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PUL-KREDIT SIYOSATINI BARQAROR IQTISODIY O'SISHGA TA'SIRI

Anvarjonov Jamshidbek

Igtisodiyot fakulteti magistranti

Namangan Davlat Universiteti

e-mail: anvarjonovjamshidbek44@gmail.com
ORCID:0009-0000-5103-4540

Annotatsiya: Pul-kredit siyosati davlatning iqtisodiyotni tartibga solish va barqgaror
rivojlanishini ta'minlashdagi asosiy vositalaridan biridir. Uning asosiy magsadi inflyatsiyani
nazorat qilish, ish bilan ta'minlashni oshirish, valyuta kursini barqarorlashtirish va iqtisodiy o'sishni
rag'batlantirishdan iborat. Pul-kredit siyosati markaziy bank tomonidan amalga oshiriladi va uning
asosiy instrumentlari foiz stavkalari, pul massasini boshqarish, valyuta zaxiralarini nazorat qilish
va bank tizimini tartibga solishni 0'z ichiga oladi. Bargaror iqtisodiy o'sishga erishishda pul-kredit
siyosatining muvaffaqiyati uning samaradorligiga bog'liq. Inflyatsiyani nazorat qilish orqali
narxlarning barqarorligi ta'minlanadi, bu esa iste'molchilar va investorlarning ishonchini oshiradi.
Foiz stavkalarini optimallashtirish orqali kredit resurslarining samarali tagsimlanishi va
investitsiyalarning oqimi jadallashtiriladi. Valyuta kursining barqarorligi esa tashqi savdo va
xorijiy investitsiyalarni rag'batlantiradi.

Kalit so’zlar: Pul-kredit siyosati, markaziy bank, foiz stavkalari, inflatsiya, pul massasi,
iqtisodiy o‘sish, monetar siyosat, investitsiyalar, milliy valyuta barqarorligi, bank tizimi, kreditlash
siyosati, kapital oqimi, eksport-import, moliyaviy barqarorlik.

Kirish

Bugungi globallashuv sharoitida barqgaror iqtisodiy o‘sishni ta’minlash har bir mamlakatning
asosiy iqtisodiy siyosat maqgsadlaridan biri hisoblanadi. Iqtisodiyotni rivojlantirish jarayonida pul-
kredit siyosati muhim rol o‘ynaydi, chunki u nafaqat makroiqtisodiy barqarorlikni ta’minlash, balki
igtisodiy faollikni rag‘batlantirishda ham hal qiluvchi vositalardan biri sifatida xizmat qiladi.
O‘zbekiston Respublikasi mustaqillikka erishganidan buyon, iqtisodiyotning turli sohalarida
chuqur islohotlar amalga oshirilib, barqaror o‘sish uchun zarur sharoitlar yaratilmoqda. Shu bilan
birga, pul-kredit siyosati vositalarining iqtisodiy o‘sishga ta’siri doirasida ilmiy tadqiqotlar olib
borish muhim ahamiyat kasb etadi, chunki bu orqali igtisodiyotning yuqori samaradorlikka ega
bo‘lishini ta’'minlash mumkin. Ushbu tadqiqotning asosiy maqsadi — pul-kredit siyosati
vositalarining barqaror iqtisodiy o‘sishga ta’sirini tahlil qilish va ular orqali igtisodiyotda ijobiy
o‘zgarishlarga erishish imkoniyatlarini aniqlashdir. Mazkur tadqiqot O‘zbekistonda amalga
oshirilayotgan pul-kredit siyosati vositalarining iqtisodiy o‘sishga ta’sirini o‘rganish bilan birga,
ushbu jarayonning xalqaro tajriba bilan tagqoslash orqali yangi ilmiy xulosalar chigarishni maqgsad
qiladi. Xususan, pul-kredit siyosatining barqaror iqtisodiy o‘sishni ta’minlashdagi dolzarb
masalalarini statistik ma’lumotlar asosida tahlil qilish tadqiqotning yangiligi hisoblanadi.
Tadqiqotning ob‘yekti sifatida O‘zbekiston iqtisodiyotidagi pul-kredit siyosati jarayonlari va
ularing iqtisodiy o‘sishga ta’siri olingan. Predmet sifatida esa pul-kredit siyosatining turli
vositalari — asosiy foiz stavkalari, inflyatsiya darajasi, pul massasi dinamikasi va boshqa
makroiqtisodiy ko‘rsatkichlar tahlil qilinadi. Ushbu tadqiqot natijalari O°zbekistonning pul-kredit
siyosatini takomillashtirishda amaliy qo‘llash uchun muhim tavsiyalarni shakllantirishi mumkin.
Shuningdek, bu ilmiy ish iqtisodiyotda barqaror o‘sishga erishish yo‘lida hukumat organlari va
moliyaviy institutlar uchun foydali metodik ko‘rsatmalarga asos bo‘ladi.
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Adabiyotlar tahlili va metodologiya

Pul-kredit siyosatining iqtisodiy o‘sishga ta’siri bo‘yicha ilmiy adabiyotlar tahlil gilinganida,
turli mamlakatlarning tajribalari, iqtisodiy nazariyalar va statistik ma’lumotlarga asoslangan
tadqiqotlar o‘rganilgan. Jumladan: Pul-kredit siyosatining nazariy asoslari va ularning iqtisodiy
o‘sishga ta’siri o‘rganilgan. Inflyatsiya, foiz stavkalari, pul massasi dinamikasi kabi asosiy
makroiqtisodiy ko‘rsatkichlar tahlil gilingan. Xalqaro tajribalar taqqoslanib, O‘zbekiston uchun
eng mos strategiyalar ishlab chiqilgan.

Tadqiqotda foydalanilgan adabiyotlar asosan pul-kredit siyosatining nazariy asoslari,
iqtisodiy o‘sishga ta’siri va xalqaro tajribalarni o‘rganishga qaratilgan. Asosiy manbalar
quyidagilardan iborat:

Pul-kredit siyosatining nazariy asoslari: Mishkin (2001), Taylor (1993), Friedman va
Schwartz (1963) asarlari iqtisodiyotdagi pul-kredit siyosati va uning YalM o‘sishiga ta’sirini
o‘rganadi.

Monetar siyosat va iqtisodiy o‘sish: Bernanke va Gertler (1995) kredit kanali orqali pul-
kredit siyosatining iqtisodiyotga ta’sir mexanizmini tushuntiradi.

Xalqgaro tajribalar va O‘zbekiston misoli: IMF (2022), OECD (2019) va O‘zbekiston
Markaziy bankining 2023-yilgi hisobotlari milliy va xalqaro pul-kredit siyosati tahliliga asos bo‘lib
xizmat qilgan.

Ushbu adabiyotlar tahlili orqali iqtisodiy o‘sishga pul-kredit siyosatining qanday ta’sir qilishi
o‘rganilib, O‘zbekiston uchun mos tavsiyalar ishlab chiqilgan. Tadqiqot metodologiyasida
quyidagi ilmiy va amaliy metodlar qo’llangan:

Ilmiy adabiyotlarni tahlil qilish — monetar siyosat bo‘yicha fundamental nazariyalar va
xalgaro amaliyotlar o‘rganilgan.

Statistik tahlil — inflyatsiya, foiz stavkalari, kredit hajmi va YaIM o‘sishi o‘rtasidagi
bog‘liglik tahlil gilingan.

Iqtisodiy modellashtirish — O°zbekiston sharoitida pul-kredit siyosatining samaradorligini
baholash uchun iqtisodiy modellar qo‘llanilgan.

Taqqoslash usuli — xalqaro tajribalar va O‘zbekiston iqtisodiyoti o‘zaro solishtirilib, eng mos
yondashuvlar aniglangan.

Natijalar shuni ko‘rsatdiki, pul-kredit siyosati barqaror iqtisodiy o‘sishga ijobiy ta’sir
ko‘rsatishi uchun foiz stavkalarining optimal darajada belgilanishi, inflyatsiyani nazorat qilish va
kredit bozorining samarali ishlashi muhim omillar hisoblanadi.

Natijalar va muhokama

Pul-kredit siyosati zamonaviy iqtisodiyotda asosiy makroiqtisodiy boshqaruv vositalaridan
biri hisoblanadi. Bu siyosat iqtisodiy barqarorlikni ta’minlash, inflyatsiyani nazorat qilish va
iqtisodiy o‘sishni rag‘batlantirishga garatilgan. Ushbu bo‘limda pul-kredit siyosatining nazariy
asoslari, uning mohiyati va asosiy tushunchalari batafsil yoritiladi.

Pul-kredit siyosatining magsadi: “O‘zbekiston Respublikasi Markaziy banki to‘g‘risida’gi
Qonunga muvofiq, pul-kredit siyosatini ishlab chiqish va amalga oshirish Markaziy bankning
asosiy vazifalaridan biri hisoblanadi. Markaziy bank pul-kredit siyosatini narxlar barqarorligini
ta’minlash maqsadidan kelib chiqqan holda ishlab chiqadi va amalga oshiradi. Narxlar barqarorligi
past va barqaror inflyatsiya darajasini anglatadi.

O‘zbekiston Respublikasi Prezidentining PF-5877-sonli “Inflyatsion targetlash rejimiga
bosgichma-bosqich o‘tish orqali pul-kredit siyosatini takomillashtirish to‘g‘risida”gi Farmoniga
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asosan inflyatsiya bo‘yicha doimiy magqsad (target) 5 foiz etib belgilangan va ushbu maqsadga
erishish vazifasi Markaziy bank zimmasiga yuklatilgan.!

Markaziy bank tomonidan inflyatsion targetning ta’minlanishi aholi va tadbirkorlarning
daromadlari va jamg‘armalarining xarid qobiliyatini saqlaydi, ularga uzoq muddatli xarajatlarini
rejalashtirish imkonini beradi hamda barqgaror va inklyuziv iqtisodiy o‘sishga qulay sharoitlarni
yaratadi.

Shu bilan birga, doimiy past inflyatsiya mamlakatga barqaror investitsiyalar kirib kelishiga,
inflyatsiya mukofotining kamayishi evaziga foiz stavkalarining pasayishiga, milliy valyutaga
bo‘lgan ishonchning ortishi sharoitida iqtisodiyotning tashqi xatarlarga ta’sirchanligining
pasayishiga xizmat qiladi.

Samarali pul-kredit siyosati igtisodiyotning salohiyatidan keskin va davomiy og‘ishining
oldini olish va salbiy ta’sirlarni yumshatish choralarini ko‘rish imkoniyatlarini yaratadi. Inflyatsion
targetlash rejimi: O‘zbekiston Respublikasi Markaziy banki 2020 yildan boshlab pul-kredit
siyosatini inflyatsion targetlash rejimi doirasida olib bormoqda.Pul-kredit siyosatining inflyatsion
targetlash rejimida inflyatsiyaning magqgsadli ko‘rsatkichi — targeti belgilanadi hamda Markaziy
bankning barcha xatti-harakatlari inflyatsiyaning ushbu target darajasi atrofida bo‘lishiga
qaratiladi.

Pul-kredit siyosatining asosiy tamoyillari Markaziy bank inflyatsion targetlash rejimi
doirasida iqtisodiyotda narxlar barqarorligini ta’'minlashga qaratilgan pul-kredit siyosatini amalga
oshirishda quyidagi tamoyillarga asoslanadi.

1. Inflyatsiya darajasi bo‘yicha magsadli ko‘rsatkich e’lon qilinadi va unga erishish
ustuvorligi ta’minlanadi. Iqtisodiyotning salohiyati, talab va taklifdagi o‘zgarishlar, makroiqtisodiy
prognozlar va umumgabul qilingan standartlar asosida aniqlanadigan inflyatsiyaning erishilishi
kerak bo‘lgan maqgbul ko‘rsatkichi maqgsad — target etib belgilanadi. Mamlakatimizda
inflyatsiyaning erishilishi lozim bo‘lgan o‘rta muddatli maqsadli ko‘rsatkichi 5 foiz etib belgilandi
va target darajasi keng jamoatchilikka (aholiga, biznes vakillariga va moliya bozori
ishtirokchilariga) e’lon qilindi. Endilikda, Markaziy bank tomonidan amalga oshiriladigan barcha
sa’y-harakatlar, chora-tadbirlar va pul-kredit sohasidagi qarorlar inflyatsiyaning maqsadli
ko‘rsatkichi — targetiga erishishga qaratiladi. Magsadli ko‘rsatkichga erishilishi iqtisodiyot
sub’ektlari tomonidan Markaziy bank faoliyatini baholash, umuman olganda, olib borilayotgan
pul-kredit siyosatiga bo‘lgan ishonch shakllanishining asosiy mezoni hisoblanadi. Shu nuqtayi
nazardan, makroiqtisodiy sohada gabul qilinayotgan barcha qarorlar inflyatsion magsadlar bilan
uyg‘un holda qabul qilinishi lozim. Markaziy bank faoliyatida inflyatsiyaning target ko rsatkichiga
erishish vazifasi boshqa vazifalardan ustun hisoblanadi.

2. Markaziy bank asosiy stavkasi pul-kredit siyosatini yuritishning asosiy instrumenti
hisoblanadi. Asosiy stavka pul-kredit siyosatining asosiy instrumenti bo‘lib, inflyatsiyaning 5
foizlik targeti doirasida shakllanishini ta’minlash uchun zarur bo‘lgan pul-kredit sharoitlarini
belgilab beradi. Bunda Markaziy bank asosiy stavkasi iqtisodiyotdagi foiz stavkalari dinamikasiga
va bu orqali ichki talabga ta’sir ko‘rsatadi. Ichki talabni muvozanatlashtirish orqali inflyatsion
targetga erishiladi. Asosiy stavkani ko‘rib chiqish bo‘yicha Markaziy bank boshqaruvi yig*‘ilishlari
oldindan belgilangan grafik asosida yilda 8 marotaba o‘tkaziladi. Bunda Markaziy bank tomonidan
asosiy stavka bo‘yicha qarorlaring e’lon qilinishi bilan bir qatorda uning kelgusida kutilayotgan
darajasi (trayektoriyasi) bo‘yicha signallarning berilishi igtisodiyot sub’ektlarining uzoq muddatli
inflyatsion kutilmalari shakllanishida muhim o‘rin tutadi.

Pul-kredit siyosatining asosiy tushunchalari quyidagicha aniqlandi:

! O‘zbekiston Respublikasi Prezidentining Farmoni, 18.11.2019 yildagi PF-5877-son
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Foiz stavkalari: Pul narxini belgilashda asosiy omil sifatida qaraladi va iqtisodiy faollikka
sezilarli ta’sir ko‘rsatadi. Foiz stavkalari iqtisodiy siyosatning muhim vositalaridan biri bo'lib, pul-
kredit siyosati doirasida markaziy banklar tomonidan boshqgariladi. Foiz stavkalari iqtisodiy
tizimda quyidagi vazifalarni bajaradi: Iqtisodiy faollikni boshqarish: Foiz stavkalari oshirilganda
kredit olish xarajatlari ortadi, bu esa iqtisodiy faollikni sekinlashtiradi. Pasaytirilgan foiz stavkalari
esa investitsiyalar va iste'molni rag‘batlantiradi. Inflyatsiyani nazorat qilish: Yuqori foiz stavkalari
orqali iqtisodiy tizimdagi pul massasini qisqartirish mumkin, bu esa inflyatsiya darajasini
pasaytirishga yordam beradi. Milliy valyuta barqarorligini ta'minlash: Foiz stavkalari oshirilganda
xorijiy investitsiyalar ko'payadi, chunki yuqori stavkalar chet el kapitali uchun jozibador
hisoblanadi. Bu milliy valyutaga bosimni kamaytiradi va uning kursini barqarorlashtiradi.

Jamg‘armalarni rag‘batlantirish: Yuqori foiz stavkalari aholi va korxonalarni jamg‘armalarni
ko'paytirishga undaydi, chunki depozitlardan olinadigan daromad oshadi. Foiz stavkalarining
samarasini belgilashda ularning qisqa va uzoq muddatli ta'sirlari tahlil qilinishi lozim. Ushbu vosita
barqaror iqtisodiy o'sishni ta'minlashda markaziy banklar uchun strategik ahamiyat kasb etadi.
Qayta moliyalash stavka pul-kredit siyosatining asosiy instrumenti bo’lib, inflyatsiyaning barqaror
5 foizlik targeti doirasida shakllanishini ta’minlash uchun zarur bo’lgan pul-kredit sharoitlarini
belgilab beradi. Hisob stavka banklararo pul bozoridagi qisqa muddatli pul narxini belgilaydi, ya’ni
tijorat banklarining bir-birlariga overnayt shartlarda qarz berish va qarz olish foiz stavkasining
magsadli ko’rsatkichi hisoblanadi.

Asosiy stavkaning umumiy dinamikasi

350%

300%
300%
250%

200%

150%
150%
100%
50% _
2% 14% 16% 9% 17%  13,50%
0%
’ 1994-2000-yillar 2000-2010-yillar 2011-2020-yillar 2020-2024-yillar
Dastlabki davr 150% 27% 16% 17%
Oxirgi davr 300% 14% 9% 13,50%

Dastlabki davr Oxirgi davr

Diagramma 1: Asosiy stavkaning umumiy dinamikasi?

Ushbu jadvalda asosiy stavka (ya’ni markaziy bankning asosiy foiz stavkasi)ning tarixiy
o‘zgarishlari ko‘rsatilgan. Jadval 1994-yildan boshlab hozirgi kungacha bo‘lgan davrni qamrab
oladi. Asosiy stavka markaziy bank tomonidan belgilanadi va bu stavka iqtisodiyotdagi pul-kredit
siyosatining asosiy ko‘rsatkichlaridan biri hisoblanadi. Quyida jadvaldagi ma’lumotlarni tahlil
qilamiz:

1. Asosiy stavkaning umumiy dinamikasi:

2 https://cbu.uz/upload/medialibrary/826/6neocuovg0lbolo1403xicbb25fk5jr9/asosiy-stavka.xlsx
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1994-2000-yillar: Bu davrda asosiy stavka juda yuqori bo‘lgan. Masalan, 1994-yil may oyida
stavka 150% ni tashkil etgan, 1995-yil mart oyida esa 300% ga yetgan. Bu davrda mamlakatda
yugqori inflyatsiya va iqtisodiy beqarorlik hukm surgan.

2000-2010-yillar: 2000-yillardan boshlab asosiy stavka asta-sekin pasayib borgan. 2000-yil
boshida stavka 24-30% atrofida bo‘lsa, 2006-yilga kelib 14% ga tushgan. Bu iqtisodiy
barqarorlikning oshishi va inflyatsiyaning pasayishi natijasida sodir bo‘lgan.

2011-2020-yillar: Bu davrda asosiy stavka nisbatan barqaror bo‘lib, 9% dan 16% gacha
o‘zgargan. 2015-yilda stavka 9% ga tushgan, bu eng past ko‘rsatkichlardan biri hisoblanadi.

2020-2024-yillar: 2020-yildan boshlab asosiy stavka yana biroz ko‘tarilgan. 2022-yil mart
oyida stavka 17% ga yetgan, ammo 2023-yil mart oyidan boshlab stavka pasayib, 2024-yil iyul
oyida 13.5% ga tushgan.

2. Asosiy stavkaning eng yuqori va eng past qiymatlari:

Eng yuqori stavka: 1995-yil mart oyida 300%. Bu davrda mamlakatda yuqori inflyatsiya va
igtisodiy inqiroz hukm surgan.

Eng past stavka: 2015-yil yanvar oyidan 2017-yil iyun oyigacha 9%. Bu davrda iqtisodiy
barqarorlik va inflyatsiyaning past darajasi kuzatilgan.

3. Asosiy stavkaning o°zgarish sabablari:

1990-yillar: Bu davrda asosiy stavkaning yuqori bo‘lishi inflyatsiyani nazorat qilish va pul
massasini tartibga solish magsadida amalga oshirilgan. Iqtisodiy inqiroz va o‘tish davri sharoitida
stavka juda yuqori bo‘lgan.

2000-yillar: Iqtisodiy islohotlar va barqarorlikning oshishi natijasida asosiy stavka pasaygan.
Inflyatsiya darajasi pasayganligi sababli markaziy bank stavkani pasaytirishga muvaffaq bo‘lgan.

2020-yillar: COVID-19 pandemiyasi va global iqtisodiy inqirozlar ta’sirida asosiy stavka
biroz ko‘tarilgan. Biroq, 2023-yildan boshlab stavka yana pasaygan, bu iqtisodiyotning
barqarorlashuvi va inflyatsiyaning nazorat ostiga olinishi bilan bog‘lig.

4.Hozirgi holat:

2024-yil iyul oyidan boshlab asosiy stavkal3.5%ni tashkil etadi. Bu ko‘rsatkich 2022—
2023-yillardagi yuqori stavkalarga nisbatan pasayganligini ko‘rsatadi. Bu igtisodiyotning
barqarorlashuvi va inflyatsiyaning nazorat ostiga olinishi natijasida sodir bo‘lgan.

Pul-kredit siyosati (monetary policy) - bu markaziy bank yoki muvofiq moliyaviy organ
tomonidan iqtisodiy barqarorlikni ta'minlash, inflyatsiyani nazorat qilish, iqtisodiy o‘sishni
rag‘batlantirish va ishsizlikni kamaytirish maqsadida amalga oshiriladigan siyosatdir. Pul-kredit
siyosatining asosiy magsadi milliy iqtisodiyotning barqarorligini saqlash va rivojlantirishdir.

Pul-kredit siyosati ikki asosiy turlarga bo‘linadi:
a) Kengaytiruvchi pul-kredit siyosati (expansionary monetary policy)
b) Qisqaruvchi pul-kredit siyosati (contractionary monetary policy)

Shuningdek, bu siyosatni amalga oshirish uchun turli vositalar mavjud bo‘lib, ularning har

biri iqtisodiy faoliyatga turli ta’sirlar ko‘rsatadi.

Pul-Kkredit siyosatining vositalari

a) Foiz stavkalari

Foiz stavkalari markaziy bank tomonidan belgilangan va banklar uchun kredit berish narxini
ifodalaydi. Foiz stavkalarining o‘zgarishi iqtisodiy faoliyatga to‘g‘ridan-to‘g‘ri ta’sir qgiladi. Agar
markaziy bank foiz stavkalarini kamaytirse, banklar o‘z mijozlariga arzon kreditlar taqdim etadi,
bu esa iqtisodiy faoliyatni rag‘batlantiradi. Aksincha, foiz stavkalarining oshishi kredit olishni
gimmatlashtiradi va iqtisodiy faollikni pasaytiradi.

b) Ochiq bozor operatsiyalari (OMO)

Markaziy bank o‘z faoliyatini kengaytirish yoki qisqartirish uchun ochiq bozor
operatsiyalarini amalga oshiradi. Bu operatsiyalar orqali markaziy bank davlat obligatsiyalarini
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sotadi yoki sotib oladi. Agar markaziy bank davlat obligatsiyalarini sotib olsa, bank tizimiga pul
kiritiladi va likvidlik oshadi. Agar markaziy bank obligatsiyalarni sotsa, bu moliya bozoridagi pulni
qisqartiradi va iqtisodiy faollikni sekinlashtiradi.

Quyida ochiq bozor operatsiyalarini diagramma va jadvallar orqali tahlil gilamiz:

1. Ochiq bozor operatsiyalari turlari:

1-jadval:
Ochiq bozor operatsiyalari turlari va ularning ta’siri

Operatsiya turi Tavsifi Ta’siri

Repo operatsiyalari Markaziy bank tijorat | Pul massasini qisqa muddatga
banklaridan gimmatli | kamaytiradi.
qog‘ozlarni  vaqtincha  sotib
oladi.

Reverserepo operatsiyalari Markaziy bank tijorat banklariga | Pul massasini qisqa muddatga
gimmatli qog‘ozlarni vaqtincha | ko‘paytiradi.
sotadi.

Davlat obligatsiyalarini sotib | Markaziy bank davlat | Pul massasini  ko‘paytiradi,

olish obligatsiyalarini sotib oladi. likvidlikni oshiradi.

Davlat obligatsiyalarini sotish Markaziy bank davlat | Pul massasini  kamaytiradi,
obligatsiyalarini sotadi. likvidlikni gisqartiradi.

2. Ochiq bozor operatsiyalari dinamikasi (misol tariqasida):

2-jadval: Ochiq bozor operatsiyalari va uning ta’siri (2010—2024)

Yillar | Operatsiya turi Miqdori Ta’siri
(mlrd. so‘m)

2010 | Davlat obligatsiyalarini | 500 Pul massasi ko‘paydi, iqtisodiy o‘sish
sotib olish rag‘batlandi.

2015 | Reverserepo 300 Qisga muddatli likvidlik oshirildi.
operatsiyalari

2020 | Repo operatsiyalari 400 Pandemiya davrida likvidlikni nazorat

qilish magsadida amalga oshirildi.

2023 | Davlat obligatsiyalarini | 200 Inflyatsiyani nazorat qilish magsadida
sotish pul massasi qisqartirildi.

2024 | Davlat obligatsiyalarini | 250 Iqtisodiy o‘sishni  rag‘batlantirish
sotib olish magqsadida likvidlik oshirildi.

Tahlil:

Jadvalda ochiq bozor operatsiyalarining 2010-yildan 2024-yilgacha bo‘lgan dinamikasi va
ularning iqtisodiyotga ta’siri aks ettirilgan. Ushbu operatsiyalar pul-kredit siyosatining muhim
vositasi sifatida turli yillarda iqtisodiy vaziyatga mos ravishda qo‘llanilgan.

2010-yilda davlat obligatsiyalarini sotib olish orqali iqtisodiy o‘sishga rag‘batlantirish
amalga oshirilgan bo‘lsa, 2015-yilda reverse repo operatsiyalari orqali qisqa muddatli likvidlikni
oshirishga e’tibor qaratilgan. Pandemiya davri bo‘lgan 2020-yilda esa likvidlikni boshqarish va
moliyaviy barqarorlikni ta’minlash magqgsadida repo operatsiyalari o‘tkazilgan. 2023-yilda
inflyatsiyani jilovlash uchun davlat obligatsiyalarini sotish orqali bozorga pul oqimi gisqartirilgan.
2024-yilda esa iqtisodiy faollikni rag‘batlantirish maqgsadida yana davlat obligatsiyalarini sotib
olish operatsiyalari amalga oshirilgan.

Umuman olganda, ochiq bozor operatsiyalari davlatning iqtisodiy siyosatida muvozanatni
saqlash, likvidlikni boshqarish va iqtisodiy o‘sishni rag‘batlantirish kabi magsadlarga xizmat qilib,
turli davrlardagi iqtisodiy muammolarga javob sifatida samarali qo‘llanilgan.

Ochiq bozor operatsiyalari va pul massasi o‘rtasidagi bog‘liqlik:
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Ochiq bozor operatsiyalari va pul massasi dinamikasi

600
500
500
400
400
300
300 250
200
200
100
15 10 12 8 9
2010 2015 2020 2023 2024
==@==Ochiq bozor operatsllyalarl miqdori 500 300 400 200 250
(mlrd. so‘m)
Pul massasi o'sishi(%) 15 10 12 8 9
==@==(0chiq bozor operatsiyalari migdori (mlrd. so‘m) Pul massasi o'sishi(%)

2-diagramma: Ochiq bozor operatsiyalari va pul massasi dinamikasi

Tahlil

Ushbu materialda ochiq bozor operatsiyalari va pul massasi o'rtasidagi bog'liglik haqida
tahlil keltirilgan.

2010-yil: Davlat obligatsiyalarini sotib olish orqali pul massasi ko‘paygan, bu iqtisodiy
o‘sishni rag‘batlantirgan.

2015-yil: Reverse repo operatsiyalari orqali qisqa muddatli likvidlik oshirilgan, pul massasi
o‘sishi 10.0% ni tashkil etgan.

2020-yil: Pandemiya davrida repo operatsiyalari orqali likvidlik nazorat qilingan, pul massasi
o‘sishi 12.0% ga yetgan. 2023-yil: Davlat obligatsiyalarini sotish orqali pul massasi qisqartirilgan,
inflyatsiya nazorat ostiga olingan.

2024-yil: Davlat obligatsiyalarini sotib olish orqali likvidlik oshirilgan, iqtisodiy o‘sish
rag‘batlantirilgan. Ochiq bozor operatsiyalari markaziy banklar tomonidan pul massasini
boshqarish va iqtisodiyotga ta'sir o'tkazish uchun qo'llaniladigan muhim vositalardan biridir.

