOBaHHE  MHCTPYMEHTApHs
(GbOopMHpOBaHUS CHCTEMBI JHEPrOMEHEKMEHTA TOIUIMBHO —JHEPTreTHYECKOTO0 KOMILIEKCa
Poccun», a Takxke craTucTudeckue aanHble «KazaxctaHckoit Accounanuy DHeproayauTopoBy,
B KOTOPBIX TOAPOOHO  pPAacCMOTPEHBI  TPOIecChl  (QYHKIIMOHHUPOBAHHUS  CHCTEMBI
HHEProMEeHEKMEHTA.

44
ISSN: 2992-8753



uft

TURAN INTERNATIONAL

TIU Journal of Digital Economy and Business 1(1) — 2023

ABTOpaMM M3Yy4€H MEXIYHApPOIHBIH OIBIT MO Pa3BUTUIO 3HEProdp(HEeKTUBHOCTH, B
4acTHOCTH, paccMoTpeH «lIporno3 pazsurtus MupoBoii auepretuku 10 2030r.» u cioxuBIIeecs
COCTOSIHUE  JEATEIBbHOCTH MEXIYHAPOAHBIX OpraHusanui, wuccienosaHa «llomuTrka
MOBBIIEHUST  SHEProd(P(PeKTUBHOCTU:  TEPEOBOWM  OMBIT»,  MPEICTAaBISAIONIas  CcOOOM
CTPYKTYPUPOBAaHHBIM aHaJIN3 CYIIECTBYIOIIMX ONTUMAJIbHBIX IOAXOAOB K IOBBILICHUIO
9HEProd(PEeKTUBHOCTH B LEJSAX CMATYCHUS WU3MEHEHHs KIMMaTa M YCTOHYHMBOTO DPa3BHUTHS.
Martepuan noarorosieH Espomelickoii skoHomuueckod komuccuenn OOH. Omnwmpasice Ha
HCCIIEI0OBAHUE MAaTepUaaoB MeXIyHapoqHOrO »HEepreTudeckoro areHrcrsa «llokasarenn
9HEepro’(pPeKTUBHOCTU: OCHOBBI CTATUCTHKH», aBTOPbI BBICTPOMJIM BHJEHHUE NMPOOJIEeMaTUKH,
KaK OTIpPaBHOW TOYKH K MOHMMAHMIO MOTPEOHOCTEN B MOBBIIMIEHUU SHEProdPQPeKTUBHOCTH,
JUIsL pealln3allud COOTBETCTBYIOIIUX AKOHOMMUYECKHX, IMOJIUTUYECKUX, COLMAIBHBIX MEp H
OLIGHKM MX pe3ylabTaTOB. OTO TMO3BOJSET BOCIPUHUMATh IPOLECCHl  MOBBIILIEHUS
9HEepro’pGeKTUBHOCTH HE TOJIKO KaK KOHILIEIIUIO, HO U KaK HEOOXOAUMYIO PEaTbHOCTD.

MartepuaJjbl 1 METOAbI HCCIET0BAHMS

KnroueBbiMM  MeTOaMH B paMKaxX IPOJEIAHHOW HCCIEIOBATENbCKOW PabOThI
SBIIAIOTCS: METOJA HAOJIOACHMS, TEeMaTHUYeCKOoe U HMHCTPYMEHTalbHOE OO0Cie/l0BaHue,
aHAJTUTUYECKUE pacyeThl, 0CHUMAPKHHT.

OTrmpaBHO TOYKOW HAYYHOT'O MCCJICAOBAHUS SBISICTCS mepBuuHas uHbopmarms. s
WCCIIeIOBaHUsI B 00JacTH »SHEproayaura — 93TO (DaKThl, OTpakalomue JAesATEIbHOCTh
NPEeANpUsITHH,  €r0 CTPYKTYpy,  TEXHOJIOTMYECKHE TIPOIECChl, IepeueHb OCHOBHOTO
obopynoBanus. Takke BakHOE 3HAUCHHE UMEET HHPOPMAIHSA O TIOTPEOICHIH YHEPreTUIECKUX
PECYPCOB U BBIMTYCKE MPOAYKIUU B HATYypaJbHOM U JIEHE)KHOM BBIPRXKEHUU Ha MPOTSKEHHUU
OTIPEIENIEHHOTO NEPHOa.

3HAUUTENBHYIO pONIb JJs TPOBEACHHUS HAyYHBIX HCCIENOBAaHUN WrparoT (akKThl,
c(OpMHpPOBAHHBIE B TIEPBYIO OYEpEab B XOJI€ IMIMPUUYECKOE UCCIIEIOBaHMs, 0a3HUPYIOLIETOCS
Ha HEMOCPEJCTBEHHOM B3aUMOJICUCTBUU HCCIENOBaTeNli M OOBEKTa, YTO Mperoaraet
MIPOBE/ICHNE HAOMIOICHUN M OSKCIIEPUMEHTAIBHYIO JesATeNbHOCTh. HaOmromeHue sBisieTcs
METOJIOM TIOJMYYCHHsI MEPBUYHBIX JAHHBIX U OPUEHTUPOBAH HE CTOJIBKO HA CTATHUCTUYECKOE
WCCIIEIOBAaHNE, CKOJBKO Ha COJCPKATENbHBIA CMBICT OOBEKTa MCCIIECOBAHUS, B YACTHOCTH
MPOLIECCOB, CBSA3AHHBIX C OSHEpPromorpedieHHeM, a Takke o0000IleHrne, CpaBHEHHE,
MHTEPIIPETALMIO TIPOLECCOB 3HeproayauTa. PazpaboTka cTtaTbu OCHOBaHa Ha HAOIIOACHUSX B
MEXIYHapOAHOM M BHYTPEHHEM TMOJSAX HCCIEIyeMON TEMaTUKH, C 3aJeHCTBOBAHHEM
HOBOCTHBIX IIOPTAJIOB CTPAHBI.

Tematnueckoe oOcCie€JOBaHHE HAIEJICHO HAa BBISBIEHHUE 3HAYMMBIX AaCHEKTOB TEMBI
UCCJIEIOBaHUs, B YAacCTHOCTH, MOTpeOHUTENed KaXIoro »JHepropecypca 1o o0beMam
noTpeOieHuss M 3aTpaTtaM, U Kak pe3yJbTaT - KOHKPETHBIX MecT 3(PQPEeKTHBHON SKOHOMHUH
pecypcoB. B ciayuyae HeZOCTaTOYHOCTH HMEIOLIEHCS Ha MPEANpPUSTHM UHPOpMALUU IS
OLIEHKU PHEPreTHYECKUX MOTOKOB 1Ie1eco00pa3HO MpOBEIEHUE U3MEPEHUN U UCTIBITAHUH, T.€.
WHCTPYMEHTAJIbHOE 00cIie/IoBaHKe (TEIJIOBU3MOHHOE, HATIPUMED ).

B pesynbrare oOcieqoBaHUIl MOXKHO IMOJYYUTh Takyr HMH(OpMAIMIO Kak OajaHChI
NOTPeOJIEHNsI JHEPropecypcoB MPENNpPUITHS; BEIMUYMHY MOTPEOJICHHUs] IHEPropecypcoB
NpeanpusATHEM, CIHMCOK OCHOBHBIX MOTpeOuTesNell ¢ MJaHHBIMH 00 uX moTpelseHun,
IpreMJIeMblil HebanaHe u T.1. Bce 3To JshKeT B OCHOBY 3HEprocOeperaronifx NpoeKToB.

Jns  npumepa, aBTOpbl MPOBENIM TEMaTHYECKOE OOCIENOBaHHE IO MOTEPSIM
anekTpudeckor sHepruu Ha BJI 500 kB ocHOBaHHOE Ha OTYETHBIX JAHHBIX YHEPrETUUYECKOMN
koMmnanuu B Kaszaxcrane. [Ipu nepenaue snexrpuueckoit saneprun Ha BJI 500 kB «Araasips —
IOKT'POC» nHa omHOM W3 JWUHUN HAOJIOAACTCS MPEBBINICHUE PACXOAYEMOH SJIEKTPUUYECKOU
SHEPruu B JBa pa3za IO CPAaBHEHHUIO C OCTAJIbHBIMM, JKCIUIyaTUPYEMBIMH B HJIEHTUYHBIX
YCIIOBUSIX, MPOTSHDKEHHOCTH M HArpy3kd. MeTooM HHCTPYMEHTAJbHBIX OO0CIeIOBaHUN U
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AHAIUTUYECKUX PACUETOB CTAJIO OYEBUIHBIM YTO MPHUYMHA MOTEPh DJIEKTPUUECKONW SHEPTrUu
KpOETCSl B 3aBOJICKON OCOOCHHOCTH B BHI€ CMa3ku Ipu u3rotosieHun mpoojga ACSR 330/43
M ero 3arps3HeHHsl TpU OHKCIUTyaTallMd B KJIMMAaTHUYECKUX YcioBusx LleHTpanbHOTO
Ka3zaxctana. DT0 mMO3BOMWIO CAelaTh BBIBOA, O HU3KOH BOBIICYEHHOCTH OKCIIEPTOB B
MPOBEJICHUE DSHEPrOIKCIEPTHU3bl B paMKaxX »dSHeproayauTa Ha CTaAHH YTBEPKICHUS
TEXHUYCCKUX YCJ'IOBI/Iﬁ " IPU UCIIBITAHUAX HaA 3aBOAC NPOU3BOAUTCIIC.

1
Tab6umnna 1 - OneHka TeXHOJIOrH4ecKHX NOTepPb

MeCsIIT JI-5300 (mpoBoa AC 300/39) JI-5320 (mpoBoa ACSR 330/43)

nc Inc odmue norepu | IIC Inc odmue noTepu

Araapip | JOKI'PD norepu % Araaeips | JOKI'POC norepu %

b C ThIC.KBY ThIC.KB4
SIHBaph 411 305 400 426 10 879 2,65 419183 401 814 17 369 4,14
(eBpans 375122 364 177 10 945 2,92 379 496 360 480 19 016 5,01
MapT 366 649 356 575 10 074 2,75 371964 352173 19791 5,32
anpens 386 360 375515 10 845 2,81 391872 371719 20153 5,14
Mai 331266 312 889 9377 2,83 375441 359 577 15 865 5,76
HIOHb 374 816 363521 11 295 3,01 294 623 276 577 18 046 6,13
HIOJNTb 421851 409 741 12 110 2,87 428 234 404 591 23643 5,52
aBrycT 424 545 411 848 12 607 2,97 431109 406 932 24 177 5,61
CEHTA0ph 425 424 412 831 12 593 2,96 430782 408 775 22 007 511
OKTSI0pb 411948 400371 11577 2,81 417 707 395 557 22 150 5,30
HOSI0Pb 408 540 396 472 12 069 2,95 413274 391876 21398 5,18
Jiekabpb 382076 370739 11 337 2,97 385588 367 320 18 268 4,74
3aron 4719 4584 103 135707 2,88 4639 272 4397 392 241881 521

810

B  rtabmume 1 mpeacTaBieHbl  CONOCTABUTENbHBIE  JAHHBIE  BBISIBIEHHBIX
TEXHOJIOTHYECKUX MoTeph Ha auHuAX 5300 u 5320. Tak, B xo/1€ pacuera norepb 00pa3oBaiach
pa3HHULA B CTOPOHY yBenuueHus Ha 2,33% na JI15320.

[lo wuroram »HeproaynuTa BBISIBIEHO, 4YTO MOIIHOCTb TOTEPh Ha KOPOHY B
nabopaTopHbIX ycioBusax y npooga ACSR 330/43 no AByX pa3 MpeBbIIAET MOLUIHOCTh NTOTEPh
Ha KOPOHY IO cpaBHEHUIO ¢ mpoBoxoM AC300/39, Toraa Kak rmpu BIaKHOW MOTOJIE ¥ U3MOPO3H
MOTEPU OT KOPOHBI MOTYT JOCTUTHYTH 110 30 pas.

BJI 500 kB «Araasips — FOKI'POC» JI-5320 umeeT npotsskeHHOCTb — 386 KM U Ha Bcel
nnuHe BJI mpoBoj 3arpsi3HEHHBIH 1 KOPOHUPYET, YTO MPUBOAUT K OOJIBIINM IOTEPSM IHEPTHUU.
Ilo pesynpraram u3MepeHuit Ha mpoBomax Mapku ACSR KOpoHHbIE pPa3psiibl B CpeAHEM
npeBbIIaroT 6onee 25%, yem Ha mpoBoaax Mapku AC.

B xone uccnenoBaHus myTeil MOBBILIEHUS 3HEProdP(GEKTUBHOCTH, CIEIaH BBIBOJ O
palMOHAIPHOM TNPUMEHEHUM OeHUMapkuHra B o00JacTH SHeproayauTa. Pe3ynbTatsl
OCHUMapKUHTa NPEJOCTABISAIOT I[IEHHYI0 HHQOPMAIMIO JUIsl BBIIOJHEHUS OOBEKTHBHOIO
HHEPreTUYECKOro aHanusza U (popMyIupOBKU 3HEPreTHUECKuX Ieneit u 3amad. Pasnuyator nBa
TAnma OeHYMapKuHTa SHEpProdp(PEeKTUBHOCTH — BHEIMHWUW W BHYTpeHHUU. I[loctpoeHume
ONTUMANIbHON COaJaHCUPOBAaHHON CHUCTEMbl ayauTa Ha Oaze OEHUMapKUHra, IO3BOJIUT
UCII0JIb30BaTh AIPOOMPOBAHHBIE METOAUKH U TEXHOJIOTHH.

! Ucrounuk: TexHHUECKHH OTUET 10 pe3y/IbTaTaM HaydHO-HCCIEIOBATEILCKON PaGOThI 10 CHIKEHHIO [TOTEph
anextposreprur Ha BJI 500 kB AO «KEGOC» OO0 «Muxenepnsiii nentp «ML OPI'POC», Mocksa 2020r.

46
ISSN: 2992-8753



uft

TURAN INTERNATIONAL

TIU Journal of Digital Economy and Business 1(1) — 2023

Pe3yabTaTnl

Cdepa pasButust sHeproaynuta B KazaxcTaHe sBIsSieTCS OTHOCHUTENBHO HOBOM
TEHJICHIIUEH, 4YTO TpeOyeT TIIATEIIbHOIO M3YUYE€HHUS M BHEAPECHHs Ha BCEX OOBEKTaX U
MPOMBINUICHHBIX TMPEANPUATUSAX B IIENAX TMOBBIIEHUsS WX 3HeprodddektuBHocTH. OgHAKO,
JHEpreTUIecKkre 00beKTH U WHPpacTpykTypa KazaxcTana HyXIaloTCsS B MOJCpHH3AIMHA. Tak
HAa JaHHBIH MOMEHT, Mo uH(popManuu MUHUCTEPCTBA HSHEPreTHUKH, CPEeIHUN W3HOC
JJEKTPUYECKUX CETEM B CTPAaHE COCTABJLIET MOpsiaka 66 MpOUEHTOB, NMpU 3TOM B BocTouyHO-
Kazaxcranckoit obnactu 81 mpouent, B 3anagnoKazaxcranckoir obmactu 80 mpoOIEHTOB, B
Kocranaiickoii - 74 nporenTa. [3]

B »aTo0i1 cBs3M, MwuHUCTEpCTBO, HpH TEXHUYECKOW mnomomu BcemupHoro banka,
MPUCTYMHWIIO K pabOTe MO MPOBEACHUIO HE3aBUCUMOT'O TEXHHUYECKOTO ayAuTa SHEProOOHEKTOB
CTpaHbl C NIPUMEHEHUEM HAWIYYIIUX MHPOBBIX MPAKTUK TEXHUUYECKOTO ayAHuTa, MO HTOram
KOTOPOTO TIUIAHUPYETCS TOJy4YeHHUE 3aKIIOUCHUS O COCTOSHHH DJIEKTPUUYCCKHUX CETEH, C
BbIIaueii COOTBETCTBYIOUINX PEKOMEHIAINI 10 CHIDKEHUIO (PU3MUYECKOTO M3HOCA, MOTEPh MPH
nepeaave, pacrnpeeiCHHH JJICKTPUUECKOW JHEPTUH, TMOBBIIMICHHEM HAIACKHOCTH pPabOTHl U
0€30MacHO KCIUTyaTalluu JIEKTPOOOOPYI0OBaAHUS.

UccnenoBanue aBTOPOB MOAYEPKUBAET 3HAYEHUE, LEIb, 3aJayd SHEproayura.
DHeproayaur - O3TO  aAMUHHCTPATHBHO  IOPUAMYECKHA  WHCTPYMEHT B  cdepe
9Heprod(HPEeKTUBHOCTH, TPUMEHSIEMBI CYOBEKTaMH Il pean3allid HMX YCTOWYHUBOTO
pasBuTusa. B mporecce sHeproayauta (dHeprooOcienoBaHUS) OOCIEIYIOTCS IHEPrOEMKHUE
OOBEKTBI TMPEANPHUATHS, OICHUBACTCS COCTOSHHE €ro SHEProCHCTeM M CHCTEM YyYeTa;
aHAU3UPYIOTCSA SHEPrOdIPPEKTUBHOCTh TEXHOIOTHYECKOTO LIUKJIA.

['maBHOM TIENBIO DHEProayauTa SBISETCS OleHKa d(PPEKTUBHOCTH W PAIMOHATBLHOCTH
WCIIOJIb30BAaHUSI TOTUTMBHO-YHEPTETHUECKUX PECYpPCOB, pa3paboTka 3((HEKTUBHBIX Mep IS
cHkeHus: 3arpar. CTOMMOCTh 3arpadyeHHbIX TOP 3a eguHuily mpoaykuuu cTajia OJHOW W3
OCHOBHBIX COCTABIIAIOIIUX cebecTtommocTu. OUYeBHIHO, YTO CHIDKEHHE 3aTpaT MOCPEACTBOM
MOBBIIMICHUSI  YHEProd(MPEKTUBHOCTH  TIOBBIMIAET JKOHOMHUYECKYIO  yYCTOWYHMBOCTH W
KOHKYPEHTOCTIOCOOHOCTh MPEINPHUSATHUS.

DHepro3aTpaTHOCTh OOMENPON3BOICTBEHHBIX HOPM DHepro3arpaTHOCTh TEXHOJIOTHIECKUX HOPM
Ororutenne TexHONOTHYECKHE PacXObl
OcseuieHue TomnepsxnBaHHe TEXHOIOTHYECKOTO 00OPYIOBAHUS B TOPSTIEM

pe3epBe

Bentusauus Pa3orpeB 1 yck arperaToB IOCJIE IUIAHOBBIX OCTAHOBOK
BHyTpenHuii TpaHcopt HopMaTHBHBIE ITOTEPH TEXHOJIOTHYECKOT0 000PYI0BaHHUS
X035111CTBEHHO-OBITOBBIC HYK/IbI OcuoBHbie TOP
[Norepu B ceTsx u mpeoOpa3oBaTemsIx Bcenomorarensasie TOP

Pucynok 1-Buabl HopMm pacxonos TIOP Ha npousBoacrtse.

[IpencraBneHHbIl pUCYHOK |1 MOKa3bIBA€T MHOTOKOMIIOHEHTHOCTH JHEpPro3aTpaTr Ha
€IMHUILY NPOJYKLIUH, a B TabJuIe 2 MpeACTaBICH aHaIU3 Ce0eCTOMMOCTH YCIyT Ha mepenady
AIIEKTPUYECKON SHEPTHH KOMIIAaHUU:
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Tabauna 2 - Anaau3s cebecroumoctu yeayr AO «KEGOC»?

HaumenoBanue 2021r. 2022r. 2021r. | 2022r. Temn
noka3zareJeii TBIC.TT TBIC.TT noJist, | noysi,% | u3MeHe
% Hus1,%
CebecTOMMOCTh MOKYITHOM 3JIEKTPO3HEPTHU 19933996 | 40028 083 13,65 | 20,43 200,80
Cebectoumocth  ycayr  mo  momaepkanuto | 31 357 468 37 377 652 21,48 | 19,08 119,20
TOTOBHOCTH 3JICKTPUYECKON MOLIHOCTH
W3HOC 1 aMopTH3aIHs 17 316 277 15 362 888 11,86 | 7,84 88,72
Pacxozpl 1o omiare Tpyaa u npodme otdmcienus, | 7 543 297 7 385 642 517 3,77 97,91
CBsI3aHHBIE C OILIATOU TpyIa
Pacxozmpel mo 3akymke 3JeKTpodHepruum ¢ nembro | 8 369 274 6 186 659 5,73 3,16 73,92
KOMIICHCAIlUHU I10YaCOBBIX OG’])CMOB OTKHOHCHHﬁ
MEXTOCYAaPCTBEHHOTO cabI0 MePETOKOB
JJIEKTPUUIECKON HEpruu
TeXHOJIOTHYECKHIA pacxo]] MEeKTpHUYecKoi sHeprun | 7 742 655 5824 681 5,30 2,97 75,23
Hasnoru 4 666 529 4280 443 3,20 2,19 91,73
Pacxozpl o sKkcrutyataliuu 1 peMOHTY 2922812 2 146 956 2,00 1,10 73,46
3armachl MPOU3BOICTBEHHBIX 00BEKTOB 127 325 386 324 0,09 0,20 303,42
TIpouwne pacxompt 1941 294 1703 576 1,33 0,87 87,75
HToro cebecToMMOCTh peain3aluu 101920927 | 120682903 | 69,81 | 61,61 118,41

[IpeacraBieHHble pe3yabTaThl (PMHAHCOBOIO aHAJIM3a IOKAa3bIBAIOT, 4YTO IPUPOCT
ce0eCTOMMOCTH  OOYCIIOBIIEH pPOCTOM Ce€0ECTOMMOCTH MOKYIHOH 3JEKTPOIHEPruu H
ce0eCTOMMOCTBIO  YCIYr M0 MOJJEPXKAHUI0O TOTOBHOCTU D3JIEKTPUYECKOH MOIIHOCTH MU
CBHUJIETEJICTBYIOT O CTPEMIIEHUH YIIYUIIUTh KOHKYPEHTOCTIOCOOHOCTh KOMIIAHUHU.