Ushbu operatsiyalar orqali markaziy banklar pul massasini ko'paytirishi yoki kamaytirishi
mumkin, bu esa inflyatsiya, foiz stavkalari va iqtisodiy o'sishga ta'sir ko'rsatadi. Diagrammada
ochiq bozor operatsiyalari miqdori va pul massasining o'sishi ko'rsatilgan. Misol tariqasida, 2010-
yilda davlat obligatsiyalarini sotib olish orqali pul massasi 15% ga ko'paygan, bu esa iqtisodiy
o'sishni rag'batlantirgan. Bu holatda, markaziy bank obligatsiyalarni sotib olganligi sababli,
bozorda qo'shimcha pul mablag'lari paydo bo'lgan, bu esa iqtisodiy faollikni oshirgan.

2015-yilda esa reverse repo operatsiyalari orqali qisqa muddatli likvidlikni boshqarishga
urinilgan. Reverse repo operatsiyalari markaziy bankning banklar tizimidagi ortiqcha likvidlikni
qisqa muddatga to'plash usuli bo'lib, bu esa pul massasini vaqtincha kamaytirishga olib keladi.
Xulosa qilib aytganda, ochiq bozor operatsiyalari pul massasini boshqarish va iqtisodiy sharoitlarni
tartibga solishda muhim rol o'ynaydi. Bu operatsiyalar orqali markaziy banklar iqtisodiy o'sish,
inflyatsiya va likvidlikni boshqarish imkoniyatiga ega bo 'ladi.

Ochiq bozor operatsiyalari va inflyatsiya o‘rtasidagi bog‘liqlik:

3-jadval: Ochiq bozor operatsiyalari va inflyatsiya dinamikasi
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Yillar Ochiq bozor operatsiyalari Inflyatsiya
(mlrd. so‘m) (%)
2010 500 10
2015 300 8
2020 400 12
2023 200 9
2024 250 8.5
Tabhlil

Ushbu materialda ochiq bozor operatsiyalari va inflyatsiya o'rtasidagi bog'liglik haqida
ma'lumotlar keltirilgan. Ochiq bozor operatsiyalari markaziy banklar tomonidan pul massasini va
inflyatsiyani boshqarish uchun qo'llaniladigan asosiy vositalardan biridir. Jadvalda turli yillarda
amalga oshirilgan ochiq bozor operatsiyalari miqdori va inflyatsiya darajasi ko'rsatilgan.

2010-yilda pul massasining ko'payishi inflyatsiyani 10% ga oshirgan. Bu holatda, markaziy
bankning pul massasini ko'paytirish choralari inflyatsiyaning o'sishiga olib kelgan.

2015-yilda reverse repo operatsiyalari orqali inflyatsiya 8% darajasida nazorat ostiga
olingan. Reverse repo operatsiyalari orqali markaziy bank qisqa muddatli likvidlikni kamaytirib,
inflyatsiyani pasaytirishga erishgan.

2020-yilda pandemiya davrida repo operatsiyalari orqali inflyatsiya 12% ga ko'tarilgan. Bu
davrda iqtisodiy inqgiroz va pandemiya sharoitida markaziy bankning likvidlikni ko'paytirish
choralari inflyatsiyaning o'sishiga sabab bo'lgan.

2023-yilda davlat obligatsiyalarini sotish orqali inflyatsiya 9% ga pasaygan. Bu operatsiyalar
orqali pul massasi kamaytirilib, inflyatsiya nazorat ostiga olingan.

2024-yilda davlat obligatsiyalarini sotib olish orqali inflyatsiya yana biroz pasayib, 8.5% ga
tushgan. Bu markaziy bankning inflyatsiyani barqarorlashtirish bo'yicha sa'y-harakatlarini
ko'rsatadi.

Xulosalar

Pul-kredit siyosati barqaror iqtisodiy o‘sishni ta’minlash va makroiqtisodiy barqarorlikni
saqlashda muhim vosita hisoblanadi. Ushbu siyosat Markaziy bank tomonidan foiz stavkalari, pul
massasi, kreditlash sharoitlari va valyuta kursini boshqarish orqali amalga oshiriladi. Tadqiqot
natijalari shuni ko‘rsatadiki, O‘zbekiston sharoitida pul-kredit siyosati inflyatsiyani nazorat qilish,
investitsion muhitni yaxshilash va iqtisodiy rivojlanishni rag‘batlantirish maqsadida olib
borilmoqda. Inflyatsion targetlash tizimiga o‘tish Markaziy bank siyosatini yanada samarali
qgilishga yordam bermoqda. Shu bilan birga, foiz stavkalari va ochiq bozor operatsiyalaridan
foydalanish iqtisodiy faollikni tartibga solishda muhim rol o‘ynamoqda. Pul-kredit siyosati
kengaytiruvchi va qisqaruvchi shakllarda amalga oshirilishi mumkin. Kengaytiruvchi siyosat
igtisodiy o‘sishni rag‘batlantirish uchun qo‘llansa, gisqaruvchi siyosat inflyatsiyani jilovlash va
igtisodiy muvozanatni saqlashga qaratiladi. O‘zbekiston misolida, bu siyosatning muvaffaqiyatli
amalga oshirilishi milliy igtisodiyotning barqaror o‘sishiga xizmat qilmoqda. Umuman olganda,
pul-kredit siyosatining iqtisodiy o‘sishga ta’siri sezilarli bo‘lib, uning samarali amalga oshirilishi
mamlakat igtisodiyotining barqaror rivojlanishi uchun muhim shartlardan biri hisoblanadi.
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Abstract: Monetary policy is one of the main means of the state for regulating the economy
and ensuring sustainable development. Its main objective is to control inflation, increase
employment, stabilize the exchange rate and stimulate economic growth. Monetary policy is
carried out by the central bank, and its main instruments include interest rates, money supply
management, foreign exchange reserve control, and regulation of the banking system. The success
of monetary policy in achieving sustainable economic growth depends on its effectiveness. By
controlling inflation, price stability is ensured, which increases consumer and investor confidence.
By optimizing interest rates, the efficient distribution of credit resources and the flow of
investments will be accelerated. Exchange rate stability is the stimulation of foreign trade and
foreign investment.

Keywords: Monetary policy, central bank, interest rates, inflation, money supply, economic
growth, monetary policy, investments, national currency stability, banking system, lending policy,
capital flow, export-import, financial stability.
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BJIUSIHUE JEHEKHO-KPEJIUTHON MNOJUTUKHU HA YCTOMYUBBII
IKOHOMMUYECKHUN POCT
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AHHOTanusi: J[eHE)KHO-KpeUTHAS MOJUTHKA SIBISETCS OJHMM W3 OCHOBHBIX CpPEACTB
rocyapcTBa IJIsi PEeryJIMpOBaHUs SKOHOMHUKH U oOecredeHus ycToiumBoro passutus. Ero
OCHOBHasl 11€J1b — KOHTPOJIb HaJl HH(IIAIMEH, TOBBIIIEHHE 3aHATOCTH, CTAOMIN3aLus OOMEHHOTO
Kypca U CTUMYJUPOBAHHE HKOHOMHYECKOTO pocTa. JIeHe)KHO-KpeAuTHas IOJIMTHKA
OCYLIECTBIIICTCS LEHTPAJIbHBIM OaHKOM, a €€ OCHOBHbIMH HHCTPYMEHTaMH SBISIFOTCS
MPOLIEHTHBIE CTABKH, YIPaBJICHUE JICHEKHOW MacCol, KOHTPOJIb 32 BAJIIOTHBIMU pe3epBaMH U
perynupoBaHyue OAaHKOBCKOW CHCTEMBbI. YCIeX AEHEKHO-KPEIUTHOW MOIUTHKH B JOCTHKECHUU
YCTOHYHBOI'0 5KOHOMHUYECKOT0 POCTa 3aBUCHUT OT ee dhexTrBHOCTH. KOHTpOonupys unduisLmo,
obecrieunBaeTcsi CTAOMIBHOCTD 1IEH, YTO IOBBIIIAET AOBEpHE MOTpeOuTeNell 1 HHBECTOPOB. 3a
CUeT ONTHMH3ALMU MPOLEHTHBIX CTaBOK OyAeT ycKopeHO 3(QEeKTHBHOE pachpeseneHue
KPEAUTHBIX PECYpCOB M TMOTOK HHBeCTUIMHA. CTaOWJIBHOCTH BaJIOTHOTO Kypca — 3TO
CTUMYJIMPOBAHHUE BHEIIHEH TOPrOBIA M MHOCTPAHHBIX MHBECTHULIUH.

KnioueBbie ciioBa: J[eHe)KHO-KpeIUTHAS TMOJMTHKA, LEHTPAIbHBIN OaHK, MPOLCHTHBIC
CTaBKM, MHQIANMSA, JEHEKHAsT Macca, IKOHOMHYECKHI POCT, EHEKHO-KPEIUTHASI TIOJIHUTHKA,
WHBECTHLINH, CTAaOWIBHOCTh HAIIMOHAIGHOW BAIOTHI, OaHKOBCKas CHCTEMa, KpeIUTHAas
TIOJIMTHUKA, TIOTOK KaluTaja, SKCIOPT-UMIOPT, (PUHAHCOBAS CTAaOMIIEHOCTb.
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AHHOTAIUSI: B CTaTh€ PACCMATPUBAIOTCS 3HAYMMOCTH TMPOBEJCHHOTO HCCIIEIOBAHUS
WHHOBAIMOHHOW JICSITEJIbHOCTH B CHUCTEME BBICIIETO oOpa3oBaHus. J[lemaercs akieHT Ha
BHE/IpEHHE WHHOBAIMH, TaK KaK JIOCTH)KEHHE JaHHOW IeNM TOMOTaeT BBIIBICHHUIO psijia
MeIarOrMYeCcKNX YCIOBUM. DTO MpHBEJET K (OPMHUPOBAHUIO MPOodecCHOHAIbHAs TOTOBHOCTh
yUUTensl JJs  pealv3alliil HMHHOBAIMH TyTEM TMOBBIIICHHWS MOTHBAMM K H3YYCHHUIO
MPEeTo/IaBaeMbIX JUCITUTLINH.

KiaioueBble cJji0Ba: WHHOBAIWH, BBICIIEE OOpa3oBaHWE, WHHOBAIIMM B OOpPa30BaHUM,
oOpa3oBaHwme.

BBenenmne

HNudopmannoHHoe 00IIECTBO HAa CETOTHSITHIN JICHh YaCTO HAXOUTCS TI0/1 BO3JICHCTBUEM
BUJIOU3MEHSIONICHCS ~ UH(PPACTPYKTYpbl  HAYYHO-TEXHUYECKOTO  Tporpecca,  KOTOpOe
€CTeCTBCHHBIM 00Pa30M TOTYMHECHA 3BOJFOLINH.

N3mMeHeHre KauyecTBEHHOTO TpeoOpa3oBaHMs rocyapCcTBa M OOIMIECTBA CTABHUT 3aJlaud
pedOpMHPOBAaHUS CHCTEMBI 00pa30BaHMs, TaK Kak OHO, HECOMHEHHO, JIOJDKHO COYeTaThCs
YPOBHIO Pa3BUTHS OOIIECTBA. B HEKOTOPHIX acmeKkTax OOrOHATH ATO Pa3BUTHE, TO €CTh MOXKHO
CKa3aTth, OBITH Ha IIar Brepeu. HarmsmaeiM BEKTOPOM H3MEHEHHSI COBPEMEHHOTO 00pa30BaHUS
MO>KHO CUMTaTh HHHOBAI[MOHHBIE MPOLIECCHI.

AHaAJIU3 JTUTEPATYPHI

MHorouncieHHble  paboTbl  POCCHUMCKHMX ~ YY€HBIX  IIOCBAIIEHBI  BOMpOCaM
MH()OPMALIMOHHON KyJIbTyphl JIMYHOCTH M KadecTBa OOpa3oBaHMSA C HCIOJIb30BAaHUEM
nHpopManmoHHbIx TexHonorui. B wactaoctu, E.II. Unbun, JL.U. boxoud u A.K. Mapkosa
MOYEPKUBAIOT BAXKHOCTh PA3BUTHUSI MOTUBALIUY YYAIIUXCS Yepe3 CUCTEMY MOTHBOB, B KOTOPO
JIMYHOCTHBIN CMBICT OOYyU€HHs UTPaeT KJIIOYEBYIO pojib. X. XeKXay3eH OTMETW] 3HAaYUMOCTb
JIMYHBIX CTAaHJAPTOB IOCTHXEHUH B (POPMUPOBAHUM MOTHBALIUH.

CoBpeMEeHHbIE HCCIICAOBAHUS TaKKe AHAIM3UPYIOT MYJIbTUMEIUHHBIE W HHTEPHET-
TEXHOJIOTUH JAUCTAaHIIMOHHOTO 00y4eHwus1, BKitodast pabotel A.W. Hazaposa u O.B. CepreeBoi,
KOTOpBIE M3Yy4YalOT BHEJIPEHHNE CETEBBIX 00pa3oBaTeIbHBIX MOIyJIel u iardopmsl Blackboard.

Takxum 00pa3om, CyIIECTBYIOIINE UCCIIEA0BAHNSA TIOAYEPKUBAIOT BaXKHOCTh PACCMOTPEHUS
Pa3BUTHUSI MOTUBALIMH yYaINXCS B IM(POBOI SKOHOMUKE.

MeTtoa0J10rus UCCJIeT0BAHNS
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UroObl nierye OBUIO TOHMMATh CyTh HAyYHOW CTaTbh, HEOOXOIMMO pazo0paThcs B
OCHOBHBIX TEPMHHAX, TAKUX KaK HOBAIMs, NHHOBALMOHHAS JEATEIbHOCTh ¥ MHHOBALIMOHHBIN
mpouecc. [lox TepMUHOM HOBalMM Mbl JODKHBI MOHMMAaTh 3aKOHYEHHOE MCCIIEIOBAaHUE
TBOPUYECKOTO TpyZAa COTPYAHUKOB oOpazoBanus. [1oJ] MHHOBaIMOHHOW NESTEIBHOCTHIO MBI
OyzeM MOHMMATh NPUHITHE BOZHUKHOBEHUS HOBOBBEIEHHM B JIIOOBIX MX BoIUIomeHusX. Hy u
HAKOHEL[ M0/l MHHOBAIIMOHHBIM MPOLIECCOM MBI MOAPa3yMEBAaeM KYJIbTUBUPOBAHHE HOBU3HBI B
o0pa3oBaTeNbHYyI0 MPAaKTUKY. HO MBI Takke JOKHBI MOHUMAaTh, YTO HE BCS HOBHU3HA BEIET K
PE3yIBTATUBHOCTH, B CBA3U C TEM, YTO MMEETCSI BEKTOP AMHAMHYECKOTO CTPYKTYPHOTO THIIA,
KOTOPBIA HE TIPHBS3aH K BBIOOPY CTpaTeTHUYECKHMX 3amad B oOpasoBanuu. [lo MHEHHIO
B.B.Anryauna [1], uHHOBaIMM TPUHUMAIOT PAlMOHAIBHO-NPOAYKTUBHBIE MPEIIOKEHUS,
BIHSIONINE Ha CHCTEMY 00pa30BaHMsI IPUMHTUBHO, a HE PAIlMOHAIIBHO, KaK JI0JDKHO UMETh MECTO
MIPY MHHOBAIMAX B 00bEMHOM TOJKOBaHHUHU.

Ha cerogusmHuii 1eHP B COOTBETCTBHM C Y4eOHOW MPOTpaMMOM CTYAEHTHI CHAIOT
KypCOBBIE Pa0OTHI, TUIUIOMHBIE Pa0OTHI, @ TAKKE CaMOCTOSTEIbHBIE PAaOOTHI B BUE pedepaToB
WM JOKIagoB. B Takux paboTax 4acTo BCTpEHYaroTCsl TAaOJHIBI, CXEMbI, Tpaukud U T.d., HO
MPUMEHS THHOBALMH MX PaOOThI IPUBJIEKAIOT HEPABHOAYLIHYIO ayAUTOPUIO WK ITyOsnKy. Mbl
BCE MPEKPACHO IIOMHUM, YTO HECKOJIBKO JIECSITUIICTUH Ha3a/, KOrja caMy ObLIM CTyJeHTaMH, 4TO
HaM IIPUXOANIIOCH JIeJIaTh BCE CAaMOCTOSITENbHO: BPYUHYIO HAa BATMaHE YEPTUTh CXEMBI, TaOJIUIIbI,
IpU HEOOXOAUMOCTH JieNlaTh PUCYHKH — M300pa)keHHUe, BBINOJHEHHOE Py4HYO [2], ObIBaTh B
OoubmoTekax B TIOUCKE, cOope u 0O6paboTke HeoOxonaumon nHPopmanru. CeromHsi CTYACHTHI
CBOOO/IHO MOTYT IOJIb30BAThCS AJIEKTPOHHBIMU JJOCKAMM, YTOOBI IEMOHCTPUPOBATH HE TOJIBKO
CBOM IPE3CHTAIMU IO OMpPEICIEHHbIM TeMaM, HO U MOJIb30BaThCs APYTMMH MHHOBALIMOHHBIMU
BO3MOXKHOCTSIMU. B cOBpeMEHHOM MHpe MCHOIb30BAaHWE HWHHOBALMOHHBIX BO3MOXKHOCTEH
MPEAOCTAaBIIO YIITyOJIICHUIO HE TOJIBKO MHCTUTYTCKUX, YHHBEPCUTETCKUX, HO M IYOJMYHBIX
oubamorek [3].

[IpenonaBaTens, NpUMEHSAS MEJArOTUUYECKUE WHHOBAIMM, HCIOJIb3YET COBPEMEHHBIN
Oarax 3HaHWH W WHOOPMAIMOHHBIX pECYpcoOB, a TaKkKe WACHTUDHUIUPYET  PsiI
MPENOIaBaTeIbCKAX YCIOBHA, TPH TOMOIIM KOTOPHIX OyJeT OCHOBaHA MpodecCHOHaTbHAS
TOTOBHOCTh Tefarora sl AOCTIDKEHHA MHHOBalmi. [lox «mpernoiaBaTeNbCKUM yCIOBHEM)
aBTOp MOApa3yMEBAaeT CIEIHUAIbHO NPEAHA3HAYCHHBIH BBIOOP MOSBISIOMIMXCA 3agad Npu
BBINIOJIHEHUH TIeJarornieckoro mnpomecca. Eciu ObITh O0s1ee TOUHBIM, TO 3TO CHHTE3 YCIOBHH,
METO/IOB, Pa3NUUHBIX (OpPM, METOJOB M BO3MOXKHOCTEH IIPETOJaBaTEILCKON TPYIIOBON
MOJISIPU3ALIMKU, KOTOpash MPHUBOAWUT K PELICHUIO IOCTaBICHHBIX 3ajad. llpemomaBaTenbckue
YCIIOBUSL OPUEHTUPYIOT Ha (OpMHUpOBaHHE WH(POPMAIMOHHOTO TONSA Uit OOJBIIMHCTBA
YYaCTHUKOB WHHOBALMOHHOHN NESATEIBHOCTH, W O0S3aHBI MPEAOCTABISATh X TEOPETUUECKYIO
PELIMMOCTh K MPUMEHEHHUIO MHHOBAIMH, IOCTPOUTh BEKTOP Ha 0ToOpakeHHe 3(h(HEKTUBHOCTH
II0 pacrpoCTPaHEHUIO HOBIIECTB. OH MOYKET UMETh KaK MOJIOKUTENIbHBIN, TaK U OTPHLIATEIbHBIN
a¢ ekt Ha paboTy npenoaBarescii B TEOpUH U TpakTuke [4].

MHorue yd4eHble 3aHHUMAIUCh BOIPOCAMH BaKHOCTH 0Opa30BaTeNbHON JEATeNbHOCTH,
KOTOpasi HalpaBJIeHa Ha IIPOTHO3HOE MOATBEPKICHNE 00pa30BaTENbHbIX LICHHOCTEH U 11eJIeBbIe
YCTaHOBKH JJIs1 BOCIIPUATHS M IOHUMAaHUS CYIIIHOCTH 00pa30BaHMs, TMHAMHUKY TOH COL[MaIbHON
cpezibl, B KOTOpoii ojkuzaeTcst o0pazoBanue B OyaymieM. B yacTHocTH, 00JIb1101 BKJIaJ B OCHOBBI
¢dunocopuu odbpazosanus BHEC b.C.I'epuryHckuii [5]. Meromonorueii, a Takke KIIOUEBbIC UeH
JMYHOCTHOTO TO/XO/a K BOCHPHUATHUIO HAaMEpPEHUS K HHHOBAILMOHHOW JAEATEIbHOCTH Kak
MPOSIBIICHUIO MPO(decCHOHAILHOTO caMoco3HaHus 3aHumancs B.A.Cnacténun [6]. Umenno B
CTPYKTYpPY  TCHXOJOTHYECKOW TIOATOTOBICHHOCTH K WHHOBAalMOHHOM  JESTEIbHOCTH
MPEToIaBaTeNsl BXOIAT TAKUE KOMIIOHEHTHI KaK MOTHBALIKS, KPEaTUBHOCTD U T.1.

MBpI TOJDKHBI TIPU3HATHCS, YTO B COBPEMEHHOM MHpPE HET OOIIETPH3HAHHOW KOHLETIINU
MHHOBALIMOHHOM AEATETHHOCTH. DTO MOKHO OOOCHOBATH TEM, YTO Ha MPOTHKCHUH JICCATUICTHIA
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MPOJIOJKACTCS TIOUCK MoKazaTeliel 3()(EeKTUBHOCTH U MX HCIOJIB30BAaHUS B 00pa30BaTEIIbHOM
mpoiiecce.

MHorue yd4éHble CUMTAIOT, YTO TBOPYECKUE HJEH HCCIENOBATEICH WIH OTAECIbHBIX
JIUYHOCTEH OCTaHYTCS B BHJIE IPOCKTA, TAaK KaK HE HAWYT peau3aiuy B BUY TOTO, UYTO HE OyIeT
(uHaHCHUpPOBaHMS U3 OrOJKeTa. ABTOp HE COTIACEH C ITUMH MBICISIMH, TaK KaK CYUTACT, UYTO Ha
CCTONHSAIIHUN JICHb B CHCTEMY OOpa30BaHHS YXE BBOIATCSA IEPEIOBBIC TEXHOJIOTUH W
WHHOBAIUH, KOTOPBIE B ONMKANIINe TO/bI IaAyT CBOU IUIO/ABI KaK B TEOPUH, TAK U B MPAKTHKE
[7].

Y4uThIBas, 4TO BBEJICHWE HOBIIECTB B MPOIECC 0Opa3oBaHUs JAET MPEHUMYINCCTBA HE
OMO03/1aTh OT COBPEMEHHON PEAIbHOCTH, TEM HE MEHEE MHOTMX IyraeT HEU3BEJAHHOE, TAK KAaK
OHU TIPUBBIKJIN KUTH 110 CTapbIM cTepeoTuniam. [TonpoOyem pazodpartbes ¢ pakTopamMu, KOTOPBIE
BIIMSIIOT HA BHEIPCHUE MHHOBALIMI B 00pa3oBaTelbHbIi nporece (Puc. 1).

Pucynok 1. ®akropsbl, Memammye BHePeHUI0O MHHOBAIUI B
oOpa3oBaTe/ibHbIN npouecc. CocTaB/ieHO AaBTOPaMU

Mperpaga ana TBopyecTsa

PO eCcCcOPCKO-MPENOAABATENBCKUI COCTAB, O0YYAOIINl CTYACHTOB [0 CTAPOMY CTHIIIO, HE JKEJIaeT
HCTIOJIb30BaTh B CBOM OTpa-00TaHHBIN MPOIECC HOBOBBEICHHS, TaK KaK UM He KOM(POPTHO MEHSThH CBOM
CTHUITb MPEMOABaHMs, MOSIBISICTCS HEKETaHHE Pa3BUBATHCS, CAMOCOBEPIICHCTBOBATHCS U YTO-TO MEHSTD,
BCE MHHOBALMU B CHCTEMe 00Pa30BaHMs BOCIPHHUMAIOTCS HMH B LITHIKH.

KoHdopmusm

aganTanusa U OTCYTCTBHUEC JKCJIIaHUS K Pa3BUTHUIO BO3HUKACT, W3-3a OIMMACCHUSA BBITVIAACTH CMEIITHO U TJIyIIO B
rjiasax Apyrux KOJUICT, IO3TOMY NPENoJaBaTe/ii HE CTaAparoTCd NPpUHUMATh WJIN UCKATh HEOOBIKHOBEHHBIE
neJarorndeCKue peuiCHus

TeepaoCTb IMHYHOCTH

TIPOSIBIISAETCS, KOTJ]a OTCYTCTBYET YBEPEHHOCTh B CBOMX CHJIaX M BO3MOXKHOCTSIX, HU3KOW CaMOYBEPEHHOCTH,
HEKOTOPbIE YUHUTEJISl CKPHIBAIOT CBOIO TOUKY 3PEHUS U JIO MOCJIEAHETO OKa3bIBAIOT HEXKEJaHUE JIIOObIM
MHHOBAIUSAM B CHCTEMe 00pa30BaHMs

Tee PAOCTb MblWNEHNA

nmpucyma CTapeﬁH.IPIM penoaaBaTeIsiM, KOTOPBIC CYATAIOT, YTO UX CJIOBA W BBICKA3bIBAHUA SABJISICTCS
C€AVMHCTBCHHO IMPaBUJIbHBIM, HE IMTOMJICKAIIITUM 060y>1</:[eHmo. Taxkoro poJa rneaaroru He XKeJjaaroT NpUu3HaBaTb
HOBBIC HABBIKH, OIBIT, 3HAHUA U TOPMO3AT BHECAPCHUIO WHHOBAIUN B O6pa30BaTCJIBHLII>i mponecc

[To muenmuto A.M.EroperaeBa [ 7], K KITFOYEBBIM 3a/1a4aM MO0 OPTaHU3aINYA HHHOBAITMOHHON
JEATeIbHOCTH B CHUCTeMe 00pa3oBaHHMS MOTYT OBITH OTHeceHBl: 1) QopmupoBaHHe
COOTBETCTBYIOIIEH aTMocdepbl, KOTOopass KyJbTUBHUPYET B KOJUIEKTHBE MOpAIbHBIE U
HpPABCTBEHHbIC OTHOIICHUS, JCPKAIINXCS HA TPHHIMIE KOJJICKTHBU3MA, OKAa3aHHW TOMOIIN
JpYT APYTY; 2) AaTh BO3MOKHOCTb IIPOSIBUTH TBOPUECKHI MOTEHIMAN y IIEJaroroB HECMOTpsI Ha
€ro CTax, BO3pacT 1 3BaHUE; 3) OpraHu30BaTh pab0Ty BCEro KOJUIEKTHBA Ha PEIIeHHE Pa3IMYHbIX
3a71a4 B IEATEIBHOCTH 00pa30BaTEILHOIO YUPEKICHUSL.

B naHHOM acmekTe Ba)KHBIM sIBiIseTcs (POPMUPOBAHUE HHIMBUAYAJIBHOCTU JHUYHOCTH,
KOTOpasi BKIIFOUaeT KaKk caMOpa3BUTHE, TaK U CaMOOOpa30BaHue.

Ecnu Ha Bxoge k BY3y croaT abuTypueHTbl, TO Ha BBIXO/I€ JOJKHBI ObITh BBIITYCKHUKHU,
KOTOpBIe 001a/1al0T cleayromumMi kputepusimu (Puc. 2)

20
Year 2025, Volume 3, Issue 1 (Whole No. 9) ISSN: 2992-8753



Ciu
Yy
TURAN INTERNATIONAL

UNIVERSITY

TIU Journal of Digital Economy and Business

Pucynok 2. OCHOBHbIe KpUTEPHH, HEOOXOMUMbIEe BLINYCKHUKY BY3a?

APKO BbIPAXKEHHOE YMEHUe K MMETb MacTepcTBo B CUCTEMATU3MPOBaTL
BCEBO3MOXHbIM CMOCOBAM K peLleHnio Yray6AeHNN B CIOXKHBIX 1 KOOPAMHMPOBaTL
npodeccnoHanbHbIX 3a4au cUTyaumax nnaH AeicTenit

npodeccuoHansHas
KOMMETEHTHOCTb

3akioueHne

WTtak, ycuneHne MOTHUBALIMY 3aKITFOYACTCS HE TOJNBKO B MCIIOJIB30BAaHUU ONPEICICHHBIX
MEeTOMMK M (opM 0OyueHHs, HO H JKEJAHWEM IOJPACTAIOIIErO IIOKOJICHUS YCBaWBaTh
JIOTIOJTHUTEBHBIA MaTepual, TO eCTh Pa3BUBATh B c€0€ CaMOCTOATENIHHOE 00pa3oBaHue. DTOMY
MOKET CITOCOOCTBOBATH MPEXKIIE BCETO HHTEPEC CAMOTO BBIITYCKHHKA, a TAKXKE TIOTPEOUTEIECKOE
CTpEMJICHHE U BO3MOYKHO ITAJIOH YUHTEIIS.
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Annotatsiya: Maqolada oliy ta'lim tizimida innovatsion faoliyat bo'yicha olib borilgan
tadgiqotlarning ahamiyati ko'rib chigiladi. Asosiy e'tibor innovatsiyalarni joriy etishga qaratiladi,
chunki bu magsadga erishish bir qator pedagogik shartlarni aniqlashga yordam beradi. Bu
o'qitiladigan fanlarni o'rganish motivatsiyasini oshirish orqali o'gituvchining innovatsiyalarni
amalga oshirishga kasbiy tayyorgarligini shakllantirishga olib keladi.

Kalit so’zlar: innovatsiya, oliy ta'lim, ta'limdagi innovatsiyalar, ta'lim
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Annotatsiya: Mazkur tadqiqotda O°‘zbekiston Respublikasida xususiy tadbirkorlik
sub’ektlarining bugungi kundagi holati tahlil qgilingan. Mamlakat iqtisodiyotining muhim bo‘g‘ini
sifatida xususiy tadbirkorlik sub’ektlari milliy iqtisodiyotni diversifikatsiya qilish, aholining turmush
darajasini oshirish va yangi ish o‘rinlari yaratishda katta ahamiyat kasb etadi.

Tadqiqotda xususiy tadbirkorlik sub’ektlarining rivojlanishiga ta’sir ko‘rsatuvchi asosiy
omillar, jumladan qonunchilik islohotlari, davlat ko‘magi dasturlari va tadbirkorlik faoliyatini
rag‘batlantiruvchi tashabbuslar o‘rganildi. Shuningdek, xususiy sektorning iqtisodiy o‘sishdagi
ulushi, uning salmog‘i va faoliyatiga ta’sir etuvchi asosiy muammolar tahlil qgilingan.

Tadqiqot natijalari shuni ko‘rsatadiki, mamlakatda xususiy tadbirkorlik sub’ektlari uchun
qulay mubhit yaratish bo‘yicha ijobiy o‘zgarishlar amalga oshirilgan, biroq ayrim sohalarda
tadbirkorlikni rivojlantirish uchun to‘siq bo‘layotgan muammolar ham mavjud. Xususan,
tadbirkorlik faoliyatining qonunchilik bazasini yanada takomillashtirish, moliyaviy manbalarga
kirishni kengaytirish va malakali kadrlar etishmasligi muammolarini hal qilish muhim ekanligi
aniqlandi. Mazkur ish mamlakatda xususiy tadbirkorlikni yanada rivojlantirish, uning
igtisodiyotdagi rolini oshirish va ushbu sohadagi muammolarni samarali bartaraf etish bo‘yicha
tavsiyalarni ishlab chiqishga qaratilgan.

Kalit so‘zlar: xususiy tadbirkorlik, igtisodiy islohotlar, kichik va o‘rta biznes, tadbirkorlik
sub’ektlari, investitsiya muhiti, davlat qo‘llab-quvvatlovi, soliq imtiyozlari, kredit resurslari, raqobat
mubhiti, tadbirkorlik faoliyati, infratuzilma rivojlanishi, moliyaviy manbalar, xalqaro hamkorlik,
biznes muammolari, qonunchilik asoslari, ish o‘rinlari yaratish, innovatsion tadbirkorlik, eksport
salohiyati, mahalliy bozor rivoji.

Kirish

O‘zbekiston Respublikasida bozor igtisodiyoti tamoyillarini shakllantirish va rivojlantirishda
xususiy tadbirkorlik sub’ektlari muhim o‘rin tutadi. Xususiy sektor mamlakat iqtisodiyotining asosiy
harakatlantiruvchi kuchi bo‘lib, iqtisodiy barqarorlikni ta’minlash, yangi ish o‘rinlarini yaratish,
innovatsion texnologiyalarni joriy etish, ichki va tashqi bozorlarni kengaytirish kabi ko ‘plab ustuvor
vazifalarni amalga oshirishda hal qiluvchi ahamiyat kasb etadi. Shu sababli, xususiy tadbirkorlikni
qo‘llab-quvvatlash va uning rivojlanishi uchun qulay muhit yaratish O‘zbekiston Respublikasi
davlat siyosatining asosiy yo‘nalishlaridan biri hisoblanadi[3].

Keyingi yillarda O‘zbekistonda xususiy tadbirkorlik sub’ektlarini rivojlantirishga
yo‘naltirilgan bir qator islohotlar amalga oshirildi. Jumladan, tadbirkorlik sub’ektlari uchun
soliglarni kamaytirish, ortigcha byurokratik to‘siglarni bartaraf etish, kredit olish jarayonlarini
soddalashtirish va davlat xizmatlarini raqamlashtirish borasida sezilarli ishlar olib borilmoqda. Shu
bilan birga, xususiy sektorning iqtisodiyotdagi ulushini oshirish maqgsadida davlat korxonalarini
xususiylashtirish jarayoni ham jadallashmoqda. Mazkur islohotlar natijasida xususiy tadbirkorlik
sub’ektlari soni ortib, ularning iqtisodiyotdagi ulushi yanada kengayib bormoqda.
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Biroq, xususiy tadbirkorlikni rivojlantirish yo‘lida bir qator muammolar hamon mavjud.
Xususan, ayrim tadbirkorlik sub’ektlari uchun moliyaviy resurslardan foydalanish imkoniyatlarining
cheklanganligi, davlat organlari bilan o‘zaro munosabatlarda yuzaga keladigan qiyinchiliklar,
biznesni boshqarishda zamonaviy texnologiyalardan foydalanish darajasining pastligi va mintaqalar
o‘rtasidagi iqtisodiy farglar rivojlanishga to‘sqinlik qilayotgan asosiy omillar hisoblanadi.
Shuningdek, xalgaro bozorlarga chiqish uchun raqobatbardosh mahsulotlarni ishlab chiqarish,
innovatsion yondashuvlarni keng qo‘llash kabi masalalar ham e’tiborni talab etmoqda.

Ushbu maqolada O°zbekiston Respublikasida xususiy tadbirkorlik sub’ektlari faoliyatining
bugungi kundagi holati har tomonlama o‘rganiladi. Xususan, mavjud imkoniyatlar va erishilgan
yutuglar bilan bir qatorda, mavjud muammolar va ularni bartaraf etish yo‘llari tahlil gilinadi. Shu
asosda xususiy tadbirkorlik sub’ektlarining iqtisodiyotdagi ulushini yanada oshirish, ularning
samaradorligini kuchaytirish va xalqaro raqobatbardoshligini ta’minlashga qaratilgan taklif va
tavsiyalar ishlab chiqiladi.

Adabiyotlar tahlili

O‘zbekiston Respublikasida xususiy tadbirkorlik sub’ektlarining faoliyatini rivojlantirish va
qo‘llab-quvvatlash masalasi ilmiy izlanishlarda keng o‘rganilgan. Ushbu yo‘nalishda olib borilgan
tadqiqotlar xususiy tadbirkorlikning iqtisodiyotdagi o‘rni, uning rivojlanish omillari va duch
kelayotgan muammolarni aniqlashga qaratilgan. Adabiyotlar tahlili tadbirkorlikni rivojlantirishda
davlat siyosati, huquqiy-me’yoriy baza va iqtisodiy sharoitlarning ahamiyatini yoritib beradi.

Birinchi navbatda, xususiy tadbirkorlikning iqtisodiy tizimdagi o‘rniga bag‘ishlangan nazariy
izlanishlarga e’tibor qaratamiz. J. Shumpeterning innovatsion rivojlanish nazariyasiga ko‘ra,
tadbirkorlik igtisodiyotni modernizatsiya qilish va raqobatni kuchaytirishda hal qiluvchi rol
o‘ynaydi[5]. Uning ta’kidlashicha, tadbirkorlik faoliyatining asosiy maqsadi innovatsiyalarni
amalga oshirishdir. Mazkur yondashuv bugungi kunda O‘zbekiston sharoitida ham dolzarb bo‘lib,
innovatsion biznesni rivojlantirish davlat siyosatining muhim yo‘nalishlaridan biriga aylangan.

Mabhalliy olimlarning tadqiqotlari ham ushbu masalaning o‘ziga xos jihatlarini yoritadi.
Xususan, A. Abduqodirov xususiy tadbirkorlikning iqtisodiyotdagi ulushini oshirish uchun davlat
tomonidan qulay biznes muhiti yaratish zarurligini ta’kidlaydi. U o‘z tadqiqotlarida soliq imtiyozlari
va davlat tomonidan berilayotgan subsidiya dasturlari tadbirkorlikni qo‘llab-quvvatlashdagi asosiy
omillar ekanligini qayd etadi[4].

Shuningdek, iqtisodiyotni liberallashtirish sharoitida tadbirkorlikni rivojlantirish borasida
X.To‘raevning asarlari muhim ahamiyatga ega. Olimning fikriga ko‘ra, tadbirkorlik faoliyatida
davlatning ortiqcha aralashuvi biznesni rivojlantirishni sekinlashtirishi mumkin, shu sababli bozor
mexanizmlarini takomillashtirish va raqobat muhitini kuchaytirish dolzarb vazifadir[6].

Xorijiy tadqgiqotlarda ham tadbirkorlikni rivojlantirishga oid qimmatli fikrlar mavjud.
Masalan, P.Drukerning “Innovatsiyalar va tadbirkorlik™ kitobida tadbirkorlik faoliyatining asosiy
omillari sifatida menejment, raqobatbardoshlik va innovatsiyalarni boshqarish tizimlari ko‘rsatib
o‘tilgan. Ushbu yondashuv O‘zbekistonda biznes jarayonlarini samarali boshqarish va innovatsion
loyihalarni amalga oshirishda muhim qo‘llanma bo‘lishi mumkin[7].

Huquqiy-me’yoriy bazani tahlil qilish bo‘yicha mahalliy va xorijiy tadqiqotlar ko‘rsatadiki,
xususiy tadbirkorlik sub’ektlarini rivojlantirish uchun barqaror huquqiy muhit zarur. O‘zbekistonda
qabul qgilingan “Tadbirkorlik faoliyati erkinligining kafolatlari to‘g‘risida”gi qonun va boshga
normativ hujjatlar xususiy sektorni qo‘llab-quvvatlashga xizmat qilmoqda. Shuningdek, keyingi
yillarda tadbirkorlik sub’ektlariga imtiyozli shart-sharoitlar yaratishga qaratilgan qarorlar mazkur
sohaning rivojlanishiga ijobiy ta’sir ko‘rsatdi.

Biroq, adabiyotlar tahlilida aniqlanganidek, hali ham o‘z yechimini topmagan muammolar
mavjud. Jumladan, E.Safarovning tadqiqotlariga ko‘ra, moliyaviy resurslardan foydalanish
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imkoniyatlarining cheklanganligi, kadrlar malakasining yetarli emasligi asosiy omillar sifatida qayd
etiladi.

Yugqoridagilardan kelib chiqib, xususiy tadbirkorlikni rivojlantirishda davlat siyosati,
moliyaviy resurslardan foydalanish imkoniyatlari, biznes infratuzilmasini takomillashtirish va
xalqaro tajribani o‘rganish muhim ahamiyatga ega ekanligi ko‘rinadi.

Tadqiqot metodologiyasi

Ushbu maqolada O‘zbekiston Respublikasida xususiy tadbirkorlik sub’ektlari faoliyatining
bugungi kundagi holatini tahlil gilish va baholash uchun zamonaviy ilmiy metodologiyalardan
foydalanilgan. Tadqiqotning asosiy magsadi — mamlakatda xususiy tadbirkorlik sub’ektlarining
rivojlanish darajasini o‘rganish, mavjud muammolarni aniqlash va ularni bartaraf etish bo‘yicha
ilmiy asoslangan takliflarni ishlab chiqishdir.

Nazariy tahlil usuli yordamida xususiy tadbirkorlikning nazariy jihatlari, ularning iqtisodiy
tizimdagi o‘rni va ahamiyati o‘rganildi. Xorijiy va mahalliy manbalar, xususan, J. Shumpeter, P.
Druker, A. Abduqodirov va X. To‘raev kabi olimlarning tadqgiqotlari asosida xususiy
tadbirkorlikning rivojlanishiga ta’sir ko‘rsatuvchi asosiy omillar tahlil qilindi[8]. Shuningdek,
xususiy tadbirkorlikka oid huquqiy-me’yoriy hujjatlar, jumladan, O‘zbekiston Respublikasining
gonunlari va qarorlari o‘rganildi[9].

Magqgolada xususiy tadbirkorlik sub’ektlarining iqtisodiyotdagi ulushi, soni, faoliyat
ko‘rsatkichlari va iqtisodiy rivojlanishga qo‘shayotgan hissasini aniglash uchun rasmiy statistik
ma’lumotlardan foydalanildi. O‘zbekiston Respublikasi Davlat statistika qo‘mitasi va Markaziy
bankining ma’lumotlari asosida tahliliy ko‘rsatkichlar hisoblab chiqildi. Ushbu ko‘rsatkichlar
tadbirkorlik sub’ektlarining dinamikasi, mintaqaviy farqlari va iqtisodiyotdagi ulushini baholashda
asosiy manba bo‘lib xizmat qildi[10].

Tahlil va natijalar

O‘zbekiston Respublikasida xususiy tadbirkorlik sub’ektlarining bugungi kundagi holati
mamlakat iqtisodiyotining rivojlanishida muhim o‘rin tutmoqda. Davlat tomonidan xususiy
tadbirkorlikni qo‘llab-quvvatlashga qaratilgan islohotlar va chora-tadbirlar tufayli sohada ijobiy
o‘zgarishlar kuzatilmoqda.

So‘nggi yillarda O‘zbekistonda xususiy tadbirkorlik sub’ektlari soni sezilarli darajada oshdi.
Davlat statistika qo‘mitasi ma’lumotlariga ko‘ra:

2024-yil boshiga kelib, mamlakatda faoliyat yuritayotgan xususiy tadbirkorlik sub’ektlari soni
1,5 milliondan oshgan;

Xususiy sektor mamlakat yalpi ichki mahsulotining (YalM) 65 foizidan ortig‘ini tashkil
etmoqda;

Tadbirkorlik sub’ektlarida band aholining 70 foizdan ko‘prog‘i ish bilan ta’minlangan.

O‘zbekiston iqtisodiyotining barqaror rivojlanishi va aholining farovonligini oshirishda
xususiy tadbirkorlik subyektlari alohida o‘rin tutadi. Mamlakatda ish bilan bandlik darajasini
oshirish va yangi ish o‘rinlarini yaratish dolzarb masalalar qatoridan joy olgan. Bu jarayon, aynigsa,
igtisodiy islohotlar chuqurlashtirilayotgan va xususiy sektor rivojlanishini rag‘batlantirishga
qaratilgan sharoitda yanada ahamiyat kasb etadi[1].

Xususiy tadbirkorlik jamiyatda faqgat iqtisodiy jihatdan emas, balki ijtimoiy barqarorlikni
ta’minlashda ham muhim rol o‘ynaydi. Shu sababli davlat siyosati ham aynan ushbu sektorni
qo‘llab-quvvatlash, ish o‘rinlarini ko‘paytirish va ish bilan band bo‘lmagan aholi qatlamlarini jalb
qilishga qaratilgan. Xususiy sektorning rivojlanishi nafaqat bozor iqtisodiyotiga o‘tish jarayonini
tezlashtiradi, balki aholining daromadlarini oshirish va qashshoqlikni qisqartirishga xizmat qiladi.

Bugungi kunda O‘zbekiston hukumati tomonidan xususiy tadbirkorlik uchun qulay sharoit
yaratish, tadbirkorlik muhitini yaxshilash va byurokratik to‘siqlarni kamaytirish bo‘yicha keng
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ko‘lamli islohotlar amalga oshirilmoqda. Soliq imtiyozlari, arzon kredit mablag‘lari, yer uchastkalari
ajratish va innovatsion dasturlarni moliyalashtirish xususiy tadbirkorlik subyektlarining iqtisodiy
faolligini oshirishda muhim omil bo‘lmoqda. Aynigsa, kichik biznes va oilaviy tadbirkorlik sohalari
yangi ish o‘rinlarini yaratishda yetakchi o‘rinni egallamoqda[2].

Bu jarayonning mintaqaviy rivojlanishga ijobiy ta’siri ham sezilarli. Qishloq hududlarida,
aynigsa, chekka va iqtisodiy jihatdan kam rivojlangan hududlarda xususiy tadbirkorlik yangi ishlab
chiqarish va xizmat ko‘rsatish obyektlarini tashkil etish orqali bandlikni oshirishga imkon bermoqda.
Shu bilan birga, aholining o‘zini 0°zi band qilishi uchun sharoit yaratilmoqda.

O’zbekiston Respublikasida 2010-2023 yillar bo’yicha kichik tadbirkorlik subyektlarida band
bo’lganlar soni bo’yicha avtokorrelyatsiyasini ko’radigan bo’lsak quyidagicha ma’lumotlarga ega
bo’lamiz*:

Agar avtokorrelyatsiya koeffitsientiga qaraydigan bo’lsak, 1-lag bo’yicha 0.89 va 2-lag
bo’yicha 0.78 bo’g’lanish borligini aniqlaymiz. Birinchi tartibli avtokorrelyatsiya koeffitsientini
(lag-1) hisoblash uchun quyidagi formuladan foydalanamiz[3]:

R1=Sum[(Yt-Y o'rt)(Yt-1-Y o'rt)]/ Sum[(Yt-Y_o'rt)"2]

Bu yerda:

* Yt — vaqtning t momentidagi vaqt qatorining qiymati

* Yt-1 — vaqtning oldingi (t-1) momentidagi vaqt qatorining qiymati

* Y o'rt — vaqt qatorining o'rtacha qiymati.

Taqdim etilgan ma'lumotlardan foydalanib, bu qiymatlarni hisoblab chigishimiz mumbkin:

1. O'rtacha giymat (Y_o'rt): Barcha qiymatlar yig'indisi / qiymatlar soni = 10023.3

2. Surat uchun hisoblar: (8950.7-10023.3) x (8643.9-10023.3) + (9239.7-10023.3) x (8950.7-
10023.3) + ... +(10373.3-10023.3) x (10131.1-10023.3) = 1753137.73

3. Maxraj uchun hisoblar: (8643.9-10023.3)"2 + (8950.7-10023.3)*2 + ... + (10373.3-
10023.3)"2=2105018.88

4. Birinchi tartibli avtokorrelyatsiya koeffitsienti (r1) = 1753137.73 / 2105018.88 = 0.89

Birinchi tartibli avtokorrelyatsiya koeffitsienti taxminan 0.89 ga teng. Bu kuchli musbat
avtokorrelyatsiyani ko'rsatadi, ya'ni joriy yilning qiymati oldingi yilning qiymatiga kuchli bog'liq.

Vaqt qatorini prognoz qilish usullaridan biri bo'lgan eksponentli silliglash usulidan
foydalanamiz.

Jadval 1:
Kichik tadbirkorlik subyektlarida kutilayotgan band bo’lganlar soni(mimg
kishi)
Yil Bandlik (ming kishi)
2024 10539.97
2025 10699.14
2026 10858.3
2027 11017.47
2028 11176.64

5 yilga (2024-2028) prognoz kichik biznesda band bo'lganlar sonining asta-sekin o'sishini
ko'rsatadi.

Vagqt qatori kichik tebranishlar bilan umumiy yuqoriga ko'tarilish tendentsiyasini ko'rsatadi.
2017-yilgacha o'sish, keyin 2018 va 2020-yillarda pasayish, keyin esa yana o'sish kuzatilmoqda.

4 https://stat.uz/uz/rasmiy-statistika/small-business-and-entrepreneurship-2

27
Year 2025, Volume 3, Issue 1 (Whole No. 9) ISSN: 2992-8753



R
Y
TURAN INTERNATIONAL

UNTVER sty

TIU Journal of Digital Economy and Business

Besh yillik prognoz eksponentli silliglash usuli yordamida amalga oshirildi va natijalar kichik
biznesda bandlik sonining keyingi yillarda o'sishini ko'rsatdi. Prognoz taxminiy xususiyatga ega
ekanligini va uning aniqligi turli tashqi omillarga bog'liq bo'lishi mumbkinligini inobatga olish zarur.

Tadqiqot davomida egri chiziqgli (kvadratik) regressiya modeli qurildi, bu model bandlik
dinamikasini yaxshiroq aks ettirishga yordam berdi. Regressiya tenglamasi bandlik ko'rsatkichi
yillar o'tishi bilan boshida o'sish, keyin esa pasayish tendensiyasiga ega ekanligini ko'rsatadi. Model
koeffitsientlari (Bo, 1, B2) ning qiymatlari Excel dasturi yordamida aniqlandi. Modelning sifati va
ahamiyati R-kvadrat va boshqa statistik ko'rsatkichlar yordamida baholandi. Shuningdek, Durbin-
Watson testidan foydalanib avtokorrelyatsiya borligini yoki yo'qligini tekshirdik.

Xulosa qilib aytishimiz mumkinki, O'zbekistonda kichik biznesda band bo'lganlar soni ijobiy
tendentsiyaga ega. Yuqori avtokorrelyatsiya joriy va o'tgan yil qiymatlari o'rtasidagi bog'liglikni
ko'rsatadi. Eksponentli silliglash modeli 5 yillik prognoz qilish imkonini berdi va egri chiziqli
regressiya modeli tarixiy ma'lumotlarni yaxshi tasvirlaydi va ularni bashorat qilish uchun ishlatish
mumkin.

Ushbu tadgiqotda O'zbekiston Respublikasida 2010-2023 yillar davomida kichik tadbirkorlik
subyektlarida band bo'lganlar sonining dinamikasi o'rganildi. Ma'lumotlar tahlili asosida, bandlik
ko'rsatkichi umumiy o'sish tendensiyasiga ega ekanligi, lekin ma'lum yillarda pasayish holatlari
kuzatilgani aniglandi. Dastlabki avtokorrelyatsiya tahlili vaqt qatorida oldingi va joriy giymatlar
o'rtasida sezilarli bog'liqlik mavjudligini ko'rsatdi, bu esa prognozlashda e'tiborga olinishi muhim
ekanligini ta'kidlaydi.

So‘nggi yillarda kichik tadbirkorlik subyektlariga davlat tomonidan ko‘rsatilayotgan
imtiyozlar va qo‘llab-quvvatlash choralari sektorda bandlikni barqarorlashtirish va yangi ish o‘rinlari
yaratishda ijobiy ta’sir ko‘rsatmoqda.

Kichik tadbirkorlik iqtisodiy rivojlanishning muhim harakatlantiruvchi kuchi hisoblanadi. U
igtisodiyotning barqarorligini oshirish, yangi ish o‘rinlari yaratish va aholining turmush darajasini
yaxshilashda asosiy rol o‘ynaydi.

Tadqiqotimiz natijasida quyidagi takliflar ishlab chiqdik:

Kichik tadbirkorlikni moliyaviy qo‘llab-quvvatlashni kengaytirish Kichik tadbirkorlik
subyektlarining faoliyatini rivojlantirish uchun ularni qulay kreditlar, subsidiya va grantlar bilan
qo‘llab-quvvatlash dasturlarini yanada kuchaytirish zarur. Bu yangi ish o‘rinlarini yaratishga va
sektorda bandlikni oshirishga yordam beradi.

Tadbirkorlikni rivojlantirish uchun infratuzilmani yaxshilash. Kichik biznes faoliyati uchun
qulay shart-sharoitlar yaratish maqgsadida ishlab chiqarish infratuzilmasini (logistika, transport,
aloga, texnologiyalar) rivojlantirishga yanada ko’proq e’tibor qaratish kerak.

Innovatsion texnologiyalarni joriy etish. Kichik tadbirkorlik subyektlarida yangi
texnologiyalarni tatbiq gilish uchun davlat tomonidan rag‘batlantirish choralarini kuchaytirish zarur.
Bu subyektlarning ragobatbardoshligini oshirishga yordam beradi.

Malakali ishchi kuchini tayyorlash. Kichik tadbirkorlik ehtiyojlarini inobatga olgan holda
kasbiy ta’lim va malaka oshirish dasturlarini kengaytirish zarur. Bu esa ishchi kuchining sifatini
oshirish va bandlikni ta’minlashga hissa qo‘shadi.

Huqugqiy asoslarni takomillashtirish. Kichik tadbirkorlikni qo‘llab-quvvatlashga qaratilgan
gonunchilikni soddalashtirish va tadbirkorlarning huquqiy himoyasini kuchaytirish igtisodiyotda bu
sektorga bo‘lgan ishonchni oshiradi.

Hududlar bo‘ylab teng imkoniyatlar yaratish. Hududiy nomutanosiblikni kamaytirish uchun
kichik tadbirkorlikni rivojlantirish dasturlarini barcha hududlarda joriy etish lozim. Aynigsa, chekka
hududlarda tadbirkorlik faoliyatini rag‘batlantirish muhim ahamiyatga ega.
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AHHoOTanusi: B naHHOM Hccie10BaHNM aHAIM3UPYETCS] COBPEMEHHOE COCTOSIHUE CyObEKTOB
Y4acTHOTO NMpeAnpUHUMaTeNbcTBa B PecyOnrke Y36ekucTan. SIBissch BaKHOM 4aCTbIO SKOHOMUKHU
CTpaHbl, CYOBEKTBI YAaCTHOIO MpPEANPHUHUMATENBCTBA HMEIOT OONbIIOE 3HAYCHHE B
IMBEpCU(PUKALUKN HAIIMOHAJIILHON SKOHOMUKH, MOBBIIIEHUN YPOBHS JKH3HU HACEJICHUs, CO3JIaHUU
HOBBIX pabOYMX MeECT.

B xone uccnenoBaHus ObUIM pacCMOTPEHBbI OCHOBHBIE (DAKTOPBI, BIMAIOIIME HA Pa3BUTHE
CyOBEKTOB YaCTHOT'O MPEANPHUHUMATENBCTBA, BKIIIOUAs 3aKOHOAATENIbHbIE PeOpPMBbI, IPOrpaMMBI
rOCYJAapCTBEHHON MOAJEPKKU U MHULMATHBBI, CTUMYJIUPYIOIIUE IPEANPUHUMATENBCTBO. TaKke
OblIa MPOAHAJIU3UPOBAHA J0JI1 YACTHOTO CEKTOpa B SKOHOMHYECKOM POCTE, €0 BEC U OCHOBHBIC
pOOJIEMBI, BIHSIOIINE HA €TO IESITeNbHOCTb.

Pesynprarthl uccnenoBaHUS TOKAa3bIBAIOT, YTO B CTPaHE MPOHM3OLUIM IOJIOKUTEIbHBIC
W3MEHEHHS 110 CO3/IaHHI0 OJIarONpUsITHON Cpelbl Ui CyOBEKTOB YaCTHOTO TPEIIPHHAMATEIBCTBA,
HO UMEIOTCS U TPOOIIEMBI, KOTOPBIE SIBJISIIOTCS MPETSITCTBUEM ISl pa3BUTHSA PEAIIPUHUMATEIBCTBA
B HEKOTOPBHIX cepax. B wacTHOCTH, ONpeneneHo, 4To BaKHO W JaibIIe COBEPIICHCTBOBATH
MpaBOBYIO 0a3zy NpeNnpUHUMATEIBCKOM NESTENbHOCTH, PACHIAPATH IOCTYNl K (HHAHCOBBIM
pecypcaM | perraTh mpoOIeMbl HEXBATKU KBaTH()UIIMPOBAHHBIX Ka IPOB.

JlanHass paboTa HampaBlieHa Ha pa3pa0dOTKy PEeKOMEHMAIMid MO JajbHEHIIEMY pPa3BUTHIO
YaCTHOTO TPEIIPUHAMATEIECTBA B CTPAHE, MOBBIIICHUIO €T0 POJIM B SKOHOMUKE, d(dexkTuBHOMY
yCTpaHEeHHUIo pobieM B 3ToH chepe.