Crnenyer OTMETUTb, YTO HHEPreTUUECKOE OOCIEJOBAHUE SBISETCA COCTABIAIOLIECH
CHCTEMBI JHEPrOMEHE/DKMEHTAa, MOATOMY IIPU BHEJPEHUH JAHHOW CHUCTEMbI TpoLEIypa
sHeproayaurta OyaeT o0s13aTeIbHON U MOCTOSTHHOM. 32 UCKIII0YEHNEM CYObEKTOB BKIFOYEHHBIX
B TOCYIAapCTBEHHBIH SHEPreTHYECKH peecTp MOTPEOSIOMUX SHEPreTHUECKUE PECypchl B
o0beme, skBuBalieHTHOM 1500 TOHH W Oojiee YCIOBHOTO TOIUIMBA B TOJ, a TaKKke
rOCYAapCTBEHHBIX YUPEKIACHUH, CyOBEKTOB KBa3UTIOCYIapCTBEHHOT'O CEKTOPA M €CTECTBEHHBIX
MOHOMOJIUH, NOTPEOSIOIIUX HEPreTUYECKUe pecypchl B oObeMe, 3kBUBajieHTHOM 100 u
0oJsiee TOHH YCIIOBHOTO TOIUIMBA B TOJ, Ha CETOAHSIIHUN IE€Hb NMPOBEJACHNUE YHEProayanuTa Ha
HOPEJIpPUATHH OCTAETCsl JOOPOBOJIBHBIM pEIIEHHEM U TpeOyeT CO3JaHHusl TIoCyapCTBEHHBIX
CTUMYJUPYIOIIUX MEXaHH3MOB [0 PAa3BUTUIO SHEPrOCEPBECHBIX HHHUIMATHB IO MPUYHHE
HU3KOI KOHKYPEHIIMH SHEProayAUTOPCKUX YCIYT Ha Ka3aXCTAHCKOM PBIHKE.

Bo3nukaeT Bompoc: B 4eM COBpeMEeHHasl MpodiieMaTHKa HEAOCTATOYHOTO MPUMEHEHHUS
yCIyr ayAMTOPCKOTO 3SHEProcepBHca M KaKOB €ro MOTEHIMAal Ha Ka3aXCTAaHCKOM pPbIHKE
OTEYEeCTBEHHON MpPOMBIIUICHHOCTH? B paMkax [OaHHOTO WCCIEAOBAaHUS PACCMOTPEHBI
npeanosiaraemMble 0apbepbl paciIUpeHus: cepbl IHEPrOMOHUTOPUHIA, a TAKXKe MOHHMaHHUE
HEOOXOMMOCTH B TMIOATOTOBKE NMPO(HECCHOHAIBHBIX SKCIIEPTOB B JAHHOW 00JIACTH.

[lo mpornozam, MupoBoe NoTpelieHre MEPBUUHBIX IHEPropecypcoB OyAeT pacTu Ha
1,6% B rox B 2010-2030 roapl, yBenuuuB riodanbHoe notpednenue Ha 39% k 2030 roxy. Ilo
uHpopmanuu Opranuzaimun  OO0beauHEeHHBIX Hammif 1Mo  NpPOMBIIUIEHHOMY — Pa3BUTHIO
(FOHNO), Gonee monoBUHBI MOTEHIMAIBLHOTO IMOBBILEHUS PECYpCHON 3¢ddexTuBHOCTH U
HSKOHOMHMH HU3JEPKEK MOXKET OBbITh IOJyYeHO IyTeM YIYUIIeHUS NPaKTUKU YIpaBICHUS.
IlepBbIM MEXIyHapOAHBIM JIOKYMEHTOM, B KOTOPOM 3aJ0XKEHbI OCHOBBI JHEPreTHYECKOIo
aynurta siisercs [upexktuBa EBpocoroza 93/76/EC. U ceromns Bo Bcex cTpaHax EBporisl
mporieIypa dHeproayaura siBisiercs oos3arenbHor. Tak Ha Tepputopun EC ¢ 2008r. Bnagenen

2 .
HcTounmk: cocTaBieHo Mo JaHHBIM Oyxrantepckoi ordeTHocTH AO «KEGOC)
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HE/IBKUMOCTH 00513aH UMETh SHEpreTHYecKUid macnopt 31anus. K HacToseMy MOMEHTY JiBe
KJIIIOYEBBIE  OpPraHM3allMd [0  CTaHgapTu3aupd -  EBpomedckuii  KOMUTET IO
anekTporexHudeckuM crtannapram (Comité Européen de Normalisation Electrotechnique;
CENELEC) wu Espomneiickuii komuter mo crangaptusamun  (Comité Européen de
Normalisation; CEN) npunuii K MHEHHUIO, YTO HEPreTHUECKUE ayJUThI YK€ JIaBHO SIBIISIOTCS
HEOTHEMJIEMOH YaCThIO IMPOIIECCa YHEPrOMEHEKMEHTa KOMITaHHIA.

Hanpumep, B Kanane neiictByer cneumansHoe areHTcTBo Canadian Building Energy
End Use Data and Analysis Centre (CBEEDAC), koTtopoe 3aHuUMaeTcs 00cCie0BaHUEM
KUJIOTO W HEXWIOro (poHAOB 34aHMN W mpojBukeHueM sHeprodpdexkruBHoctu. B KHP
'ocymapcTBEHHBIM KOMHUTETOM IO JIeJaM Pa3BUTHSA U pedopM YTBEPKACH CTPOTUH KOHTPOJb
HaJ MPOEKTaMH, MPeIIoaraliuMu BbICOKUE 3Hepro3arparbl. B fnonun B 1979 r. Hauvan
JIeHCTBOBATh 3aKOH, 00 DHEProcOEpeKeHHH KOTOPBIA TPEANUCHIBAT  OCYIIECTBISTH
palMoOHANU3aMI0  Tpollecca CXKUTaHUs —TOIUIMBA, COKpallaTh MOTEpPU Temjia IpHu
TPAHCIIOPTHPOBKE, CBOJUTh K MHUHUMYMY HEHCIIONIb3yeMble 00BeMbl 3Hepruu. K mpumepy,
3aBojl MO MPoU3BOACTBY (orobymarn kommnanuu «Konuka» B Snonum 3a 10 ner Ha 40%
noAHs1 3(GGEKTUBHOCTh DHEPTOMOJIB30BAHUS 32 CYET MOBBIMICHUS JHEProdPGeKTHBHOCTH
KOTEJIbHON M HaJaJIKe €CTECTBEHHOI'O OXJIAXICHUS MPOMBIIUICHHONW BOJBI B 3UMHUN MEPHO/I,
TaK)K€ HCII0JIb30BaHNE 3UMON €CTECTBEHHOT'O CYXOro BO3/lyXa B CHCTEME KOHIUIIMOHUPOBAHUS
U paclIMpeHHs BTOPUYHOTO MPHUMEHEHHMS TEIUIOBBIX OTXOJOB Ha MpPOU3BOACTBE. A
pykoBoacTBY cet roctuHull B Anonnn «AHA XotenKuo» 3a cuer cucteMbl HICKYCCTBEHHOTO
WHTEJUIEKTa, KOTOpas BbIOMpaeT ONTUMAJbHBIM pPEXHM TeMIeparypel U pacxona
ANEKTPOIHEPIUH B MOMEIIEHUSAX TOCTUHHUIIBL, YIAIOCh COKOHOMUTH Ha AJeKTposHepruu 1o 80
MJIH U€H B TOJI.

[To manabiM AO «MHCTHTYTa Pa3BUTHS SJCKTPOIHEPTETUKH U DHEPTrOCOCPEIKESHUS» B
2020 romy u3 3 542 cyOBEKTOB TOCYAapCTBEHHOrO »sHepreruueckoro peectpa (I'9P),
sHeproayaut npousBeneH y 1 477 cyobektoB (42%), u3 kotopeix 616 cyOwnexkroB I'DOP
pa3zpaborand  IJIaHbBl ~ MEPONPHATHA MO  JHEProcOCpeKEHUI0 W MOBBIMICHHIO
sHeproddextuBHOCTU. TakuM 006pa3oM Oaronaps MOSIBICHHUIO HOBBIX CTaHJAPTOB B 001acTu
SHEproayanTa CTaJll0 BO3MOXXHBIM JIOCTH)KEHHE Bce Ooyiee aMOWIIMO3HBIX KIMMAaTHYECKUX H
SHEPreTUUECKHUX IENIeH.

Ta6auna 3 - IlokaszaTesin 3HepreTHYecKoil M IKOJ0rn4eckoii 3¢ppeKTHBHOCTH

AO «KKEGOC»
MMoka3aTenun En.m3m. 2019 2020 2021 2022 Temn
u3mMeHeHusn %
[poreHT moteps npu % 6,8 6,4 6,0 5,6 82,35
nepenave u
pacrpe/eaeHny SHeprun
Sddext ot meponpustuit | I'/Ix 17 050 17 222 15 340 15810 92,73
0 CHIDKCHHIO TI0TEPh
(sHEprocbepexeHme)
IMoTpebnenune sHeprum I'x 10 456 622 10 710 622 10 350 517 11 162 799 106,75
BHYTPH OpTaHU3aLUH
BasoBslie BEIOpPOCH TOHH 9,40 9,45 9,34 9,79 104,15
3arpsI3HSIOIIUX BEILIECTB
OT CTAalMOHAPHBIX
HCTOYHUKOB
O0BeMBI BEIOPOCOB B 135,494 137,913 154,47 138,02 101,86
MAPHUKOBBIX TA30B OT DKBHMBAJICHT
CTaI[MOHAPHBIX € TOHHBI
HCTOYHHUKOB JIBYOKHCH
yriepoja
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B TabGnuue 3 mpencraBieHbl JaHHbIE MMPOBEACHHOIO aHAJINM3a, KOTOPBIE MOKAa3bIBAIOT,
9TO 32 PACCMOTPEHHBINA Mepro dPHEKT OT MEPONPHUITHIA IHEPTETUICCKON U IKOJIOTHICCKOM
3¢ HEKTUBHOCTH UMEIOT CYILIECTBEHHBIH TEMIT H3MEHEHHH MoKa3aTesnei.

B crpemnennn BecTH KBaIH(PUIMPOBAHHO pa3paOOTaHHBIC MPOLEAYPHI SHEProayIUTa,
npu coAecTBUM MMHHUCTEpCTBA MHAYCTPUM M MH(pacTpykTypHoro passutus PK B memsx
pa3BUTHS KaIpoOBOTO TIOTEHIIMANA, OblIa MPHUBJICYeHA HOPBEKCKAsI KOHCAITHHTOBAasT KOMITAHHUS
ENSI Energy Saving International, mmeromas OOIIMPHBIA ONBIT pPa3IMYHBIX Y4EeOHBIX
nporpamMm B cepe sHeproddpdexTuBHOCTH TTouTH B 30 cTpanax llenTpamsHoit 1 BocTouHOoM
Esponel, u CHI'. [lanHas mnporpamma NO3BOJWIA MEHEKEpaM KpPYIHBIX OpraHM3alui
NPEACTaBUTh CBOM PAacueThl M OOMEHAThCA ONBITOM MO 3(PPEKTHBHOMY HCIIOJIB30BAHUIO
HEPropeCcypcoB, CHIKECHHMIO 3HEpProsarpaTr 3J4aHMM U COOPYXEHHH € y4eTOM HpUPOJHO-
KJIMMaTH4YeCKuX yciioBuil Ka3zaxcrana.

EomEm|

Pucynok 2 — TensioBH3ioHHOe 06CIe[0BANME",

Ha npumepe TennoBU3MOHHOTO 00CJIE€JOBaHUS MPOMBIIUIEHHOTO MPEANPUATUS BUIHO,
YTO OCHOBHAas TMpoOJieMa 3akKI0YaeTcsi B TOM, 4YTO OOJNBIION MPOIEHT 3IaHUA M HX
MH)XEHEPHbIE CHCTEMBbl ObLIM CKOHCTpyHpoBaHbl B 70-80-X romax m He MOryr obecrnedyuTtb
3¢ GEeKTUBHOTO HCMONB30BaHMsA. Kak mMpaBWiio, B TaKUX 3JaHUSX M3-32 YTEUYKH TETUIOBOM
SHEPrUM Yepe3 HErepMETUYHbIE CTHIKM M M30JSLUM KOHCTPYKUMH TpeOyeTcsi IpoBeleHHue
OTJENBHBIX BHJIOB PEMOHTa TOYEUHO OT (hacana, KPOBJIH, FepPMETH3AINN CTHIKOB CTEHOBBIX
naHesnei, 0alKOHOB, MOBE3A0B, A0 HHXEHEPHBIX CUCTEM LIEHTPAJIbHOTO OTOIJIEHUS, TOPSIUEro
U XOJIOJHOTO BOJOCHA0)KEHHS, KaHaau3aluuu. 1o ecThb, KanUTajdbHO PEMOHTHUPOBATH WU
IIPOU3BOJUTH UX 3aMEHY HYKHO Kaxable 20-30 ner.
TakuMm 00pa3oM, OCHOBHBIMH 33/1a4aMU SHEProayuTa sBJISIOTCS:
—BBIIBJICHUE PE3EPBOB U MOTEHIMAIBHBIX BO3MOXXHOCTEH 3KOHOMHHM JHEPreTUYEeCKUX

pecypcos;

3
Hcrounuk: 3akiaroueHne SHEPreTHIeCKOro ayIuTa o SHeprocOepe eHUIO U TIOBBIIICHHIO
sreproaddexrnBHOCTH AO «(IlaBrogapckuii MammHOCTPOUTENBHBIN 3aBOI.
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—pa3paboTka  MPOrpaMMbl  JHEProcOEperarouMx  MEPONPUSATHH,  BHEJpPEHUE
sHeprocOeperaroyux TeXHOJIOTuil;

—OomnpeJieNieHHe  SKOHOMHUYECKOro d¢¢dexkrta OT BHEIPEHUS SHEProcOEeperaronmx
MEPOIPUATHH;

—OnpeieNieHHe CPOKOB OKYIMAeMOCTH dHEProcOeperaroux MEpONPUSITAN U 3aTpaT Ha X
BHE/IPCHHE;

—COBEPIICHCTBOBAHUE CUCTEMBI KOHTPOJIS U ydeTa pacxoja SHEPropecypcos;

—pa3paboTKa HYHEPreTUUECKOro NacrnopTa NpeAnpHUsITHS.

K umcimy WHCTPYMEHTOB ISl CHIDKCHHS IOTPEOJICHHS TOIUTUBHO-DHEPTreTHUECKOTO

3araca OTHOCSITCS:
— UCKJIIOYCHHUE HEePAIIMOHATBFHOTO HCITOJIb30BAHUE PECYPCOB;
— yCTpaHEHHE MOTEPh YCIOBHOTO TOTIUBA;
— noBbIlIeHUe 3()(HEKTUBHOCTH 32 CUET MOJICPHU3ALUN UHPPACTPYKTYPHI.

Oco60e BHUMaHKE XOTEJI0Ch OOPAaTUTh HA 3HAYUMOCTb I'OCY1apCTBEHHON MOJIEPKKH B
CTUMYJUPOBAHUM DA3BUTUS OTPACIH HHEProayauTa, IOCKOJIbKY OOJBIIYIO POJb BHOCHT
rOCyJapCTBEHHOE BIIMSHUE, KOHTPOJIb M (DMHAHCOBbIE MHBECTULIMOHHBIE MPOEKTHI Pa3BUTHS.
[lonnmasi BCIO BaXHOCTh T'OCYIApCTBEHHOrO ydacTus, KoOMHTET 10 perynmpoBaHUIO
ecrectBeHHbIX Monomnonuii PK (KPEM) coBmecTHO ¢ I'100agbHBIM 3KOJIOTHYECKAM (OHIOM
(I'DD) peanuzytoT mpoekT «YcTpaHeHHE OAphEpOB ISl MOBBIIICHUS YHEProd(PPEeKTUBHOCTH
KOMMYHAJIbHOT'O TEIJIOCHA0XKEHUs». B I1aHax co3aaTh SHEProcepBUCHBIE KOMITAHUH, KOTOPbIE
OyayTr mpenctaBiiaTh co0OW HOBBIE HWHCTUTYIIMOHAIbHBIE W (DUHAHCOBBIE MEXAaHHU3MBI,
CHOCOOCTBYIOIINE NPUBJICUECHUIO HHBECTHIIMH.

Hcxons 3 BO3MOXHBIX IKOHOMHYECKHX 3(PQEKTOB, aBTOPHI MPUIUIA K MHEHHUIO YTO
CHUCTEMAaTHUYECKOE MPOXOXKACHUE SHEeproayaura LeaecooOpa3HO YTBEPAUTh B 005A3aTEIbHOM
MOpSiAKE B OpraHu3alusax, (UHAHCHPYEeMBIX W3 TOCYIapCcTBEHHOro Oropkera, Ha
NPEINpPUATHIX, OCYIIECTBIAIOMUX A00bIUY, IepepadoTKy, IPOU3BOICTBO U TPAHCIIOPTHPOBKY
YIJIs1, IPUPOJTHOTO Ta3a, BOABI, HEPTH, HE(YTETIPOTYKTOB, TETIOBOM U AJIEKTPHUUECKON SHEPTUU
U TOTPeOJAIOUIMX D3HEPreTMYeCKHe pecypchl B IPEBBILIEHHBIX 00bEeMax YCJIOBHOTO
SKBUBAJICHTA. [ 0CyJapCTBEHHBIM MHCTUTYTaM HEOOXOJUMO CTHMYIJIMPOBATh HHHOBAIIMOHHOE
pa3BUTHE JIEKTPOIHEPreTUKH, BECTH MpoMaraH1y B OM3HeC cpelie, C LENbIo MOMyJISpU3aiy 1
OCBEJJOMJICHHOCTH O BO3MOXXHOCTSIX YHEProcOeperaronix TeXHOIOT Hid.

Obcyxaenne

Ha mpumepe KpyImHOTO TE€XHOT€HHOTO aBapUMHOTO MPOUCIISCTBHS Ha JKHOA3Ty3CKOU
TOL[ 22 wHosOps 2022r. cTanu OYEBHIHBIMH TOCJIEICTBUS HENOCTaTKa KOHTPOJIS 3a
COCTOSTHUEM TEXHHUYECKOT'O0 OCHAIICHHSI W M3HOIICHHOCThIO MHPpACTpyKTyphl. Ha 3acenanuu
npaBuTesbcTBA MuHHMCTp 3HepreTuku bomatr AkuynakoB cooOumn yto «19 uz 37 TOII B
CTpaHe HAaXOMIATCS B aBAPUHWHOM COCTOSIHHUHW, PUCKH OIPEIEICHBI M0 TaAKUM KPUTEPHUSIM, KaK
M3HOC M CPOK 3KCIUTyaTallud OOOpYyJOBaHUS, TEXHOJIOTMYECKHE HapymIeHUus M Ae(uuur
KBaTU(HUIUPOBAaHHBIX KaapoBy» [3]. Tlo oduimansueiM JaHHBIM MUHUCTEPCTBA MHAYCTPUH H
uH(ppacTpyKTypHOTro pa3Butus Kazaxcrana u3BecTHO, YTO Ui MOJACPHU3AIMU TETUIOBBIX CETEH
W3HOCOM Oosiee 75 TpOIEHTOB MoHamoOutTcss 15 mer. B memom, BeICOKasi CTeneHb HM3HOCA
OCHOBHOTO 00OPYJOBaHHS MPUBOJIUT K BEICOKOMY YPOBHIO aBapUHHOCTH.

be3 coMmHeHwMsI, PHEproayauT HE IOJDKEH OBITh pa3oBBIM MepompusthueMm. Ha B3rsin
aBTOPOB, HEOOXOUMO MPEOAOIETh YIPOIIEHHOE MPEICTABICHHE 00 ayIuTe, KaK O KOMILIEKCE
M3MEPEHUN JHEPreTUYECKUX IapaMeTpPOB C IOCIEAYIONIMM COCTaBJIeHHEM OW3HEC-TIIIaHOB
BHepeHUs MepornpusaTii. [IpaBuibHee TOBOPUTH 00 CIEIYIOMINX YHEPTOCEPBUCHBIX 3aa9ax:

— DJHeprocOepeKeHue, Kak MyTb CHIKEHHUS H3JIEPKEK B OCHOBHOM TEXHOJIOTHYECKOM
TpoIiecce;
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— TEXHOJIOTMYECKUN aHaM3, MO CyTH OCHOBA COBEPIIEHCTBOBAHUS IHEProCOEpPEraromumx
pelIeHui, TPOU3BOAHBIMU KOTOPOTO, B CBOIO OYEpE/b, SBISIIOTCS TE€HEPUPYIOIIHE
YCTaHOBKH, YHEPIOEMKHUE arperartbl, HapoBbIe KOTIbI, BOJIOCHA0KEHUE H T.JI.

[Ipu sTOM NpOBEEHNE YHEPTETUIECKON TPOBEPKU MOKHO Pa3/I€IUTh HA TPH OCHOBHBIX
3Tamna, B KaXJIblii U3 KOTOPBIX BKIIOYAET B C€0sI COOTBETCTBYIOLINE OYEPEIHBIC MEPOIPUSATHS,
Kak IMOKa3aHO Ha PUCYHKE 3.