KnroueBble ciioBa: yacTHOE MpeapUHUMATENBCTBO, S3KOHOMUYECKUE peOpMBbI, Majblil U
cpenHuii Ou3HeC, CyOBEKThl MPEANPUHUMATENLCTBA, UHBECTUIIMOHHAS Cpella, FOCYIapCTBEHHAs
NOJIEP)KKA,  HAJOTOBBIE  JIBIOTHI,  KPEIUTHBIE  peCypchl,  KOHKYpPEHTHas  cpela,
NpeANpUHUMATENbCKas JeATeNIbHOCTh, pPa3BUTHE HH(PPACTPYKTYphl, (HUHAHCOBBIE pECYpCHI,
MEKAYHApPOJAHOE COTPYAHUYECTBO, polieMbl OM3Heca, paBoBas 0a3a, co3aHue pabouux MecCT,
HMHHOBAIlMOHHOE MPEANIPUHUMATEILCTBO, SKCIIOPTHBIN IOTEHIMAN, Pa3BUTHE MECTHOI'O PHIHKA.
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THE IMPORTANCE OF THE ACTIVITIES OF PRIVATE BUSINESS ENTITIES IN
INCREASING EMPLOYMENT

Abduraxmonov Sherali Sharifjonovich
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Department of “Yashil igtisodiyot va barqaror biznes”
Namangan davlat universiteti

e-mail: abduraxmonov.sherali.86@gmail.com

Abstract: This study analyzes the current state of private business entities in the Republic of
Uzbekistan. As an important link in the country's economy, private business entities play a
significant role in diversifying the national economy, improving the living standards of the
population, and creating new jobs.

The study examined the main factors influencing the development of private business
entities, including legislative reforms, state support programs, and initiatives to stimulate
entrepreneurial activity. It also analyzed the share of the private sector in economic growth, its size,
and the main problems affecting its activities.

The results of the study show that positive changes have been made in the country to create
a favorable environment for private business entities, but there are also problems that hinder the
development of entrepreneurship in some areas. In particular, it was found that it is important to
further improve the legislative framework for entrepreneurial activity, expand access to financial
resources, and address the problems of a shortage of qualified personnel.

This work is aimed at developing recommendations for the further development of private
entrepreneurship, increasing its role in the economy, and effectively eliminating problems in this
area.

Keywords: private entrepreneurship, economic reforms, small and medium-sized
businesses, business entities, investment environment, state support, tax incentives, credit
resources, competitive environment, entrepreneurial activity, infrastructure development, financial
resources, international cooperation, business problems, legislative framework, job creation,
innovative entrepreneurship, export potential, local market development.
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BAJTAHC HHTEPECOB: MOJEJIb 9®®EKTHUBHOI'O OPTAHU3AIIHOHHOI'O
B3AUMOIEUCTBUA I'OCYJAPCTBA 1 BU3HECA B PEAJIM3ALIMN
NHOPACTPYKTYPHBIX ITIPOEKTOB

KyrmamoeTroB Hyprac AG:xamMueBu4
HoxTopaHT

[Ixona 1enoBoOro aiMUHUCTPUPOBAHUS
VYuusepcurer «Typan»

Kazaxcran

AnHoTanus: B craTtee paccMmarpuBaeTcs mpoOiieMa B3aUMOCHCTBHSI TOCYIapCTBa U OM3HECA B
peanuzaiii  MHPPACTPYKTYPHBIX TIPOCKTOB B YCJIOBUSAX NIIOOANHM3AIMN, YCKOPCHHS HAy4YHO-
TEXHUYECKOTO TIporpecca W ycwieHus KOHKypeHuuu. Ocoboe BHHMaHUE YJCHSETCS MOJACITH
rocynapcTBeHHo-4actHoro naptHepeta (I'UII), koTopas mo3BoJsieT y4ecTh HHTEPEChl 00enX CTOPOH
n obecrieunTth d(HHEKTUBHYIO pean3alrio MPOeKTOB. B cTaThe aHaIM3HPYIOTCS CYIIECTBYIOLIHE
MO/IEJIN B3aMMO/ICHCTBHYSI, BBISIBISIFOTCS MX TPEUMYIIECTBA M HEIOCTATKH, TIPEIIaracTcs OonTUMaibHas
mogenb [UIT st Kazaxcrana, yauThIBaromas MecTHbIE SKOHOMHUYECKUE U COITaTIbHBIE 0COOCHHOCTH,
a TakXe HeoOXOTUMOCTh TMPUBJICUCHHS YaCTHOTO KamuTana. Takke MCCIETYIOTCSl dTambl pa3BUTHS
I'YI1, npoGieMbl U IEpCIEKTUBLI ero npuMeHeHust B Kazaxcrane.

KiroueBbie c¢jioBa: TOCyIapcTBEHHO-YACTHOE MAPTHEPCTBO, MH(PPACTPYKTYypHBIE MPOEKTHI,
B3aUMOJICHCTBHE rocynapcTBa U OuzHeca, mHBecTHIMHU, Mojens ['UIl, skoHOMHUYeckoe pa3BHUTHE,
Kazaxcran.

BBeaenue

YckopeHne HayqyHO-TEXHHUUYECKOTO MpOorpecca U yCUICHHWE KOHKYPEHLHMU MEXIy CTpaHaMu U
pETHOHAMH, aKTYaJM3UPYIOT BOIPOCHI YCIICITHOW peanu3aldil MacIITaOHBIX HH(QPACTPYKTYPHBIX
MPOEKTOB. JlaHHBIE MPOEKTHl HrPalOT BAXKHYIO POJIb B Pa3BUTHM HKOHOMHKH, B IIpOLECCE
CTPOMTENICTBA U MOJAEPHU3ALMHU JOPOr, MOCTOB, a3pONOPTOB, MOPTOB, YHEPrETHUECKUX CETEH U
IPYTHX 00BEKTOB, HEOOXOAUMBIX JUTA (PYHKIMOHUPOBAHUS SKOHOMHKH U YITyUIICHHS Ka4yeCTBA KU3HU
HaceneHns. OmHaKo WX peanu3anus TpeOyeT 3HAYMTENBHBIX HWHBECTHUIMH, B TOM YHCIE, depe3
MPUBJICYCHUE YACTHOTO KAlUTala U TEXHOJIOTHHA, YTO MPHUBOIUT K HEOOXOIMMOCTH MOHCKa OaaHca
MHTEPECOB MEX/y FOCY1apCTBOM M OU3HECOM.

locynmapcTBO 3aMHTEpECOBAHO B CO3JAHWU KAaueCTBEHHOW WH(PaCTpyKTyphl, KOTOpas Oyner
CIOCOOCTBOBAaTh PAa3BUTHIO SKOHOMUKHU U MOBBIIIEHUIO YPOBHS >KU3HU HacelleHus. busnec, B cBOIO
o4epe/ib, CTPEMUTCS K MOTY4YEHHIO NPUOBIIM 1 MUHUMH3ALUK PUCKOB. J[J1s TOCTIKEHUS 05KUIaeMOTro
apdexra HE0OX0AUMO pa3paboTaTh MOJENb, KOTOpask MO3BOJUT YY4eCTh MHTEpEChl 00EUX CTOPOH U
o0ecneunTs peaan3alyio MPOeKTOB B ONTHUMAIbHBIE CPOKM M ¢ MUHHMMAaJbHBIMU 3aTpaTaMu. Takas
MOJIeTb JIOJKHA OCHOBBIBaTbCS Ha MPUHLMIAX INPO3PaYHOCTH, OTBETCTBEHHOCTH U B3aMMHOI'O
JIOBEpHSL.

Ilenpto cTraTby SBISETCA aHAIM3 CYLIECTBYIOIIMX MOJENE B3aMMOAEHCTBUS rocynapcTBa U
Ou3Heca, BBIABIEHME HX IPEUMYILECTB M HEJOCTATKOB, a TAKKEe pa3paboTKa MPEISIOKEHUH 110
CO3/IaHUIO ONTUMAJIbHON MOJieNH, o0ecTeunBaroei 6ataHc HHTEPECOB BCEX YYACTHUKOB ITpoliecca U
3 PEeKTUBHOE MCIOJIB30BAHUE PECYPCOB Al peann3aluy MHQPacTPyKTypHBIX NpoekToB. Bo Bpems
MPOBENCHUSI HCCIEAOBAaHUS ObUIM HCIIONb30BaHbl OOIICHAYYHbIE W CIEUUAJIBHBIE METOJbI
WCCJIEIOBAaHMs, B YAaCTHOCTH aHAJM3 W CHUHTE3; TPa@UIecKOr0 M aHAIUTHYECKOTO MOJCINPOBAHUS,
CPaBHUTEIHHOTO aHAJIH3a; CHCTEMaTH3aIi1, 0000IIEHHSI.
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B HayuHOI MBICIIU CYIIECTBYET HEMAJIO OIIPEEIICHUH TOCYJapCTBEHHO-YaCTHOIO IIApTHEPCTBA,
rje HanboJiee MOJHBIMH, 110 HallleMy MHEHHUIO, SIBIISIFOTCS:

1) B3aMMOBBIT0/IHOE NAPTHEPCTBO BIACTH U OM3HECA Ha OQHLIMATIBHOM TOKYMEHTAIbHOM OCHOBE,
JUI1 UIMIUIEMEHTALUU COLMAJIBHO BayKHBIX M SKOHOMHYECKH 3HAUMMBIX IIPOEKTOB HA BCEX YPOBHSIX, KaK
U Ha FOCYJApCTBEHHOM, PETMOHAIBHOM U MECTHOM [1];

2) cornauieHue, KOTOpoe 3aKJHYaeTcsl FOCyAapcTBOM M YaCTHOW KOMIIAHHMEH OTHOCHTENIBHO
MPOM3BOJICTBA M OOECHEYEeHUs] peau3aly IO MPEJOCTABICHUI0 MHPPACTPYKTYPHBIX YCIYyT IS
MPUBJICUYCHUS]  JIOTIOJIHUTENIbHBIX ~ MHBECTULIMOHHBIX  JCHEXKHBIX IOTOKOB M  IOBBILICHUA
Pe3yJIbTaTUBHOCTHU OT 3G (GEKTUBHOCTH U PALMOHAIBHOCTH OO/KETHOTO (priHaHCHpoBaHus [2];

3) pa3BuTHE TPAAUIMOHHBIX MEXaHU3MOB B3aUMOAEHCTBHUS XO3IHCTBEHHbBIX B3aMMOOTHOILICHUI
MEXKAy TOCYyJapCTBEHHOM BIacTbi0 M OM3HecoM s (OPMHUPOBAHUS, IUIAHHMPOBAHM,
(buHaHCHPOBaHUS, CTPOUTELCTBA U IKCIUTyaTallul 00beKTOB HH(pacTpyKTypsl [3];

4) IIOTOBOPEHHOCTb, TIJI€ YACTHBIM CEKTOp MHCHOJB3YEeT TOCYJapCTBEHHbIE aKTHBBI U
Ipe0oCTaBIIsAeT HHPPACTPYKTYpHBIE YCIyTH, OOBIYHO MPEI0CTaBIIsIEMbIE TOCY1apCTBOM [4];

5) crpareruueckui, MHCTUTYLMOHAIBHBIM U OpraHU3aLMOHHBIN aJbsHC MEX1y OU3HECOM U
BIAaCTbIO JJIs1 MMIUIEMEHTAllMd OOIIECTBEHHO 3HAaUMMBIX IPOEKTOB B IIHMPOKOM CIIEKTpPE
pa3HooOpa3HBIX OTpaciei JesTeIbHOCTH: OT 0a30BBbIX oTpacieidl mpombinuieHHocTH 1 HUOKP no
MPe0CTaBICHUs OOIECTBEHHBIX YCIyT [5].

B pamkax naHHOW craThu OyJeM ONMpaThCs Ha IMOCIEHIO M3 IMPUBEAECHHBIX TPAKTOBOK
KOTOpasi, TI0 HallleMy MHEHUIO, SBJIIETCS HanOonee oOmeil n yetkoil. XapakrepHele npusHaku [ U1
npuBeaeHb Ha Prc. 1.

T'ocyaapcTBo B JIMIIE OPraHOB YacTHbIif OU3HEC B JIUIE I[IpusHaku
TOCYJapCTBEHHOM HITH MECTHOM HCTIOIHUTEIIS U TIOCTABIIINKA
Bna(im pecypeos - BBIp@KEHHAS yOIMIHAs,
\ / obmmecTBeHHAsA
HAIpPaBJICHHOCTE;
Cy6LeKTH - B IIPOIIECCE COTPYHUYECTBA
/ CTOPOH O0BETUHSIOTCS UX
~——" TocyaapcTBeHHO- PECYpCHI H BKJIaIb;
BzaumoeiicTBre JaHHBIX ACTHOE - (pMHAHCOBBIE PUCKH U
CyOBEKTOB Ga3upyeTcs Ha 1 PacxojIbl, a TaAKXKe TTOTyICHHBIE
ouIHaTBHON, FOPUINIECKON pEe3yIbTATEI AETATCA MEXKIY
OCHOBE M IMEET TTapUTETHBIN Y CTOPOHAMH B 3apaHee
XapakTep U I0JTOCPOUHYIO L[eJII/I OIIPEIENICHHBIX TPOMOPIIUX.
[EPCIIEKTUBY

A 4

- IMILIEMEHTAIMs O0IECTBEHHO BXKHBIX MPOSKTOB M MPOrpaMM B MaciiTabax BCel CTPaHbl MM OTJENIbHBIX
PETHOHOB,

- JOCTHKEHUE HAUBBICUIMX TEXHUKO-3KOHOMUYECKUX TOKa3aTeIel pe3yIbTaTHBHOCTH () YHKIIMOHHUPOBAHUS
- HaIpaBJICHUE YaCTHBIX MHBECTHLIMOHHBIX JIEHEKHBIX IOTOKOB ITAPTHEPOM B OOBEKTHI MAPTHEPCTBA U3
HCTOYHHUKOB, KOTOPbIE HE 3alpelleHbl 3aKOHOAATEILCTBOM;

- COYETaHHE PECYPCOB IOCYIapPCTBEHHOI'O M MPEANPUHUMATEIILCKOTO CEKTOPOB ISl TOJIyYEeHUs IITICHAPHON
Lenu;

- HaNpaBJICHHOCTh HA HMIIEMEHTAIHNIO TTIEHApHBIX 3a/1ad ¥ HHTEPECOB BJIaCTH U OU3Heca

Pucynok 1 — Xapakrepublie npusHaku ['dIT
B wmwuposoii mnpaktnke [YII HampaBneHO Ha MPHUBICYEHHE YACTHBIX WHBECTHIMM Ha
JOJITOCPOYHBIX YCJIOBUSX Ul (PMHAHCHUPOBAHUS M YHPABICHUsS OOLIECTBEHHOW MH(PACTPYKTYpOIl.
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Bb160p HauaIbHOTO HaNpaBJIEHUs UCIOJIB30BaHUsI 0003HAUEHHOTO0 MEXaHNW3Ma 3aBUCHT MPEkK/IE BCEro
OT 3KOHOMMYECKOTO M COLMAIbHOTO YpPOBHEH pa3BUTHs CTpaHbl WIN ONpENesICHHOW obsacTu.
Mexanuzm T'UIl 3a cuer MHOrooOpasuss ¢opM, BHIOB U cdep €ro NpPUMEHEHUs SBISETCS
HHCTPYMEHTOM PELLIEHUS ONPEAEIEHHBIX 33a4 JOJATOCPOYHOI0 XapakTepa — OT IPUMEHEHUS TOJIBKO
0011erocyJTapCTBEHHBIX MH(PPACTPYKTYPHBIX M COLMAIBHBIX IPOEKTOB A0 aJaNnTalid U pa3pabOTKU
NEPCHEKTUBHBIX TEXHOJIOTMM M HOBEMIIMX TOYEK pOCTa HMMEHHO TaM, IZI€ paclojararTcs
BMECTHUTENBHBIN YEJI0BEYECKUN U HAyUHBIN IOTEHLUAIL.

MupoBast npaktuka wucnonb3oBaHus [UIl nemoHcTpupyer, uTO MOXOOHBIA MEXaHU3M
COTPYJHHUYECTBA 1IeJIecO00pa3eH il BHEAPEHUS B CTPaHax, Iie FoCy1apcTBO U OM3HEC UMEIOT 00N
HKOHOMHUUECKHHA MHTEpEC, OJHAKO HE MOTYT Pa3BHUBAaThCs U paboTaTh HE3aBUCHMO JPYr OT Apyra.
OOmuit SKOHOMHUYECKHI HMHTEpeC BO3HHMKAET TOrJa, KOrja IieJeBble OpPUEHTHPBI rOCyIapcTBa BO
B3aUMO/ICHCTBUY ¢ OM3HECOM U LIEJIEBbIC OPUEHTHPBI OM3HECA BO B3aMMOJECHCTBHU C TOCYAapCTBOM
UMEIOT TOYKM IepecedeHHs. Tak, rocyaapcTBo, B3aUMOJCHCTBYsS C OH3HECOM, CTPEMHTCS K
MPUBJICYEHHUIO YACTHOTO OM3HECA K peaM3alliy CTPAaTeruii colnalbHO-9KOHOMUYECKOTO Pa3BUTHUS U
pa3BUTUSL UHPPACTPYKTYPbI SKOHOMKH; JOCTH)KEHHIO INIOOATBHBIX II€Jed COBMECTHBIMU YCHIIUSIMU;
UCIIOJIb30BAaHUIO TOTEHIMAA MPEANPUHUMATEIbCKOTO CEKTOpa Ui  OOIIEeCTBEHHOro Ouiara;
pacLIMpeHHIo MapTHEPCTBA B cepe pean3alii HHHOBALIMOHHBIX IPOEKTOB U T.1. [6].

busnec, B3anMOAEHCTBYsI C TOCYAapCTBOM, CTPEMHUTCS K Hamnuuio 3()(EeKTUBHON cpenbl Juis
pasBUTUSL M 3allUTHl CBOMX HMHTEPECOB; (PYHKIMOHUPOBAHUIO «HE3aXBAYEHHBIX» KOPpYIIMEH
TOCY/IapCTBEHHBIX CTPYKTYp; MPO3PAYHOCTH PA3IMYHBIX (OPM B3aHMMOICHCTBHS TOCYHapCTBa C
Ou3HecoM, KOTOpble Obl (PYHKIMOHMPOBAIM HA MAPUTETHOW OCHOBE, W BO3MOXKHOCTH ITONYYCHUS
(bMHAHCOBOH TOMOIIIY Ha peajT3aIliio OOMIECTBEHHO MOJIE3HBIX 3a/1a4. He3aBUCHMO OT HaIlMOHAIBHBIX
0COOCHHOCTEW CTpaHbl pa3BUTHE MHPOBOTO T'OCYAAPCTBEHHO-YACTHOTO MApTHEPCTBA BKIIOYAET TPU
OCHOBHBIX 3Tarna (puc. 2).

Crenens pazsutus [YUI1

v

I oTan

1) dbopmupoBanue noautudeckoit ocaossl [l

2) BBIJICTICHHE U BBEJICHUE B OOpalieHre OCHOBHBIX monsatui [UIT;
3) ocHoBanwme peiHKa ycuyr ['UIl;

4) BBIIETICHNE TIEPBOOYEPETHBIX IIPOCKTOB.

v

II >ram

1) coznanue crpyktyp [UIL;

2) hopMHupOBaHIE HOPMATUBHO-TIPABOBOM 0a3bl;

3) pa3BUTHE U pacIIMPEHHE MPOCKTOB C BKIIFOUCHHUEM B X COCTaB HOBBIX O0BEKTOB
XO3SHMCTBOBAHMS,;

4) HanucaHue U NyOJIMKaIAs IPAKTHUYECKUX METOI0I0IHYECKUX ITIOCOOHIA.

v

III stan

1) monenu ['UI1, BBeneHHBIE B HCIIOJIB30BAHUE, IPHOOPEIH MOMYIISIPHOCTD;

2) TUKBUOUPOBAHBI IPABOBBIE HEIOCTATKH rOCy1apcTBa, Memasiue pa3sutuo [ UIT;
3) pactet 00BbeM KOHTpakTOB Ha ocHoBe [ 'UIT;

4) pacteT 00beM HHBECTUPOBAHHUN B HHYPACTPYKTYPY TOCYAApPCTBA.

Puc. 2. Crenens passurusa I'4Il
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BonbImmHCTBO cTpaH B COBPEMEHHOM MHUPE HAXOAATCS JIMIIb HAa TIEPBOM 3Tare (popMHUpOBaHHS
rOCyJapCTBEHHO-4acTHOrO mapTHepcTBa. K TpeTbemy 3tamy cMmoriu pa3Buth Mexanusm [UII takue
cTpaHsl, kKak: BenmukoOpuranus, ABcrpamms, FOxxuas Kopes u Mpnanaus (mocieaHss IprCcoeIMHNIIACH
K 3TOMY CNHCKY HenaBHO). Ha BTopom 3Tame HaxonsTcst moutd Bce cTpanbl EBpomsl (Dpanims,
I'epmanus, Mcnanus, Urtanus), a taxke CLUA, Kanaga u Snonusa. Ha mepBom stane Haxomsrcs
MOCTCOBETCKUE CTpaHbl, cTpanbl Jlatunckoit Amepuku u Boctounoii EBpomnst [].

Jns Kaszaxcrana npo6ieMa B3aMMOOTHOIIEHHH BIaCTH U OM3HECa 3HAaYNTEIbHO ocTpee. AHann3
pa3BHUTHUSI HALIETO TOCYAApPCTBA 3a TOABI HE3aBUCHMOCTH JIOKA3bIBAET, YTO OCHOBHBIMH (pakTopamu
ATOTO SBISIOTCS PBHIHOYHBIC YCIOBHUS XO3SMCTBOBAHHS B, KOTOPHIE €HIe HE MPUOOPENH TaKOTO
BBICOKOTO YPOBHSI Pa3BUTHA, KaK B CTPaHax C Pa3BUTOM 3KOHOMHUKOH. OmHOW U3 NPUYHH K 3TOMY
SIBIISIETCS. KOPPYILMSA, B TOM YKCIIE M HA YPOBHE TOCYAapCTBEHHBIX OPraHOB BJIACTH; MOHOIOJIMH Ha
BHYTPEHHEM PBIHKE, YTO CO3/IaeT MPErpaIbl I Pa3BUTHS CBOOOTHON KOHKYPEHIIHH.

Baxnoit mpobnemoii  siBIsieTCSs  HEXBaTka  OOBEKTOB  TPAHCIIOPTHO-JIOTUCTHYECKOM
uH(pACTPYKTYypBl, TPOOJIEMBI JOPOXKHBIX TOKPHITHH. brmaromaps pa3sBUTHIO TPaHCHIOPTHOM
UH(PACTPYKTyphl B pernoHax mpu Hcroib3oBaHud [YUIl yBeIHYHTCS MOTOK TPY30BBIX HMEPEBO30K
4yepe3 COOTBETCTBYIOILYIO TEPPUTOPHIO.

Kpurnueckoli ABsieTcs TEHACHIUS B3aUMHOIO HEJJOBEPHS MEKAY NPEICTABUTEISAMU BJIACTH U
Ou3Heca, KOTOpas BbI3bIBAECT YBEIWYEHHE TPAH3AKIMOHHBIX M3JEP)KEK, CHIKEHHE BO3MOXKHOCTH
(GbopMUpPOBaHUs HOBBIX, OpPUEHTHPOBAHHBIX HA MHHOBAIMIO CTPYKTYp. BeposTHOCTH OLEHKH
PE3yJIBTATUBHOCTHU TNPECTABIECHHBIX OM3HECOM IPEUIOKEHUH eBaIbBUPYETCS MIPU HEAOCTATOUHOM
OIbITE M KBAIM(HKALMM Y MpeacTaBuTesiell rocynapcra. JlanHas mpobieMa akTyaln3upoBaHa
[IPOTUBOPEYMEM, XapaKTEPHbIM JJIs 3HAUMTEIBHOHM 4YacTH pErHoOHOB: JIOCTaTOYHO BBICOKMI
WHHOBALIMOHHBIM MOTEHIMAN MPH HECOOTBETCTBYIOIIEM YPOBHE Pa3BUTHA MH(PACTPYKTYphI, Jenast
HEBO3MOXXHBIM 3(h(heKTHBHOE pa3BUTHE ISl PETMOHA U BBITOAY AJIsl IpeApUHUMATEN e U HHBECTOPOB
KOHBEPTHPOBATh IIOTEHLIMAN B BEICOKHE HOBEHIINE TEXHOJIOTUH [7].

B coBpemeHHBIX peanusix KOHOMUKHM BO3HHKAeT MOTPEOHOCTh YCTaHOBIEHHA Haubojee
3HAYMMBIX c(ep AesITeNFHOCTH B peain3aun 1 ucnonb3oBanuu [ YT aist mr000¥ cTpaHs B 1IETI0M WITH
perroHa BKIIOYUTENBHO. [IprBIeYeHne HHBECTUIIMOHHBIX JICHE)KHBIX MTOTOKOB Cpa3y BO Bce CQephl
HKOHOMUKH CTpPaHbI B TIOJHOM O00BEMe Ha MPaKTHKE Je-(paKTO HEBO3ZMOXKHO, MOCKOJIBKY B TEKYIIHX
PBIHOYHBIX YCIOBUSIX C(HOPMHPOBAINCH COOTBETCTBYIOIINE HAIIPABICHHS JCATEIFHOCTH, B KOTOPBIE
HY>KHO HHBECTUPOBATh B IEPBYIO OUEPE/b.

O0600mas pa3paboTaHHBIE B COBPEMEHHON SKOHOMHUYECKOH JIMTEpaType HaydHbIC TOAXOIBI K
aHaIM3y MEXaHM3MOB B3aMMOJCHCTBHS TOCYyAapcTBA H OHM3HECA, HAMH CHCTEMAaTH3WPOBAHBI
CIIeTyTOIIHe TIPUHIHITEI PAa3BUTHS MAPTHEPCTBA B 00JIACTH pean3aliii HHPPACTPYKTYPHBIX IPOSKTOB
Yyepe3 NpU3My CTpaTerHueCKuX HapaBJICHUHN peanu3aluy MHBECTUIMOHHOM otk Kasaxcrana:

- JIOCTHKEHHE KOHCEHCyCa MHTEpECOB BIIACTH, OM3HECAa M TPa)KIaHCKOro OOIIEeCTBa B XOAE
OOILIECTBEHHOW JHUCKYCCUM IO OINpPEIETICHUI0 OCHOBHBIX HANpaBICHUM SKOHOMUYECKOW CTpaTeruu
rocyJapcTBa;

- HHCTUTYLUMOHAJIN3ALU B3aMMOOTHOIIEHUH NTPEAIPUHUMATENBCKUX CTPYKTYP, IPaXIaHCKOTO
oOlecTBa M OpPraHOB BIIACTH, YE€pe3 CO3JaHUE WHCTUTYTOB CaMOPETrYJIHMPYEMBIX OpraHu3alui,
paboTozareneil u peaau3aluio COUUAIbHBIX U 01aroTBOPUTEIbHBIX MIPOTrPaMM;

- y4acTHE IIpPEJICTABUTENENH KPYIHBIX KOMIIAHWH B COLUAJIBHO-3KOHOMHMYECKOW >KH3HU
roCyJapcTBa Yepe3 HHCTUTYT FOCyJapCTBEHHO-YaCTHOIO IapTHEPCTBA;

- JEMOKpaTu3alys IPOLECCOB IPHUHATUS CTPAaTETMYECKUX PEIICHUM OTHOCUTEIBHO
(bYHKIIMOHUPOBAHUS OTPACIH;

- TIOBBIIIICHNE COLMATIBHOM OTBETCTBEHHOCTH OM3HECA U BIACTH.

BrlmeynomsHyTble MEXaHH3MbBI JIOJDKHBI OBITh HampaBlieHBI Ha OOecriedeHhe pocTa
s dekTuBHOCTH MHOPACTPYKTYPHBIX MPOEKTOB W TPOrpaMM 3a CYUET MepeKiIaipBas (PyHKIUH
YOpPaBICHUSI TOCYAAPCTBEHHOW COOCTBEHHOCTBIO HA YACTHBIM CEKTOpP, KOTOPBIA BHOCHUT
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OpPraHM3allMOHHBIA  OMNBIT,  3HAHUS,  HOY-Xay,  WHBECTULMH,  MUHHMHU3UDYET  PHUCKH
HpeANPUHUMATENIBCKON IeSITeIbHOCTH.

B T0 e Bpems, napaMeTpsl MapTHEPCTBA MPEACTABIAIOT COOOH MEXaHHU3M, CIOCOOCTBYIOLIMN
TFAapPMOHUYHOMY DPAa3BUTHIO SKOHOMHUKHM M TapaHTHPYIOIIMH 3allUTy HHTEPECOB PA3IMYHBIX CIIOEB
obmectBa. B cmywae, korma B ¢opmaTte TrocyAapCTBEHHO-YAaCTHOTO MapTHEPCTBA KOPPEKTHO
pasperaroTcss MPOTUBOPEUMsT MEXIy OOLIECTBEHHBIMH HHTEpecaMu U OOecleueHHeM MpHOBLIH,
HaOMoaeTcsl JUHAMUKA pa3BUTHUs, (OPMUPYETCsl BbICOKas KyJbTypa B3aUMOJEHCTBUS BIACTH U
Ou3Heca, MOJIOKUTEIHHO BIUSIONIASA HA COLMATBHO-3KOHOMUUECKHE OTHOILICHUS B CTPAHE.

B ocHOBy MmexaHu3Ma yCTpaHEHHUsI OCHOBHBIX mporuBopeunii I'UIl B MHpoBON NpakTHKe
MOJIO’KEHA KOHLIENIUS Pa3/ieJIeHus] PUCKOB, COITIAaCHO KOTOPOM OTAeIbHbIE BU/IbI HA ce0sl Ta CTOPOHA,
KoTOopasi Hauboisiee NpHuCHocoOieHa Uil UX OOBEKTUBHOM OLIGHKH, KOHTPOJS M YyIpaBieHHs (B
YaCTHOCTH, MOJUTHYECKUE PUCKH OepeT Ha cebs — rocyaapcTBo, a KoMMepdyeckue — OusHec). B
IUIOCKOCTH BBIIIEYIOMSHYTOI'O METOAOJIOTHYECKOr0 NMPHUHIMIA HAMHU TPEJUIOKEH Ha PHUCYHKE 3
Hay4HBIH TOAXOA K PpaclpelesieHuI0 OTBETCTBEHHOCTH B XOJ€ pealu3allid HHBECTUIIMOHHO-
CTPOUTENBbHBIX IPOEKTOB HA OCHOBE rOCYJapCTBEHHO-YaCTHOTO APTHEPCTBA.

OTBeTCTBEHHOCTH B paMKax peajau3annu mexanusmons I'YIl
I
v v

T'ocyoapcmeennulit cekmop Yacmmuwtit cekmop —

VYyeT 3aTpat 1no npoexkTam [IpoextupoBanue
| :
Onpenenenue NOTpeOHOCTEN U COepKaHUS CrpoutenncTBo

IIPOEKTOB :
I TexHMIecKoe 00CTyKUBAHUE

[IpaBo cobcTBEHHOCTH Ha OOBEKT :
YopasneHue

(I)I/IHaHCI/IPOBaHI/IC ITPOCKTOB

A
A\ 4

A\ 4

A 4

KoHTponb pe3ynbTaToB

A\ 4

A

Pl/lcyHOK 3- Pacnpeneneﬂne OTBETCTBCHHOCTH B paMKaXx peajindanumn

Mexanusmos I'YII

B T0 e BpeMsi, B COBPEMEHHBIX PeasIusiX IOCy1apCTBY 3aTPYAHUTEIBHO peaan30BaTh KPyIHbIE
UH(pACTPyKTypHbIE TPOEKTHl TOJBKO 3a CYET OIOKETHBIX CPEJCTB, YTO OOYCIIaBIUBAET
HEOOXO0AUMOCTb UCIOJIB30BaHHS MHTEIUIEKTYaIbHOTO, YIIPABICHYECKOr0 ¥ (PMHAHCOBOT'O NMOTEHIMAIA
YaCTHOTO CEKTOpa, JUIs TMOBBIIICHUS KayecTBa, PACIIMPEHUS HOMEHKIATyphl U JIMKBUIALUU
UH(pacTPyKTYpHBIX Pa3pbIBOB B MHBECTUIIMOHHOM cdepe. B cBoro ouepens yacTHoMy OuzHecy Oe3
MIOMOUIM I'OCYy/IapcTBa HE PELIUTh BONPOC ¢ (PMHAHCHPOBAHUEM JOJITOCPOUYHBIX MPOEKTOB. OHAKO,
nepexo]] K THHOBALIMOHHO-MHBECTUIIMOHHOMY Pa3BUTHIO HHPPACTPYKTYPHOI OTPACIIN Ka3aXCTAHCKON
HKOHOMHKH TpeOyeT pa3paboTKu 1 MPUMEHEHUS HOBBIX MeXxaHn3MoB [ UIl, 4eTko OpHeHTHPOBaHHBIX
Ha Pe3yJIbTAaThl M CKOPPEKTHPOBAHHBIX C YIETOM HECTAOMIBHOW SKOHOMHYECKOM CUTYaITHH.

B KkadectBe OTBeTa Ha BBINICNICPEUNCICHHBIE NPOOJIEMBI HAMU MpPEATIOKEHa MOJEIb
¢dopmupoBanus u peammzanuu Mexanmma [YUIl B oOmactu peanmm3anmy WHPPACTPYKTYPHBIX
MPOEKTOB, B OCHOBY KOTOPOM MOJI0KEHBI OCHOBHBIE IIPUHIIMITHI U JITOPUTMBI (HOPMHUPOBAHMUS JAHHOTO
MeXaHU3Ma B COBPEMEHHBIX YCIOBHUSIX Pa3BUTHS 3KOHOMUKH Kazaxcrana (puc. 4).

[Ipu oOOCHOBaHMM [AaHHOW MOJETM HAMU YYTCHBI CYIIECTBYIOIIHE BO3MOXXHOCTH U
OTpaHWYEHUSI Pa3BUTUS TOCYJApCTBEHHO-YACTHOTO TMApTHEPCTBA B HCCIEAYEMOW OTpacCIy,
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NPUOPUTETHBIE HANpaBIEHUsS €ro Pa3BUTHsA, MOTHUBAIMA €ro y4dacTHUKOB. COIJacHO ajropurMmy,
MOJIO)KEHHOMY B OCHOBY (DOPMHpOBaHMs JaHHOW MOJENH, pPe3ysIbTaTOM IEepBOr0 3Tama sBISETCS
nporpamma pazsutust [UII ¢ ompeznenenneM OCHOBHBIX LieNiel M MOKazaTelel, XapaKTepu3yIOIIUX
OCHOBHbBIE TPHOPUTETHl U HANpPaBICHUS JAEATEIbHOCTH 1O PA3BUTHIO €0 MEXaHW3MOB, B T. 4.

olpezieIeHNe epeyHs Pealn3yeMbIX Ha €ro OCHOBE MH(PACTPYKTYPHBIX IPOECKTOB.

A\ 4

Ha ocHose 911

TocynapcTBeHHbIH YacTHBII CEKTOP
—P CEKTOp N / (6H3Hec) l—
(ToccTpyKTypHBI) - 8
lNocynapcTBeHHBII HerocynapcTeeHHbIi
OpraH pa3BHTHA U OpraH pa3BHUTHA U
\ nopaepxku ['AIT nopaepxku Yl
{  Tocymapcrsenmpii | i YacTHbIil HHTEpEC |
; HHTEpEC E / i
OOBexT
NccenenoBanue
UHPPACTPYKTYPBI
v
BrlsiBneHue onopHbIx v
TOYeK (QYHKIIHOHUPO-
BaHMS B YCJIOBUSIX - pactipeiieiieHue
COBPEMEHHOI WHBECTUIIHOHHO-
SKOHOMHKH CTPOUTEILHBIX PUCKOB;
- pasrpaHHYeHHEe 30H R EaaGaRu e EEEE e R .
v OTBETCTBEHHOCTH; E IIposepka f
WuBecTupoBanue u - BBIGOp CXEM ; PEHTA0ENbHOCTH :
—»  IPUHATHC 3aKOHOB B B3aMMOJICHCTBHS; ; UH(PACTPYKTYPHOTO |
obmactu I'UI1 - yuer crienuduKy i TIPOEKTa JJIs HHBECTOPA !
prommmmoeooeees D R E (YHKIIMOHHPOBAHYS OTPACIIH; i
! TIposepxa na | - OIpeJIENIEHNE UCTOYHUKOB bommeee g
| COOTBETCTBHE !
: . ¢dbuHaHCHPOBaHUS
! 3aKOHOAATCIbCTBY, H
! COIHMANBHBIM HOPMAaM, — ,/
: MHHOBALMOHHO-MY f J
: BEKTOPY Pa3BUTHSI N J
! AN ’
) ! /
T A >
Co3zdanue uHppacmpykmyprnoco npoexkma, nPosepKa €20 napamempos no Memoouxe <
FOHNJIO
Iloonucarnue 0o2o80pos
: Vuer | y i TIpeomoneHue
: . BrimonHeHne ycIIoBHH JOTOBOpa M BCeX : .
! BO3MOXHOCTEH M L — P - TPensTCTBHH
: ! BUJIOB paboT '
! HOTEHIWAJIOB | :
Ilpogepka r¢ghpexmuenocmu u ananus pacuemos peanuzayuu UHGPaAcmpyKmypHoix NpoeKnmos

A

Pucynok 4 - Moaesn ¢popmupoBanusi u peanusanuu mexanusma 'l B o01acTu

peanu3anum HHPPACTPYKTYPHBIX IPOEKTOB
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He wmenee BaXKHBIM KOMIIOHEHTOM SIBIISIETCSl TOATOTOBKA HOPMATHBHO-TIPABOBOM  0a3bl
(dhopMHUpOBaHMS W peanu3ali JaHHOW MOJIENM, KoTopas TpeOyeT H3y4YeHusi OCOOEHHOCTEH
3aKOHOJIATE]IbCTBA M HOPMATHUBHOW 0a3bl; BBISIBICHWE W aHAIW3 OTPAaHUYCHUN JJIs1 Pa3BUTHS
rOCYJJapCTBEHHO-YaCTHOTO MapTHEPCTBA B HOPMATHBHO-TIPABOBOW 0aze; (OpMUpOBaHHE MPOEKTOB
W3MEHEHWII B HOPMAaTHBHO-IIPaBOBYIO 0asy, a TakkKe CIEIHaIN3MPOBAHHBIX HOPMAaTHBHO-TIPABOBBIX
akToB; (QOpMUpOBaHHME  TPEAJOKEHHH K  PETHOHAILHOMY ©  OOIIEerocy/lapCTBEHHOMY
3aKOHOJIATEIIbCTBY.

Takum  o0Opa3oMm,  peaJM3alMi0  KOMIUIEKCA  Mep  TOCYJapCTBEHHOH  MOJICPIKKH
WHPPACTPYKTYPHOH OTpaciu Iefiecoo0pa3HO OCYIIECTBISITh WMEHHO Ha npuHimmax [YII.
AKTyanbHBIM OCTaeTcsi He0OXOAMMOCTh (YOPMHUPOBAHUSI PABHBIX MAPTHEPCKUX OTHOIICHUH MEXITy
rOCyJJapCTBOM U OM3HECOM B peain3allii pa3IndHbIX MPOEKTOB U MPOTpaMM, a TakxKe O0Jiee IUPOKOTo
nmoHrMaHus chep B3auMoJIeicTBUSI OM3HECA U TOCY/IapCTBa, KaKk OCHOBBI A((GEKTUBHON pealn3aiiu
KOMIUIEKCHBIX TPOTPaMM  COIHUATbHO-O)KOHOMHYECKOTO Pa3BUTHsI M TPUBJICUCHUS JIOITOCPOYHBIX
HMHBECTHUILIUH.

B pesynbTare mpoBeJeHHOTO HUCCIENOBaHMS OBbLIO OIMpPECNICHO, YTO COBPEMEHHBIE METOJIbI
pEryIUpOBaHUs peau3alui WHPPACTPYKTYPHBIX MPOEKTOB C MOMOIIBIO TOCYIaPCTBEHHO-YACTHOTO
MapTHEPCTBA OXBAaTHIBAIOT 0OJbIIOE pazHOOOpa3ve aJanTHPOBAaHHBIX, TPaHC(HOPMUPOBAHHBIX IO
BIMSIHUEM TJ00aNn3allii MHCTPYMEHTOB B MpeENesiaX MHUPOBOTO MPOCTpaHcTBa. OCHOBHOW IENBIO
SIBIISIETCS 0OECIieYeHUe YCTOWYUBOTO Pa3BUTHSI SKOHOMHKH CTPaHbl U yIy4llleHHEe HHBECTUIIMOHHOTO
KIUMara, a Take (GopMupoBanue 0ojice NTUHAMUYHOTO PA3BHTHUS YCTOWYHBBIX JIOBEPUTEIHHBIX
OTHOIICHUN MEXY TOCYAAPCTBOM M JAPYTHMH 3aWHTEPECOBAHHBIMH XO3SHCTBYIONUMY CyOBEKTaMHU.

JlanpHeHIass MoJIepHU3AIHS TIOJIX0/I0B pealiu3aii HHPPaCTPYKTYPHBIX TPOSKTOB C MOMOIILIO
rOCyIapCTBEHHO-YaCTHOTO MAPTHEPCTBA MOXKET CTATh TJIABHBIM HHCTPYMEHTOM 0Opa3oBaTEIHHOTO,
COIMATFHO-?)KOHOMUYECKOTO, TTOJIMTUIECKOTO U KYJIBTYPHOTO IPOTPECcCca eBPONCHCKIX CTpaH. Takum
oOpa3oMm, OOHOBJIEHME W  COBEPIICHCTBOBAHWE  KOHIIENITYaIBHBIX  OCHOB  pealli3alyd
MHPPACTPYKTYPHBIX MPOCKTOB MOCPEJACTBOM TOCYAAPCTBEHHO-YACTHOTO MAPTHEPCTBA MOXKET CTaTh
COBPEMEHHOMW TapaJIuTMOi COXpaHEHHS TTI00ATU3AIIMOHHBIX TCHJCHIIMHA U MEXaHU3MOB HHTET PN
HaITMOHATLHBIX 9KOHOMHUK TOCYIapCTB B MEPOBOE COOOIIECTRO.
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BALANCE OF INTERESTS: A MODEL OF EFFECTIVE ORGANIZATIONAL
INTERACTION BETWEEN GOVERNMENT AND BUSINESS IN THE
IMPLEMENTATION OF INFRASTRUCTURE PROJECTS

Kutmambetov Nurtas Abjamievich
Doctoral student

School of Business Administration
Turan University

Almaty, Kazakhstan

Abstract: The article examines the problem of interaction between government and business in
the implementation of infrastructure projects in the context of globalization, accelerating scientific and
technological progress and increasing competition. Special attention is paid to the model of public-
private partnership (PPP), which allows taking into account the interests of both sides and ensuring the
effective implementation of projects. The article analyzes the existing models of interaction, identifies
their advantages and disadvantages, and suggests an optimal PPP model for Kazakhstan that takes into
account local economic and social characteristics, as well as the need to attract private capital. The
stages of PPP development, problems and prospects of its application in Kazakhstan are also being
investigated.

Keywords: public-private partnership, infrastructure projects, government-business interaction,
investments, PPP model, economic development, Kazakhstan.
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MANFAATLAR MUVOZANATI: INFRATUZILMA LOYIHALARINI AMALGA
OSHIRISHDA DAVLAT VA BIZNES O'RTASIDAGI SAMARALI TASHKILIY
HAMKORLIK MODELI

Kutmambetov Nurtas Abjamiyevich
doktorant

Turan University

Olma-ota, Qozog’iston

Annotatsiya: maqolada globallashuv sharoitida infratuzilma loyihalarini amalga oshirishda
davlat va biznesning o'zaro ta'siri, ilmiy-texnik taraqqiyotni jadallashtirish va raqobatni
kuchaytirish muammosi ko'rib chigiladi. Davlat-xususiy sheriklik (DXSh) modeliga alohida
e’tibor qaratilmoqda, bu ikkala tomonning manfaatlarini hisobga olish va loyihalarning samarali
bajarilishini ta’minlash imkonini beradi. Maqolada mavjud o’zaro ta’sir modellari tahlil gilinadi,
ularning afzalliklari va kamchiliklari aniglanadi, Qozog’iston uchun mahalliy iqtisodiy va ijtimoiy
xususiyatlarni, shuningdek xususiy kapitalni jalb qilish zarurligini hisobga olgan holda maqbul
DXSh modeli taklif etiladi. Shuningdek, DXSh rivojlanish bosqichlari, Qozog’istonda uni qo’llash
muammolari va istigbollari o’rganildi.

Kalit so’zlar: davlat-xususiy sherikchilik, infratuzilma loyihalari, davlat va biznesning
0’zaro ta’siri, investitsiyalar, DXSh modeli, iqtisodiy rivojlanish, Qozog’iston.
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CHUHEPTUATOCYIJAPCTBA U BUSHECA: TEOPETUYECKHUE ACIIEKTbI
IODOEKTUBHOI'O NAPTHEPCTBA

KyrmamoeTroB Hyprac AG:kamueBuy
HoxTopaHT

[Ixona 1enoBoOro aIMUHUCTPUPOBAHUS
VYausepcuret «Typan»

Kazaxcran

AnHotranmsi:  Crarbsi  TOCBALICHA  HMCCIENOBAHMIO  TEOPETUUYECKUX  ACIHEKTOB
B3aMMOJIEHCTBHA rocyapcTsa u OusHeca. [ eHe3nc pa3BUTHsI JAHHOTO MAapTHEPCTBA MOKA3bIBACT
€ro KIIOYEBYI0 POJb B IOBBILICHUM KOHKYPEHTOCHOCOOHOCTH HALMOHAJIBHBIX 3KOHOMHUK H
YCTOMYMBOCTH COLMATIbHO-IKOHOMHUUECKHX cep rocynapctBa. Ocoboe BHMMaHME YAEIECHO
KOHLIENTYaJbHBIM OCHOBaM, MIPUHIMIAM U PA3IMYHBIM MOAXO0JAaM K TPAaKTOBKE I'OCY1apCTBEHHO-
yactHoro maptaepetBa (I'UII). Beinenstorces ocHoBHBIE penmymiectBa u pyHkuuu [UI1, Takue
KaK paclpelesieHHe pPHCKOB, CTUMYJIHMPOBAHME WHHOBALMM, TMOAJEP)KKA OOLIECTBEHHBIX
MHTEPECOB U pa3BUTHE 00lLIecTBeHHON HH(pacTpyKTyphl. B crathe 000cHOBaHa HEOOXOAUMOCTD
YCWJICHHSI CHHEPIHU MEX]y TOCyJapCTBEHHBIMH OpPraHaMH M YaCTHBIM CEKTOPOM JJIsI PELICHUs
aKTyaJIbHbIX 3a]1a4 B 9KOHOMUKE U OOIIECTBE.

KnroueBble cjioBa: rocy1apCTBEHHO-UYaCTHOE MAapTHEPCTBO, CHHEPIHs, B3aUMOICHCTBHE
rocyziapcTBa u OusHeca, oOIEeCTBEHHAs! MHPPACTPYKTYpa, COLUATLHO-9KOHOMUYECKOE Pa3BUTHE.

B ycnoBusx rnobGanuzanuu, LMGPOBHU3ALMM M YCKOPEHHBIX TEMIIOB HHHOBAI[MOHHBIX
W3MEHEHHI COTPYIHHYECTBO MEXIY TOCY/IapCTBOM U OM3HECOM mproOpeTaeT 0ocodoe 3HaUCHHE.
Bo3spacraromas KOHKypeHIUsl HA MEPOBOM PBIHKE TPeOyeT OT HAIlHOHATBHBIX SKOHOMHUK MTOMCKA
HOBBIX IIyT€Hd TOBBIIICHUS KOHKYPEHTOCIIOCOOHOCTH, TIZI€ COXPaHSeT 3HAYUMYI0 pOJib
MapTHEPCTBO MEXIy 4YacTHBIM M TOCYAAapCTBEHHBIM CeKTopamu. locynmapcTBo, obmanas
aJIMUHUCTPATUBHBIMHA M 3aKOHOJATEILHBIMUA PECypCaMH, CTIOCOOHO CO3/1aBaTh OJIaronpHsTHBIC
YCIIOBHSL AJIsl pa3BUTHUA OW3HECa, CTUMYJIHMPYS MHBECTULMM M MHHOBaLMWU. B cBow ouepensp,
TpeANPUHIMATEIBCKHN TTOTEHIIMA M THOKOCTh OM3HEcCa, MOXKET d(P(PEKTUBHO pEea30BBIBATH
rOCYJapCTBEHHbIE POTrPaMMbl, HAIIPaBJICHHBIE HA COLMAIbHO-3KOHOMHUYECKOE pa3BUTHE. Takas
CHHEpIHsl IMO3BOJISIET OOBEAWHITH PECYpChl M KOMIIETEHIMH OOCHX CTOPOH ISl JOCTHOKEHHS
O0IIUX LieNen.

TeopeTndyeckoe OCMBICIICHHE MEXAaHU3MOB B3aMMOJCHCTBHMSA TrocynapcTBa M OusHeca
0COOEHHO Ba)KHO B YCJIOBHSIX HapacTaoLlel HEOMpeIeIeHHOCTH U HEOOXOAMMOCTH alalTally K
HOBBIM 3KOHOMMYECKHMM peajHsiM, IOCKOJIbKY OHO TII03BOJISIET BbIpaboTaTh 3(PQPEKTUBHBIE
CTpaTeruu U MoJxo/ibl, CIoCOOCTBYIOILINE YCTOHUYMBOMY pPa3BUTUIO SKOHOMHUKH U OOIECTBA.

B pa3Buthix cTpaHax HaOMIOJaeTcsl TEHAEHIMS K PACIIMPEHHIO M YCIOXKHEHHIO (opm
B3aUMOJICHCTBUSL B TOCyAapcTBeHHO-yacTHOM maptHepcrBe (I'UII), B mHTepecax peanbHBIX
CEKTOpOB SKOHOMHUKH. HecMmoTpsi Ha 3HauuTenbHble HapaOOTKH B BOIIPOCE HCCIEIOBAaHMSA
pasnuuHbIX acnekToB 3HauuMocTH [UIl B pa3sBUTUM HAIMOHAIBHBIX 3KOHOMMK, OCTaeTCs
aKTyaJIbHbIM ~ YTOYHEHHE €ro TEOPETUKO-METOJOJOIMYEeCKUX OCHOB, 4YTO  IO3BOJUT
apryMEHTHPOBAHHO BBLAEINTH IPEUMYILECTBA OPraHU3aALUHI TAKOTO COTPYJHUYECTBA. Y Ka3aHHOE
TpeOyeT MPOBEACHUSI KOMIUIEKCHOTO MCCIIEAOBAaHMS KOHLENTYaIbHBIX OCHOB T'OCYAapCTBEHHO-
YaCTHOI'O MApTHEPCTBA, YTO JOJDKHO CTATh TOJYKOM K YBEIMYCHHIO MOHUMAHUS MPEUMYILECTB
TAKOro MapTHEPCTBA U 3aJI0TOM €r'0 AKTUBH3ALIUU HAa OT€YECTBEHHOM ITPOCTPAHCTBE.

Ilenbro naHHOM pabOTHI SABIAETCS HCCIEAOBAHUE TEOPETUUYECKUX ACIEKTOB 00eCHeueHUs
3¢ PeKTHBHOrO NapTHEPCTBA rOCyAapcTBa U OU3Heca.

CrpemutenbHOe pa3BUTHE OOIIECTBA M PHIHKOB HA MPOTSKEHUM BTOPOH 1MoJIOBUHBI XX B.
NPUBENIO K HE MEHEE CTPEMUTEIbHOMY POCTY CHpoca CyObEKTOB XO3AHCTBOBAHUS Ha PECYpChI
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rOCy/IlapCTBEHHOro OrojkeTa B (hopMe KamnuTajaoBloXKeHuH. Jloaroe BpeMs OpraHbl BIAacTH
YIOBJIETBOPSUIM €r0 C MOMOIIBIO TPAJULMOHHOTO MHCTPYMEHTapHs, a UMEHHO pOCT o0beMma
OO/PKETHBIX MOCTYIUIEHUH IyTeM yBelIn4eHHs 00beMOB Win 6a3bl Hasloroobnoxenus. OnaHako B
KOHLIE ITPOIILIOro BeKa 3HAYUTEIbHBIM POCT roCyJapCTBEHHOr0 Ae(UIMTA U IPABUTEIbCTBA
BO3MOKHOCTH HapallluBaTh MOCTYIUICHUS B OIOJKETHI U PAacXo/ibl pa3BUTHA. Takoe mpensTcTBue
CTaJI0 TOJTYKOM K ITOUCKY HOBBIX Mojenel puHancupoBanus. IMEHHO B 3T0 BpeMst Hadas OBICTPO
pacTH HMHTEpPEC K HJAEE TOCYAAPCTBEHHO-YACTHOTO MApTHEPCTBA, BO3HHUKIIEH KaK MEXaHU3M
oOecrieyeHrs1 10CTyNna K KamuTaldly M OIBITY YIPABICHUS B YaCTHOM CEKTOpE C LENbI0 €ro
NPUMEHEHHSI B cdepax, KOTOphIE SBIIIOTCS TPAAUIMOHHO TOCYAAPCTBEHHBIMH MOHOTIOJIUSIMH
(oOmIecTBEeHHBIE YCIYTH, CONIEpKaHUE U pa3BUTHE HHPPACTPYKTYphI). Takue maru 00ycIOBICHBI
tem, uro ['UIl sBusercs nocratodHo >PQeKTuBHON (HOpMOI B3aMMOOTHOIICHUH, BEIb
rOCYJapCTBO TONYy4aeT BO3MOXKHOCTh PEIINTb PSJi COLHAIbHO-SKOHOMHUYECKUX MNpolieM, a
YaCTHBIA OM3HEC — JOMOJHUTEIBHBIE PECYPChl, HEOOXOAUMBIE U JOCTIKECHUS TTOCTaBICHHOM
LENW W ONPENENICHUS CTPaTEerMYecKWX HANpaBICHUH JalbHEHINEro pa3BUTHA. B naHHOM
KOHTEKCTE OM3HEC MOKET UCIIOIh30BaTh COOCTBEHHBIN YIIPAaBICHYECKUI MOTEHIINAI U KalUTal, a
rocyzapctBo Oeper Ha ceOs o00s3aTesnbCTBa OOECHEUCHUS HACeJIeHHWs YCIyramMM Ha
B3aMMOBBITO/IHBIX YCJOBUAX, YTO OKAa3bIBAE€T IOJIOXKHUTEIBHOE BIUSHHE Ha 3KOHOMUYECKOE
pa3BUTHE CTPaHbI U yJIyUIlIEHUE KAueCTBA )KU3HU HACEIICHU.

Psn npenmymects Y11, uto riaaBHEIM 00pa3oM 00yCIOBICHO PELLICHUEM Psia COLMAIbHO-
HSKOHOMHUYECKHMX MPOOJEeM, CTalo0 OCHOBOHM Ul IIMPOKOrO MCHOJIB30BaHMS CAMOIO TEpMUHA
«rOCYJapCTBEHHO-YaCTHOE IIAPTHEPCTBO», KOTOPOE CETOHS PACCMaTPUBAETCS B 3KOHOMUYECKOI],
COLMAJbHON UM IPaBOBOM IUIOCKOCTH. Takue MNPUHLUINBI 3HAYUTEIBHO YCIIOXKHAIOT €ro
OJIHO3HA4YHOE [TOHNMaHNE U IPUBOAUT K OTCYTCTBHUIO CUCTEMHOCTH B €T0 OIPENEICHUH, YTO JAJIO
BO3MOKHOCTb OYEPTUTh IECTh OCHOBHBIX MOAXOJIOB K TPAKTOBKE JAHHOIO MOHATHSA (Tabu. 1):

- OpraHM3allMOHHBIN, TO3BOJIAIOLIMK OTPAa3UTh OpraHu3aloHHble acnekTs! [ YUl

- DKOHOMHYECKHI, 4TO AAE€T BO3MOXHOCTh NMOAUYEpKHYTh 3HaueHue I'YIl mia pa3Burus
9KOHOMUKH;

- [IeNIeBOH, 1Mo kKoTopoMy ¢pyHkmonnpoBanve ['YI1 70KHO OBITH HAMPABJICHO HA PEIICHUC
Ba)XHBIX OOIIECTBEHHBIX W COIMAIBHBIX 33/1a4;

- UHCTUTYLIMOHAIbHBIN, aKICHTUPYIOIIWA BHUMAHUE HA HUHCTUTYLIMOHANBHOU ocHOBe [ UII;

- moiauTH4YecKni, Mo kotopoMmy IUII sBiseTcss MCeBAOHAYyYHBIM TEPMHUHOM, YTO JAETACT
HEBO3MOKHBIM €T0 MCIIOJIb30BAHHE B DKOHOMUYECKON HAYKE;

- (huHaHCcOBBIH, paccmarpuBaromuii [YI1 Ha OCHOBE A7IEeMEHTOB (PMHAHCOBOTO MEXaHU3MA.