1 3Tan 2 3Tan 3 3tan
PaGora ¢ nokymeHTamu Pabora Ha o0bekTe OdopmieHue oTyera
COop o01mux 1aHHBIX 00 00BEKTE BusyanbHoe o0cienoBaHue,
U3 MPOEKTHOMN TOKYMEHTAIH OLICHKA COCTOSIHUS 000pYyIOBaHMS | AHAIU3 OJIyIEHHBIX PE3yIbTaTOB
U OTPaXAAIOMNX KOHCTPYKIUN
C6op nansbIX 0 motpednennu TOP OreHKa COCTOSTHUS U PazpaboTka cOeperarommx
U COCTOSIHUM IPUOOPHOTO ydeTa 3¢ deKTUBHOCTH paboThI CHCTEM MEPONPUATHH
CO6op maHHBIX O cOCTaBe TEIJI0-BOJI0-3JIEKTPOIIOTPEOIEH S CocraBneHHEe YHEPrETHYECKOTO
000pynOBaHNUs, MOIIHOCTSIM, nacrnopra
yaenpHbIM pacxogam TOP Odopmienue oT4eTa 0 MPOBEACHUU

OHEPICTUYCCKOT'O O6CJ'I€I[OBaHI/I$I

Pucynok 3 - Itansl npouecca JHeproayaura

Pazymeercs, He MpesCTaBIsAETCS BO3MOXKHBIM OLIEHUTH NMOTEHLMAN YHEProcOepeKeHHs
00BEKTa, TPOCTO CHSAB IIOKAa3aTeNH CYETYMKOB. TakuMm o00pa3oM, HUKIMYHOCTH 3a/ad
HHEpProcepBUCa COCTOUT U3 TPEX OCHOBHBIX OJIOKOB:

- AQHAJIMTUYECKUH, BKIIOYAIOIMIMHA METOJO0JOIHI0 paboT, pa3paboTKy peKOoMeHAauui Io
TEIUIOIHEPTEeTHUECKOMY PEKUMY O0BEKTOB M MHKEHEPHBIM CUCTEMAaM;

~ ayJIUTOPCKUIN, OTBEUAIOIIKii 3a cOOp U aHaiIu3 HH(GOpPMALMK U TPOBEJICHUE U3MEPEHUil
napameTpos TOP;

- (MHAHCOBBIN MHXUHUPUHT, (POPMUPYIOIINUN SIKOHOMUYECKYIO OCHOBY PEIICHHUS 3a7a4.

Anpuopu, pedb A0JKHA UATH O (UHAHCOBO- SHEPreTUYECKOM MOHUTOPHUHIE, TO €CTh O
HETIPEPHIBHOM COBEPIICHCTBOBAHUHN TEXHOJOTHUECKUX, WHKCHEPHBIX, OPTaHWU3AIMOHHBIX H
(MHAHCOBBIX CUCTEM OOBEKTA.

Hapsiny ¢ »5>TuM, 1O MHEHHIO aBTOPOB, Ha CETOMHAIIHUN JIeHb B cdepe
sHeprocOepekeHus IJIaBHOW MpPOOJIeMOl ABISETCS HE CTOJIBKO JIE(UIUT PECypcoB, CKOJBKO
IeQUINAT TOCYJapCTBEHHBIX MOAXO0J0B. B Ka3axCTaHCKHUX KIMMAaTHYECKUX U HKOHOMHUYECKUX
YCIIOBUSX JHEpreTudeckas 0e30MacHOCTh HU B KOEM Cllydae He MOXKET ObITh IpUpaBHEHA K
PAI0BON KOMMepYeCcKol cdepe Al u3BieueHus BhIrosl. Heo6xonuMo KOHKpEeTHOE MpaBOBOE
peryiaupoBaHue, CTPATErMYeCKOe IJIAHMPOBAHUE BONPOCOB CTAOMIM3AIMU SHEPreTHYECKON
0€301MaCHOCTH B TEJIOM W HCKIIOYCHHE TPEMSATCTBHHA HHU3KUX IMPHOPUTETHBIX BIIOKEHUH B
HHEPreTUYECKYIO OTPaCb.

CerofHss MOXXHO OTMETUTH Psii NMO3UTUBHBIX TEHICHLUMH B O0JIACTH SHEProayauTa:
pacuupenue HIIA B oOnactu »Heproayaura U 3HEpProd(p@eKTHUBHOCTH; MOBBIIICHUE
OOIIECTBEHHOTO M TOCYJapCTBEHHOI'O BHUMAHUS UM 3HAYMMOCTH; MEXIYHapOJIHOE
COTPYIHHUYECTBO; OPHEHTAIMIO MpOrpecca B CTOPOHY OUM(POBKH M HMHTEUICKTyalH3aluu
CHCTEMBl HHEProcOEpeKeHMs; IMepexo] Ha HOBBIM TEXHOJOTMYECKHH YpPOBEHb DPAa3BUTHS
npomsiiieHHoctd Uunycrpus 4.0.

Ka3zaxcTaH He MOJKEH B TOYHOCTU KOIMPOBATh MEXIYHAPOJHBIA ONBIT PA3BUTHSA
cdepbl PHEproaynuTa, CUCTeMy HEOOXOIMMO aJanTUPOBaTh K OTCUYECTBEHHBIM YCIOBHUSM C
COOJIIOICHMEM HOPMATUBHBIX TpeOOBaHMH mpu peanu3aluuu SPQPEKTHUBHBIX CPEICTB
SHEpProcOepekeHUs YUUTHIBAs IKOHOMUYECKOE PAa3BUTUE M JOJITOCPOYHBIE 1eTH. To ecTh, Mbl
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TOBOPHM HE O (JOPMHUPOBAHUU CHCTEMBI SHEProayInuTa 3aHOBO, a 00 aJanTaluu K YCIOBUSIM C
Y4€TOM COBPEMEHHBIX peajuii U COBEPIICHCTBOBAHUH.

ABTOpBI CUMTAIOT, YTO JHEProayauT SBISETCS HEOTIO0XHOW M OCHOBHOW YaCThIO
SHEProcOepeKeHUsl  OCYUIECTBIAIOIIECHCS C  MOMOLIbIO  TMPOBEAECHUA  TEXHUYECKOTO
WHCIIEKTUPOBAHMUS BCEro IPOM3BOJCTBEHHOIO KOMIUIEKca U mpoueccoB. lIpoBenenue
SHEProayauTa IO3BOJUT MPEANPUITHSIM BBIIBUTH YSI3BUMBIE YYaCTKM M Y3KHE MeECTa Ha
MPOU3BOJCTBE C LEIbI0 HMCKIIOUEHUS HEPAIMOHAIBHBIX 3aTpaT M HEONpPaBIAHHBIX MOTEPb
TOIUTMBHO-PHEPTETHYECKUX PECYPCOB. DTO TPHUBEAET K ONTHUMHU3AINMH ITPOU3BOICTBEHHBIX
MPOLIECCOB, CHUXEHUIO S3KOHOMHYECKHMX M DJKOJIOTMYECKUX PHUCKOB M BCEX OCHOBHBIX
KPUTHYECKHUX IJIEMEHTOB Ha MPOW3BOJACTBE. B WTOTe, 5TO MacT cuHepreTudeckuil 3Ppdext c
COLIMATbHO- IKOHOMUYECKOW, WHHOBAI[MOHHON M JKOJIOTUYECKOW TOYKU 3peHUS U Oyjaer
rapaHTUpOBaTh YIHEProOE30MaCHOCTh CTPAHBbI.
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Abstract: there is an urgent need to create an appropriate structure at all facilities and
industrial enterprises to strengthen the position of a comprehensive technical and energy survey
or energy audit in the context of fuel and energy diversification, ensuring energy security and
energy efficiency.

The energy audit will help to objectively determine the operational state of equipment,
identify sources of fuel and energy losses of various types (steam, water, natural gas, solid fuel,
oil products) in order to reduce energy costs and capital expenditures. The socio-economic
significance of the energy audit is determined by the fact that it has a direct impact on the
energy intensity of the country's GDP and ensures the general improvement of population.

At the present stage of development of the energy efficiency of economy, Kazakhstan is
rightly moving in the direction of rational consumption of fuel and energy resources, greening
and decorbonization, introducing an intelligent energy system and modernizing industry.
Further progress requires a constant search for ways to develop energy conservation and
improve the energy efficiency of resource consumption systems. This process is in line with the
law "On Energy Saving and Increasing Energy Efficiency”, as well as the strategic decisions
made in the country in the field of development of the country's fuel and energy complex. At
the same time, the age of the world's fourth industrial revolution (Industry 4.0) increases the
demand for transformation of digital technologies concept, the introduction of cyber-physical
systems and the integration of production processes.

Keywords: resources, energy security, energy audit, operation, rational consumption,
program, energy efficiency, modernization.
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Abstract: Understanding the population growth pattern is an essential aspect of
policymaking in healthcare, education, and social services. To determine the growth dynamics
of population, various population growth models are used. In this article, we have applied
regression analysis, exponential growth, logistic and geometric models to Uzbekistan’s
population data from 1972 to 2020. The regression analysis predicts the population of
Uzbekistan will be about 37.7 million people by 2030. The exponential model predicts that
Uzbekistan’s population will be reach 46 million by 2030. However, the logistic model is fits
best indicating that the population will stabilize at around 44 million in 2030. Geometric model
predicts 40 million people in 2030. This study demonstrates that policymakers must consider
the reliability of population growth models before making decisions.

Keywords: Population growth models, regression analysis, exponential growth, logistic
model, geometric model, Pierre Frangois Verhulst, Thomas Malthus, birth rate, mortality rate,
Uzbekistan

Introduction

Population growth is a critical phenomenon that has significant implications for a range
of socio-economic and environmental factors. Understanding the patterns and dynamics of
population growth is crucial for informed policy-making and planning in various domains, such
as healthcare, education, housing, employment, and resource management. In this research, we
investigate the population growth patterns of Uzbekistan, a Central Asian country that has
experienced significant demographic changes in recent decades. Specifically, we use three
different mathematical models - regression model, exponential growth model, and logistic
model - to analyze the historical and projected trends in population growth in Uzbekistan. The
primary aim of this research is to compare the accuracy and utility of these models in predicting
population growth in Uzbekistan and to discuss their implications for various facets of life in
the country. In this section, we provide a brief overview of the research methods and materials
used in this study.

Population is a crucial factor in the development of any country. Understanding the
dynamics of population growth is essential for policymakers to make informed decisions
regarding healthcare, education, and other social services. To understand the growth pattern of
a population, we use population growth models. These models help us predict the future
population growth based on historical data.

In this article, we will apply a population growth models to Uzbekistan’s population.
Uzbekistan is a landlocked country in Central Asia, with a population of more than 36 million.
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The country has undergone significant demographic changes in recent decades, making it an
interesting case study for population growth models.

Population growth has been a topic of concern for many decades due to its potential
impact on the environment, economy, and society. Mathematical models have been developed
to help understand and predict population growth. This literature review discusses various
population growth models, their applications, and limitations. The paper “Doomsday: Friday,
13 November, A.D. 2026” by (Heinz Von Foerster, 1960), introduced the idea of the ultimate
limit to population growth. The authors predicted that if current population growth rates
continued, the world population would reach infinity on November 13, 2026. This paper
highlights the importance of considering the limitations of growth models and their potential
consequences. Thomas Hillen’s article “Applications and Limitations of the Verhulst Model for
Populations” discusses the Verhulst model, which is a commonly used model for biological
population growth. Hillen explains the assumptions and limitations of the model and provides
examples of its applications in ecology and epidemiology. (Hillen, 2003)

D. Joyce’s paper (“The Logistic Population Model”) provides a proof and application of
the logistic model, which is another widely used population growth model. The paper explains
how the logistic model accounts for environmental factors that limit population growth and
provides examples of its applications in ecology and economics. (Joyce, 2013) “The Limits to
Growth” by Donella et al. is a book that discusses the factors that limit population growth,
including resource depletion and environmental degradation. The book uses computer
simulations to predict the potential consequences of unchecked population growth and resource
consumption. (Donella H.Meadows, 1972) In “Human Population Growth: Stability or
Explosion” David A. Smith discusses the different types of population growth models,
including exponential, logistic, and oscillatory models. The paper highlights the importance of
understanding the assumptions and limitations of these models and their potential implications.
(Smith, 1977)

Rezaul Karim et al.’s paper “Modeling on Population Growth and its Adaptation: A
Comparative Analysis between Bangladesh and India” compares population growth models and
their applications in Bangladesh and India. The paper highlights the importance of considering
the unique social, economic, and environmental factors that affect population growth in
different regions (Rezaul Karim, 2020). Michael Anatoly Golosovsky provides in “Models of
the World Human Population Growth - Critical Analysis” a critical analysis of various
population growth models, including the logistic model, the Malthusian model, and the Kuznets
curve model. The paper highlights the limitations of these models and the challenges of
predicting future population growth. (Golosovsky, 2009) Venkatesha’s paper “Mathematical
Modelling of Population Growth” discusses various mathematical models of population
growth, including the exponential, logistic, and Gompertz models. The paper provides
examples of their applications in ecology, epidemiology, and economics and highlights the
importance of understanding the assumptions and limitations of these models. (Venkatesha P.,
2017). In the article “Mathematical Modelling of Population Growth: The Case of Logistic and
Von Bertalanffy Models” Mohammed Dawed et al. discusses the theoretical mathematical
aspects of population growth models, specifically the logistic and von Bertalanffy models. The
paper explains the underlying equations and assumptions of these models and provides
examples of their applications in ecology and economics. (Mohammed Dawed, 2014)

Abdunazarov’s article “Demographic Characteristics of Population Growth in
Uzbekistan” provides a comprehensive overview of the factors that contribute to population
growth in Uzbekistan. The article analyzes both natural and mechanical population growth in
the country and its regions, including the impact of factors such as fertility, mortality,
migration, and urbanization. The author notes that Uzbekistan has experienced significant
population growth in recent years, due in part to high fertility rates and low mortality rates.
However, the country also faces challenges related to urbanization and migration, with many
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people leaving rural areas in search of employment and better living conditions in urban
centers. (Abdunazarov H. M., 2021). “The Application of Differential Equation of Verhulst
Population Model on Estimation of Bandar Lampung Population” by Mujib et al. is a research
article that applies the Verhulst population model, which is a logistic growth model, to estimate
the population of Bandar Lampung in Indonesia. The authors used data from the Indonesian
Central Bureau of Statistics to estimate the parameters of the model and validate the model's
accuracy. The article demonstrates the usefulness of the Verhulst model in predicting
population growth and estimating carrying capacity. (Mujib et al, 2019)

“Harnessing Uzbekistan’s Potential of Urbanization: National Urban Assessment” is a
report that assesses the potential for urbanization in Uzbekistan. The report analyzes population
growth trends, infrastructure development, and urban planning policies to identify opportunities
and challenges for sustainable urbanization in Uzbekistan. The report emphasizes the
importance of integrating social, economic, and environmental factors into urban planning and
recommends strategies for enhancing urbanization in Uzbekistan. “Mathematical Models in
Population Dynamics” is a thesis by Alexander Salisbury that explores various mathematical
models used to study population dynamics. The thesis reviews several types of models,
including exponential growth models, logistic models, and Lotka-Volterra models. The thesis
examines the strengths and limitations of each model and provides examples of how these
models have been used to study population dynamics in various settings. (Salisbury, 2011)

“Population Modeling with Ordinary Differential Equations” by Michael J. Coleman is
a research article that discusses the use of ordinary differential equations (ODES) to model
population growth. The article explains how ODEs can be used to model different types of
population growth, including exponential and logistic growth, and how the parameters of the
model can be estimated using data. The article also provides examples of how ODE models
have been used to study population dynamics in different species. (Coleman, 2006) “Modeling
Population Growth: Exponential and Hyperbolic Modeling” is a review article that discusses
different models used to describe population growth. The article explains the exponential and
hyperbolic models and discusses their applications and limitations. The article also reviews
other models, including the logistic model, and provides examples of how these models have
been used to study population growth in various species. (Hathout, 2013)

In conclusion, mathematical models have been developed to help understand and predict
population growth. However, it is essential to consider the assumptions and limitations of these
models and the unique social, economic, and environmental factors that affect population
growth in different regions. Future research should focus on improving the accuracy of these
models and developing more comprehensive models that consider the complex interactions
between population growth, resource consumption, and environmental degradation.

Methods and materials

Regression model: Regression analysis is a statistical technique used to establish a
relationship between a dependent variable and one or more independent variables. In the
context of population growth, the regression analysis can be used to determine the relationship
between population size and time, as well as other variables such as fertility rates, mortality
rates and migration rates.

The regression model of population growth is a mathematical model that predicts how a
population will grow or decline over time. It is based on the assumption that the rate of
population growth is proportional to the size of the population. This means that as the
population increases, the rate also increases.

We will apply regression models using Uzbekistan’s demographic data. The data about
the size of population between 1972 and 2020 is given in appendix. Using Ordinary Least
Squares (OLS) method we will receive a regression model for Uzbekistan. Pop =
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—845547106 + 435117 - year. On the Graph 1 below the actual and predicted population
figures using a regression model are demonstrated.
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Graph 1 - Actual population and Regression model

Upon analyzing the trends in population data and the corresponding regression model, it
is clear that they exhibit remarkable similarities. The predictive model indicates that the
population of Uzbekistan is expected to reach approximately 37,741,020 by 2030. This
observation is significant, as it suggests that the regression model is a reliable indicator of
future population growth patterns in Uzbekistan. However, it is important to note that the
accuracy of such models depends on various factors, such as the quality and reliability of data,
the assumptions made, and the complexity of the model. Thus, it is imperative to use caution
when interpreting and applying the results of such models. Furthermore, the implications of
such population growth for the socio-economic, political, and environmental landscape of
Uzbekistan need to be considered and analyzed in-depth, as population growth is intricately
linked to various facets of human life and development.

Exponential growth model (Malthusian model), sometimes called a simple exponential
growth model, is essentially exponential growth based on the idea of the function being
proportional to the speed to which the function grows. The model is named after Thomas
Robert Malthus, who wrote “An Essay on the Principle of Population” (Malthus, 1798), one of
the earliest and most influential books on population.*

We suppose the size N of the population under consideration is a function of time ¢, and
that its rate of change dN /dt is a known function of N and t. To be more precise, we suppose
that the population has a birth rate B and a mortality rate M, both of which may be functions of
N and ¢, expressed as functions of the total population, so that the net growth rate may be

written as
(1) 22 =BN—MN = (B—M)N = PN
where P = B — M is the production rate, that is, the net rate at which individuals in the
populations are reproducing.
dN

(2) = =PN

* https://en.wikipedia.org/wiki/Malthusian_growth_model
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Equation (2) is a differential equation and we’ll solve it using by separating variables.

(3) 2= pdt

Integrating both sides of the equation (3). We’ll have equation (4) below

(4) InN=Pt+C

We come to the result below after solving the equation (4) respectto N.

(5) N =¢ePt*C  or N =cCeP*

We’ve initial condition which in the previous period t = 0 the number of population
was Ng. Thus,

(6) N(0) = Ny

Using Equation (6) the following equation can be dertived in terms of C:
No=Ce’?=ce’=Cc - C=N,

After replacing € with N in equation (5) we’ll have final equation of the model

(7) N = Nyef? (Smith, 1977)

The given information on Graph 2 illustrates a comparison between the actual
population of Uzbekistan in the years 1972 and 2020, as well as an exponential model for
population growth. The exponential line, representing the projected population growth based on
a mathematical model, was observed to be below the actual population from 1972 to 2004.
However, in subsequent years, the model indicates a greater trend than the actual population
numbers.

It is worth noting that while the exponential model can provide valuable insights into
population growth trends, it should not be relied upon as the sole predictor of future population
growth. Real-world factors, such as changes in birth and death rates, migration patterns, and
government policies, can have a significant impact on population growth and must be taken
into account when making projections.

Furthermore, it is important to consider the potential implications of population growth
for social, economic, and environmental sustainability. Rapid population growth can strain
resources and infrastructure, while declining populations can lead to labor shortages and
economic decline. Therefore, it is crucial for policymakers and individuals to carefully monitor
population trends and plan for a sustainable future.
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Graph 2 - Actual Population and Exponential model
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The given statement highlights the difference between the actual population size of
Uzbekistan and the predicted population size based on an exponential model. Despite the
similarity between the actual and exponential models, there is a significant difference in
population size in year 2030.

According to the exponential model, the population of Uzbekistan is projected to be
around 46 million by 2030. However, this prediction may not align with reality and may
deviate from the actual population size. It is important to note that there are various factors that
may affect population growth, including social, economic, and environmental factors.
Additionally, unforeseen events such as natural disasters, pandemics, and political instability
can significantly impact population growth.

Therefore, while the exponential model may provide valuable insights into population
growth trends, it is essential to use it with caution and not rely solely on its predictions.

A combination of various models and expert knowledge can provide a more accurate
picture of the population growth trajectory, enabling policymakers and individuals to plan for a
sustainable future.

Logistic model of population growth, (Verhulst model): The logistic function was
introduced in a series of three papers by Pierre Francois Verhulst between 1838 and 1847, who
devised it as a model of population growth by adjusting the exponential growth model. The
model was developed under the guidance of Adolphe Quetelet. Verhulst first devised the
function in the mid 1830 s, publishing a brief note in 1838 (Verhulst, 1838). Afterwards he
presented an expanded analysis in 1844. Verhulst used his methods to model Belgian
population growth.’