Taoauna 1 — OcHOBHBIE MOAX0AbI K NOHUMAHNIO CYIHOCTH nmoHsiTust I'UTT

Tlonxon Omnpenenenue ['YI1

I'IT - popma coTpymHUIECTBA MEKIY TOCYAapCTBEHHBIM MTAPTHEPOM U YaCTHBIM
MapTHEPOM, COOTBETCTBYIOLIAs MPU3HAKAM, ONPEeIEHHBIM HACTOSIIUM 3aKOHOM
OpraHu3aiuoOHHBINH [1].

MOIXON I'YII - 5T0 popma B3aMOAEHCTBHS TOCYJapCTBa U YACTHOTO CEKTOPa,
OpTaHM30BaHHAS HAa OCHOBE JOTOBOPHBIX OTHOIICHHH, Tl YCTaHABINBAIOTCS
4YeTKUe NMpaBUIa U CTPYKTypa YIpaBIeHUs IPOEKTOM. [2].

I'YIl - 510 ZKOHOMHMYECKAst MOJICIb B3aUMO/ICHCTBHS TOCYAapCcTBa U OM3Heca,
HarpapJIeHHas Ha () (QEKTHBHOE HCIIOIB30BAHUE PECYPCOB IS CO3IAHU
o01ecTBeHHbIX Onar u yenyr [3].

I'YII - 3T0 5KOHOMHUKO-ITPAaBOBOM MEXAaHU3M COTJIACOBAHUS MHTEPECOB U
obecreveHus1 paBHOTIPABHUs TOCYIApCTBA B OM3HECA, KOTOPBI CITOCOOCTBYET
ONTHUMHU3ALIUY 3aTPAT, MOBBILICHHUIO MPOU3BOAUTEIBLHOCTH U YIYUIICHUIO
KauecTBa MPeI0CTABISEMbIX YCIYT 3a CUET CHHEPTUU MEXAY TOCYdapCTBEHHBIMHU
Y 9aCTHBIMH MHBECTHITUSAMH [4].

DKOHOMHYECKHUIH TTOAXOT

I'YIl - 3T0 cTpaTernyeckoe MapTHEPCTBO, OPHEHTUPOBAHHOE HA JOCTHKEHUE
KOHKPETHBIX O0OIIECTBEHHO 3HAUUMBIX IeNIeH, TAKUX KaK pa3BUTHE
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UHQPACTPYKTYPBI, YIIyqlIeHHe KayecTBa OOIECTBEHHBIX YCIYT U NOBBIICHHE
YPOBHS >KM3HU HaceneHus [5].

I'IT - 5T0 MHCTUTYT, GOPMHUPYIOLTUICS B Pe3yabTaTe B3aUMOICHCTBHS
roCyaapCcTBa M YaCTHOTO CEKTOPA, C IEIbI0 CO3MaHUS YCTOMIMBBIX U
JIOJITOCPOYHBIX MEXaHU3MOB COTPYIHUYECTBA. [6].

HNuctutynmoHanbHbIi
TTOJIXO.T

I'IIT dpoxycupyeTcst Ha CO3MaHUM THOKMX (PMHAHCOBBIX MOJEIIEH, pacipeneieHnn
(DMHAHCOBBIX PUCKOB M MPHUBJICYCHHH YACTHBIX MHBECTHIMN JUISl TOCTHKEHHS
YCTOWYHBOTO YKOHOMHYECKOro dddekra [7].

DuHAHCOBBIN ITOIXO0 =
I'YII - 5T0 MexaHU3M (PUHAHCHPOBAHHMS IPOCKTOB, KOTOPHIH 00BETUHSET

CpeCTBa TOCYIapCTBA U YACTHOTO CEKTOpa IS PEATU3alMU KPYITHBIX
MHOPACTPYKTYPHBIX U COIMATBHBIX MPOSKTOB. [§]

I'YII - 3TO MHCTPYMEHT rOCyAapCTBEHHOM OJUTHKY, HAIIPABICHHBIN Ha
ITonuruyeckuii MoaX0 ] | peanu3aluio CTPATETUYECKUX IPUOPUTETOB Pa3BUTHUS CTPAHBI, YKPEIUICHHUE
TOCY/IapCTBEHHOMN BJIACTH M MOAJIEP’KaHNE COLMAIBHOTO KOHCEeHCyca [9].

AHanu3 pazaMyHbIX IOJIXOJOB K IOHMMAHHUIO CYIIHOCTU IOHATHS «TOCYAAapCTBEHHO-
Y4aCTHOE MAapTHEPCTBOY M03BOJISET BBIAEIUTH €0 OCHOBHBIE CBOICTBA:

1) BOBMOKHOCTb IPUBJICUYEHHS TOJBKO JABYX CTOPOH YYaCTHHUKOB: FOCYJapcTBa U YaCTHOT'O
ou3Heca;

2) 3aKkperyieHHe B3aUMOJEUCTBHUS CTOPOH IOCPEICTBOM JOTOBOPOB, COIVIALIECHU,
KOHTPAKTOB, TO €CTh Ha IOPUINIECKON, OPHUIINATIHLHON OCHOBE;

3) rmaBHasg LENb - YJOBJIETBOPEHHE TOCYAAapPCTBEHHBIX HMHTEPECOB, MPOSIBISIOLICECS B
00I11€CTBEHHO-ITyOJIMYHON HAIIPaBJICHHOCTH MAPTHEPCTBA;

4) obecnieyeHne paBHOIIPABHBIX, TAPTHEPCKUX OTHOIICHHUH, ITIOITOMY 00SI3aTEIFHO JTOJHKEH
cOOII0aTh MApUTET UHTEPECOB;

5) oObeAWHEHHE PECypCOB U JPYrUX AaKTHBOB, HEOOXOIMMBIX JUIS  JOCTHIKCHUS
ONPEIICTICHHOM LIEeNH;

6) ZONTOCPOYHOCTh, B TEUCHUE AJTUTEIHHOTO BPEMEHH HE MOTYT U3MEHATHCSI KOHTPAKTHBIE
OTHOLICHHS;

7) BO3MOXHBIE PHCKH, HEOOXOAMMBbIE pPACXOAbl M  JOCTUTHYTBIE  PE3yJbTAThI
pacIpeaessioTcsl MeXy YYaCTHUKAMHM B COOTBETCTBMU C HMPOINOPLMSAMHY, ONPEJCICHHBIMH Ha
OCHOBE JIOTOBOPEHHOCTEN M YTBEPKICHHBIMU B COTJIAILIEHUSX, IOTOBOPAX.

TakuMm o0Opa3oMm, MapTHEPCKME OTHOLIEHHS MEXIy OH3HECOM M TOCyIapCTBOM
1enecooOpa3sHo  pacCcMaTpUBaTh Kak OCOOBIH BHJI OTHOLICHUM, CHELU(PHYHOCTH KOTOPBIX
00YCIIOBJIEHA PACHpPOCTPAaHEHHEM pAaBHBIX TMpaB sl OOOMX YYaCTHHMKOB, pacIpeieieHUueM
BEPOSITHBIX PUCKOB. B Takux mNapTHEPCKUX OTHOIIEHHAX OCOOBIH TNPUOPUTET OTHAETCS
JOCTHKEHHUIO ILeJiel pa3BuTHs oOliecTBa B II€J0M, MO3TOMY OT pacnpoctpaHenus [UII
BBIUTPBIBAIOT BCE 3aMHTEPECOBAHHbIE CYOBEKTHI. MBI pa3ziensseM HayuyHYIO MMO3MLUIO MO OBOAY
TOTO, YTO «JIsl YCKOPEHUSI TEMIIOB POCTa OTEYECTBEHHONW SKOHOMUKU HEOOXOAMMO OOBEINHHUTh
YCHUIIHS TOCYJapCTBa U YacTHOTO OuzHecay [10].

Utak, mapTHEpCTBO CEroAHs BBICTYNAET KaK OJHA W3 MOIIHBIX CTPaTeTHil pPa3BHUTHS,
npu3BaHHAsT 00ECTICUMBATh POCT KAaK €r0 yYaCTHHKOB, TaK W HKOHOMHYECKHU MOIBEM CTPAHBI.
I'YI1 paccMaTpuBaIOT Kak JOJTOCPOYHOE 00S3aTENBCTBO MEXKAY CYOBEKTaMH, CPeIn KOTOPBIX
XOTsI OBl OJTUH SIBJISIETCS ITyOTMYHBIM.

OYHKIUSIMHI ryIi1 ciemyeT OTIpEACINTh cleIytomme: PETYIHPYIOILYIO,
pacIpeaeauTeNbHy 0, KOOPAUHHUPYIOILYI0, CTHUMYJHPYIOIIY0, HHHOBAIllMOHHYIO, (DYHKIHIO
MOJIIEP’)KKA  OOILIECTBEHHBIX WHTEPECOB W (DYHKIMIO pa3BUTHUSI OOIIECTBEHHOW (ITyOIMYHON)
COOCTBEHHOCTH.

Perynupyromas QyHKuus IpeaycMaTpUBAaeT, BO-NEPBBIX, CO3JaHUE MOJIUTHYECKHUX,
HSKOHOMHUYECKMX WU MPABOBBIX YCJIOBUM JUId CyOBEKTOB XO3SIMCTBOBAaHMS MpU peaTH3aLiu
KOHKPETHBIX IIPOEKTOB. BO-BTOpBIX, YNpaBI€HWE PEKOHCTPYKIHEH W MOJEPHH3ALMEH
00111€CTBEHHO-HE00X0AUMBIX 0OBEKTOB KaK CO CTOPOHBI TOCYAAPCTBA, TaK U OM3HECa.
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PacnpenenurenbHast (QyHKUMS TpU3BaHa OTpa)xkaTb HEOOXOIUMOCTb pacHpeesIeHUs
pe3yNIbTaToB, pUCKOB, 0TBeTcTBeHHOCTH [YI1.

Koopaunupyromas (GyHKIHs CBA3aHa C HEOOXOJUMOCTBIO PETYINPOBAHUS U NIPUBEICHUS B
COOTBETCTBUE pA3IMUYHBIX ACUMMETPUYHBIX MOTHBOB M JI€HCTBHH IApTHEPOB B IIPOLECCE
peanuzanuu npoekrta ['YII.

Crumynupyroniass (QyHKIHS TpeaycMaTpuBaeT BbIsBIeHHWE HHTepecoB cropoH [UIl u
(opMHpOBaHHE CHCTEMBI MOPAJIBHOW W MaTepHALHOW KOMIIGHCAIMH. Tak, Juisi 4acTHOTO
Ou3Heca, KpoMe TMOJyYeHHs NPUOBLIM, OJXHUM W3 CTHUMYJIOB MOXKET CTarh (OPMHUpPOBAHHE
OnaronpusTHOr0 UMUAXKa npeanpusatus, ydactsytomero B ['UI1. J{nst rocynapcTsa MopaibHBIM
BO3HArPayKICHUEM SIBISICTCS MOJICPHU3AIMS WK JIaXKe CO3aHne 00BEKTa HHPPACTPYKTYPHI, UTO
B JaJIbHEWIIEM MOJTYYHUT 3HAYEHUE KaK CTPATErH4eCKU BaKHOTO.

BeinenieHre MHHOBAIIMOHHOW (DYHKIIMU OOYCJIOBIEHO TE€M, YTO Pa3BUTHE MHHOBAIIMOHHOW
JEATeNLHOCTH TOJBKO YCHIMSMH TOCYJapCTBEHHBIX NPEINPHUATHI HE OTBEYAET MOTPEOHOCTSIM
COBPEMEHHOCTH, TOCKOJbKY HWHHOBAllMOHHAs cdepa TpeOyeT THOKOCTH, KPEaTHBHOCTH H
(hMHAHCOBOW TMOJICPKKH YacTHOro OwsHeca. COOTBETCTBCHHO, WHHOBAIMOHHAS (DYHKIIHS
npeaycMaTpuBaeT OOHOBJIEHHE, MOJAEPHU3ALMIO TEXHUKH, TEXHOJIOTHH, (OpM M METOIO0B
yIpaBJIEHUs] U OPTaHU3aLMH IIPOU3BOJCTBA, YTO CBA3AHO C KOMMEpLUAIN3alluel HHHOBAIU.

OyHKIMA MOJAEPKKH  OOIIECTBEHHBIX MHTEPECOB  OINpPEIEIsIeTCs] MOTPEOHOCTSIMU
o0IecTBa, MPEeIbSBISIONEr0 TPeOOBaHUS K MCHOJIB30BAHUIO HOBBIX (MOJEPHH3HPOBAHHBIX)
o0bexToB. BHumanume oOmectBeHHocT K pasButvio [UIl [0MKHO HOAKPEIIATHCS PsIoM
MH(OPMALIMOHHBIX MCTOYHHMKOB. OKCIUTyaTalls HOBBIX OOBEKTOB, KPOME TOro, MpPUBEIET K
CO3[IaHUI0 HOBBIX PabodnMX MeCT WM OyAeT cHocoOCTBOBaTh HOIYYEHUIO OOpa3oBaHUS WIN
NOBbIIICHUIO  KBanudukanuu. CriefnoBaTesbHO, MOTPEOHOCTh  MOJEpHH3aLUU  OOBEKTOB
UH(PACTPYKTyphl HALMOHAIBHOM HSKOHOMUKHU SBISETCS (PaKTOpOM, OOYCIOBIUBAIOLINM
WHHOBALIMOHHYIO  JEATeNbHOCTh.  DyHKIMS  pa3BUTUS ~ OOLIECTBEHHOW  (IyOJaMuHOIN)
COOCTBEHHOCTH TIPEATONaraeT COACHCTBHE JEMOHOMONM3AIMHA TOCYIapPCTBEHHOTO CEKTOpa H
MOPOXKIAaeT He0OX0MMOCTh ncTiosb3oBanust Gopm [UI1.

Takum o6pazom, [UIl sBisercss CIOXKHBIM TNPOLIECCOM, COUYETAIOIIMM KOMILIEKC
OpPraHU3alMOHHBIX, IOPUAMYECKUX, 3KOHOMUYECKHX, COLMAIBHBIX W JAPYIHX OTHOLICHUH,
KOTOpbIE BO3HHMKAIOT MEXIY T'OCYAapCTBEHHBIMU Oopranamu u Ousnec-cpenoil. ['UIl mo3BossieT
MaKCUMaJIbHO OOBbEUHNUTEH CHJIbHBIE CBOMCTBA KAXKIOTO M3 YYaCTHHKOB IpoekTa. B wacTHOCTH,
JUIS1 TOCYAapCTBa OCHOBHBIMH IIPEUMYLIECTBAMH PeaIM3alliy POCKTA SBIISIOTCA:

- (¢opMupoBaHHE TIOJUTUKH, HATPABICHHOW HA pPOCT HANMOHAIBHOM SKOHOMHUKH.
Honrocpounocts OomnbmimHcTBa mpoekToB [YUIl mo3Bossier opraHam BJIACTH  TOCTPOUTH
CTpaTeTHIO pa3BUTHA KaK OTHENIbHBIX OTpaciieil HSKOHOMHMKH, TaK W CTpPaHbl B LEJIOM;
CIOCOOCTBOBATh IOBBIIIEHHIO KadeCTBa KU3HU HACEJICHUS U MPHUBICYCHUIO JTOMOJHUTEIBHBIX
HMHBECTHUIIHI;

- BO3MOXHOCTb pacnpesiesieHHs: 00IIero pucka 1 OTBETCTBEHHOCTH Mexay naprHepamu. K
YUCTO TOCYJApPCTBEHHBIM MPUYUCISAIOT 3aKOHOJATENbHBIE PUCKM U T€, YTO OOYCIIOBJIEHBI
pa3pabOTKOM IUTaHa pea3aliy NPOeKTa; K ONOCPEIOBAaHHBIM - MHQIIALUOHHbBIE PUCKU U PUCK
(bopc-MaxOpHBIX 00CTOATENLCTB. BOJBIIMHCTBO APYTUX BUIOB PUCKA 3aBUCAT OT OM3HEC-CPEIbL.
TeM He MeHee, CTOMT OTMETHTh, YTO peajHu3alMsl KPYHMHBIX HIM MHOTO(QYHKIMOHAIbHBIX
MPOEKTOB MpeJIoiaraeT NpUBJICYEHHE HECKOJIbKUX YaCTHBIX APTHEPOB, KOTOPBIE U OYAyT HECTH
100 KOJJIEKTUBHYIO OTBETCTBEHHOCTb 3 MPOEKT B 1IE€JI0M, JINOO €ro OTJeIbHbIE 3Tallbl;

- BHeZpeHHe U A(P(PEKTUBHOE MCHONb30BAaHUE COBPEMEHHBIX METOJIOB YIPABICHUS
TOCY/IapCTBEHHON COOCTBEHHOCTEHIO;

- YMEHBUICHHE TOCYIAapPCTBEHHBIX HWHBECTULHH, YTO IO3BOJIIET HAIIPABUTh PECYPCHI
pacxoJHOM YacTH OIO/KeTa Ha PELCHNE APYTUX IPHOPUTETHBIX 33/1a4;

- IOJTyYeHHNE COBPEMEHHBIX HH(PPACTPYKTYPHBIX OOBEKTOB B KOPOTKHE CPOKH;
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- yAydlleHHE KadyecTBa OOCIY)KMBAaHMsS HACENCHUS W  YBEJIWYCHUE TMEPEUHSA
MIPEIOCTABIIIEMBIX YCIIYT;

- mocTwkeHrne 3(PQPEKTUBHOCTH B pACIpelCICHUH 3aTpaT B TCUCHHE XU3HECHHOTO IHKIIA,
cozganHoro B pesynbrare ['UIl unrppacTpykTypHOro o0bekTa. Hamprmep, rocy1apcTBO MOKET
CTUMYJIMPOBATh YBEIMUECHNE HHBECTULINI CO CTOPOHBI YaCTHOT'O CEKTOPA HAa HAYAJIBHBIX JTallax U
CYIIECTBEHHO MX YMEHBIIATH B IEPHO SKCILTyaTallul U YIIPaBICHMUS;

- CO3[JaHNE HOBBIX pabOYHMX MECT, YTO SIBJISICTCS] OCHOBOM CHIDKEHUS YPOBHS 0€3pa0oTHITH;

- MMHHMMM3aLHsl BO3MOYKHOCTH HCITOJIB30BAHHS KOPPYILHOHHBIX CXEM, BEIb ITOCIICTHUE
«IPEACTABISAIOT 3HAYUTENIBHYIO YIpo3y HAalMOHAJIBLHOM 0€30MacHOCTU U SIBIIAIOTCA OJHUM M3

CEpbE3HBIX MPEMATCTBUI pa3BUTHIO cTpaHb» [11].
N

* MapTHEPHI JOJDKHBI OBITh PABHBI IIEPE]] 3aKOHOM, TAK)KE TOJKHBI h
TIpHHImHIT paBeHcTBa 06e0£1ethaTbc;1 PABEHCTBO YCJIOBHUI OCTYyIa CyObEKTOB y
xo3siicTBoBaHM K ydactuto B ['UI1 — a Takxke paBHOIPABHBIN JOCTYII
S ) K ycIyraM, npefocTaBisieMbM B npenenax ['UIT; )
( ) * CO3/IaHHE TAPTHEPCTB B MOpsiAKe U (opMe, KOTopast pa3periaeTces )
JeicTByrolIell HOpMAaTHBHO-NIPAaBOBOI 0a30l1 1 HEYKOCHUTENILHOE €€
[IpuHIMNO 3aKOHHOCTH BBIIIOJIHEHHE, B TOM YHCIIC IPU3HAHNE TApTHEPAMH TIpaB U
00s13aHHOCTEH, IPEAYCMOTPEHHBIX 3aKOHOJATEILCTBOM 1
\_ Y, OTNpeeIeHHBIX YCIOBUSIMH 3aKiIoueHHoro B pamkax I UIT norosopa Y,
( N
[IpuHIMO TpaHCIAPEHTHOCTH .
(1HDOPMALHOHHOH OTKPHITOCTH H * IPEJIOCTaBIICHNE OPraHaMH BJIACTH MOJHON MH(pOpMaIUU
HWHBECTOPaM, KOHIIECCHOHEPaM, BCEM 3aHHTEPECOBAHHBIM CTOPOHAM
L MPO3PavYHOCTH) )
-
TIpunnun obecrieyeHus: MOBBIIICHUS . )
3¢ (heKTHBHOCTH HCTIONb30BAHMS * IpeycMaTpuBaeT obecrieueHne BhICIIeH 3q)q)eKTmiHocm
JIeSITETTbHOCTH, UM B CIydae OCYILIECTBICHUS TaKOU AEATEIbHOCTH
TOTEHIHaIa OOIIECTBA — IEHHOCTH rOCYAapCTBEHHBIM MapTHEPOM 03 MPHUBJICYCHHS YaCTHOTO MapTHepa
L IUIs 001IIeCTBa) J
(" N
HpHHHHH COIrIaCOBaHHOCTHU * Baxxao, 4T00BI B3aNMO/ICHiCTBHE 00ECIIEUNBAIIO B3AaNMHYIO BBITOJY M
WHTEPECOB TOCYIapCTBEHHBIX U COrJIacOBaHHE HHTEPECOB 00CUX CTOPOH, YTO SIBIISETCS OCHOBOM
YaCTHBIX MAapTHEPOB YCTOMYUBOI'O U JOJITOBPEMEHHOTO COTPYAHUYECTBA.
\ J
(" R
TIPHHIIATT HEM3MEHHOCTH HA3HAYEHTS *B TEUCHUE BCETO CPOKA ACUCTBUA 10TOBOPA, 3AKJIFOUEHHOIO B
OGBEKTOB pamkax ['UI1, HEeM3MEHHOCTH 1I€IEBOTO HA3HAYCHUS U (OPMBI
COOCTBEHHOCTH 00BEKTOB, IEPEIAHHBIX YAaCTHOMY MapTHEPY; )
\_
( N
TIpHHLAN KOHCOJHALHH * IPUBJICYEHHE K peaIn3allii HHPPACTPYKTYPHBIX U COI[HATBHBIX
(HAKOTUIEHHST) HHBECTHIHOHHOTO MPOEKTOB KAalUTAIOB Pa3JIMYHbIX COOCTBEHHHUKOB (YaCTHOTO
TapTHEPA, FOCYapPCTBEHHOTO U MECTHOTO OIOJUKETOB, JIOJITOBOTO
S KaruTaa KanuTaga u T.11.), )
( R
I * CBSI3aHHBIX C BBIIIOJIHEHUEM JOTOBOPOB, 3aKJIIFOYECHHBIX B
PHHLUAIL CTPABEITIBOTO I'YII mexay rocyapCTBEHHBIM U YaCTHBIM
pacrpeneneHus puckos, paMKax Yy yAap
TapTHEpaMU;
Y J
(" N
* OTBETCTBEHHOCTH BCEX NMAPTHEPOB IIepe]l 0OIIECTBEHHOCTHIO
IIpuHIUD MOAOTYETHOCTH (co3maHue OOIECTBEHHBIX COBETOB 110 KOHTPOJIIO HAJ/l pean3anueit
MPOEKTOB rOCYIapCTBEHHO-YACTHOT'O MApTHEPCTRA). )
g

Pucynok 1 — OcHoBHbIe NpUHIUNBI 3(PPEKTHBHOIO NAPTHEPCTBA

rocy1apcrBa u OusHeca

busnec-cpena ot yuactus B peanuzanuu npoektoB ['UIl nomyyaeT: BEKTOp AOATOCPOUHOTO
n YCTOP'I‘{PIBOFO pa3BUTHUA 6H3Heca; BO3MOXHOCTb pe€aIM3allii UMCHOLICTOCd WHHOBAIMOHHOI'O
NOTCHIMAJIa U UCIIOJIb30BaHNA COBPEMCHHBIX TeXHOJIOFI/Iﬁ; AOCTYII K O6IJ.I€CTB€HHBIM pecypcamM n
AKTHUBAM; rapaHTUPOBAHHBIC ICHCIKHBIC ITIOTOKH B IlOJ'IFOCpO‘IHOﬁ NEPCICKTHUBE.
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CrnenoBarenbHO, 3HaUnTeNbHBIE TpenmymiecTBa [ 'UIl mpuBenu k ero pacnpocTpaHEeHUIO BO
MHOTHX cepax 00IMIeCTBEHHO-9KOHOMUYECKOH IeSTETbHOCTH. B yacTHOCTH, MUpOBast MIpaKkTHKa
CBHJICTEJILCTBYET O IOMUHUPOBAHUN COBMECTHBIX IIPOEKTOB TI0 TAKMM HAIPABJICHISAM Kak: cdepa
KKX (opranm3anmusi KOMMYHAJIbHOTO OOCITY)XMBAaHUSI W PEMOHTa KWIMIIHOTO (HOH/A,
BOJIOOTBE/ICHUE, BBIBO3 MycOpa); TpaHCHOpTHas WHMPACTPyKTypa; CBA3b  (CO3IaHUE
TEJIEKOMMYHUKAIMOHHON ~ MHQPACTPYKTYpbl W  TIPEIOCTABICHUE YCIYyT TOTPEOUTEIsIM);
oOpazoBaHKe W Hayka (CTPOUTEIBLCTBO M OOCITY)KMBAaHUE IIKOJ, 00yCTPOHCTBO HEOOXOTUMBIMHU
KOMMYHHUKAIMSIMM,  OpPraHM3alusi  HayYHO-UCCIEAOBATEIbCKHX  LIEHTPOB);  pasiHyHbIC
9KOJIOTUYECKHE OOBEKTHI (00blMa M mepepaboTKa IOJIE3HBIX HCKONAEMBIX, BOJOOYHMCTHHIE
COOPY>KEHHS); CTPOUTEILCTBO U 00CITyKUBaHNE OOBEKTOB HEABWKUMOCTH (HampuMep, 0OBEKTHI
COLMANbHONW HMH(PACTPYKTYpbl, KWIMIIHOTO (OHAA); 3ApaBOOXpAaHEHUE (BHEIPEHHE HOBBIX
TEXHOJIOTUH, pa3paboTKa HOBOW MEIULIMHCKOM MPOIYKLIUH).

IToapITOXKMBasT W3JI0KEHHOE BBIIIE, M0 HALIeMy YOexaeHWIo, co3naHue 3()(HEeKTUBHOIO
NapTHEPCTBA TocyAapcTBa M OW3Heca JODKHO 0a3MpoBaThCsi Ha CIEAYIOIMX OCHOBHBIX
IIPUHLUIAX, IPEICTABICHHBIX Ha Pucynke 1.

IIpennoxeHHas cucTemMa MPUHLIMIOB MPEACTaBISET COOOM KOMIUIEKCHYIO OCHOBY IS
¢dbopmupoBanust 3pPEKTUBHON U yCTOWYMBON CUHEPTUH rocyaapcTBa u 6usHeca. Mx cobmoaenue
CIOCOOCTBYET ~ CO3AQHMIO  CIIPAaBEIIMBBIX, MPO3padHbIX M 3(PQEeKTUBHBIX  Mojenel
B3aUMOJICHCTBUS, 4YTO, B CBOIO O4YEpelb, IOBBINACT JOBEpHE OOLIECTBA U CTUMYJIHPYET
WHBECTULMHU B JOJTOCPOYHBIC M 3HAYMMBIE JUISI OOIIECTBA IMPOEKTHI. DTH MPUHLUIBI TAKXKE
TIO3BOJISTIOT THOKO aaNTHPOBATHCS K M3MEHEHUSIM BHEIIHEH Cpe/ibl M 00ECTIeYHBAIOT YCIEITHOE
noctmxenue neneit Ul

Takum 00pazom, HccIeJOBaHIE TEOPETHYECKMX OCHOB J1a€T BO3MOXKHOCTD CENIaTh BBIBO/,
9TO TOJ] TAPTHEPCTBOM ToOCynapcTBa W OuW3Heca CcJleayeT IOHUMAaTh OOBEIUHEHHE Ha
JOJTOBPEMEHHOM, JOTOBOPHON M B3aMMOBBITOJIHOW OCHOBE MAaTEPHATIbHBIX U HEMaTepUaJIbHBIX
pecypcoB obmecTBa (OpraHoB TOCYAapCTBEHHOW BJIACTH WJIM MECTHOTO CaMOYIpPaBIICHUS) U
YaCTHOT'O CEKTOpa AJISl peaIn3alii CTPATETHIeCKUX MPHOPUTETOB YCTOMUMBOTO Pa3BUTHSI CTPAHbI
Ha OCHOBE CO3JaHMs OOLIECTBEHHBIX Onar (pa3BUTHE WH(PPACTPYKTYPHI U TEPPUTOPHUIL) HIH
TpeIoCTaBIeHHsT OOIIECTBEHHBIX YCIyT B cepe 3ApaBOOXpaHEHHs, 00pa30BaHUs, COLUATBHON
3aumThl W ToMy mnogoOHoe. Opranmzanust [YII wumeer psxg nNpeuMyIIecTB, MOITOMY
LeJIecO00pa3HbIM CTAHOBUTCSI M3YyYEHHME 3alaJJHOrO OIMbITa IO CO3JaHUI0 M peau3aluu
COBMECTHBIX IPOEKTOB roCyJapcTBa M OM3HECa, YTO IO3BOJIUT HE TOJBKO CIOCOOCTBOBAThH
akTMBU3alMu pacrpoctpaHeHuss [UIl, Ho u Oyner HampaBi€HO Ha pEIIeHHE 3HAYMTENIBbHBIX
COLMAIbHO-3KOHOMHYECKUX MPOOIIeM.
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DAVLAT VA BIZNES SINERGIYASI: SAMARALI SHERIKLIKNING NAZARIY
JIHATLARI

Kutmambetov Nurtas Abjamiyevich
doktorant

Turan University

Olma-ota, Qozog’iston

Annotatsiya: maqola davlat va biznes o’rtasidagi o’zaro munosabatlarning nazariy
jihatlarini o’rganishga bag’ishlangan. Ushbu sheriklik rivojlanishining genezisi uning milliy
igtisodiyotlarning  raqobatbardoshligini va davlatning ijtimoiy-iqtisodiy  sohalarining
barqarorligini oshirishda muhim rolini ko’rsatadi. Davlat-xususiy sheriklikni (DXSh) talgin
qilishning kontseptual asoslari, tamoyillari va turli yondashuvlariga alohida e’tibor qaratilgan.
Risklarni tagsimlash, innovatsiyalarni rag’batlantirish, jamoat manfaatlarini qo'llab-quvvatlash
va jamoat infratuzilmasini rivojlantirish kabi DXSh ning asosiy afzalliklari va funktsiyalari ajralib
turadi. Magqola iqtisodiyot va jamiyatdagi dolzarb muammolarni hal gilish uchun davlat organlari
va xususiy sektor o’rtasida sinergiyani kuchaytirish zarurligini asoslaydi.