Assume the birth rate B is constant, but the mortality rate M is proportional to the

population, say M = mN for some constant m. Then the growth model (1) becomes

(8) &% = BN —mN? = (B— mN)N

t

Equation (8) raises a possibility that does not occur with Malthusian model, namely that
there might be a non-zero equilibrium population, one for which N’ = 0. Specifically, this
would be the case if N = B/m. The possibility of a non-zero equilibrium population is very
important, so we introduce the abbreviation A = B/m for this special number. Observe from
equation (8) that, if 0 < N < A, than N’ > 0, so if the population is increasing, and if N > A,
then N’ < 0, so the population is decreasing. This is an example of a stable equillibrium, it is
moving toward it.

By factoring out the birth rate B, Verhulst model may be written as

©) w=B(1-5)N

Equation (9) is a differential equation and we’ll solve it using by separating variables
method.

av___ Bdt
—— =
N(1-7)

AdN Bd
N(A-N)

(1+ 1 )dN—Bdt
N A-N N

® https://en.wikipedia.org/wiki/Logistic_function
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by simplifying this expression we’ll came to our final equation

61

InN—-In(A—-N)=Bt+C

N
In——=Bt+C

A—N
N
— patt+C
2-nN_ €
N = Ce*t
A—N

N = ACe*t — NCe™

N+NCe* = ACe™

N(1+ Ce*) = ACe*t

by finding N we’ll reach general equation
(10)

(11)

N =

ACe®t
1+Ceat
In equation (10) we have unknown parameter €. Using by initial condition
N(0) = N, we’ll find a solution for C.

o
T 1+cC
N0+N0C=/1C
AC_N()CZNO
C(A—No):No
~ A—N,

NO at
~ A—Nole
= No )

1+A_Noe“

N =

Nole“t

A-Ng +N0e‘”

(Smith, 1977)
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The logistic model is a commonly used mathematical model for predicting the growth
of a population, however, it appears that the model not very suitable for predicting the growth
of Uzbekistan’s population. That is why, we will explore possible reasons for this result.

The logistic model assumes that the population growth will slow down as the population
approaches its carrying capacity, which the maximum number of individuals that the
environment can support. The model is based on the idea that resources are limited and there is
no a limit to how many individuals can be sustained in a given area. As the population
approaches this limit, competition for resources increases and the growth rate slows down,
eventually reaching zero.

One possible reason why the logistic model was not very suitable for predicting the
growth of Uzbekistan's population is that the carrying capacity of the environment may not
have been accurately estimated. The carrying capacity is affected by a variety of factors,
including food availability, disease, natural disasters, and environmental degradation. In
Uzbekistan, it is possible that the carrying capacity of the environment was overestimated,
leading to an underestimation of the population growth rate.

Another possible reason for the model's poor fit is that it assumes a constant growth
rate. However, population growth rates can vary over time due to changes in birth rates, death
rates, migration, and other factors. In Uzbekistan, there may have been changes in these factors
that were not captured by the logistic model, leading to inaccuracies in the predictions.

Finally, the logistic model assumes that the growth rate slows down gradually as the
population approaches its carrying capacity. However, in some cases, populations may
experience sudden declines due to factors such as disease outbreaks or natural disasters. These
sudden declines can significantly impact the population dynamics and are not well captured by
the logistic model.

In conclusion, while the logistic model is a useful tool for predicting population growth,
its assumptions may not always be well-suited for particular situations. In the case of
Uzbekistan’s population growth, it appears that alternative models may better capture the
population dynamics and provide more accurate predictions.

Despite the disproportions, this model shows a value that is much closer to real figures
of 43 945 801 people by the year 2030.

Geometric model: The geometric model is a simple and effective tool for understanding
and predicting population growth. The model is based on a few key principles. Firstly, we start
with an initial population size of Ny in the first year, along with the birth rate B, mortality rate
M, and the population growth rate P (which is calculated as By - My).

To predict the population size in subsequent years, we use the following iteration
function: N; = N;_4(1+ P;_1), where N; is the population size in year i, and P;_; is the
growth rate in the previous year.

Ny =No(1+ Py)
N =N;(1+Py)
N3 = N;(1+P3)

Ni=N;_1(1+P;_4)

Using this simple formula, we can forecast the population size for any year, based on
the initial population size and growth rate. This allows us to better understand the dynamics of
population growth, and make informed decisions about resource allocation and infrastructure
planning.

To illustrate the effectiveness of the geometric model, Graph 4 shows the actual
population size over time, as well as the predicted trend based on the geometric model. As you
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can see, the model accurately captures the overall growth trend, and can be used to make
reliable predictions about future population sizes.
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Graph 4 - Actual population and Geometric model

The geometric model was a suitable method for accurately estimating population
numbers in Uzbekistan during the initial years. However, it became evident that this model was
no longer appropriate for predicting population growth for the period after 1990. Despite this
limitation, the geometric model still forecasts that the population of Uzbekistan will reach an
estimated 40 155 862 individuals by the year 2030.

While the geometric model provided a good fit for the population data in the earlier
years, it is important to note that this method relies on several assumptions that may not hold
true over the long term. Factors such as changes in birth and death rates, migration patterns,
and social and economic conditions can all have significant impacts on population growth and
dynamics. Thus, while the geometric model may provide a useful estimate, it is essential to
consider its limitations and potential inaccuracies.

Moreover, as the projected population growth has significant implications for various
sectors such as healthcare, education, and the economy, it is important to conduct further
analysis to determine the potential impacts of this growth. This could involve assessing the
sustainability of current development policies and exploring alternative strategies to ensure that
the growing population has access to the necessary resources and infrastructure.

Results

In this study, we have applied four population growth models, namely regression
analysis, exponential growth, and logistic model, to the population data of Uzbekistan from
1972 to 2020. The regression analysis predicts the population of Uzbekistan will be about 37.7
million people in 2030. The exponential model predicts that the number of Uzbekistan's
population will be about 46 million in 2030. However, the logistic model is the best fit for the
population of Uzbekistan, which predicts the population will stabilize at around 44 million in
2030.

The comparison of actual population growth and the three models shows that the
logistic model is the most accurate one. The predicted population growth based on the
regression model and the exponential model is far from the actual growth trend. The
exponential model underestimates the actual growth trend up to 2004 and then overestimates it
until 2020. Meanwhile, the regression model also underestimates the actual growth trend. On
the other hand, the logistic model provides a more realistic prediction by considering the
maximum carrying capacity of the population, which is determined by factors such as limited
resources, environmental constraints, and social factors.

The logistic model is widely used in population growth studies as it considers the
limitations of resources and the maximum capacity of a population in a given area. This model
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assumes that population growth slows down as it approaches its carrying capacity. In this study,
the logistic model's prediction of the population size in 2030 indicates that Uzbekistan's
population growth will reach its carrying capacity by that year.

Discussion

The findings of this study have significant implications for policymakers in Uzbekistan.
Understanding the population growth pattern is crucial in making informed decisions in
healthcare, education, and other social services. The logistic model's prediction that the
population will stabilize at around 44 million in 2030 means that policymakers can plan and
allocate resources more effectively to meet the needs of the population in the future. However,
the predicted population size can also have implications for economic growth, environmental
sustainability, and social stability. Geometric model predicts just above 40 million people in
2030.

In conclusion, this study highlights the importance of using reliable population growth
models in policymaking. The logistic model is found to be the best fit for the population growth
of Uzbekistan, and it predicts that the population will stabilize at around 44 million in 2030.
Policymakers should consider these predictions and plan accordingly to meet the needs of the
population while ensuring sustainable development. Further studies can also explore other
factors that may impact the population growth pattern in Uzbekistan, such as migration,
urbanization, and socio-economic factors.
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AnHoranus: [loHuMaHue MOJEIM pPOCTAa HACENCHUS SIBISIETCS Ba)KHBIM acIEKTOM
pa3pabOTKX MOJIUTUKHU B OOJACTH 37paBOOXpaHEHUs, 00pa30BaHMs M COIMATBHBIX ycuyr. s
onpeNeNieHUs] TUHAMHUKU POCTa HACEJICHHsI UCIOJIb3YIOTCS pa3IMuHble MOJENU pocTa. B 3toi
CTaTbe Mbl TPUMEHWIM PETPECCUOHHBIA aHalu3, SKCIOHEHIMAJIbHYIO0, JIOTHCTHUYECKYI0 H
reOMETPUYECKYI0 MOJENTM K JaHHBIM O HaceleHuu Y3oekucrana ¢ 1972 mo 2020 ron.
Perpeccruonnsiii ananu3 mokasbiBaer, 4to kK 2030 romy HaceneHue Y30eKHUCTaHa COCTaBUT
okoJio 37,7 MIIH 4elloBeK. DKCIMOHEHIMAIbHAsT MOJEIb Mpornozupyer 46 muwumuoHoB kK 2030
roxy. OgHaKo JOTUCTHYECKAasi MOZAEIb MOJXOJUT JIy4Ille BCETo, yKa3bIBas Ha TO, YTO HAaceJIeHHe
CTaOUITU3UpYyEeTCS Ha ypOBHE OKOJO 44 MHIUTMOHOB. ['eomMeTpuyeckas MOJeNb MPOTHO3UPYET
40 muroHoB venoBek B 2030 rogy. ITo UCCIeq0BaHKUE MOKA3bIBAET, UTO MOJUTHKU JOJIKHBI
YUUTHIBATH HAJIEKHOCTH POCTA HACEIECHUS. MOJIETU TIEpe]l IPUHATUEM PEIICHHUS.

KualoueBble ciaoBa: MoJenu pocTa  HACENEHHUS, PETrPecCHOHHBIA  aHAIU3,
SKCMOHEHIMAJIBHBINA POCT, JIOTUCTHYECKAasi MOJIelb, TeoMeTpudeckas mozenb, [Ibep Ppancya
®depxronbet, Tomac ManbTyc, poXKaIaeMOCTh, CMEPTHOCTD, Y30€KHCTaH.
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AHHoOTanusi: Pa3BuTue JKEHCKOro MpeIlpUHUMATEIbCTBA SIBISETCS OJHUM U3
3HAYUMBIX HAIMpaBICHUN AESITEIbHOCTH MHOTHX rocyaapctB. B Pecmybnuke Y30ekuctaH B
HacTosIee BpeMsl 00ecredyrBaeTCsl paBHONPABUE KEHIIMH B COLIMAJIBHOW, MOJIUTUYECKOW U
SKOHOMHUECKOH cdepax. KapauHaipHble CcOLMANbHO-3KOHOMHYECKHE MpeoOpa3oBaHus,
OCYILIECTBJICHHbIE B HAllled CTpaHE 3a IoJibl HE3aBUCUMOCTHU, OCTAIOTCA BaXKHBIM (DaKTOpOM,
OTIPEACISIONIUM YPOBEHb 3aHATOCTH JKEHIIWH Ha PBIHKE Tpyda U OOECIedeHHe 3aHATOCTH
KEHILUH cTajo npuodperaTh Bce Oosnbliee 3HaueHHe. DaKTUYECKH, BHUMaHUE K >KEHIIMHAM
CTaJ0 TOCYJapCTBEHHBIM YPOBHEM HWJIM COCTAaBHOW YAaCThI0 TOCYJApPCTBEHHOM MOJMUTHUKHU.
CeroiHsi MOKHO C YBEPEHHOCTBbIO KOHCTATHPOBaTh, YTO B Halled cTpaHe CHOPMHUPOBAH
MPAKTUYECKUA MEXaHW3M Kak CyIeOHOM, TaK W MCTIOJHUTEIHHOW BIACTH, 00ECTECYHBAIOIIHIA
paBHBIE TpaBa JKEHIIUH C MYKUYHHaAMH. OTO CO3JAaeT YCJIOBUA JJIS OCYLIECTBICHUS
KEHIIMHAMU JIeSITebHOCTH, MEHSIOIICH TpaJuIlMOHHbBIE B3IJIAALI B OOIIECTBE U B ceMbe. B
JTAaHHOW CTaThe pacCMaTPUBAETCS POJIb KEHIIMH-TIPEANPUHUMATENEH B Pa3BUTUN SKOHOMMKH,
BO3MOXXHBIX  MpOOJEeM, ¢ KOTOPHIMH OHHM MOTYT CTaJKUBaThCS TPH  Hadaie
MpeaNPUHUMATENBCKON JIEATEIbHOCTH, a TaKKe YCIOBHS, CO3Jaroluecs B Y30eKucTaHe Jis
KCHIIWH, 3aHUMAIOIINXCS MaJIbIM OM3HECOM U YaCTHBIM MPEANPUHIMATEIIHCTBOM.

KutoueBble cjioBa: EHCKOE NMPEANPUHUMATENHCTBO, FEHACPHOE PaBEHCTBO, OM3HEC,
YaCTHOE MPEIINPUHUMATEIBCTBO, POCKT, TbTOTHBINA KPEIUT, MBI OU3HEC.

BBenenue

OpnHOl M3 OCHOBHBIX I€JIe SKOHOMMUYECKOIO M IOJUTHYECKOIO Pa3BUTHUS SIBISIETCS
pacimMpeHue MmpaB U BO3MOXKHOCTEM BCeX Tpak[JaH, a TaKXkKe KEHIIMH B MaciuTabax Bceil
cTpaHbl. ['eHiepHOE paBEHCTBO SBJISETCS BAKHOM 3a/1aueii B UEJIOBEUECKOM Pa3BUTHH, IO3TOMY
HSKOHOMUYECKOE Pa3BUTHE HE MOKET OBITh TOCTUTHYTO 6e3 3(h(PEeKTUBHOIO ydacTHs >KSHIUH B
9Toi obmactu. Hu onHa cTpaHa He MOXET MOJHOLEHHO pa3BUBAThCS 0€3 JI0CTaTOYHBIX
WHBECTUIMI B JKEHCKMH OusHec. B Tom wuymcie, isi AOJATOCPOYHOTO Pa3BUTHS CTPAHBI
HE0O0X0AMMO HapalluBaHUe WX MOTeHIUaNa. Maislii OM3HEC U YaCTHOE MPeIIPUHUMATEIBCTBO
UTPAIOT BAXKHYIO POJb B DKOHOMHYECKOM pa3BUTHH cTpaHbl. C Ipyrod CTOPOHBI, KEHCKOE
MPeINPUHIMATEIBCTBO B3aUMOCBSI3aHO ¢ MaJibiM Om3HecoM. CTpaHbl, KOTOPBIE OCO3HAIOT 3TO,
OTKPBIBAIOT IIUPOKHE BO3MOXKHOCTH JUIsl pa3BUTUsA ITOHM obOmactu. BoT modyemy BakHO

pacpATb BO3MOXXHOCTHU )KGHHII/IH-HpeI[HpI/IHI/IMaTeJICf/'I, TOTOBHTDH ux K
NpeANPUHUMATCIILCTBY u cIoco0CTBOBATh YCTOﬁqHBOCTH. CTI/IMy.]'II/IpOBaHI/Ie

ISSN: 2992-8753



uft

TURAN INTERNATIONAL

TIU Journal of Digital Economy and Business 1(1) — 2023

MpeANpPUHIUMATENFCKONM HHUIIMATUBBI JKEHIIMH, MaTepUaabHas U HeMaTepHalibHas MOJJEpKKa
CO CTOPOHBI CTPAHBI SIBISIOTCS BAXHBIMH (PAKTOPAMHU SKOHOMHUYECKOM JIEATEIFHOCTH JKEHIIUH.
OteuecTBeHHBIE U 3apyOekHbIE YYEHBIE IMOKa3bIBAIOT MOJIOKUTEIHHOE BIHUSHHUE >KEHIIHH-
NpeANpUHUMATENIE Ha SKOHOMHYECKHH POCT, POCT 3aHATOCTH M CHIKEHHE COLUAIbHOU
HANPSHKEHHOCTH.

Heuzbexnast mpu mnepexojle K pPBIHOYHOM S3KOHOMHKE CTPYKTypHas IepecTponKa
TpeOyeT mepecMoTpa KOHIIENITyaJbHBIX U METOJOJOTMYECKUX MMOAXO0I0B K (POopMHpPOBaHHIO
KEHCKOr0 NpeAnpuHUMaTenbcTBa. Peub uAET O co3maHuu OJIaronpHUsTHBIX YCJIOBUN JUIs
PacKpbITUSL TBOPYECKOTO IMOTEHIMANa >KeHIIUH. [Ipobiema 3HAYMTENHHOTO YBEJIUYCHHE
IIPOM3BOJCTBA TOBAapOB M YCIYl, OCYIIECTBISEMOrO MPEANPHUATHIMH, CO3/1aHHBIMU
KEHIIMHAMU, TpeOyeT MOHMMaHHs OCOOCHHOCTEH Takoil AesATeNbHOCTH M €€ OTIWYHA OT
MYKCKOI'O IpeANpUHUMATENbCTBA. Psa  MccinenoBaHUN  NOKa3blBalOT, YTO JKEHIIMHBI-
MpeaNnpUHUMATENd CTAJKUBAIOTCS € 0Oojee CephE3HBIMH MPOOIeMaMU MpPH OTKPBITHH U
BEICHHH COOCTBEHHOrO OHM3HECA IO CPABHEHHIO My)KYMHAMH-IIPEIIPHHAMATEIIME. Tem
6oee, yTo B uyncie 0e3pad0THBIX OOIBIIMHCTBO MO-TPEKHEMY COCTABISAIOT KEHIIIUHBI.

Bonpocam eHCKOTo MpeanpuHUMAaTeNbCTBa B Y30EKHUCTaHe MCCIIE0BATENU YIETSIIN
HEJOCTaTOYHO BHHUMAaHMs. Psa  HaydyHblx paboT OblT  OMyOJIMKOBaH TOJIBKO —IOCTE
HE3aBUCUMOCTH CTpaHbl. PoJib )KEHCKOTO Tpy/Aa U €ro MOBBIIICHHE B Pa3BUTHU MAJIOro OusHeca
M YacTHOTO TpEANPHUHUMATENLCTBA B  Y30EKHCTaHe, a TaKKe TEOpeTUYECKHEe W
byHIaMeHTaNIbHbIC MPOOJIEMbI OBUTH OCBEIICHBI B HAYYHbIX CTaTbaX U paboTax Takux yYeHbiX,
kak Paxvmosa, [1.H [1], Cobuposa & Kacumosa [2].

Yeunuss mo TNPUBJIEUEHHUIO JKEHIIMH B OW3HEC SBIAIOTCS Ba)XKHBIM II0KAa3aTeleM
JNOCTHKEHHSI TOJIHOM  peaju3aludy SKOHOMHYECKOro IOTEHLHuana J0OW  CTpaHBbI.
(TMuukosenkast 10, 2020) [13]. B To Bpemss Kak Maible W CpEIHHE TPEANPUATHS,
BO3IJIABIIIEMbIE KEHILMHAMH, CTAJIKUBAIOTCS c MPEMSITCTBUAMH, KEHCKOE
MPEeANPUHUMATENBCTBO UTPACT BAXKHYIO POJIb B CO3JaHMM pabOYMX MECT U CTUMYJIHUPOBAHUU
SKOHOMHUYECKOTO PpOCTa. Y30EKCKHE IKEHIIUHBI-NPEANPUHUMATEIN HMEIOT BO3MOXKHOCTD
MPeo0NieBaTh MPOOJIEeMbl, KOHTPOJHMPOBATh TOJTHYIO 3aHITOCTh JKEHIIMH B OW3HEcEe H
CTUMYJIHPOBATh SKOHOMHUKY.

[TpoBenénHbIe 3apyOeKHbIE UCCIIEOBAHUS AEMOHCTPUPYIOT MOJOXKUTEIbHOE BIMSHHE
KEHILUH-TIPEJIPUHAMATENEH Ha YKOHOMUYECKUI POCT, YBEJIMYEHHE 3aHATOCTH M CHUKEHHE
COIIMAJIbHOM HANPSHKEHHOCTH BO MHOTHX cTpaHax. [lo MHeHUIO aBTOpOB paboThl, Lewis K. V.,
Henry C., Gatewood E.J., Watson J. [3], OoJiee moJHOE UCIOJIb30BaHUE OTEHIIMAIA, KOTOPBIH
UMEIOT JKEHUIUHBI-TIPEIPUHUMATENIH, NpPeIyCMaTpUBAIOIIEe UX y4acTHE B 3KOHOMHUKE Ha
YPOBHE, COMOCTaBUMOM C MY>KYMHAMH, CIOCOOHO YBEIMYUTh Ha 26% MUPOBON BaJIOBOM
nponykt. B pabore MopozoBa B. A. [4] caenan BbIBOA, 4TO (hOPMHUPOBAHHE COOOIIECTBA
KEHILIMH, BIaJeNiblieB OM3HECOB, HA HAYaJIbHOM JTalleé OCHOBBIBAJIOCH HAa MHMIIMATHBE YacTH
WHXEHEPHO-TEXHUYECKON HMHTEJUIMTEHIIMM B TpollecC TpaHC(HOpMallUd TOCYIapCTBEHHBIX
npennpusaTuii 1 opranuzanuu. O630p Jonropykosoit U. B., Konecuukosa A. H. [5] mocBsien
OTJIMYUSAM, XapaKTePHBIM [UIsI JKEHCKOrO IMpeANnpUHUMATeNbCcTBA. B KauecTBe (hakTopoB
n00poBodbHON MoTtuBanmu B crathe Muriel O., Don S. [6] ymoMuHAaIOTCS Takue, Kak
CTpEMJIEHUE K HE3aBUCUMOCTH, aBTOHOMHH, CaMOpealln3alliy, yIOBIETBOPEHHOCTH paboToOH, a
TaK)K€ COLMaJbHBIE I€JIM, CTpeMJeHHe K OoraTrcTtBy. B wuccienoBaHusX KEHCKOTO
MpPEeANPUHUMATENBCTBA MOJYEPKUBAIOCh HAJIWYUE JABOWHOM HAarpy3kd Ha IKCHIIUH-
npeAnpUHUMATENeii: TPOU3BOICTBCHHON M ceMeitHoi Sciascia S., Mazzola P., Astrachan J.,
Pieper T. [7]. Tlpu 3TOM yKa3bIBaJIOCh, YTO OJHHUM W3 JOCTOMHCTB MPEANPHHUMATEILCKON
JESTEJBHOCTH IO CPAaBHEHHUIO C HAEMHBIM TPYAOM, JUUISl KEHIUWH SIBJISETCS BO3MOXKHOCTD
WCIIOJIb30BAaHUsl HECTAHJAPTHBIX rpauKoB pabOThl, KOTOPHIE MO3BOJISIIOT CHU3UTH MPOOIeMy
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yXoJa 3a JOETbMHU M TOXHWIBIMU 4WieHaMu ceMbu. ['mOkue rpaduku, Kak WU pacIiupeHue
BO3MOXKHOCTEH 11  paboTel Ha JoMy, 0O0ECNeurMBalOT XOpOMMH OamaHc MEXAy
MIPOU3BOJCTBEHHOW  JICSITENLHOCTBIO, CEMEHHOW IKM3HBIO, a Takke (DUHAHCOBBIMH
notpedroctsimu Connelly R [8].

MaTepna.m)l U METOAbI UCCTICA0BAHUA

B mporiecce uccnenoBanus MCMONB30BaIMCh METOIBI HAY4YHOU aOcTpakiuy, aHaau3a u
IPYIITUPOBKA.

Bo mHorux crpanax oOpa3oBaHUE >KEHUIMH BCE e€lIE He SBISIETCS MPUOPUTETOM.
BMmecTo TOro, utoOBl MOOMIPSATH WX CTaTh KAPhEPHBIMU JIMYHOCTAMU WM JIMJEPaMH, OHHU
TOTOBSITCS CTaThb XOPOIIMMHU >XeHamMH M MmatepsMu. OHHU JOJKHBI OTKa3aTbCsl OT CBOMX
MeuTaHUi U 1enei u 3a00TuThest 0 ceMbe. OOpazoBaHHE MMEET pelIarolee 3HAYCHHE IS
MOKWCKa KMCTOYHUKOB WHHOBAI[MOHHBIX HUAEH M MpeoOpa3oBaHHs HMX B MPEINPHUITHS.
OtcyrcTBUE BO3MOXKHOCTEH Ui OOYy4eHMS W TOBBIMICHHS KBAJIM(UKAIUK OTPaHUYMBAET UX
JOCTYl K pa3MYHbIM TOCYIAapCTBEHHBIM U YAaCTHBIM CIYX0aMm TMOANEPKKH, KOTOpbIe
BKJTIOYAIOT HHPOPMALIMIO O Pa3BUTHU OHM3HECA.

busznec TpeOyeT CcaMOOTBEP)KEHHOCTH M BpPEMEHM, W B pe3ylbTaTe UM TPYIHO
YIIOBJIETBOPUTH TOTPEOHOCTH WIEHOB CBOeH cemMbH. Takum o00pa3oM, OHH HE CMOTYT
BBIMOJHATH paboTy MO IOMY, YTO MPUBEAET K KOH(PIUKTAM B UX JIMYHOM KU3HU U 3aTPYAHUT
UM paboTy B KauecTBE MpeIIpUHUMATEIICH.

CoruansHbIe Pa3HOTIACHS
— MHOTHE He TIPHHIMAIOT Bananc mexay cemeiinoi
JKEHIIIMH- KU3HBIO U OU3HECOM

NpeanpuHuMaTene

[Ipo0OneMbl KEHIIIUH-IIPEATIPUHUMATEIIEN

Crpax Heynauu — Pa6oTa ¢ orpaHM4EeHHBIM
HEYBEPEHHOCTH B ceOe (uHaHCHpOBaHNEM

Pucynok 1 - OcHoBHble 0apbepbl, ¢ KOTOPbIMH CTAJKHBAIOTCA OW3HECBYMEHBI B
COBPEMEHHOM 001IecTBe

HecmoTpst Ha 3TH mpoOiaemMbl, MHOTHE YCHEIIHBbIE JEJIOBBIC XCHIIMHBI MPOJOIDKAIOT
paboTaTh M YCNEUIHO YNpPaBJIATh CBOMMM MPEANPHUATHIMHU, YPABHOBEIINBAs CBOIO JIMYHYIO U
npodecCHOHANBHYIO KU3Hb. Ha MyTH K TOMY, 4TOOBI CTaTh yCIEHIHBIM MpEANPUHUMATEIEM,
UX TPEJAHHOCTb [ely 3HAYUTCIIBHO W3MEHMIIA OTHOLICHHME JIIOAEH K JKEHUIMHAM, H
BcemupHsbiii 6aHK, U €r0 CTPaHBI-IOHOPHI, a TAK)KEe BEAYIIUE MPEANPHUITHS, YHUBEPCUTETH U
HIIO B Hactosmiee BpeMsl COCpeAOTOYEHbI Ha ATOM obmacTu. Mepbl MO NPOJBUKEHUIO
KEHCKOT'0 IIPEINPUHUMATEIBCTBA U MOOLPEHUIO KCHIIUH-TIPEATIPUHUMATENICH YKE HAYAIIUCh.
Berynast B mpeAnprMHUMATENBCTBO, KEHIIUHBI TOJKHBI HE TOJIBKO 00J1a/1aTh YKOHOMUYECKUMHU
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U TOJUTUYECKUMHU 3HAHUSAMHU, HO M YMETh IIOHMMATh PBIHOK M OLICHMBaTh €ro. IIporpammer
pPa3BUTHUSA JKEHCKOIO IPEANPUHHUMATENIBCTBA HAINPABJICHBI HAa YCTPAaHEHHUE CYLIECTBYIOIIUX
TeHJIEPHBIX AUCOATaHCOB Ha MPENNpUATHIX, OCOOEHHO MOJXOI0B, OPUEHTHPOBAHHBIX Ha
KCHIIMH, paboTasi ¢ KOMIIOHEHTAMH, YTOOBI TAPAaHTUPOBATH, YTO KOPIIOPATUBHBIC HHUITUATHBEI
YUUTBIBAIOT TEHAEPHYIO JMHAMUKY UM HEpaBEHCTBO HpU UX (QOPMUPOBAHUM U
pacnpoctpanenun. Co3laHHBIE MPOrpaMMbl COOMPAIOT W TPEAOCTABISIOT IMPOBEPEHHBIC
MHCTPYMEHTBI M IOAXOIBI JUIsl CO3JaHUsl M NONIEPKKH YCIOBUM Ul HAYMHAIOIIMUX H
CYILECTBYIOIINX JKCHIIUH-TIPEATIPUHUMATENIEH UIsl OTKPBITHS, YIIPABICHUS U PA3BUTUSA CBOEIO
6uzHeca. CoriacHO HalIero aHajliu3a, KOMIUICKCHBbIE MeEphl M0 TOAJEPKKE KEHCKOTO
IIpEANPUHUMATENBCTBA JOJIKHBI BKIKOYATh!

—  IOBBIILICHUE TEHICPHOU YyBCTBUTEJILHOCTU MIPEAIPUHUMATEIBCKOTO
3aKoHoAaTenbcTBa. llpegocraBneHue JIBrOT  COLMAIBHO — HE3AIMMINEHHBIM  KaTETOPUAM
HaceJleHUs JJIs Havaja NpeANpUHUMATEILCKOW JEATENbHOCTH, yAeIeHHe 0CO00r0 BHUMAHHS
IIPUBJICYEHUIO JKEHIUH B BBICOKOTEXHOJIOTUYHBIE OTPACIIH;

— YIy4YlIEHHE  KOOpPJAMHAIMM  YCWIMM M  Mep 10  pa3BUTHIO  HKEHCKOTO
npeanpuHuMarenscTBa. C 3TOHW LEIBI0 PacCMOTPETh BOIPOC O co3laHuu HarumoHanbHOTO
KOOPJAMHALIMOHHOT'O COBETA I10 KECHCKOMY IPEIIIPHHUMATENbCTBY;

— CO3/1aHH€ BO3MOXKHOCTHU JJII CaMO3aHATHIX JKEHIIMH HaHMUMAaTh XOTS ObI OJHOIO
pabOTHHKA Ha HEMOJHBIA WU MOJIHBIA pabouuil 1eHb, YTOObI OHM MOTJIM MPOBOJIUTH OOJIbIIIE
BPEMEHU CO CBOEH CEMbEN;

—  BHEJpPEHHUE CIELUATU3UPOBAHHBIX TPEHUHIOB, O(UIaliH U OHJIAMH-KYpCOB /IS HKEHIIMH-
NpeaNpUHUMATENEH;

—  CO3JIaHHE CTapT-all MPOTrPaMM JUIS KECHILHH, KEIAIOIUX BIATA HA PBIHOK TPY/a;

—  NPUMEHEHHE MOJUTHKH PaBHBIX BO3MOXKHOCTEH, YTOOBI JKEHIIUHBI MOTJIU TTOJIb30BATHCS
BCEMH yCIIyraMy;

— MHOI'ME >KCHIIMHBl HAYMHAKOT CBOK MPEINPUHUMATEIBCKYIO JIEATEIIBHOCTD C Majoro
o6usHeca. B cBolwo ouepenb, MPaBUTEIHCTBO MOXET IIOMOYb KM CTaTh KPYNHBIMH
MPEANPUATHSIMHI U KOMIIAHUSAMU;

— MHOTHE DJKCHIIWHBI, HauWHAlOmMe OW3HeC, IMONy4aroT CCyAbl B OaHKax i
¢buHaHCHpOBaHUs CBOEH JesaTeabHOCTH. [oaTOMy mpaBUTENLCTBO pa3paboTao creunuanbHble
CXEMBI, TTO3BOJISIONINE OAHKY CO3/1aBaTh OJATONPHUSTHBIC YCIOBHS KaK JUIS JKCHIIUH, TaK U JUIS
MOJTy4EeHHUsI KPeIUTOB B OaHKaxX Ha JOCTOMHBIX YCIOBUSX;

— TOBBIIIEHHWE KBAIM(GUKAUM O KCHIIMH-TIPEANpPUHUMATENeH M HMX COTPYIAHMKOB,
BHEJIPEHUE [TPOrpaMM IOBBIILIEHUS IPOU3BOAUTEILHOCTH U PA3BUTHUS IIPEANIPUHUMATEINIBCTBA;

— TOBBIIIEHUE (PUHAHCOBOM U IOPUANYECKON IPaMOTHOCTH KEHIIUH-TIPEIIPUHUMATENCH,
HAYMHAIOIIMX CBOM OM3HEC;

—  IIOMOILb KEHIIMHAM B YCIIEIIHOU IIPOJIaKe TOBAPOB B IKOHOMUUYECKOM Cpelie.

B memsax coszmanus uudpoBbIX oOyuarommx miat@opM, aKTUBHOI'O MCIIOJIb30BaHMS
MIOTEHIMala COLMAJIBHBIX CETEH, IOAJECPKKM M IOOIIPEHUs MPEeAIPUHUMATEIbCKUX
WHHUIMATUB COOTEUYECTBEHHUKOB HEOOXOAMMO pEryIspHO HPOBOAUTH (OPYMBI U HEAETH
YKEHCKOT0 MPEIITPUHUMATEIBCTBA, @ TAKKE KOHKYPCBI CTapT-aloB.

Ocoboe BHMMaHUE CielyeT YyAEIUTh BONpOCaM IMOBBIIIEHUS IU(PPOBOH IpaMOTHOCTH
KeHIIuH-peqnpuHuMareneii. B EBpomneiickom Coro3e, Hampumep, Oblia MoAmucaHa
“Jlexmapanus o JKeHIIMHAaX B IU(POBOI SKOHOMUKE™ C LIEJIbIO MMOBBIIIEHUS PEACTaBUTEILCTBA
U pOJU KEHIIMH B HU(GPOBON SKOHOMMKE. YUHTHIBas 3TO, B HAI[MOHAJBHBIX CTPATErHsX
Pa3BUTHSI )KEHCKOTO IMpeIIPUHUMATENbCTBA 11EIeCO00Pa3HO BBLACTUTH OTAEIbHBIM pa3zen 1o
BOIIPOCAM TOBBIIIEHUS POJIM KEHIIUH B HU(POBON IKOHOMUKE. Takke ClelyeT paccCMOTPETh
BOIPOC O CO3JaHMU €IWHOW LU(POBON IUIATGOPMBI I KEHUIMH-IPEANpUHUMATENEeH B
LenTpanpHol A3uu, MPOBEIEHUN PErMOHAIBHOTO KOHKYpca M yupexaeHuu npemuu ‘“‘Camast
yclelHas OKeHIUMHA-TpequpuHuMarens roaa B lleHtpansHoit Asun”. IlpuBnedeHue
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MHOCTPAHHBIX MHBECTULIUN JUJISl MTOJJIEPKKU MPEANPUHUMATEIICKUX UHUIUATUB, B TOM YHCIIE
PErHOHANIBHBIX,  ABJISIETCS  BaKHeWIed 3amaded. Jld  JajnpHEHIIEro  yKPEIUICHWs
IpY)KECTBEHHBIX OTHOIIEeHUH B lleHTpasbHON A3uM 1enecooOpa3HO BBECTH PETHOHAIBHBIN
WHJIEKC Pa3BUTHUS KEHCKOTO MPEANPUHUMATENBCTBA B paMKax OusHec-(pOpyMOB IKEHIIMH-
npeanpuaumarene LientpanbHoit A3um.

PaszButne cetm IKEHCKOTO NPEANPUHUMATEIBCTBA B OKOHOMHMKE CTaHOBHUTCS
MHCTPYMEHTOM PEIIEeHUs MHOTHX Mpo0sieM. B 4acTHOCTH, OH CILyKUT JUJIsl pacIIMPEHUs IpaB U
BO3MOYKHOCTEH KCHIIMH Ha PBIHKE TPyJla M JOCTIKEHUS TEHIEPHOTO paBeHCTBA B cdepe
3aHSTOCTH, a TAK)KE TIOBBIIIAeT (prHAHCOBYIO He3aBUCUMOCTh. CTaThs 20 3akoHa “O rapaHTHIX
PaBHBIX TpaB U BO3MOXKHOCTEM JKEHIIMH U MYXYMH “riiacutr’: ['ocyaapcTBO mpenocTaBisieT
KEHIIMHAM W MYXXYMHAaM paBHble IIpaBa MU BO3MOXXHOCTH B NPEANPUHUMATEIHCKOU
NEeSATEITbHOCTH:

—BBIJICJICHUE JIbITOTHBIX KPEIUTOB Ha MPOEKTHI )KEHCKOTO Mayioro OuszHeca B 2022-2023
roJiax;

—CO3/1aHue IIEHTPOB U KJIACTEPOB KEHCKUX peMecell B Kax a0 o0nacTu;

—COBEPILICHCTBOBAHUE  JESATEIBHOCTH ILIEHTPOB JKEHCKOrO IpEeANpUHUMATENIbCTBA,
IIPUHATHE MEP T10 CO3/1aHUI0 TEPPUTOPUANIBHBIX LIEHTPOB;

—COJEHCTBHUE NMPOJAXKE MPOLYKLUH, TPOU3BEIECHHON KEHIMHAMU -TIPEAIIPUHUMATENSIMH;

—00yuyeHme nNpeAnpUHUMATENIbCTBY U BOBJICUCHHE KEHIIMH B OU3HEC.

Jlonst >KeHIIMH, 3aHUMAIOUINXCS MPEANPUHIMATEILCTBOM B Y30€KUCTaHe, COCTaBISIeT
25% ot obmero yncia cyobekToB Majoro ousneca. Jloctmxenue 3toi qonu B 40% siBisiercs
OJTHUM W3 MPHUOPUTETOB. BaXHOCThP BOBIEYEHMS JKECHIIUH B JIEJIOBYIO CpEedy CErojHs
npusHaercs Bo BceM mupe. Ha 74-it ceccun 'enepanbhoit Accam6ien OOH Obina co3nana u
3anyuieHa nporpamma «llogaep:Kku sKeHCKOTro IpeANpPUHUMATENbCTBAY.

OcHOBHasg  1enb  JOKyMEHTa —  MaKCHUMM3UPOBAaThb  BIMSHUE  KEHCKOIO
MpEANPUHUMATENBCTBA HA JOCTH)KEHHE IE€JIe YCTOMYMBOIO pPa3BUTHS IIyTEM CO3JIaHMS
AKOCUCTEMBI, OJIaronpUATHOM [l )KEHIIMH-TIpeITpUHUMaTeNel Bo BceM Mupe. Pa3Butue
ATOTO CEKTOpa sABJSETCS mpuoputeTHod uaeedt ¢ 2005 roma, MOCKOIBKY Mayblii OM3HEC U
YaCcTHOE MPEANPUHUMATENILCTBO SIBISIOTCS IBUXKYIIECH cUIoi SKOoHOMUKHU. M3 6omnee uem 70%
MHIMBUYANbHBIX npeanpuHuMateneit 30% paboTaioT UMEHHO ¢ MallbIM 6usnecom.” Hooe
3aKOHOAATEIbCTBO M COBEPLIEHCTBOBAHME TOCYJAapCTBEHHBIX MpPOrpaMM U  PHIHOYHOMU
SKOHOMHUKH B CTpPaHE CO3[aJIM MHOKECTBO BO3MOXKHOCTEW I Hayasla MpeAnpUHUMATENbCTBA.
Ho Bce e wuccrmenoBaHMs MMOKa3bIBAIOT, 4YTO CYHIECTBYIOT (DaKTOPBI, MPENSTCTBYIOIINE
Pa3BUTHIO MAJIOTO OM3HECA U YACTHOTO MPEANPUHUMATENhCTBA, U ATO HeOpUIMAIbHbBIE COOPBI,
CBSI3aHHBIE C IIOJIyYEHUEM JIMLEH3UU, HEJOCTaTKu B 3jekTpoceTu. [lonoduble mnpobiaemsl
HaIpsIMyl0 BIIMAIOT Ha JEJIOBOM TOTEHUuan NpeJIpUHUMaTesel, OCOOEHHO KEHILIUH-
IpeaNpUHUMATENIEH, TOCKOJIBKY OHU IPUBOJAT K CHM)KEHHUIO TPUOBUIH.

B HanumonanbHOM ~— 3aKkoHoJarenbcTBe — PecryOnuku  Y30ekucraH — co3laHa
3aKoHOJaTelbHas 0aza aias npeanpuauMareneil (AnmumoOexosa, 2005) [9]. B coorBercTBHE C
HUM HPEANPUIATHS XapaKTepU3yIOTCs MO pa3Mepy, BUJIaM JIEATEIbHOCTH, B TOM YHCIIE MUKPO-
NpEeaNnpusATHs U Majble npeanpustus. OCHOBHasl LIENb 3TOH OLEHKU - JaThb CaMO3aHATHIM
KEHIMHAM OTIEJIbHOE OMNpEeJeNieHue ‘“KECHCKUM Majblii OM3HEC W “IpeANpPUHUMATENHCTBO”
WK ‘“KeHCKHI Om3Hec”. XO0Ts 00s3aTeNbCTBA MIPABUTEIILCTBA 110 PA3BUTHIO MAJIOTO OM3HEca U
YaCTHOTO MPEINPUHUMATENLCTBA HE MOJHOCTHIO YUYHUTHIBAIOT TE€HACPHYIO HIACHTUYHOCTD,
Onmarozmapst Nporpeccy MHKPO3KOHOMHUKHM U COBEPIIEHCTBOBAHUIO CHCTEMbl KpEAMTOBAHHUS
ObUTH CO3JaHBl BO3MOXKHOCTH [IJIsl TPYJOYCTPOMCTBA JKEHUIMH M WX BeACHHS Ou3Heca.
VYiydnieHue ceKTopa MUKPO M MAJIBIX IPEANPUATANA IPUBEJIO K TOMY, YTO KEHIIMHbBI BOIUIA B
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SKOHOMUKY M moiyyanu paoxod. Ilo craTucTuke, 4YMCIO JKEHLIMH, HaMEpEBaIOLIUXCS
3aHUMAThCS MPEANPUHUMATEILCTBOM, YBEIUUWIOCh B MATh pa3 (Amummkanosa, 2019) [10].
[Ipy nnaHupoBaHMM Manoro OW3HECa M YacTHOTO MpeNNpUHUMATENIhCTBA B OyaylieM
HEOOXOJIMMO YCTPaHUTh TeHJEpHbIe Oapbepbl, C KOTOPHIMU CTAJIKUBAIOTCS IKCHILIUHBI,
o0ecIeynTh paBHYIO OIUIATy TpyAa, 00ecreunTh Oe30macHbIe paboune MecTa U MPEJOCTABUTh
BO3MOYKHOCTH i1 TPOQECCHOHATIBHOTO pocTa. il OLEHKH >KU3HECTIOCOOHOCTH >KEHCKOTO
NpeIIpUHUMATENbCTBA HEOOXOAMMO HMETh JOCTYN K BBICOKOKAYECTBEHHOM M MOCTOSIHHO
oOHOBIsIEMON WHGOpPMAallMd U COJCHCTBOBATh HAIMOHANBHBIM M JIOHOPCKAM MPOEKTaM,
CIIOCOOCTBYIOIIMM Pa3BUTHIO JKeHCKoro OmsHeca (Akbaposa, 2018) [11]. Accoumarmu
MTOMOIIIH JKeHIIWHAM-TIpeAnpuHuMaTesiM: "Coro3 KeHIMH-TIpeInpuHuMareneil Y3oekucrana"
OKa3bIBaeT IOMOIIb >KECHIIUHAM, 3aHUMAIOLIUMCS MPEeANPUHUMATEILCTBOM, B IOJYyYEHUHU
KpeauToB. JlaHHOe O0OBEJMHEHHE BCECTOPOHHE M3y4yaeT IIPEACTaBICHHBI OHU3HEC-TIIaH,
oopmisieT KpenuT, 3aKioyas B3aMMHYIO CHEIKY C OaHKOM, €CIH BCE €ro JOBOJIBI
CIIOCOOCTBYIOT BBIFOJIE KOHKPETHOTO TMpoekTa. [Ipm 3TomM accouumamusi COTpYIHHYAET C
“MUKPOKpEeTUTOAHKOM ™ U IPYTUMH KPYIHBIMA KOMMEPUECKUMU OaHKaMHU.