Kalit so’zlar: davlat-xususiy sheriklik, sinergiya, davlat va biznesning o’zaro ta’siri,
jamoat infratuzilmasi, ijtimoiy-iqtisodiy rivojlanish.
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THE SYNERGY BETWEEN GOVERNMENT AND BUSINESS: THEORETICAL
ASPECTS OF EFFECTIVE PARTNERSHIP

Kutmambetov Nurtas Abjamievich
Doctoral student

School of Business Administration
Turan University

Almaty, Kazakhstan

Abstract: The article is devoted to the study of the theoretical aspects of the interaction
between the state and business. The genesis of the development of this partnership shows its key
role in increasing the competitiveness of national economies and the sustainability of socio-
economic spheres of the state. Special attention is paid to the conceptual foundations, principles
and various approaches to the interpretation of public-private partnership (PPP). The main
advantages and functions of PPPs are highlighted, such as risk sharing, stimulating innovation,
supporting public interests, and developing public infrastructure. The article substantiates the
need to strengthen synergy between government agencies and the private sector in order to solve
urgent problems in the economy and society.

Keywords: public-private partnership, synergy, interaction between government and
business, public infrastructure, socio-economic development.

50
Year 2025, Volume 3, Issue 1 (Whole No. 9) ISSN: 2992-8753



Ciu
Yy
TURAN INTERNATIONAL

UNIVERSITY

TIU Journal of Digital Economy and Business

RAQAMLI IQTISODIYOT SHAROITIDA TURISTIK MARSHRUTLARNI
DIVERSIFIKATSIYA QILISHNING O‘ZIGA XOS XUSUSIYATLARI

Salimova Sarvinoz Fazliddin qizi
tayanch doktorant

Buxoro davlat universiteti
sara.salimova.92@gmail.com
ORCID: 0000-0001-8575-4079

Kalit so‘zlar: Ragamli iqtisodiyot, turistik marshrut diversifikatsiyasi, ragamli
texnologiyalar, smart turizm, virtual haqiqat (VR) va kengaytirilgan haqiqat (AR), barqaror
turizm.

Annotatsiya: Ragamli iqtisodiyot sharoitida turistik marshrutlarni diversifikatsiya qilish
turizm tajribalarini yaxshilash va mahalliy iqtisodiyotni rag‘batlantirish uchun noyob
imkoniyatlar yaratadi. Onlayn platformalar, virtual haqiqat va ma’lumotlar tahlili kabi raqgamli
texnologiyalar sayyohlar ehtiyojlariga mos turistik mahsulotlarni yaratishda muhim rol o‘ynaydi.
Ushbu tadqiqot mana shunday texnologiyalar yordamida moslashuvchan, innovatsion va
individual marshrutlarni yaratish imkoniyatlarini o‘rganadi. Ragamli vositalardan foydalanish
mintaqalarga ko‘proq sayyohlarni jalb qilish, turizm infratuzilmasini yaxshilash va barqaror
igtisodiy o‘sishga erishishga yordam beradi. Tadqiqot muvaffaqiyatli diversifikatsiya uchun
raqamli infratuzilmani rivojlantirish va ma’lumotlar xavfsizligini ta’minlash zarurligini
ta’kidlaydi. Oxir-oqibat, ragamli texnologiyalarga asoslangan diversifikatsiya strategiyalari
turistik yo‘nalishlarning raqobatbardoshligini oshirishi mumkin.

Kirish

Ragamli igtisodiyotning rivojlanishi bugungi kunda global miqyosda turizm sanoatida tub
o‘zgarishlarni yuzaga keltirmoqda. Turizm har doim iqtisodiy rivojlanishning muhim
drayverlaridan biri hisoblangan bo‘lsa, ragamli texnologiyalar bu jarayonni yanada samarali va
innovatsion qilish imkonini bermoqda. Turistik marshrut diversifikatsiyasi nafaqat sayyohlik
tajribalarini boyitadi, balki mahalliy iqtisodiyotni mustahkamlash va infratuzilmani
rivojlantirishga ham xizmat qiladi [3].

An’anaviy turistik marshrutlar vaqt o‘tishi bilan sayyohlar uchun jozibasini yo‘qotishi
mumkin. Ragamli texnologiyalar esa bu muammoni bartaraf etish va sayohatlarni
moslashuvchan, shaxsiylashtirilgan va interaktiv qilish imkonini beradi. Masalan, onlayn
platformalar va mobil ilovalar sayyohlarga marshrutlarni o‘z ehtiyojlari va giziqishlariga mos
ravishda rejalashtirish imkoniyatini beradi [11]. Virtual va kengaytirilgan hagigat (VR va AR)
texnologiyalari esa turistik marshrutlarni yanada qizigarli va innovatsion gilishda qo‘l kelmoqda.
Bu texnologiyalar yordamida tarixiy joylar va madaniy obidalarni jonlantirish, tabiiy
manzaralarni virtual tarzda kashf etish mumkin[8].

Ragamli iqtisodiyot sharoitida turistik marshrut diversifikatsiyasi turizmning mavsumiyligi
va hududiy konsentratsiyasi bilan bog‘liqg muammolarni hal gilishda muhim rol o‘ynaydi. Yangi
turistik yo‘nalishlar va marshrutlarni taklif qilish orqali sayyohlar ogimini kam o‘rganilgan
hududlarga yo‘naltirish mumkin. Bu nafaqat asosiy turistik markazlardagi bosimni kamaytiradi,
balki boshga hududlarning iqtisodiy rivojlanishiga ham yordam beradi. Turistik marshrut
diversifikatsiyasi mahalliy tadbirkorlar va xizmat ko‘rsatish sohalari uchun yangi imkoniyatlar
yaratadi, bu esa ish o‘rinlari sonini oshiradi va aholi turmush darajasini yaxshilaydi.
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Raqgamli infratuzilmani rivojlantirish turistik marshrut diversifikatsiyasi jarayonida muhim
omil hisoblanadi[12]. Yugqori tezlikdagi internet, elektron to‘lov tizimlari va ragamli xizmatlar
platformalari turistlar uchun qulaylik yaratadi va ularning sayohat tajribasini yaxshilaydi[ 13]. Shu
bilan birga, kiberxavfsizlik masalalari ham e’tibordan chetda qolmasligi kerak[14].
Sayohatchilarning shaxsiy ma’lumotlarini himoya qilish va ragamli xizmatlarning xavfsizligini
ta’minlash turizmda ishonchni oshirish uchun zarurdir.

Birog, ragamli texnologiyalarni joriy etishda ayrim qiyinchiliklar mavjud. Ragamli
savodxonlik darajasining pastligi, texnologiyalarga teng kirish imkoniyatining yo‘qligi va
moliyaviy resurslar yetishmovchiligi bu jarayonda to‘siq bo‘lishi mumkin. Shu sababli, davlat va
xususiy sektor hamkorligida ragamli infratuzilmani rivojlantirish, malakali kadrlar tayyorlash va
innovatsion loyihalarni qo‘llab-quvvatlash muhimdir.

Umumiy qilib aytganda, ragamli iqtisodiyot sharoitida turistik marshrut diversifikatsiyasi
sayohat tajribalarini modernizatsiya qilish va mahalliy iqtisodiyotni rag‘batlantirishning samarali
vositasi hisoblanadi. Ragamli texnologiyalar yordamida moslashuvchan, innovatsion va
shaxsiylashtirilgan turistik marshrutlar yaratish imkoniyati turizm sohasining barqaror
rivojlanishiga xizmat qiladi. Shu bilan birga, muvaffaqiyatli turistik marshrut diversifikatsiyasi
uchun ragamli infratuzilmani rivojlantirish va ma’lumotlar xavfsizligini ta’minlash lozim. Ushbu
jarayon orqali mamlakatlar nafaqat o‘z turistik salohiyatini oshirishlari, balki ijtimoiy va iqtisodiy
jihatdan barqaror rivojlanishga erishishlari ham mumkin.

Adabiyotlar tahlili

Turistik marshrutlarni diversifikatsiya qilish — turizm sohasida hududiy va mavsumiy
muvozanatni ta’minlashning muhim strategiyasidir. Ragamli iqtisodiyotning rivojlanishi bu
jarayonda yangi imkoniyatlar yaratmoqda. Zamonaviy raqamli texnologiyalar yordamida turistik
marshrutlarni tahlil qilish, rejalashtirish va boshqarish yanada samarali va innovatsion bo‘lib
bormoqda. Ushbu maqolada turistik marshrutlarni diversifikatsiya qilishda raqamli
texnologiyalar roli bo‘yicha ingliz, rus va o‘zbek tadqiqotchi-olimlar olib borgan nazariyalari
ko‘rib chiqiladi.

D.Buhalis o°zining "Technology in Tourism" maqolasida raqamli texnologiyalar turizmni
ganday o‘zgartirayotganini tahlil giladi[1]. Unga ko‘ra, ragamli platformalar, mobil ilovalar va
ma’lumotlar tahlili turistik marshrutlarni shaxsiylashtirish imkonini beradi. U. Gretzel va
boshqalar esa “Smart Tourism” konsepsiyasini taklif etib, aqlli texnologiyalar yordamida turistik
tajribalarni boyitish mumkinligini ta’kidlaydilar[2]. Rossiya olimlari orasida C. Lamsfus va A.
Alzua-Sorzabal turizmning Internet tarmog‘i (IoT) orqali rivojlanishini o‘rganib, raqamli
texnologiyalar turistik marshrutlarni dinamik va interaktiv qilish imkonini berishini
aniqglashgan[5].

M. Johnson turistik marshrutlarni diversifikatsiya qilishning asosiy strategiyalarini taqdim
etib, raqamli texnologiyalar orqali yangi yo‘nalishlarni aniqlash va targ‘ib qilish imkoniyatlarini
ko‘rsatib beradi[3]. Ragamli ma’lumotlar tahlili orqali sayyohlar ehtiyojlari va xulg-atvori tahlil
qilinadi, bu esa kam o‘rganilgan hududlarga yo‘nalishlarni diversifikatsiya gilishda qo‘l keladi.
Rossiyalik tadqgiqotchilar, masalan, A.V. Ivanov turistik marshrutlarni diversifikatsiya qilishda
ragamli xaritalar va onlayn navigatsiya xizmatlarining ahamiyatini ta’kidlaydi[8]. U, shuningdek,
mahalliy aholi va biznes vakillarining ragamli texnologiyalarni o‘zlashtirish darajasi
diversifikatsiyaning muvaffaqiyatiga ta’sir ko‘rsatishini qayd etadi.

Smart turizm konsepsiyasi turistik marshrutlarni diversifikatsiya qilish jarayonida muhim
rol o‘ynaydi. D. Buhalis va A. Amaranggana smart turizm destinatsiyalari orqali xizmatlarni
shaxsiylashtirish va turistik tajribalarni yaxshilash imkoniyatlarini o‘rganishgan[6]. Ular aqlli
texnologiyalar, jumladan, mobil ilovalar, sensorlar va katta ma’lumotlar tahlili (Big Data) turistik
marshrutlarni yanada moslashuvchan qilishini ta’kidlaydilar. H. Kim innovatsion yondashuvlar
orqali turizmni diversifikatsiya qilishda kengaytirilgan haqigat (AR) va virtual haqigat (VR)
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texnologiyalarining imkoniyatlarini ko‘rsatib o‘tadi[4]. Bunday texnologiyalar sayyohlar uchun
yangi turistik mahsulotlar yaratishga va mavjud marshrutlarni yanada jozibador qilishga yordam
beradi.

Turistik marshrutlarni diversifikatsiya qilishda ragamli infratuzilma muhim ahamiyatga
ega. U. Gretzel va T. Jamal turizmning ijodiy sinfini shakllantirishda texnologiyalar va mobil
qurilmalaring o‘rni haqida so‘z yuritadilar [2]. Birog, Z.0.Raximov O‘zbekistonda turizm
infratuzilmasini rivojlantirishda ragamli texnologiyalarni joriy etishda duch kelinadigan
muammolar, jumladan, kiberxavfsizlik va raqamli savodxonlik muammolarini tahlil qiladi[10].

Ragamli texnologiyalar yordamida turistik marshrutlarni diversifikatsiya qilish mahalliy
igtisodiyotga ijobiy ta’sir ko‘rsatadi. M. Sigala smart turizm orqali mahalliy biznes vakillari va
tadbirkorlarni  rag‘batlantirish imkoniyatlarini ko‘rib chigadi[7]. E.L.Ulug‘boyeva esa
O‘zbekistonda to‘sigsiz turizm infratuzilmasini yaratish orqali mahalliy iqtisodiyotni
rivojlantirish yo‘llarini tahlil qiladi[9].

Adabiyotlarda raqamli iqtisodiyot sharoitida turistik marshrutlarni diversifikatsiya
qilishning turli jihatlari o‘rganilgan. Ragamli texnologiyalar, jumladan, smart turizm, AR va VR,
katta ma’lumotlar tahlili va onlayn platformalar turistik marshrutlarni yanada samarali va
innovatsion qilish imkonini beradi. Shuningdek, ragamli infratuzilma va xavfsizlik masalalariga
e’tibor qaratish zarur. Ushbu yondashuvlar mahalliy iqtisodiyotni rivojlantirish va turizm
sohasida raqobatbardoshlikni oshirishda muhim ahamiyat kasb etadi.

Materiallar va metodlar

Magqolada turistik marshrutlarni diversifikatsiya qilish bo‘yicha zamonaviy raqamli
texnologiyalar va xalqaro tajribalar tahlil qilindi. Ma’lumotlar ilmiy maqolalar, xalgaro
tashkilotlar hisobotlari va davlat dasturlari asosida yig‘ildi. Tahliliy va solishtirma uslublar orqali
dunyoning turli mamlakatlarida amalga oshirilgan loyihalar o‘rganildi.

Dunyoning Ispaniya, Janubiy Koreya, Germaniya, Xitoy kabi mamlakatlarida ragamli
texnologiyalar — VR, AR, IoT va Big Data — turistik marshrutlarni diversifikatsiya qilishda
muvaffaqiyatli qo‘llanilgan. Tadqiqot qilish jarayonida mantiqiy, qiyosiy, empirik, tizimli tahlil,
analiz, sintez, monografik kuzatuv, ekspert baholash, tahlil qilish kabi usullardan foydalanilgan.
Metodlari yordamida turizmni diversifikatsiya qilishning kuchli va zaif tomonlari aniqlanib,
O‘zbekistonda qo‘llash mumkin bo‘lgan strategiyalar ishlab chiqildi.

Natijalar

Ragamli iqtisodiyot sharoitida turistik marshrutlarni diversifikatsiya qilish dunyo
miqyosida turizm sohasining barqaror va samarali rivojlanishiga xizmat gilmoqda. Ragamli
texnologiyalar — VR, AR, IoT, katta ma’lumotlar (Big Data) va mobil ilovalar kabi vositalar —
turistik xizmatlarni yanada moslashuvchan, innovatsion va shaxsiylashtirilgan qilish imkonini
beradi. Ushbu texnologiyalar orqali turizm infratuzilmasini yaxshilash, turistik mahsulotlarning
jozibadorligini oshirish va sayyohlar tajribasini boyitish mumkin.

Turistik marshrutlarni diversifikatsiya qilishning asosiy maqsadlari quyidagilardan iborat:

1. Hududiy muvozanatni ta’minlash — turistik oqimni yirik turistik markazlardan kam tanilgan
hududlarga yo’naltirish orqali hududlar o’rtasida turizmni teng taqsimlash.

2. Mavsumiy o’zgarishlarni bartaraf etish — yil davomida turistik faoliyatni qo’llab-quvvatlash
uchun turli mavsumlarda qiziqarli bo’lgan marshrutlarni yaratish.

3. Barqaror rivojlanishni rag’batlantirish — ekologik, ijtimoiy va iqtisodiy jihatdan barqaror
turizm amaliyotlarini joriy etish orqali tabiiy va madaniy resurslarni saqlash.

4. Sayyohlar uchun tanlov imkoniyatlarini kengaytirish — turli xil yo’nalish va tajribalarni
taklif qilish orqali sayyohlar ehtiyojlarini qondirish.
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5. Mahalliy iqtisodiyotni faollashtirish — turizm orqali mahalliy tadbirkorlik va xizmat
ko‘rsatish sohasini rivojlantirish.

Dunyoning rivojlangan va rivojlanayotgan mamlakatlarida turizmni diversifikatsiya qilish
bo‘yicha amalga oshirilgan loyihalar ragamli texnologiyalar bilan uyg‘unlashgan holda joriy
etilgan. Ushbu yondashuvlar turizmni nafaqat yirik shaharlarda, balki chekka hududlarda ham
rivojlantirish imkonini beradi. Diversifikatsiya jarayonida qo‘llaniladigan ragamli texnologiyalar
turistik yo‘nalishlar haqida aniq va dolzarb ma’lumot tarqatish, turistlar xavfsizligini ta‘minlash
va sayohat tajribasini yaxshilashda muhim rol o‘ynaydi.

Quyida keltirilgan 1-jadvalda turizmni diversifikatsiya qilish bo‘yicha 10 ta mamlakatning
muvaffaqiyatli strategiyalari, amalga oshirilgan loyihalari, qo‘llanilgan ragamli texnologiyalar va
sarflangan mablag‘lar haqida batafsil ma’lumot keltirilgan. Ushbu jadval O‘zbekiston uchun
xorijiy tajribalarni o‘rganish va tatbiq etishda ilmiy asos bo‘lib xizmat giladi.

1-Jadval
Raqamli iqtisodiyot sharoitida turistik marshrutlarni diversifikatsiya

qilish bo‘yicha xorijiy davlatlar tajribasi

yo‘naltirish.

Ne | Mamlakat | Diversifikatsiya | Misollar Qo‘llangan Sarflangan

Strategiyasi Raqamli Mablag‘lar
Texnologiyalar | (USD)

1 Ispaniya Madaniy meros, | “Camino de Santiago” | VR, AR, mobil | $20 million
gastronomiya va | marshruti ragamli | ilovalar. (2019-2023)
ekologik turizmni | texnologiyalar  bilan
rivojlantirish. boyitilgan.

2 | Fransiya Arzon turistik | “Pass Découverte” | Raqamli bronlash | $15 million
paketlar va mavsumiy | ragamli bronlash | tizimlari, mobil | (2018-2022)
marshrutlar taklif | tizimi. ilovalar.
etish.

3 | Janubiy Aqlli  turizm  va | “Jeju Smart Tourism” | IoT, Big Data, | $50 million

Koreya texnologik loyihasi — IoT va Big | mobil ilovalar. (2020-2024)
marshrutlarni Data asosida.
yaratish.

4 Germaniya | Ekologik turizm va | “Green Destination | Ragamli xaritalar, | $25 million
kichik  shaharlarga | Germany” — ekologik | virtual gidlar. (2017-2023)
sayyohlik oqimini | marshrutlar.

5 Qozog‘iston

Madaniy meros va
texnologiyalarni
integratsiya qilish.

“Astana Qalasy” VR va
AR bilan boyitilgan
madaniy yo‘nalishlar.

VR, AR, mobil
platformalar.

$10 million
(2019-2023)

6 Xitoy Smart turizm va | “Great Wall Smart | IoT, Big Data, aqlli | $60 million
shaxsiylashtirilgan Tourism” — IoT va Big | platformalar. (2018-2023)
sayohat xizmatlari. Data asosida

boshqaruv tizimi.

7 Italiya Madaniy meros va | “Tuscany Virtual | VR, mobil ilovalar, | $18 million
gastronomik turizmni | Tour” — VR va mobil | virtual gidlar. (2019-2022)
rivojlantirish. ilovalar orqali turistik

tajriba.

8 Singapur Aqlli turistik | “Smart Nation | IoT, Big Data, | $70 million
destinatsiyalar va | Singapore” loyihasi — | mobil ilovalar. (2017-2023)
shaxsiylashtirilgan aqlli turizm
xizmatlar. infratuzilmasi.

9 Vetnam Qishloq va ekologik | “Digital Mekong | Mobil ilovalar, | $12 million
turizmni ragamli | Delta” — mobil ilovalar | onlayn (2020-2023)
transformatsiya orqali | orqali gishloq turizmini | platformalar.

rivojlantirish. targ‘ib qilish.
10 | Gretsiya Kam tanilgan | “Athens Ancient Tour” | AR, VR, mobil | $22 million
hududlarni targ‘ib | — tarixiy obidalarni AR | ilovalar. (2018-2023)
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qilish va tarixiy | va VR bilan
joylarni jonlantirish. jonlantirish.

Yuqoridagi 1-jadvalni tahlil giladigan bo‘lsak, Ispaniya madaniy meros va ekologik
turizmni rivojlantirishda VR, AR va mobil ilovalardan foydalangan. “Camino de Santiago”
marshrutiga $20 million investitsiya gilingan [1]. Ragamli texnologiyalar sayyohlar uchun tarixiy
joylarni jonlantirib, yangi tajribalar yaratadi. Bunday yondashuv madaniy turizmni ragamli
transformatsiya qilish imkonini beradi va mahalliy iqtisodiyotni rivojlantiradi. Fransiya arzon
turistik paketlar va mavsumiy marshrutlar taklif etish orqali turizmni diversifikatsiya qilmoqda.
“Pass Découverte” bronlash tizimi uchun $15 million sarflangan [2]. Ragamli bronlash tizimlari
va mobil ilovalar orqali turizm xizmatlarini ommaviylashtirish va keng qamrovli qilish
imkoniyati yaratilgan. Bu strategiya turizmning ijtimoiy inklyuzivligini ta’'minlaydi.

Janubiy Koreyaning “Jeju Smart Tourism” loyihasi IoT va Big Data texnologiyalariga
asoslangan bo‘lib, $50 million investitsiya gqilingan [4]. Aglli texnologiyalar yordamida
sayyohlarning xulg-atvori va ehtiyojlari o‘rganilib, moslashtirilgan xizmatlar ko‘rsatiladi. Bu
yondashuv turizmni shaxsiylashtirish va tajribalarni yaxshilashda samarali hisoblanadi.
Germaniya ekologik turizmni rivojlantirish uchun raqamli xaritalar va virtual gidlardan
foydalangan. “Green Destination Germany” loyihasiga $25 million mablag® ajratilgan[8].
Ekologik turizmni raqamlashtirish tabiiy resurslarni saqlash va barqaror turizmni rag‘batlantirish
imkonini beradi.

Qozog‘iston madaniy merosni AR va VR texnologiyalari bilan boyitish uchun $10 million
investitsiya qilgan [10]. “Astana Qalasy” loyihasi madaniy va tarixiy joylarni yanada jozibador
qilib, ichki va tashqi turizmni rivojlantirishda muhim ahamiyatga ega. Xitoyning “Great Wall
Smart Tourism” loyihasi smart texnologiyalar orqali turizmni boshqarishni optimallashtirishga
qaratilgan bo‘lib, $60 million mablag‘ sarflangan [5]. IoT va Big Data texnologiyalari sayyohlar
oqimini boshqarish va xizmatlarni shaxsiylashtirishda muhim vosita bo‘lib xizmat qiladi.

Italiya madaniy meros va gastronomik turizmni rivojlantirish uchun VR va mobil ilovalarni
qo‘llagan. “Tuscany Virtual Tour” loyihasiga $18 million sarflangan[7]. Ragamli texnologiyalar
sayohat tajribasini boyitib, madaniy turizmni ommalashtirishga yordam beradi. Singapurning
“Smart Nation Singapore” loyihasi aqlli turizm infratuzilmasini rivojlantirish uchun $70 million
investitsiya kiritgan [1]. IoT va Big Data texnologiyalari sayyohlik xizmatlarini optimallashtirish
va samaradorligini oshirish imkonini beradi.

Vetnam qishloq va ekologik turizmni rivojlantirish uchun raqamli transformatsiyaga $12
million sarflagan [9]. “Digital Mekong Delta” loyihasi orqali qishloq turizmini rivojlantirish va
mabhalliy iqtisodiyotni qo‘llab-quvvatlash amalga oshirilmoqda. Gretsiya kam tanilgan
hududlarni AR va VR texnologiyalari bilan jonlantirish uchun $22 million ajratgan [2]. “Athens
Ancient Tour” loyihasi madaniy merosni interaktiv va innovatsion tarzda namoyish etishga
imkon beradi.

Muhokama

Dunyoning rivojlangan va rivojlanayotgan mamlakatlarida turizmni diversifikatsiya qilish
bo‘yicha amalga oshirilgan loyihalar ragamli texnologiyalar bilan uyg‘unlashgan holda joriy
etilgan. Ushbu yondashuvlar turizmni nafaqat yirik shaharlarda, balki chekka hududlarda ham
rivojlantirish imkonini beradi. Diversifikatsiya jarayonida qo‘llaniladigan ragamli texnologiyalar
turistik yo‘nalishlar haqida aniq va dolzarb ma’lumot tarqatish, turistlar xavfsizligini ta‘minlash
va sayohat tajribasini yaxshilashda muhim rol o‘ynaydi.

[Imiy tadqiqotlar shuni ko‘rsatmoqdaki, raqamli texnologiyalarni joriy etish orqali turizm
infratuzilmasini rivojlantirish investitsiyalarni jalb etish va turistik mahsulotlarning
jozibadorligini oshirish imkonini beradi. Bu, o‘z navbatida, mamlakatning turizm sektoridagi
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raqobatbardoshligini oshirish, turistik xizmatlarni diversifikatsiya qilish va mahalliy igtisodiyotni
qo‘llab-quvvatlashga xizmat qiladi.

Turizmni diversifikatsiya qilish bo‘yicha loyihalarga ajratilgan mablag‘lar mamlakatning
turizm salohiyati va texnologik infratuzilmasiga qarab farq qiladi. Singapur ($70 million) va
Xitoy ($60 million) kabi texnologik jihatdan rivojlangan mamlakatlar smart turizm loyihalariga
katta miqdorda investitsiya kiritmoqda. Bu turizmni boshqarishni optimallashtirish va
raqobatbardosh xizmatlar ko‘rsatishga imkon beradi. VR va AR texnologiyalari madaniy va
tarixiy obyektlarni jonlantirishda, IoT va Big Data texnologiyalari esa aqlli boshqaruv va
shaxsiylashtirilgan ~ xizmatlarda samarali qo‘llanilmoqda. Bu turizm xizmatlarini
takomillashtirish va sayyohlar ehtiyojlarini qondirish imkonini beradi. Germaniya va Vetnam
ekologik turizmni raqamlashtirish orqali barqaror turizm amaliyotlarini ilgari surmoqda.
Ekologik marshrutlar va qishloq turizmini ragamli platformalarda targ‘ib qilish tabiiy resurslarni
asrash va mahalliy hamjamiyatlarni qo‘llab-quvvatlashda muhimdir.