IlenTp comMaNbHO-dKOHOMUYECKOTO pa3Butus “‘Calbp” moMoraer IKEHIIMHAM
(uHaHCHpOBAaTh CBOW OW3HEC W TOIJEPKHBATh Malblii Ou3zHec. Kpome TOro, B 1EHTpe
MIPOBOASITCS] KOHCYJIbTaTUBHBIE M BCIIOMOTraTeNIbHbIE TPYIIbI, 00pa3oBaTelbHbIE IporpaMmel. B
CPEIHEM KEHILMHBI M3 Maj000ECIeUeHHbIX CEMEH, MPOKMBAIOIINE B CEJIBCKONW MECTHOCTH,
YBEJTMUMBAIM CBOW JOXOJ IOCJIE TOTy4eHUs] PMHAHCOBOI MMOMOIIIU 1O nporpaMMe.8

Texymue wuccienoBaHUS MOKAa3bIBAlOT, 4YTO POJIb MKEHIIMH B OO0IIECTBE OBICTPO
mensiercs.” B yCIOBHSX YCTOWYMBOTO PasBHTHS OLCHKA SKOHOMHYECKOH JEATEIbHOCTH
JKEHIIIMH CTaHOBUTCS Bce Oosiee BocTpeOOBaHHOW. VIMEHHO 1O 3TOW MPUYMHE MOIJEPIKKa
KEHILMH, J>KEJIAIOIIUX 3aHUMATbCsl MPEANPUHUMATENILCKON JIeATEeIbHOCThIO, OKa3aHue WM
HaJyIeXKalled MoMOIM U paclIUpeHHe MpaB M BO3MOXKHOCTEM SBISIOTCS HanOojee Ba)XKHOMU
rno0anbHOM mpoOieMoil. B MHpOBOM MpakTHKE CYIIECTBYIOT pas3iIUYHbIE MEXaHHU3MbI
CTUMYJIMPOBAHUS KEHILIUH-TIpeAnpruHUMaTeneil. CeromHs 3aK0Hbl, aKThl U HOPMATUBHBIE aKThl
rocy/lapCTBeHHON MOMUTHKU PecnyOnuku Y30eKHCTaH CBUIETENBCTBYIOT O TOM, YTO IMPOLIECC
MOJICPXKKU  JKEHIMUH-TIpEAIPUHIMaTeNeil  pa3BuBaercs crpemutenbro (Nabiyeva, N.,
Akhunova, S., & etc, 2021) [12].

B 2022 rony Haubonee aKTUBHBIMM MajblMU W  MHUKPONPEINPUATHSIMH,
BO3IJIABIIIEMBIMU JKCHITUHAMU-TIpeApUHUMaTesiMu, 0butH 14147 B cepe Toprosmm, 10057 B
cdepe yenyr u 5543 B npombitieHHOCTH (PUCYHOK 2).

18%
B coepa Toprosnu - 14147
48% E cdepa ycnyr - 10057
E npomblwneHHOCTb - 5543
Pucynoxk 2 - [lesiTeJJbHOCTH SKeHIIMH-TIpeanpuHuMareseii B PecmyOuaunke

Y30ekucTaH mo oTpacjamM 3KOHOMHUKH Ha 1 nexadps 2022 roaa.

® https://stat.uz/uz/
° PasBuTHE Maoro GH3HECA H YACTHOTO IPEANPHHAMATENLCTBA Peciybmukn Y36eKucTan.
/I http://tsethistory.uz/history.php?id=his_5 75
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PesyabraTsl

B HamieMm ucciieZjoBaHUM BBISIBICHBI 0COOCHHOCTH JKEHCKOTO MPEANPUHUMATEIbCTBA U
Oapbephl, TOPMO3SIIKE €ro pa3BUTHE. Bo MHOIMX pa3BUBAIOIIMXCS CTpaHax oOecreuuBaeTcs
PaBEHCTBO XCHIIMH B OOPa30BaHUM W 3/PAaBOOXPAHEHUH, HO JOCTYN K IKOHOMHUYECKOW M
HOJUTUYECKON cepaM ocTaeTcs OTHOCUTENIBHO OIpaHMYCHHBIM JUIsl skeHIUuH. [Ipennpusrus,
NPUHAISKAIINE KEHIIMHAM, TTO-TIPEKHEMY COCTABIISIIOT MEHBITMHCTBO. OCHOBHBIE (DaKTOPEI
OCTaHABIMBAIOIUX JXCHIIMH OT IPEIIPUHUMATEIBCTBA — 3TO yXOJ 3a JETbMH, CEMEHHBIE
0053aHHOCTH, OTCYTCTBHE OTpACJIEBBIX 3HAHWH, OINbBITAa M CTAPTOBOIO KAalHTala, HU3KAas
Iopuandeckas, (UHaHCOBass M IM(pPOBas I'PaMOTHOCTb, a TAaK)XE€ HETraTHUBHbIE TI'CHJIEPHbIE
ctepeoTunbl. Kak ObuIO BBISBIEHO, HE TOJIBKO BHEIIHUE BIMSHUS, HO U BHYTPEHHUE — HU3Kas
CaMOOLICHKA U CTPAaX 3HAYUTEIILHO 3aMEJIAI0T Pa3BUTHE )KEHCKOT0 IIPEAIIPUHUMATEILCTBA.

Oo6cy:xnenune

JlaHHas cTaThs MoKa3alia, YTo POJb KEHIIUHBI B COBPEMEHHOM MUPE OBICTPO MEHSETCS.
B ycioBusIX HENPEPHIBHOTO Pa3BUTUSI SKOHOMUYECKUX OTHOIIEHUN 3HAYMMOCTh JESTEIbHOCTH
KEHILUH-TIPEIPUHAMATEIBHUILL TIOCTOSHHO PACTET.

Pa3BuTHe mnpennpuHUMATENbCTBA CpPEAM JKEHIIMH SIBISETCS OOHUM M3 Ba)KHBIX
nporeccoB. [lo MHEHHIO 3KCIIEPTOB, UMEHHO JXEHCKHH OM3HEC MMEeT MOTEHLHUall YIBOHUTbH
ypoBenbs BBII. HecmoTpst Ha Bce 3Tu (hakThl, B Halllel CTpaHEe KEHCKOE MPEANPUHUMATEIBCTBO
ocTaeTcs B TEHH, TaK Kak OOJBIIMHCTBO JXCHIIUH-TIPEINpPUHUMATEIeH He oOpalaroTcs 3a
HEO0OXOIMMOM COIMAIIbHON MOJIEPKKON K TOCYJapCTBEHHBIM YUPEKACHHUSIM MPU OTKPHITHH
cBoero 6usHeca. HeocraTok HacTaBHMYECTBA CO CTOPOHBI JEJIOBBIX KPYTOB TaKXkKe SBISETCS
OJIHOM M3 OCHOBHBIX NMPOOJEM, C KOTOPHIMH CTAJIKHBAIOTCS KEHIIWHBI-IPEANPUHUMATENN B
Hamed crpaHe. XOTsA CYHIECTBYIOT CXEMBbl IOOIIPEHUS >KEHCKOIO MpeaIpHUHUMATEIbCTBA,
MHOTHE EHILIUHBl HE MOJIy4yaloT CBOEBPEMEHHBIX YKa3aHHMH OT mpaBuTelbcTBAa. HexBaTka
Ha/JIeXaIlel CeTH MOJIeP’KKH OTPULIATENIbHO CKA3bIBACTCS HA UX YBEPEHHOCTH U CIIOCOOHOCTH
PHUCKOBATh.

JlaBnenue, cBsi3aHHOE C COOJIOJEHUEM TPAJAULMOHHBIX T'€HICPHBIX POJIEH, SBISETCS
OJIHUM W3 OCHOBHBIX 3aTPYJHEHHH, C KOTOPHIMU CTAJIKUBAIOTCS KEHIIIMHBI-TIPEIPUHUMATENH.
YacTo UX MPOCAT OTKA3aThCsA OT MPEANPUHUMATENIBCTBA, 3aHATHCS “JNIETKUMU™~ MPOECCHIMH,
KOTOpPbIE IOMOT'YT UM OOJIbIlIE COCPEAOTOUUTHCS HA CEMbE U AeTAX. JKEHIINHBI KaXKyTCs HUXKE
MYXXYHH, HECMOTpPSI Ha TO, YTO MPABUTEIBCTBO MBITAJIOCH CO3/1aTh JUIA HUX OJIarONpHUSTHbIC
YCIIOBHS, C NMPABUIBHBIM OTHOLIEHHEM M CIIOCOOHOCTAMHU K paboTe. DT TPYAHOCTH, B CBOIO
ouepeb, J00ABISAIOT CIIOKHOCTH JUIs Havaia Ou3Heca.

CrumynupoBaHUE JKEHCKOIO NpEeANPUHUMATENIbCTBA pacIIUpEeHUe HX (PUHAHCOBOU
HE3aBUCHUMOCTH, IIPaB U CBOOO]I CHOCOOCTBYET COBEPILICHCTBOBAHUIO SKOHOMHUKH BCEHl CTpaHBI.
Co3manue yClIOBHM TEHIEPHOTO PaBEHCTBA SIBISIETCS NMPUOPUTETHOHN 3amaueil B PecrmyOnmke
V36ekucran. ['eHepHOE paBEHCTBO B CTpaHe OOECIEYMBAET PABHBIA JIOCTYIN JKEHIIWH H
MYX4YHH K pecypcaM U JApyruM OjaraM NpH BbIITOJHEHUM COLUMAIbHBIX (QyHKIMNA. Peanuzanus
MOTEHLIMAJda JKEHIIMH B COLMAJIBbHO-)KOHOMHUYECKOM KM3HHM, NOBBIIIEHHE KadecTBa
YeJIOBEUECKOr0 KaluTala M YIydlIeHHEe IOJIOKEHHs KEHIIMHBI B OOLIECTBE TOCTUTAIOTCS 3a
CUET IOCJIEOBATEIbHON pealn3allii reHAepHoN monuTuku. B Y30ekuctane npuopuTeTHON
3ajauell sABIseTCS 00ECIeYeHHEe DPAaBHBIX BO3MOXKHOCTEH U CTHMYJIHMPOBAaHUE >KEHIIMH B
OusHece.

CrumynupoBaTh pa3BUTHE JHKEHCKOro Ou3Heca BaXHO 4Yepe3: TIOCYAapCTBEHHBIE
porpaMM OOy4YeHMsI, BHEAPEHUE HAJOTOBBIX JIBIOT, WHPOPMHUPOBAHUE O BO3MOXKHOCTSIX
pa3BUTHSA KEHCKOTO NPEANIPUHUMATENBCTBA.
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Bo Bpems rino6anbHOro 5KOHOMHYECKOTO POCTa THOKOCTh, KPEAaTUBHOCTD M COIMANIbHAS
OpPHCHTAIMsI JKCHIIUH SBISIOTCS BaXXHBIMH pecypcaMy Ui pealu3aluy IOTeHIUaNa
YeJOBEYECKOro KamuTaja Hauuu. [IpuymHa, 1Mo KOTOPOW >KEHIIMHBI NMPHUXOISAT B OH3HEC B
MOCTITHUE TO/IBI, 3aKIII0YAETCS HE TOJIBKO B 00ECIIEYCHUN MaTepUaIbHOM BBITOBI MIIH CEMBH,
HO, TMIPEXJIE BCEro, B JOCTIKCHUU CaMOpEaIM3allid M COIMAJIBbHOrO ycrexa. Bmecte ¢ Tem,
HEOOXOAMMO TOCTOSHHO OOHOBISATH UM MOBBINATE 3()(HEKTUBHOCTH TOCYIAPCTBEHHBIX
nporpamMMm u (opM TOIAEpKKH B Y30ekucrane. HeoOxoanmo ynensate ocoboe BHHUMaHHE
Pa3BUTHIO KEHCKOTO MPEINPUHUMATEIHCTBA U OPHEHTUPOBATH €T0 HA CO3JaHHE MPOAYKIUHU B
HOBBIX CEKTOpax pPbIHKa SKOHOMHUKHM IOCTHHIYCTPHAIBHOTO repuona. lIpu3HaHue KEHIINH-
npeanpruHIMaTeIel Ha 3aKOHOJATEeIbHOM YPOBHE, BOBJICUEHUE MX B OM3HEC SIBIISCTCS 3AJI0TOM
HKOHOMHUYECKOW CTaOMJIBHOCTH W OJIaromosiydust He TOJBKO CEMEil, HO M BCEro oOIIecTBa B
IEJIOM.
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Abstract: The development of women's entrepreneurship is one of the most important
areas of activity for many states. The Republic of Uzbekistan is currently ensuring the equality
of women in the social, political and economic spheres. The cardinal socio-economic
transformations carried out in our country during the years of independence remain an
important factor determining the level of employment of women in the labor market, and
ensuring the employment of women has become increasingly important. In fact, attention to
women has become a state level or an integral part of state policy. Today we can confidently
state that in our country a practical mechanism has been formed for both the judiciary and the
executive branch, which ensures equal rights for women and men. This creates conditions for
women to carry out activities that change traditional views in society and in the family. This
article examines the role of women entrepreneurs in the development of the economy, the
possible problems they may face when starting an entrepreneurial activity, as well as the
conditions created in Uzbekistan for women engaged in small business and private
entrepreneurship.

Keywords: entrepreneurship, gender equality, business, private entrepreneurship,
project, preferential credit, small business.
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Abstract: Human resources (HR) management plays a crucial role in the success of any
organization. The field of HR management has evolved significantly over the years, with the
advent of new technologies, changing workforce demographics, and globalization. This article
presents a review of the latest global trends in HR management practices, as well as their
applicability to the context of Kazakhstan. The literature review finds that modern HR
management practices emphasize the need for a systematic and employee-centric approach to
HRM including talent management, employee engagement, and performance management.

The article presents The Employee-Centric HRM Model as one innovative approach to
HRM that can help organizations achieve these goals, by placing employees at the center of
HRM practices and ensuring that they have the support and resources they need to succeed.
This model prioritizes the needs and expectations of employees, with the aim of improving
their overall well-being, engagement, and performance. This article presents a description of
the employee-centric HR model, its key features, and its potential benefits for organizations.
Additionally, the article examines the applicability of this model to the context of Kazakhstan.
This article provides valuable insights into the employee-centric HR model and its potential
benefits for organizations in Kazakhstan. By adopting this model, HR professionals can create
a more engaged and productive workforce, improve employee satisfaction and retention, and
ultimately achieve their business goals.

Keywords: human resource, employee, business, centrism, HRM.

Introduction

Human resources management (HRM) is a vital component of every organization. The
role of HRM is to manage and develop an organization's workforce to enhance the overall
productivity of the organization. Over the years, the HRM function has evolved, and with
technological advancements, HR professionals are required to stay up-to-date with the latest
trends and techniques to manage their employees effectively. In this article, we will review the
current literature on HRM and provide practical recommendations to increase its effectiveness
in modern-day organizations.

Human resources management (HRM) has become an increasingly critical function for
organizations in today's rapidly changing business environment. Effective HRM practices are
essential for attracting, retaining, and developing talented employees who can help
organizations achieve their strategic objectives. However, the role of HRM has evolved
significantly over the past few decades, and new challenges have emerged that require
innovative approaches to HRM.

To understand the current state of HRM, it is essential to review the literature on the
subject. According to Armstrong (2021), HRM can be defined as "the process of managing
people in organizations in a structured and thorough manner."” [1]. This definition highlights the
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importance of HRM in managing employees effectively. The traditional approach to HRM
involved maintaining employee records, administering benefits, and processing payroll.
However, HRM has evolved into a more strategic function, focusing on talent management,
employee engagement, and development.

One of the key challenges facing HRM today is the need to be more employee-centric.
Organizations must recognize that employees are their most valuable asset, and that their
success is directly tied to the success of the organization. This shift towards an employee-
centric approach to HRM is reflected in the growing emphasis on employee engagement, talent
development, and performance management.

Employee engagement: Employee engagement is a critical component of HRM, as it is
closely tied to productivity, retention, and organizational performance. Engaged employees are
more likely to be motivated, committed, and productive, which can lead to higher levels of
customer satisfaction and profitability. However, according to Gallup's (2021) research, only
15% of employees worldwide are engaged in their jobs, highlighting the need for organizations
to focus on employee engagement [2].

One of the key ways that organizations can improve employee engagement is by
creating a positive work environment that fosters trust, respect, and collaboration. This can be
achieved through a range of initiatives, such as open communication, employee recognition
programs, and flexible work arrangements. Armstrong (2021) emphasizes that organizations
must also provide opportunities for employees to grow and develop in their roles, which can
lead to increased job satisfaction and motivation [1].

Talent development: Talent development is another critical component of HRM, as it is
essential for ensuring that employees have the skills and knowledge they need to succeed in
their roles. In today's rapidly changing business environment, the need for ongoing learning and
development is more important than ever before. Organizations must provide employees with
the tools and resources they need to continuously learn and grow, and to stay up-to-date with
the latest industry trends and best practices.

According to Cho, Choi, and Choi (2023) research, talent development should be
aligned with organizational strategy and goals, and should be designed to meet the specific
needs of individual employees [3]. This can be achieved through a range of initiatives, such as
training and development programs, mentorship and coaching, and job rotations. By investing
in the development of their employees, organizations can create a culture of learning and
growth that drives innovation and success.

Performance Management: Performance management is a third critical component of
HRM, as it is essential for ensuring that employees are meeting their performance expectations
and contributing to the success of the organization. Performance management involves setting
clear goals and expectations for employees, providing regular feedback on their performance,
and recognizing and rewarding their achievements.

Ulrich and Dulebohn (2015) emphasize the need for organizations to shift towards a
more continuous and real-time approach to performance management, rather than relying on
annual performance reviews [4]. This can be achieved through ongoing feedback and
coaching, regular check-ins, and goal-setting processes that are aligned with organizational
strategy and objectives. By adopting a more agile and flexible approach to performance
management, organizations can ensure that employees are always working towards their goals
and contributing to the success of the organization.

One of the most significant trends in modern HRM is the use of technology to
streamline HR processes. HR technology, also known as HR tech, includes software, tools, and
platforms designed to automate HR tasks such as recruiting, onboarding, and performance
management. According to a study by Deloitte (2021), the adoption of HR tech has increased
significantly in recent years, with 68% of organizations using cloud-based HR systems to
manage employee data [5].
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Another critical trend in HRM is the shift towards a more employee-centric approach.
Today's employees are looking for more than just a paycheck; they want to work for a company
that values their contributions and invests in their professional development. This has led to an
increased focus on employee engagement, which refers to the emotional connection that
employees have with their work and their organization. According to a study by Gallup (2021),
only 36% of employees in the US are engaged at work, highlighting the need for organizations
to prioritize employee engagement [2].

Overall, the literature highlights the need for organizations to adopt an employee-centric
approach to HRM, and to focus on employee engagement, talent development, and
performance management. By recognizing that employees are their most valuable asset,
organizations can create a culture of engagement and excellence that drives success and
growth.

The analysis of the Kazakhstan literature sources shows that HR practices in
Kazakhstan are generally not employee-centric. Many companies still use traditional HR
practices that prioritize the organization's needs over the employees. (CIA, 2022) [6].
However, there are also some examples of companies in Kazakhstan that have adopted more
employee-centric HR practices.

A study by Zhakupova and Kulyashova (2021) analyzed HR practices in Kazakhstani
companies and found that while there is a growing awareness of the importance of HR, many
companies are still struggling to implement effective HR practices. The authors note that there
is a need for more HR training and development programs in Kazakhstan, as well as a greater
focus on employee engagement and retention [7].

Another study by Tleubayeva and Yermekbayeva (2020) focused on the role of HR in
the oil and gas sector in Kazakhstan, which is one of the most important sectors in the country.
The authors found that while HR practices in this sector have improved in recent years, there is
still a need for greater alignment between HR and business strategy, as well as a focus on
developing the skills and capabilities of employees [8].

These studies suggest that while there is growing recognition of the importance of HR
in Kazakhstan, many companies are still struggling to adopt employee-centric HR practices that
prioritize the needs and well-being of employees.

Materials and methods

To develop practical recommendations for improving HRM, we conducted a literature
review of academic publications on the subject. We searched for articles published between
2015 and 2023 using online databases such as Google Scholar and JSTOR. We selected articles
based on their relevance to the topic and the quality of their research.

Results

Based on our literature review, we identified the following practical recommendations
for improving HRM in modern organizations:

Embrace technology: The adoption of HR tech can significantly improve the efficiency
and accuracy of HR processes. Organizations should invest in cloud-based HR systems to
manage employee data, automate HR tasks, and provide employees with self-service options.

Prioritize employee engagement:. Employee engagement is a key driver of
organizational success. Organizations should prioritize engagement by providing employees
with opportunities for professional development, promoting a positive work culture, and
recognizing employee contributions.

Develop a diverse and inclusive workforce: Diversity and inclusion are critical to
building a high-performing workforce. Organizations should develop strategies to attract,
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retain, and promote diverse talent and create an inclusive work environment that values
differences.

Foster a learning culture: A learning culture encourages employees to develop their
skills and knowledge, which can improve organizational performance. Organizations should
provide employees with opportunities for ongoing learning and development, such as training
programs, mentorship, and coaching.

Measure HR effectiveness: To improve HRM, organizations must measure the
effectiveness of their HR practices. Metrics such as employee turnover, engagement, and
productivity can help organizations identify areas for improvement and track progress over
time.

The Employee-Centric HRM Model is one innovative approach to HRM that can help
organizations achieve these goals, by placing employees at the center of HRM practices and
ensuring that they have the support and resources they need to succeed.

The study of Kazakhstan HR practices suggests that there is a need for more companies
in Kazakhstan to adopt employee-centric HR practices. This requires a shift in organizational
culture and mindset, as well as investment in HR policies and practices that prioritize employee
well-being and development.

Discussion

Our recommendations are based on current trends and best practices in HRM. By
embracing technology, prioritizing employee engagement, developing a diverse and inclusive
workforce, fostering a learning culture, and measuring HR effectiveness, organizations can
enhance their HRM practices and improve overall organizational performance.

Moreover, we propose an innovative HR model that companies can implement to
improve their HRM practices. This model, called the "Employee-Centric HRM Model,"” is
designed to focus on the needs and expectations of employees while also meeting the goals of
the organization.

The Employee-Centric HRM Model: The Employee-Centric HRM Model is based on
the premise that employees are the most valuable asset of an organization. To be successful, an
organization must meet the needs and expectations of its employees, including providing
opportunities for growth, recognizing and rewarding performance, and fostering a positive
work environment. At the same time, the organization must also meet its own goals, such as
increasing productivity, improving quality, and reducing costs.

1. Employee Experience. The Employee-Centric HRM Model consists of three
key components: This component focuses on creating a positive and engaging work
environment for employees. It includes elements such as employee engagement, workplace
culture, work-life balance, and employee development. By investing in the employee
experience, organizations can improve employee satisfaction, reduce turnover, and increase
productivity.

2. HR Processes: This component focuses on streamlining HR processes to
improve efficiency and accuracy. It includes elements such as HR technology, HR policies, and
procedures, and compliance. By adopting best practices in HR processes, organizations can
reduce administrative burden, increase accuracy, and reduce costs.

3. Business Outcomes: This component focuses on the impact of HRM on
organizational performance. It includes elements such as employee productivity, organizational
agility, and financial performance. By measuring the impact of HRM on business outcomes,
organizations can identify areas for improvement and track progress over time.

The Employee-Centric HRM Model is innovative because it combines the traditional
HRM approach with a focus on the employee experience. By prioritizing the needs and
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expectations of employees, organizations can create a more engaged and productive workforce,
leading to improved business outcomes.

The Employee-Centric HRM Model can be represented visually using a diagram that
illustrates the key components of the model as represented in Diagram 1.

Talent
Acquisition

Talent Performa
Developm Employee

nce

Managem
ent o

Corporate
culture

Diagram 1: The Employee-Centric HRM Model

In this diagram, the employee is placed at the center of the model, surrounded by three
key components: Talent Acquisition, Talent Development, and Performance Management. The
supporting corporate culture in the company is the fourth major element to support effective
HRM practices. According to Anwar and Abdullah (2021) research, HR is important in helping
to determine the company's and department's policies and practices, it should also play a major
role in developing and promoting the corporate culture [9].

Each of these components has a number of sub-components that are essential to
ensuring that the model is effective in practice. The sub-components are represented in
Diagram 2.

— Talent Acquisition

Recruitment, Selection, Onboarding, and Employee Engagement.

— Talent Development

Training and Development, Succession Planning, and Career
Management.

— Performance Management

Goal Setting, Performance Appraisal, Feedback, and Rewards and
Recognition.

Diagram 2: The HRM Model sub-components.
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The Talent Acquisition component includes Recruitment, Selection, Onboarding, and
Employee Engagement. This component is responsible for finding the right employees for the
organization, getting them started in their roles, and keeping them engaged and motivated.

The Talent Development component includes Training and Development, Succession
Planning, and Career Management. This component is responsible for ensuring that employees
have the skills, knowledge, and experience they need to excel in their roles, and that they have
a clear path for career progression within the organization.

The Performance Management component includes Goal Setting, Performance
Appraisal, Feedback, and Rewards and Recognition. This component is responsible for setting
clear expectations for employees, providing regular feedback on their performance, and
recognizing and rewarding their achievements.

Overall, the Employee-Centric HRM Model is designed to ensure that employees are at
the center of HRM practices, and that organizations are able to attract, develop, and retain the
best talent. By focusing on the needs and goals of employees, organizations can create a culture
of engagement and excellence that drives success and growth.

The Employee-Centric HRM Model proposed in this article can be applied by
companies in Kazakhstan to improve their HRM practices and achieve better business
outcomes. Kazakhstan is a rapidly developing economy with a growing number of companies
that are facing many of the same HRM challenges as organizations in other parts of the world.

According to OECD (OECD, 2017) and World Bank surveys (2017), Kazakhstan
recently was facing significant challenges relating to equity, labor market inclusion, and labor-
market opportunities (OECD, 2022) [10, 11]. There is still more that can be done to labor-
market inclusion, particularly for youth, the disabled and the elderly, and to improve gender
equity. Strengthening employment and social inclusion, building indicators linking economic
climate and labor force needs, improving the quality of jobs, ensuring that lifelong learning
policies encourage upgrading of skills with incentives to management and employees, talent
development and focusing more on creating supportive corporate culture were among the
recommendations throughout years 2016 - 2022 from OECD (OECD, 2022) and World Bank
(World Bank, 2017) for Kazakhstan companies for reforming and progress [11, 12].

As such, there is a clear need for innovative and effective HRM models that can help
companies attract, retain, and develop talented employees.

An employee-centric approach to HR means that companies prioritize the needs and
well-being of employees, creating a positive work environment that fosters collaboration,
innovation, and engagement. In contrast, a non-employee centric approach to HR focuses more
on the needs of the organization, with little regard for the well-being of employees.

There are several examples of companies in Kazakhstan that have adopted employee-
centric HR practices. One such company is Kcell, a leading telecommunications provider in
Kazakhstan. Kcell has implemented a range of employee-centric HR practices, including
flexible work arrangements, career development programs, and wellness initiatives. The
company has also adopted a culture of trust and transparency, which has helped to foster
employee engagement and retention.

Another example of an employee-centric company in Kazakhstan is KazMunayGas, the
state-owned oil and gas company. KazMunayGas has implemented a range of HR initiatives
aimed at promoting employee well-being and development, including training and development
programs, performance management systems, and flexible work arrangements. The company
has also established a culture of open communication and collaboration, which has helped to
drive innovation and success (IEA, 2022) [13].

On the other hand, there are also examples of companies in Kazakhstan that have
adopted a non-employee centric approach to HR. A wide range of companies has faced
criticism for their HR practices, including allegations of discrimination, poor management, and
poor working conditions. The companies have been accused of prioritizing the needs of the
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organization over the well-being of employees, which has led to low morale and high turnover
rates. Given the problems indicated, the development of labor potential of human resources in
the conditions of industrial and innovative economic growth in Kazakhstan is strongly
recommended (Baituova, Tleuzhanova, Bakey, 2023) [14].

The current state of HR practices in Kazakhstan is mixed, with some companies
adopting an employee-centric approach to HR, while others prioritize the needs of the
organization over the well-being of employees. While there is growing recognition of the
importance of HR in Kazakhstan, many companies are still struggling to implement effective
HR practices that foster employee engagement and retention.

One way that companies in Kazakhstan can apply the Employee-Centric HRM Model is
by focusing on employee engagement. This can involve creating a positive work environment
that fosters trust, respect, and collaboration, as well as providing employees with opportunities
to grow and develop in their roles. This can be particularly important in Kazakhstan, where
there is a high level of competition for talent, and companies must work hard to attract and
retain the best employees.

Another way that companies in Kazakhstan can apply the Employee-Centric HRM
Model is by investing in talent development. This can involve providing employees with
training and development programs that are aligned with organizational goals and objectives, as
well as offering mentorship and coaching opportunities. By investing in the development of
their employees, companies in Kazakhstan can create a culture of learning and growth that
drives innovation and success.

Finally, companies in Kazakhstan can apply the Employee-Centric HRM Model by
adopting a more continuous and real-time approach to performance management. This can
involve providing employees with ongoing feedback and coaching, setting regular check-ins to
monitor progress, and aligning goal-setting processes with organizational strategy and
objectives. By adopting a more agile and flexible approach to performance management,
companies in Kazakhstan can ensure that employees are always working towards their goals
and contributing to the success of the organization.

To summarize, the Employee-Centric HRM Model proposed in this article can be
applied by companies in Kazakhstan to improve their HRM practices and achieve better
business outcomes. By focusing on employee engagement, talent development, and
performance management, companies can create a culture of engagement and excellence that
drives success and growth. With the right HRM practices in place, companies in Kazakhstan
can position themselves for long-term success in an increasingly competitive global economy.

HRM plays a critical role in managing an organization's most valuable asset: its people.
With technological advancements and a shift towards an employee-centric approach, HR
professionals must stay up-to-date with the latest trends and techniques to manage their
employees effectively. Our literature review identified practical recommendations for
improving  HRM practices, including embracing technology, prioritizing employee
engagement, developing a diverse and inclusive workforce, fostering a learning culture, and
measuring HR effectiveness.

Additionally, we propose an innovative HR model, the Employee-Centric HRM Model,
which focuses on creating a positive and engaging work environment for employees while also
meeting the goals of the organization. By implementing this model, organizations can improve
employee satisfaction, reduce turnover, increase productivity, and improve overall business
outcomes.

The analysis of the literature suggests that HR practices in Kazakhstan are generally not
employee-centric. Many companies still use traditional HR practices that prioritize the
organization's needs over the employees'. However, there are also some examples of companies
in Kazakhstan that have adopted more employee-centric HR practices.
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It is clear that there is a need for more companies in Kazakhstan to adopt employee-
centric HR practices. Such practices are likely to have positive consequences for employee
engagement, productivity, and well-being. This requires a shift in organizational culture and
mindset, as well as investment in HR policies and practices that prioritize employee well-being
and development.

In conclusion, Kazakhstan's HR practices must evolve to meet the changing needs of
today's workforce. Companies that prioritize employee well-being and development are likely
to reap the benefits of a more engaged and productive workforce, while those that do not risk
falling behind their competitors. The future success of Kazakhstani companies will depend on
their ability to adapt and embrace employee-centric HR practices.
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COBPEMEHHBIE PEKOMEHIAIIUU 110 COBEPIIEHCTBOBAHUIO ITPAKTUKHN
YIPABJEHUSA NEPCOHAJIOM: MUPOBAS ITPAKTUKA U KABAXCTAHCKHMI
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AnHoTanus: YmnpasieHue uenoBeueckumu pecypcamu (HR) urpaer pemaromryro poss
B ycrexe Jmo0oi opranuzanu. O0acTh yHpaBiIeHUs] NEPCOHATIOM 3HAYUTEIHLHO M3MEHUIIACh
3a 3TU TOJbl C MOSIBJIEHUEM HOBBIX TE€XHOJIOTHH, U3MEHEeHUeM aeMorpaduu paboueil cuibl U
rnoGanuzanueii. B naHHON craThe mpeicTaBieH 0030p MOCIEAHUX MHUPOBBIX TEHICHIMN B
IIPAKTUKE YIPABJICHHS IEPCOHATIOM, a TAKKE UX MPUMEHUMOCTD B KOHTeKCTe Ka3axcraHa.

O0630p nuTEepaTyphl MOKA3bIBAET, YTO COBPEMEHHBIC METOABI YIPABICHUS MEPCOHATIOM
[OJYEPKUBAIOT HEOOXOIUMOCTh CHUCTEMATHYECKOIO M OPHEHTUPOBAHHOIO HAa COTPYJHHKOB
MIO/IX0Jla K YIPABJICHHUIO IIEPCOHAJIOM, BKIIOYAs YIPABJIECHUE TaJaHTAMH, BOBJIEUYEHHOCTb
COTPYJHHUKOB U YIIPABIECHUE POU3BOAUTEIBLHOCTBIO.

B cratee mnpencraBieHa MOAENb YIPABIECHHUS IEPCOHAIOM, OPUEHTHPOBAaHHAs Ha
COTPYIHHUKOB, KAK OJVH W3 MHHOBALIMOHHBIX ITOAXON0B K YIPABICHUIO IIEPCOHAIOM, KOTOPBIN
MO’KET IOMOYb OpPraHU3alUsAM JOCTUYb 3TUX LieJIeH, IOMeNIasi COTPYAHUKOB B LIEHTP MPAKTUKU
yIIpaBJIEHUs] MEPCOHAJIOM M obecreunBas UM TMOMJEPKKY M PECcypchl, HEOOXOAMMBIE IS
JIOCTIDKEHUSI ycmexa. JTa MOJelb CTaBUT BO TIJIaBY yIJIa TOTPEOHOCTH M OXHMIAHHS
COTPYIHUKOB C LE€JbIO YIy4lIEHHS HX OOILIEro CaMO4yBCTBUS, BOBJICYEHHOCTH M
IIPOU3BOJUTENILHOCTH. B 3TOI cTaTbe MpeACTaBI€HO ONKUCAHUE MOJEIU YIIpaBJICHUA
IIEPCOHAJIOM, OPHUEHTUPOBAHHOM Ha COTPYIHHUKOB, €€ OCHOBHBIX XapaKTEpPUCTUK H
IIOTEHLMAJIbHBIX TPEUMYILECTB Juisl opranu3anuil. Kpome Toro, B crartbe ucciemyercs
IIPUMEHUMOCTB 3TOM MOJENHN K KoHTeKcTy KazaxcraHa.

B nenowm, 3ta cTaThs JaeT UEHHYI0 MHPOPMALIMIO O MOJENIN YIIPABJICHUS NIEPCOHAIIOM,
OPUEHTUPOBAaHHOW Ha COTPYAHMKOB, U €€ IMOTCHIMAIBHBIX MPEUMYILECTBAX ISl OpraHU3alun
B Kazaxcranme. [IlpunsB oty wMmogens, HR-cnmemmammuctsl Moryr cosgath  Ooiee
3aMHTEPECOBAHHYI0 M IPOJAYKTUBHYIO pabodyr0 CHJy, IOBBICUTh YIOBIETBOPEHHOCTb U
yepKaHUE COTPYIHUKOB U, B KOHEYHOM UTOT€, JOCTUYb CBOMX OM3HEC-1IeNIEH.

KiroueBble cj10Ba: 4eI0BEUECKH pecypc, COTPYIHUK, OU3HEC, LICHTPU3M, YIIpaBJIeHUE
YeJI0BEYECKUMH pecypcami.
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AHHoTanus: VKTHcoaquéTHr MoepHU3aIus KWINII [apOUTHIa MaMilakaT UKTUCOIUIN
PUBOKJIAHHUIIIMHU TAbMUHJIAI SHT MYXHUM Ba J013ap0 Macanaiapjaad oupunup. byrynru kynmua
MUJUTAHA UKTUCOTUETUMH3 JKaXOH TaXXpUOacH, 0030p MKTUCOMUETH Tajgadllapy acocHIa HKaiaj
PUBOXJIAHMOKIa. AWHU mailiTna MUUIMA UKTHCOAMETMMU3HUHI TapMOK Ba coXajapuia XaMm
TyO y3rapunuap pyit 6epmokaa. UKTHCOAMET pUBOXKKIAA CAHOAT KOPXOHATAPUHUHT aXxaMUsITH
Ba poi optub GopMoKda, Oy 3ca, ¥3 HaBOATHUIA, CAHOAT TAPMOKJIAPHHHUHT PUBOMIIAHUIIINAIA
xaM ¥y3 udomacuHu TonmMoKIa. MKTUCOMMETUMUZHUHT acOoCHi TapKuOWi KucMu cudatumga
XU3MaT KYpCaTUIl COXACHHU PUBOXKIAHTHUPUII acOCUW YpUHHHM sramiaran Oyica, Ooinka
TapMOKJIap KAaTOpPH CHIWJI Ba TYKMMA4dWIMK CaHOATH  XaM JKaJlajd cypbariap Ouiad
puBoxIIaHKO GopMokaa. by, ¥3 HaBOaTHIa, MaMITaKaTUMHU3/1a coXara O KOHYH Ba KapopJap
KaOyn KHIMHTaHM coxara Kail Japaxana 3pTHOOp KapaTuiaéTraHuJaH [ajoiar Oepajiw.
MaminakaTiMU3 TOMOHUAAH KypcaTHia€TraH 3bTHOOpra >kaBoOaH CaHOAT KOPXOHAJapH Xam
pakobaTbap 101 MaxCynoTaap ApaTHO yaapHU SKCTIOPT KWJIHII OPKAJIH kKaxoH 0o30piapuaa y3
YPHUHHU TOIIMOK/A.

Kanut cy3aap: TanOMpKOpiINK, MUUIUH HKTUCOAUET, TYKYBUMIIMK CAaHOATH, €HIMI
CaHoaT, SUIMHA WIKH MaXCyJIOT, pako0aTOapaoIl MaxcysaoT, TYKYBUYMINK MaxCyI0TH

Kupum

V36eKkHCTOH €HTHMI CAHOATHM IaXTa TONACHTA HIUIOB Oepuil OyifMua KyI acpiuk
aHbaHajapra dSra. YHHHT XyAy[jJapu oOpKaau bylok wmak #ymu yrran Oymu0, V30ek
XyHapMaH/IJIapd TOMOHHMJaH UILIa0 YMKapWIraH MaxcyiloTiiap, alHuKca HIOHU-KUMX00, aTiac
razjamanap OyTyH ITyHEra MabJiyM Ba Mamxyp Oynran. Mapkasuii Ocuénan om0 KeTuIaural
MmaTtonap wuupa «Bemapuit» (CamapkaHy SIKHHHIATW KHIUIOK) MaTOCUTa HCTEHMOTYUIIAP
TOMOHHJaH anoxuaa 3bTHOOp Oepuiran (Caspues, 2021)[13]. Cababu Ma3kyp MaTOHH
«kecMacaaH, OyTyHnurnya, €nuHUO roprannap». XypocoHaa Ha aMup, Ha Ba3up, Ha KO3H, Ha
onnuii pykapo Ba Ha OMpPOH cap003 MYKKH, KHIIJA KHHMUMH YCTHUJAH «BEIapHil» MaTOCHHU
énub ropmaran 6ynca. CaBaorapnap xarro Mpokaan kenud Ma3Kyp MaTOHM XapuJ Kujap Ba
YHU KUHTaHJIMKIApuaaH Marpypianu6 roprannap ( Axmenos, 1993)[1]. 3apay3uii kopxoHacH
TOMOHHMJIAH TIaJIocyap, iepasa Ba JIIUK napAaliap, )KOHHaMOo3J1ap, 3ap YOIOHIAp TaiépiiaHTaH.
AXaMusTra MOJIMK TOMOHH IIIYHJAKH, KOpXOHa (akaT capoil SXTHEKIAPH YUYyH XHU3MaT
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kwirad. by matonu siHa “Xypocon napuacu” ned xam aranran (benenunkuit, 1973)[4]. bab3u
apa0 Tapux4ywiapura Wi TrazjaMajapd Xap Xuwil Tyroirad. ['aznamanapHUHT HOMHU YIIapHU
unad 4YuKapwiraH KoM Homuapu OwWiaH arairaH, SBbHU “‘BaJIOpUNANMK’, ‘‘3aHAaHayn’,
“Camapkanuk” Ba mry kadbunap (Xacan6oesa, 2006)[15].

Mo3suiina HadakaT €HrWJ caHOaT KOPXOHAJApUHMUHI OOlIKa JaBiariapra HucOaTaH
YCTYH JlapakaJla PUBOXKJIAHTAHJIUTMHU Ky3aTHII MYMKHH. Ma3kyp KOpXoHajap TOMOHHUIAaH
uiad YMKapwiraH MaxcyJoTIapHU COTHIN jkapaéHuaa OyryHru KyHja OaHkiap amanuérunaa
KYJUIaHWIa€TraH TypJAH-TyYMaH XHCOO-KMTOO INaK/UIapuiaH KOJIMIIMAWIUraH, XaTapiawiuK
JapaXkacu KyJa XaM KMUYUK OYJIraH TYJIOB THU3UMHJAH (hoiianaHraHauru xkyaa XaMm MYXHM.
Tapuxuit mMabaymoTiap moxuuik Oepumnua, EBponagan kenran casiorap «Benapuii»
MaTOCH Y4YyH TYJOBHHM MaxCYJIOTHHHI Y3HMra XOC TYJIOB BOCHTacHaaH (oinanaHran xojja,
ABHU MabIyM Oup Ouuumra sra OyiraH «pes3uHagaH» ¢oiganaHud amanra OIIMPTaH.
TynoBuunr macddodauryu, Kymalaurd, xataplaH XOJIM HKAaHJIWTU IIyHAaku, EBponanuk
caBlorap/laH XapujJ KWIMHTaH TOBap YUYyH TYJIOBJAa MaxcCyC «KHHMAT OeNrucuian»
¢doiinananwirad. MyXuMH MasKyp CaBIOTap MaxCyloT YYyH OJIMHTaH Maxcyc TYJIOB
Ooenrucunn EBpomara OopraHgaH CYHT HaKIJAIITHPUIN MMKOHUSTHTa sra OynraH. Jlemak
TapuxJa €HI'WJl CAaHOATH KOPXOHAJIAPUHHUHI IOKCAK Japakaja PUBOXIIAHUIIM XHCOO-KUTOO
UIIJTAPUHUHT XaJIKapo MHKEcCIa HMHTerpauusiamryBura onud keirad. By sca §3 HaBOGaTuia
TYKUMAUYUJIMK CAHOATUHUHT UKTUCOIUETAATY YPHU Kall Japaxaa SKaHJIUTHHU KypcaTau.

TYKMMaYMINK CAHOATHHHMHI pPHBOKIaHMIN uyHanmuuuiapu ([asmsrosa, 2021)[6],
YIApPHUHT HMKTHCOAMN OapKapopiMIrMHM HWHHOBAIMOH pHUBOXJIaHTUpHUII (AOxysiaeBa &
HasnsitoBa, 2022)[3] TYKMMayMiauK MaxcyjlnoTiapud 0030puM KOHBIOKTYPAaCHHHHI XO3UPTH
xonatu (AonymiaeBa, 2021)[2], skcriopT crpareruscunau takomuutamrupuim (Maucypos C.
K., 2022)[10], rapkubwmii y3rapuuniap (McakoB & Py3uena, 2019)[8], Gapkapop puBoXkIaHHMII
napakacu (I'mszoBa, 2021)[5], maxcymnornap accoprumentrHu pexanamTtupum (Hocupora,
2022)[11], nuutab yukapuimn KyBBaTiaapuaaH camapanu doiinananum (Typcynos, 2017)[14],
KaxOH TYKAMAYMIUK CAHOATHMHUHT pUBOXIaHTUpUII Oockudaiapu (aBponos, 2015)[7] Ba ury
kabu OWp KaTop Macayiaiap KypuO YHKHITaH.

MamnakaT UKTUCONUETUHUHT MYXHM TapMOFH cudaTuaa TYKUMauWINK CaHOATUHU
cudaT KUXAaTUJAH KaJall pUBOXKIAHTHPUIIra KapaTWJITraH KOMIUIEKC Ba MaKCauld JacTypuil
yopa-Taabupiap amanra ommpuwimokaa. Iy wmyHocabar Owmman 2022-2026 i#usuiapra
MYyJDKajulaHran SHru V36eKHCTOHRHUHT TapakKUET cTpaTterusicuaa “MuwuMi HUKTUCOIUET
O0apKapOpJIUTMHU TabMMHJIALI Ba SUIMKM WMYKKM MAaxCyJIOTJIA CaHOAT YIYIIMHU OIIMPHIITa
KapaTWiral CaHoaT CUECATUHHM JAaBOM OSTTUPHO, CaHOAT MaxCyJOTIapUHM HINIA0 YMKapHII
XakMUHM 1,4 GapaBapra OLIMPHIL; CAHOATHUHI €TaKYM TapMOKJIapu Ba UKTUCOAMETHH sHAJlA
nulOepautalITHpUII Xamaa TpaHchopMalys xKapaCHIapuHU sSKyHiIam. TYKAMadyWwInK caHOAT
MaxCyJOTIapUHU HWIHUIa0 YHKapuIl XaXMUHM 2 OapaBapra Kymaitupuir’ Basudamapu
Genrnnat Ky’

TYKUMAUMINK CAHOATHHHHT Y30EKMCTOH HKTHCOAMETHIATM YPHM Ba OYryHTH
XOJaTUHU TaxJIWi1 KWIMLIA Oup Karop oumiap ymody TapMoK (aosiuaTd 03aculiaH Typiid
¢bukpnapuun YpranuO® uyumkkanmap. JKymmanaH, TYKMMAauWiIMK CaHOATH KOPXOHAJApUHU
PUBOXJIAHTUPHILI Ba HKTUCOAUI CalOXMATHU omupuml MyammonapuHu O.OxyHoBa Xam
Y3UHMHT MMM TaAKMKOTIapuaa XaMm ypradrad (OxyHosa, 2022) [12].

Tabkunam >x0u3KH, TyHEAA TaOMMH ToJjalap/aH MIUIA0 YMKApUIraH MaxcyJaoTiapra
Tana6 KyHJaH-KyHTa OpTHO GOpaéTraHIMIMHE XHCOOTa 0JICaK, Y30EKMCTOH EHIHJ CAaHOATH
nyH€ Oo3zopuaa (akaTrmHa TaxTa TOJACHMHU eTKa3uO OepyBum cudaruma smac, Oaiku
TYKMMaYHJIUK MaxCYJIOTIapUHU AKCHOPT KWIYBYM MHUPHK AaBiaT cudaTvIa TAaHWIUIIN Y4yH
KeHI HMMKOHMATIAp 9Jra. MabiaymoTiapra Kaparahjaa, IOPTUMHU3Jard €HIWi1 caHoaT
KOpXOHANapu TapkuOuaa (GaosusaT IOPUTYBUYM TYKUMAUWIMK CAHOATH MAaxCyJIOTJIapH MIUIA0

192022-2026 iimnnapra mymkannanran SHra Y36eKHCTOH TAPAKKUET CTPATErHSCH
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YUKApUILITa UXTUCOCAITaH XYyKaaukiap AyHEHUHT 50 gaH 3uén MaMiiakaTiapura y3aapuHUHT
MaxCYJIOTJIApUHHU SKCIIOPT KWIWII OWJIaH IIyFyJUIaHaau. Acocuid 3KCmopT Oo3opiapu Oy -
MYCTaKWJI JaBlaTiiap XaMAYCTIMTH HaBnatiapu, Poccus, Jlotun Amepukacu naBiaTiapw,
EBpona Urtndokura an3o nasmatiap, Kanyouit Kopes pecrmybmmkacu, Xuroit, Cunramyp,
Opon, HUcpoun, AKII Ba Gomkanapaup. Keitmaru iumiapaa sSHTU coTin 603o0piapu Karid
kumHMoKaa. [lokucron, I'py3us, Xopsatus, Hurepus pgasnatnapu mynap >KymiIaCUIaHIUDP.
Myxumu, xamu SKcnopTHUHT 51 dowmsuman kynpok kucmu MJIX naBnatiapura, 24 ¢owusu
Mapkwuit Ocué mamnakatnapura, 18 domsu EBponara, 1 domsu SAxun llapk Ba Adpukara
TYrpu kenanu[12].

TaaKuKOT MaTepuaiapH Ba MeTOAJIapH

TaakukoTUMH3Aa TU3UMIIM TaxJWI, CHHTE3, CTAaTUCTHK Typyxjaml Ba OOIlIKa
ycymnapaan (oitnananunrad. MakoJaHMHT MaKCaJWra SPULIMII Y9yH aCOCHH MabIyMOTIIap
HWnFMa TaxJInJ KAJIUHTaH.

Taxymmnap kypcarummya, TYKAMadwiuk wmaxcynotn skcnopruna AKII xuccacm
okopu Oyam6, 2019 Hmmm 1,6 mMupa. JomapivK TYKAMAYWIMK MaxCylnoTiaaph AKCIOPT
kwiuHrad. 2019 dwina sanM M4Kyd MaxcyJIoT[a €HTHJI CAaHOATHUHT YJIyIIM MOC paBumiga 2,9
Gbou3HHM, TYKUMAuWauK TapMoru — 2,1 ¢GOW3HM Ba YHMHI yMYMHH CaHOAT uHILIab
YUKApUIIUAATH yaymu — 9,6 Gou3HM Ba €HTWJI CAHOATHUHT ynymu — 74,4 (GOW3HU TaITKUI
staau [3].

Hokymaii  BazuAT Y3uHUHr  canOuii  TOMOHJIADMHM  TYKMUMAUMJIMK  CaHOATH
KOpXoHanapura xam kypcarumu anuk. 2010 innm Mapkasuii 0aHKHUHT HMJUTMK YpTada KypcH
oyitnua SAMM xuco6-kuTo0 KUIuHranaa 46,7 Mipa. JOJUIAPIUK CAHOAT MaxCyJloTiapu HIUIA0
YUKapwiIran Oyica, eHrui caHoaT mMaxcynoriaapuHuar AMMparu ymymm 1,9 dousHu Tamkmn
strad. Kypcarkuunapuusr okopu napaxacu 2014-2015 iunnapra tyrpu xenu0, 81,8 Ba 81,7
mipa. aomtap AVMMuunr 2,2 ¢ousn Moc paBulllla €HTWJI CAaHOATH MAaxCyJIOTIapUHUHT
xuccacura Tyrpu kenaau. 2019 #mnma sca Covid mangemusicuauar mamutakat SIMMM Ba eHrui
CaHOAaTH TAPMOKJIApUIa CE3WIAPJIM Japaxaaa TabCup 3TraHu Kyszatungu. 2019 iunu canoat
TapMmoruna spatwirad UM xaxvu gedapau 60 MWwiiuMapa JOJUIAPHM  TallKWI  OTIIH.
Tykumaunnuk MaxcyaoTiapu Xaxkmu dca 1,8 doumsra tymau. HxrucomuérHu sHaga
fokcantupuin 6opacuga onubd Oopunran cabii-xapakariap HaTmwkacuga 2021 fiunu 69,2 mupa.
nomnap AWM ummnabd ynkapuinra spummnan. TYKUMaduink caHoatu TapMoruHuHT SAMMparu
ynymu 2,2 pousHu tamkui 3TH0, ukTrcoaui yeum 0,3 ¢gous myHkt 6ynau. bynu Kyiungaru
’KaJ[Ball MAbIYMOTJIApUAH XaM KYPHUILIUMHU3 MYMKHUH.

o 11
Kangsan 1 - Tykumaunimk canoatu TapmornHuHr AUMparn yaymm

2,5
2,2 2,2 2,2

19 1,9 1,9

18 18 1,8

1,5

0,5

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

13
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V36exucTon Pecry6nukacuaa €HruI CaHOATHHHI PHBOMUIAHUII KYpPCAKAUIAPHIA OUI
MabJIyMOTJIap IIyHAAH JajojaT OepaJuKku, yIapHUHT CAHOAT MaxCyJIOTUAAru XUCcacu Huiiap
KeCUMU/Ia TaxJIWI KWIMHTaHJa YHYaIUK OKOpH sMac. FOKopuaa TabKHIaHTaHUACK, JTYyHE
TaOUWi ToJajap/laH MIUIad YUKApWITaH MaxcyJjoTiapra Taigad opTtu® OopaéTraHIuruHU
Xmcobra ojcak, Y36eKHCTOH eHTMI CAaHOATH AyHE 6o3opuia (akaTrMHA MAXTa TOJACHHH
eTka3ub OepyBun cudatuga smac, OalKu TYKUMAYWIUK MaxCyJIOTIapUHU IKCHOPT KHIIYBUH
WupuK paBnaT cudaTHga TAHWIMIIA YY9yH KEHI HMKOHHMATIapra osra. byam ®aprona
BOAMMCHIATH TYKUMAUWINK MaxCyJloTiapyd SKCHOPTH OWIIaH LIYFYJUIAaHYBYM KOpXOHAaap
MHCONUIA Ky3aTHml MyMKkuH. 2018 iiun V3GeKkucToHmaru »xamu TEeKCTHIb MaXCyJIOTIapH
sKkcnopTUHUHT 63 ¢dousu Paprona, AnmmwkoH Ba HamaHran BuiosiTiapura TYFpH KelTaH.
Taii€p kuAUMIAPHUHT SKcOpT ynymu Oyiimya Hamanran sumnostu 47,3 ¢ous, Cupmapé
BwiosATH 45,5 dous, TomkeHnt Buwiosatu 42,8 dous, AnamwkoH Bunoata 37,5 ¢ous, TomkeHT
waxpu 35,5 ousra Tenr .

HapGarjgary  KeNTHPWITaH —MabIyMoOTIap 3ca  Y30ekuctoH Pecry6imkacuua
TYKUMAYMIINK CAHOATHHUHT PHUBOKIIAHHII TCHCHIMACHHH aKC ATTUPTaH.

o 13
Kansan 2 - TYKUMAYNJIMK CAHOATH PUBOKJIAHUII TeHICHIUSCH

2017 2018 2019 2020 2021
Kypcarkuuiaap
Xaxxmu Yo Xammu | , Vout Xakmu Yo Xakmu Yout Xammu | Vout
(mipa.c) (mapa.c) (mapa.c) (mapa.c) (mapa.c)
Canoar 322 368
MARCYTOTIApE 148 816 100 | 235341 | 100 535.8 100 7402 100 | 451633,9 | 100

Enrnin canoar

24 286 16,3 | 342153 | 145 | 40701,3 | 12,6 | 48733,2 | 13,2 | 66 774,3 | 14,8
MaxcyJIoTaapu

Tyxkumauniuk

16763 | 11,3 | 248352 | 10,6 | 29946,6 | 9,3 | 367139 | 10,0 | 51507 | 11,4
MaxCyJOTIapH

Taxmun HaTWwxalapy ILIyYHM KypcaTaaukv, wMamilakar ukrucomuéruna SAUMpa
TYKUMAUWJIMK caHoaTh Maxcyinotinapu ymymu 2017 #unpan 6onwtad 2021 iunraya gakat
ycui TeHAeHIUAIapuHu yTkasrad. JKymnanaH, ypranunaérran naBp mobOaitnuaa 2017 iunna
ymoy kypcatkud 16 763 mupa. cymuu, spHu 11,3 dhomsHu Tamkun stran 6yica, 2019 iinnra
KenuO maHaeMus cabad MaxCymoTIapHH 3KCIPOT KUIUIIJArd Oup KaHda Tycukjiap cabad Oy
kypcarkud 9.3 % ra tymum6 kerau. Jlekun mynra xapamait 2021 itwira kenub Oy kypcaTkud

Moc pasuiaa 51 507 maapa. cym, sseau 11,4 honsHu Tamkun 3TMOK)1a14.

o 15
Kaasaa 3 - TYKUMaYWJIMK CAHOATH WILIA0 YHKAPUII XAKMH

Kypcarkuuaap 2017 2018 2019 2020 2021

Enrun canoar MaxcyJioTiapu HIIa0

. 24 286,1 34 215,3 40701,3 48 733,2 66 774,3
YUKApHIIL, MIPA. CYM

EHrun canoaT uctebMoi1 ToBapiIapu
WIITA0 YMKAPHUIIL, MIIPI. CYM

23 217,7 25 256,0 35337,3 42 314,9 51 094,4

12 ¥36exncron Pecriybmkacu JlaBmar CTaTHCTHKA MabIyMOTIAPH aCOCH/IA MyaluTHdIap HILTAHMACH
13 ¥36exucron Pecry6muikacu JlaBmar CTaTHCTHKA MabIyMOTIIAPH ACOCHA MyaLTH()Iap HILTAHMACH
1 ¥36exncron Pecriybukacu JlaBmar CTATHCTHKA MabIyMOTIAPH aCOCH/IA MyamTHIap HILIaAHMACH
15 ¥36exncron Pecniyonukacu [anat CtaTHCTHKA MabIyMOTIIApH acoCHIa MyajUTU(IIap UIIaHMacH
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3-)KaJBajija EHI'MJI CAaHOAT MaxCyJOoTJapu Xam/la €HIHJI CaHOAT MCTEebMOJI TOBapiapH
uIIad YMKapHUI X KMUHUHT HIntap OYitnda Yeuin TMHaMUKacH KeITHPHIITaH.

Harukanap

TagKUKOT HaTWKajJapuIaH IIyHW KypUIl MYMKHHKHM, TYKUMA4WJIMK Ba €HIWJI CaHOAT
MaxCyJOTJIApUHU HILIA0 YMKAPHUII Ba AKCIIOPTH HWINaH-WWiIra ycrad. byHra TYKMMaduink
KOpXOHAJIapUHU FOKOPU pakoOarbapaom MaxcyjJoTiap WIUIad YMKApHUII Ba YJIAPHU KaXOH
0030pIiapuia SKCIOPT KUJIHII YYyH KaTTa UMKOHUSTIIAp spaTuiaéTraHuaan ganoniat Oepaiu.

Myxokama

TYKUMaYMIMK Ba SHIWJI CAaHOAT KOPXOHAJIAPUHUHT XKaXOH 0o30piapuia pakoOaTiaiia
OJIaJNTaH FOKOPY KYIIMMYa KHMMAaTra sra MaxCyYJIOTJIApHU SPATHII OPKaIHM Y3 MaBKEWTa dra
OyJUIM ydyH caHOAT KOPXOHAaJapuaa MaBXyJ UMKOHUSTIAPIAH KEHr (oWIalaHUITHU HYIra
Kyiumr 3apyp. TapMOKHHHT pakoOaT MaBKEWHHU ONIUPHIIA, CTPATCTUSIIAPHUHT WHBECTUIIMOH
JoMHUXaNapUHU amalra OMIUPUII JO3UM. YIIap:

— KOpPXOHAJapHU caMapaju OOIIKapyB TH3MMHHH MIaK/UTAHTHPHIIL;

— JaBiiaT OyIOPTMAcH acocHja WIUIApHH OakapwiraHaa Kap3JAOpJIMKHHHT MabliyM OUp
KHCMHWHU MapKa3NIalITUPUITaH Ma0IaFiap XucoOura KOoruial;

— OMKET TOMOHHMJAH  WIMHH-TAIKMKOT  MIIAPUHA  MOJHSUTAIITHPUIN  YIyH
aXpaTWIaUTaH HHHOBAIIHS XapakaTIIapu CYMMAaCHHU MaKCUMAaJLIAIITUPHIIL;

— umad yukapuin OWiaH IIyFyJJIaHAJAWTaH KopXoHamapHu (oiigacu WHHOBAIMOH
UIUIaHMaapra MWyHATUpWJICA YJIApHU COJIMK TYJIOBJIApHIAH 030 OTHII IIyjap
KyMITACUIaHTUD.

IOkopunarninapaan kenuO 4YMKHO IIYHH Xyjoca KWIAII MYMKHHKH, TYKAMaYWJIHK
KOpXOHAJIapyuia WIUIA0 YMKAPUIITHM SXIIMJIANI, TAPMOK HIUIA0 YHKAPUII YMYyMHH Xa}XMHIa
Tal€p MaxcylnoTiap yJIyIIMHU OIIMPHUII Ba Tal€p MaxCyJIOT TAHHAPXHHU KaMaWTHPHII 3apyp.
[lyauHrIeK, 3aMOHABUI MHHOBAIMSUIApAaH camapaiu (oimanaHuIl KOpXOHA pecypclapuHu
TeXallra XW3MaT KWiaJh. TeXHHK Ba TEXHOJIOTMK peCypCllapHH TeXall Oyiuda dvopa-
TagOuWpiap 3apypiurura Kapamai, 0030p HKTHCOAUETH IIAPOUTHIA YHUHT TaITKUJIH-
UKTUCOIMIA TAPKUOUI KHCMIIapUHH (HaoJUTAIITUPHII TOOOpa MYyXHM aXaMUsT KacO 3TMOK/IA.
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AnHoTanusi: OOecrneueHHE HKOHOMHYECKOTO PAa3BUTUS CTpPaHbl B  YCIOBHUAX
MOJIEPHU3ALMU SKOHOMUKHU SBJISIETCS OJHMUM W3 BaXXHEHWIIMX M aKTyaJbHBIX BOIPOCOB.
CGI‘OI[HSI Halla HallMOHAJIbHAsA 3KOHOMHKA AWHAMHWYHO Pa3BHUBACTCA, ONHPAsACh HaA MHpOBOﬁ
OIBIT U TPeOOBaHMs PHIHOYHON SKOHOMHUKH. B HacTosiee BpeMs B OTpaciisix M CEKTOopax
HAIIEr0 HapOJHOI'O XO35MCTBA IPOUCXOASAT KOpEHHblE M3MeHeHus. Bo3pactaeT 3HaueHuE U
POJIb MPOMBILIUIEHHBIX MPEIIPUATHI B Pa3BUTHH SKOHOMHKH, YTO, B CBOKO O4Yepe/b, HAXOAUT
OTpaX€HUE B PA3BUTHM OTPACIIEH NPOMBIIUIEHHOCTH. B KaduecTBE OCHOBHOM COCTaBIIAIOLIEH
Halllell SKOHOMHUKU Ba)KHOE€ MECTO 3aHMMAaeT pa3BUTHE cepbl yciayr, IpU 3TOM Jerkas U
TEKCTHJIbHASI TIPOMBIIUIEHHOCTh, HAPSIy C APYTHMMHU OTPACIsMH, OBICTPO pa3BUBaeTcs. JTO, B
CBOIO OYepelb, IIOKA3bIBACT, HACKOJBKO OOJIbIIOE BHUMAaHHE YAENSAETCS OTpacid IpH
IPUHIATUHA 3aKOHOB U DELICHUM, CBS3aHHBIX C OTpacibio B Halleld cTpaHe. B pesynbrate,
NPOMBIIIJICHHbIE TNPEANPHUATHS 3aHMMAlOT CBOE MECTO Ha MHPOBBIX PpBIHKAaX, cO3]aBas
KOHKYPEHTOCTIOCOOHYIO TIPOYKIIUIO.

KiroueBble cJjioBa: MpeIIpUHUMATEIbCTBO, HApPOJHOE XO34HWCTBO, TEKCTUIIbHAS
IIPOMBIIUIEHHOCT,  JIETKasd  IIPOMBINIIEHHOCTb, BAJIOBOM  BHYTPEHHHMH  IPOIYKT,
KOHKYPEHTOCTIOCOOHBIH MPOAYKT, TEKCTUIIbHAS MPOAYKIIHS
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Annoranusi: Ensuring the country's economic development in the context of economic
modernization is one of the most important and topical issues. Today, our national economy is
developing dynamically. At present, fundamental changes are taking place in the branches and
sectors of our national economy. The importance and role of manufacturing enterprises in the

development

of the economy is growing The development of the service sector occupies an

important place as a main component of our economy, while the light and textile industries,
along with other industries, are developing rapidly. This, in turn, shows how much attention is
paid to the industry when making laws and decisions related to the industry in our country. As a
result, industrial enterprises take their place in the world markets, creating competitive

products.
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