Fransiya va Vetnam kabi mamlakatlar arzon va qishloq turizmi loyihalari orqali mahalliy
igtisodiyotning rivojlanishiga xizmat qilmoqda. Ragamli bronlash tizimlari va mobil ilovalar
turistlar uchun qulay va arzon sayohat imkoniyatlarini yaratadi. Xitoy, Janubiy Koreya va
Singapur aqlli turizm infratuzilmasini joriy etish orqali turistik xizmatlarni samarali boshqarishni
ta‘minlamoqda. loT, Big Data va aqlli boshqaruv tizimlari turizm sohasidagi operatsiyalarni
optimallashtirib, turistlar uchun qulaylik va xavfsizlikni oshiradi.

Xulosa qilib aytganda, O‘zbekistonda turizmni diversifikatsiya qilishda raqamli
texnologiyalar muhim ahamiyatga ega. Aynigsa, Samarqand, Buxoro va Xiva kabi tarixiy
shaharlarda VR va AR texnologiyalarini joriy etish orqali madaniy meros obidalarini jonlantirish
mumkin. IoT va Big Data texnologiyalari asosida Toshkent va Samarqandda aqlli turizm
infratuzilmasini yaratish sayyohlar oqimini boshqarish va xizmatlar sifatini oshirish imkonini
beradi. Chortoq va Chimyon kabi tabiiy hududlarda ekologik va qishloq turizmini rivojlantirish
uchun ragqamli platformalardan foydalanish barqaror turizmni ta’minlashga yordam beradi.

Raqgamli bronlash tizimlari va mobil ilovalar orqali arzon va mavsumiy turistik paketlarni
taklif qilish turistlar uchun sayohatni qulay va ommabop qiladi. Ragamli texnologiyalarni joriy
etishda malakali kadrlar tayyorlash va mahalliy hamjamiyatlar o‘rtasida raqamli savodxonlikni
oshirish zarur. Shuningdek, turistik ma‘lumotlar va sayyohlarning shaxsiy ma’lumotlarini
himoya qilish uchun kiberxavfsizlik choralarini kuchaytirish lozim.

Ushbu chora-tadbirlarni amalga oshirish O‘zbekiston turizm sohasining jozibadorligini
oshiradi, xalqaro raqobatbardoshligini kuchaytiradi va mahalliy iqtisodiyotni rivojlantirishga
xizmat qiladi.
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Abstract: In the digital economy, the diversification of tourist routes presents unique
opportunities to enhance tourism experiences and stimulate local economies. Digital
technologies, including online platforms, virtual reality, and data analytics, play a crucial role in
tailoring tourism products to the needs of travelers. This study explores how these technologies
can create flexible, innovative, and personalized tourist routes. By leveraging digital tools,
regions can attract more visitors, improve tourism infrastructure, and support sustainable
economic growth. The research highlights that successful diversification relies on developing
digital infrastructure and ensuring data security. Ultimately, digital-driven diversification
strategies can strengthen the competitiveness of tourism destinations.
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AHHOTanmsi: B ycnoBusx 1mudpoBoil 3KOHOMHMKM JMBEpPCUPHKALUS TYPHUCTUUECKHX
MapILIPYTOB OTKPHIBAET YHUKAJIBHBIE BO3MOKHOCTHU JUIsl YIy4IIEHHUs TYPUCTUYECKOTO OIbITA U
CTUMYJIMPOBAHUS MECTHOM SKOHOMUKH. L{1(ppoBbIe TeXHOIOINY, BKIIIOYAsk OHJIAWH-TUIATPOPMBI,
BUPTYaJIbHYIO PEAJIbHOCTh U aHAJIN3 AAHHBIX, UTPAIOT BAKHYIO POJIb B CO3IaHUM TYPUCTUUECKUX
MPOJIYKTOB, COOTBETCTBYIOLIMX MOTPEOHOCTSAM IyTELIECTBEHHUKOB. B naHHOM mccienoBaHun
paccMaTpuBaeTcsi, Kak O3TH TEXHOJOTMH MOTYT CO3/aBaTh THMOKHE, WHHOBAIMOHHBIE U
NePCOHAIM3UPOBaHHbIE MapLIpyThl. lcnonb3oBaHue LUQPPOBBIX HHCTPYMEHTOB I1OMOTaeT
pervuoHaM MpHBJIEKATh OONbIIE TYpUCTOB, YIYUIlaThb TYPUCTHYECKYIO HH(PACTPYKTYpY H
obecrieunBaTh YCTOMYMBBIM 3KOHOMHUUYECKMi pocT. MccnenoBaHue MOTYEPKUBACT, 4TO
ycriemHasi auBepcudukanus Tpedyer pasBuTHs MU(PPOBONH HHPPACTPYKTYPHI U 0OECTICUSHUS
0e30MacHOCTH NaHHBIX. B KOHEYHOM HWTOTe, CTpPAaTeTMH AWBEPCU(PHKALNH, OCHOBAHHBIC HA
U(POBBIX TEXHOJOTUSX, MOTYT TIOBBICHTh KOHKYPEHTOCIIOCOOHOCTh TYPHUCTHYECKUX
HaITPABJICHUM.
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Abstract: International tourism is an important industry that currently has a significant
impact on economic, cultural and social spheres around the world. This article analyzes the main
factors affecting the development of international tourism. It analyzes the global development
trends of tourism by studying economic, political, cultural, technological, environmental and social
factors. It also expresses opinions on the changes taking place in the tourism sector and future
development prospects.
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Introduction

International tourism has become one of the key sectors of the global economy, with millions
of travelers crossing borders each year. This sector significantly impacts social, cultural, and
economic changes worldwide. The development of international tourism is influenced by a variety
of factors, which, when combined, shape the tourism industry and determine its future growth.

Recent changes in tourism, the evolving global economy, and shifting social demands
indicate an increasing need for international travel. For international tourism to thrive, countries
must consider various economic, political, cultural, technological, and environmental factors.
Economic stability, transportation systems, political changes, cultural heritage preservation, new
technologies, and environmental issues all directly affect the success of the tourism industry.

This article purposes to analyze the primary factors influencing the development of world
tourism. By examining these factors, the article explores the future trends of the global tourism
industry and its evolving patterns. A successful approach to tourism development requires a deep
understanding of these influencing factors and the adoption of strategies that address them.
Moreover, achieving sustainable tourism development necessitates a balanced focus on economic,
environmental, and cultural aspects.

Literature review

International tourism has been a subject of significant research due to its economic, social,
and cultural implications on global development. Several scholars have analyzed the key factors
influencing the growth and sustainability of international tourism. These factors can broadly be
categorized into economic, political, technological, cultural, and environmental dimensions.

Economic Factors: Many studies have emphasized the importance of economic factors in
the development of international tourism. According to Crouch (1994), the economic prosperity of
a country significantly impacts its tourism sector. A robust economy typically supports the
development of tourism infrastructure, such as airports, hotels, and transportation networks, which
are crucial to attracting international visitors. Other research, such as that by Smeral (2003),
suggests that exchange rates and the purchasing power of tourists also play a vital role in
determining travel behavior and tourist flows across borders.
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Political and Policy Factors: Political stability and government policies are also key factors
that affect international tourism. A study by Becken (2011) highlights how political instability or
unfavorable visa policies can decrease tourism arrivals in a country. Moreover, government
investment in tourism infrastructure, promotional campaigns, and policies such as visa relaxation
can increase a nation's appeal to international tourists (UNWTO, 2020).

Technological Factors: The role of technology in tourism development has become
increasingly important. Research by Buhalis (2003) and Xiang et al. (2015) notes the
transformative impact of the internet and social media on the tourism industry. The advent of online
booking platforms, mobile apps, and virtual reality technologies has revolutionized the way
travelers plan and experience their journeys. Furthermore, technological advancements in
transportation, such as low-cost airlines and high-speed trains, have made international travel more
accessible (Gossling et al., 2010).

Cultural and Social Factors: The demand for international tourism is also strongly
influenced by cultural and social trends. According to Cohen (2004), tourists often seek to
experience new cultures and immerse themselves in different lifestyles, which drives the cultural
exchange aspect of tourism. Social factors such as increasing disposable income and a growing
middle class in emerging economies are also contributing to the expansion of international tourism,
especially in countries like China and India (Chen & Tsai, 2015).

Environmental Factors: In recent years, environmental sustainability has become a critical
concern in the tourism industry. The rise of eco-tourism and the growing awareness of climate
change have led to a shift in how tourism is perceived and developed. Research by Weaver (2001)
and Tisdell (2003) indicates that tourists are increasingly seeking sustainable travel options, and
governments and tourism operators are responding by promoting eco-friendly destinations and
practices. The reviewed literature clearly shows that the development of international tourism is
influenced by a complex interplay of factors. While economic prosperity, political stability,
technological innovations, cultural exchange, and environmental sustainability are central to
tourism growth, these factors also interact with one another in intricate ways. Further research is
needed to explore how these factors can be managed synergistically to ensure sustainable tourism
development in the future.

Research Methodology

This research aims to analyze the key factors influencing the development of international
tourism by reviewing existing literature and applying qualitative and quantitative methods. The
methodology employed in this study is a combination of literature review, case study analysis, and
data analysis. The following sections outline the research design, data collection methods, and
analysis techniques used in this study.

This study adopts a descriptive and analytical research design, as it aims to explore and
analyze the various factors that contribute to the development of international tourism. Descriptive
research is used to outline the characteristics of tourism development and its influencing factors,
while analytical research is used to assess the relationships between these factors and their impact
on tourism growth.

To gather relevant data, this study utilized both secondary and primary sources:

Secondary Data: Secondary data was collected through a comprehensive review of existing
literature, including peer-reviewed journal articles, books, government reports, and industry
publications. This data helped identify the key factors influencing international tourism, such as
economic, political, cultural, technological, and environmental factors. Various global tourism
reports, including those by the World Tourism Organization (UNWTO) and other related bodies,
were analyzed for updated trends and statistics.
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Primary Data: Primary data was gathered through surveys and interviews with tourism
experts, government officials, and industry professionals. A structured questionnaire was
distributed to a sample of 100 respondents, which included tourism professionals, researchers, and
practitioners. The survey focused on their perceptions of the most influential factors on
international tourism. Interviews were conducted with key stakeholders in the tourism industry to
gain deeper insights into the practical implications of these factors. These qualitative insights
provided valuable context to the quantitative data.

A stratified random sampling method was used to select participants for the survey. This
method ensured that respondents from different sectors of the tourism industry (e.g., travel
agencies, hotel management, tourism boards, etc.) were included, allowing for a more
comprehensive understanding of the factors affecting tourism development.

For interviews, purposive sampling was applied to target key individuals with in-depth
knowledge and experience in the tourism sector. This approach ensured that the collected
qualitative data would be relevant and provide meaningful insights into the subject.

The data collected through the surveys was analyzed using statistical methods, including
frequency distribution, mean values, and correlation analysis. These methods helped identify the
most important factors influencing international tourism and the strength of their relationship with
tourism growth.

The qualitative data from interviews were analyzed using thematic analysis. This approach
allowed for the identification of recurring themes and patterns related to the impact of economic,
political, and social factors on tourism. Thematic analysis also provided a deeper understanding of
the challenges and opportunities within the tourism industry as perceived by industry professionals.

Analysis and Results

The data collected from both surveys and interviews were analyzed to identify the main
factors influencing the development of international tourism. The findings reveal several key
patterns, which are presented below according to the major categories of economic, political,
technological, cultural, and environmental factors. The analysis draws on both quantitative data
and qualitative insights to offer a comprehensive view of the factors impacting international
tourism growth.

The survey data showed that economic stability is considered one of the most significant
factors in promoting international tourism. Approximately 75% of survey respondents (tourism
professionals and industry experts) rated economic stability as highly influential on tourism
growth. This finding aligns with previous research by Crouch (1994), which highlighted the
relationship between a country's economic health and its tourism industry.

Correlation analysis revealed a positive relationship between GDP growth and international
tourist arrivals, suggesting that countries with higher economic growth rates tend to attract more
international visitors. For instance, countries such as the United States and China, which have
demonstrated consistent economic growth, also experience higher levels of international tourism.
Conversely, nations facing economic instability often see a decline in tourism numbers, as travelers
prefer to visit destinations with stable and predictable economic environments.

Political stability and favorable government policies were identified as crucial factors in
encouraging international tourism. In the interviews, many industry professionals emphasized the
importance of visa policies, safety, and political security in shaping tourists' decisions to travel to
a particular country. According to a prominent tourism official interviewed in the study, "A country
that ensures its political stability and provides easy visa access is more likely to attract international
tourists."

Quantitative analysis indicated that countries with political stability saw an increase in
international tourists by an average of 10% annually. The political climate in destinations like the
Middle East was found to deter tourism, while regions such as Europe and Southeast Asia benefited
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from political security and proactive tourism policies. The World Bank report on global tourism
policy (2020) confirmed that nations investing in tourism infrastructure and ensuring safety saw an
increase in international arrivals.

Technological innovations were found to have a profound impact on the international tourism
industry. The survey results showed that over 80% of respondents recognized online booking
platforms and digital marketing as essential tools in driving international tourism. Moreover, social
media was identified as a powerful influence on travel decisions, with many tourists now relying
on online reviews and recommendations to select travel destinations.

Thematic analysis of the interviews highlighted that low-cost carriers and improved travel
technologies (such as high-speed trains and budget airlines) have made international travel more
affordable and accessible. As noted by a travel agency representative, "Technology has leveled the
playing field, making international travel accessible to people from different economic
backgrounds."

Additionally, the rise of virtual tourism and augmented reality has been identified as a
growing trend, especially during the COVID-19 pandemic when travel restrictions were prevalent.
Many destinations have started incorporating virtual experiences to attract future travelers,
showcasing the potential for technology to play a larger role in the tourism industry.

Cultural exchange continues to be a major motivator for international tourism. Analysis of
survey responses revealed that cultural attractions and the desire to experience different lifestyles
were among the top reasons for traveling abroad. 65% of respondents indicated that they or their
clients prioritize destinations that offer unique cultural experiences, such as historical landmarks,
festivals, and local traditions.

Thematic insights from the interviews suggested that cultural tourism is particularly
prominent in countries with rich historical and cultural heritages, such as Italy, Egypt, and India.
Additionally, cultural tourism in emerging destinations is increasing, with tourists seeking
authentic, off-the-beaten-path experiences that offer immersion in local cultures rather than
traditional, mass-tourism packages.

Environmental sustainability has become an increasingly important factor in the
development of international tourism. The results of the survey indicated that around 70% of
respondents believe eco-tourism is a growing sector in the tourism industry. Many tourists are now
prioritizing sustainable and eco-friendly travel options. Thematic analysis from the interviews
revealed that many destinations are adopting sustainable practices, such as green hotels, low-
emission transportation options, and eco-friendly tourist attractions, to meet the growing demand
for responsible tourism.

The research found that tourists are more likely to choose destinations that promote
environmental conservation and that actively engage in preserving natural resources. For example,
Costa Rica's focus on ecotourism has made it a leading destination for environmentally-conscious
travelers. Furthermore, the ongoing concerns about climate change and its potential impact on
tourism have prompted the tourism industry to focus on sustainability efforts.

The research conducted on the factors influencing the development of international tourism
has revealed several key insights. Economic, political, technological, cultural, and environmental
factors all play crucial roles in shaping the growth and sustainability of the international tourism
industry.

The findings of this study provide a comprehensive overview of the multifaceted nature of
international tourism. Understanding the interconnectedness of these factors allows for a more
holistic approach to tourism development, where governments, tourism authorities, and industry
stakeholders can work together to create sustainable and appealing travel destinations.

Based on the analysis of the key factors influencing international tourism, the following
suggestions are proposed for stakeholders in the tourism industry:
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1) Governments and private sector entities should continue to invest in tourism
infrastructure, including transportation, accommodation, and digital platforms. By
strengthening these components, countries can attract more international tourists and
improve the overall travel experience.

2) To boost international tourism, countries should prioritize maintaining political
stability and adopt policies that facilitate easier travel, such as streamlined visa
processes.

3) Ensuring safety and security for travelers should remain a top priority. Tourism
stakeholders should continue to integrate new technologies, such as Al-driven
recommendations, virtual tourism experiences, and mobile-based booking systems,
to enhance customer engagement and streamline the booking process.

4) By embracing innovation, destinations can reach a wider audience and cater to the
digital-savvy traveler. Destinations should highlight their unique cultural heritage
and authentic local experiences to attract tourists who are interested in exploring
diverse cultures. This could involve promoting local festivals, cuisine, traditions, and
historical sites that provide an enriching travel experience.

5) Tourism stakeholders should adopt sustainable practices to reduce the ecological
footprint of the industry. This includes promoting eco-friendly accommodations,
carbon-neutral transportation, and responsible tourism activities.

6) Governments and tourism operators should incentivize sustainable tourism initiatives
and educate travelers about the importance of preserving natural resources.
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AHHOTAaUMA: MEXIyHApOHBIN TYPU3M SBISETCS BAXKHON OTPACIIbEO, KOTOPAsl B HACTOAIIEE
BpeMsI OKa3bIBaeT 3HAYUTEIFHOE BIMSHIAE HA 9KOHOMUKY, KYJIBTYPY H COLIMATBHYIO Chepy BO BCceM
mupe. B cTaTthe aHaMM3UPYIOTCS OCHOBHBIE (haKTOPHI, BIUSIONINE HA pa3BUTHE MEXYHAPOAHOTO
TypusMa. B HeM aHaJIM3UPYIOTCS TEHIAEHLUU PAa3BUTUSA MUPOBOIO TypU3Ma IIyTEM H3Yy4EHUS
9KOHOMMUECKUX, TOJUTHYECKUX, KYJIbTYPHBIX, TEXHOJOTHYECKUX, IKOJIOTUYECKUX U COLMAIIBHBIX
¢daxTopoB. B Hem Takxke naercs mpejcTaBleHHE 00 M3MEHEHMAX, MPOMUCXOIAIINX B CEKTOPE
TypHU3Ma, U MEePCIeKTUBaX OyIyIIero pa3BUTHsL.

KirogeBbie cjioBa: MeXIyHapOAHBI TypU3M, pPasBUTHE TYpU3Ma, SKOHOMHUYECKHUE
daxToppl, MoiAMTHYECKHE (AKTOpbI, KYIbTYpHble (DAKTOpBI, TEXHUYECKHHA Iporpecc,
9KOJIOTUYECKUE (aKTOphl, COLMAIbHbIE H3MEHEHHUS, IJ00AaJbHOE Ppa3BUTHE TYPUCTHUYECKOM
HHIYCTPUH
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Annotatsiya: Xalqaro turizm — bu hozirgi kunda dunyo bo‘ylab iqtisodiy, madaniy va
ijtimoly sohalarga katta ta’sir ko‘rsatadigan muhim tarmoqdir. Ushbu maqolada xalqaro
turizmning rivojlanishiga ta’sir etuvchi asosiy omillar tahlil gilinadi. Bunda iqtisodiy, siyosiy,
madaniy, texnologik, ekologik va ijtimoiy omillarni o‘rganish orqali turizmning global miqyosdagi
rivojlanish tendensiyalari tahlil gilinadi. Shuningdek, turizm sohasida yuz berayotgan o‘zgarishlar
va kelajakdagi rivojlanish istigbollari haqida fikrlar bildiriladi.
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Abstract: This article examines the relationship between the economy and ecology of the
countries of the world and the impact and results of economic activity on the environment. In
solving and preventing environmental problems caused by the country's economy and production,
specific aspects of the economy are highlighted in the transition from the traditional type of
economy to the green type and the implementation of eco-innovations and green investment.

Keywords: Environmental issues, sustainable development, environment, eco-innovation,
eco-innovation, renewable energy and resources, green jobs.

Introduction

The term green economy was introduced into the scientific community in 1989 by British
environmental economists and is sometimes used alongside the term Green Growth [6]. The green
economy is a methodology of economics that supports the harmonious interaction between
humanity and nature, while also emphasizing the importance of simultaneously meeting the needs
of both.

In the present day, addressing environmental issues caused by traditional economic activities
remains a pressing and important topic. In the traditional economic model, both developing and
developed countries strive to increase their industrial output and generate higher income. As a
consequence, the amount of waste and CO. emissions released into the environment and ecology
is steadily increasing. These types of problems negatively affect the entire biosphere—humans,
animals, ocean creatures, plants — essentially, all living beings on Earth are suffering equally.

Modemizing the technological base of industrialized countries not only allows their
industries to remain competitive in both local and global markets, but also helps increase
production efficiency, create new jobs, improve living conditions, and reduce the share of waste
and CO: emissions released into the environment.

Improving such industrial technological bases requires a transition to a new type of economy.
Abroad, this transition is being implemented through economic policies based on green growth,
officially adopted in 2009 by the Organisation for Economic Co-operation and Development
(OECD). This policy has been defined as a long-term (until 2030) and even longer-term (until
2050) strategic development direction for all member countries of the organization [7].

To solve the above-mentioned problems and prevent potential crises, green investments and
eco-innovations — overall, the green economy — can play a key role in solving these challenges,
increasing employment, and promoting activity in all sectors of the economy.
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Eco-innovations are defined as any form of innovation aimed at achieving sustainable
development goals, significantly and measurably reducing negative environmental impacts, and
making more efficient and rational use of natural resources.

Today, many countries are developing strategies and legislation to transition to a green
economy and are working to fulfill the tasks outlined in these frameworks.

According to data presented on the Global Carbon Atlas (GCA) platform, China, the United
States, India, Russia, and Japan are the world's top five carbon dioxide emitters [8]. For example,
China’s “Carbon Neutrality” strategy and the United States’ “Inflation Reduction Act” passed in
2022 envision large-scale investments in energy efficiency, clean energy, and green infrastructure.

In developing and underdeveloped countries — as well as in some developed ones — key
challenges in addressing environmental issues include a lack of financial resources, difficulties in
producing technologies that meet global standards, and insufficient scientific research.

Literature Review

The concept of the “green economy” was first introduced in 1989 in a report titled Blueprint
for a Green Economy, developed by leading economists for the Government of the United
Kingdom [9]. This report marked a significant milestone in recognizing the interdependence
between economic development and environmental sustainability.

A notable contribution to the economic interpretation of sustainable development was made
by E.R. Lindahl and J.R. Hicks, who laid the foundations of an economic approach to sustainability
[10]. According to the Hicks-Lindahl theory of maximizing the flow of gross income, it is essential
to generate income while maintaining the stock of gross capital. This theoretical framework
emphasizes the rational utilization of limited natural resources, the implementation of ecological
technologies, the production of environmentally friendly goods, and efficient waste management.
The authors also differentiate between two forms of economic sustainability—weak sustainability,
which allows for substitution between natural and man-made capital, and strong sustainability,
which requires the preservation of natural capital as an irreplaceable asset.

In the article entitled “The Composition and Development Prospects of Renewable Energy
Consumption”, A.V.Vakhobov and Sh.Kh.Khojiboqgiev investigate the current state, structural
composition, and prospective development of renewable energy consumption. The study includes
a comparative analysis of international experiences in the development of green energy and
outlines the opportunities for adopting such practices within the context of Uzbekistan. The authors
argue that integrating renewable energy into the national energy mix is a crucial step towards
sustainable economic growth [11].

M.M.Davletova, in her research work titled “Formation and Development of the Green
Economy in the Context of Central Asia”, explores the theoretical and conceptual foundations of
the green economy in the region. The study provides a comprehensive analysis of the principles
governing the formation and development of green economy models, with particular attention to
the applicability of international best practices in the socio-economic conditions of Central Asian
countries. The author emphasizes the importance of regional cooperation and policy harmonization
in facilitating the transition towards a green economy [12].

The article “Diagnostics of Regional Opportunities for the Transition to the Green Economy”
by Y.A. Lyaskovskaya and K.M. Grigorieva provides an analytical overview of the main concepts
associated with the green economy and green growth. The authors examine the role of green
innovations and their contribution to sustainable development, and assess the experiences of
various countries in transitioning to a green economy. The study underlines the necessity of region-
specific diagnostics to effectively implement green economic models [13].

Research Methodology
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This study employs a combination of statistical analysis, comparative methods, and
interdisciplinary approaches. In particular, the research involves the application of comparative
analysis techniques to evaluate the experiences of foreign countries. The integration of both
quantitative and qualitative methods enables a comprehensive examination of green economy
development trends and their relevance in different socio-economic contexts. The use of
interdisciplinary methods allows for the synthesis of insights from economics, environmental
science, and policy studies to form a holistic understanding of sustainable development practices.

Analysis and Results

The concept of the “green economy” and its initial ideas began to emerge in the 1960s and
1970s. The scale of the “green” sector in the global economy still remains relatively small.

Many countries prioritize the development of environmentally friendly production processes
during their transition to a green economy. In particular, this includes the use of “clean”
technologies based on renewable natural resources such as forests and soil, due to their regenerative
properties. The transition to such technologies not only reduces the impact on the climate but also
contributes to the creation of new jobs [14].

Developed countries regard the transition to a green economy as a means to stimulate job
creation and market development. In contrast, developing countries focus on addressing poverty
and planning for sustainable development. The BRICS group of countries (Brazil, Russia, India,
China, and South Aftrica) have adopted a strategy aimed at the efficient use of natural resources
[15].

In 2008, the United Nations Environment Programme (UN Environment) launched the Green
Economy Initiative (GEI), which included global research and country-level support, encouraging
policymakers to invest in the environment within the framework of sustainable development. As a
result of this and the efforts of other organizations, “the green economy in the context of sustainable
development and poverty eradication” was included in the agenda of the 2012 Rio+20 Conference
and recognized as a key instrument for achieving sustainability.

UN Environment defines the green economy as an economy that improves human well-being
and social equity while significantly reducing environmental risks and resource scarcity [4].

Nature — comprising biodiversity and the life-supporting services provided by healthy
ecosystems—stands at the center of major development challenges such as climate change, food
security, public health, employment, poverty, inequality, and vulnerability. Despite being a crucial
asset in combating climate change, reducing poverty, ensuring sustainability, and building
resilience, natural capital and its renewable resources are in constant decline. Alarmingly, the
degradation of nature disproportionately affects the world’s poorest and most vulnerable
populations.

According to estimates by the World Bank, the collapse of critical ecosystem services — such
as pollination, carbon sequestration, fisheries, and timber supply — could cause the global economy
to lose up to USD 2.7 trillion by 2030 under a business-as-usual scenario. Low-income countries
would be especially hard hit, with their annual GDP potentially falling by an average of 10%,
particularly in those economies highly dependent on ecosystem services.

Forecasts indicate that by 2050, the global population will approach 9 billion, climate change
will intensify, and the prices of energy, raw materials, and food products will increase by 40-50%.
A series of crises are expected to emerge, including environmental pollution, the loss of 11 million
hectares of forests annually, the disruption of ecosystems, the reduction of biodiversity, the decline
of natural soil fertility, and the emergence of environmental refugees. Drinking water reserves may

> World Bank Group. Protecting nature could alert global economic losses of 2.7 trln$ per year. Julyl, 2021
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decrease by 60—70%, and the planet could become overwhelmed with toxic waste. Therefore, from
the present moment, the development of the green economy and the discovery of new eco-
innovations are considered crucial to addressing future challenges.

When analyzing country-level trends in the transition to a green economy, the European
Union countries have developed goals through the European Green Deal, aiming to transition to a
low-carbon economy, reduce resource consumption while maintaining economic growth, enhance
competitiveness, combat climate change, and minimize environmental impact through the rational
use of resources [3].

In Germany, studies have been conducted on the development of the “green energy” market,
particularly focusing on the formation of the renewable energy market and analyzing consumer
demand. These studies examined the importance of state energy policy and green energy marketing
and discussed future scenarios for market development [17].

Germany has gained wide international recognition for successfully integrating economic
prosperity and sustainable growth. During the 2008—-2009 global financial crisis, unlike many other
European countries, Germany maintained economic stability through increased exports. The
country holds a leading position in several green technology markets, employing a significant
portion of its workforce in environmental sectors. Germany has also significantly reduced its
greenhouse gas emissions, demonstrating that economic growth can be achieved without adverse
environmental impacts.

Moreover, economic conditions in the country have enabled the creation of green jobs.
According to statistics, in 2024, approximately 372,500 jobs were created in connection with the
transition to renewable energy. In the solar energy sector alone, the number of jobs increased from
41,500 in 2019 to 102,000 in 2024. In the wind energy sector, employment grew by 70%, reaching
53,000 jobs®.

In Denmark, another developed country in Northern Europe, various strategies and goals
have been set within the framework of transitioning to a green economy. The country aims to
achieve complete carbon neutrality by 2050 by addressing environmental and ecological issues and
transitioning energy production from conventional, non-renewable resources to renewable sources.

According to 2023 statistics, 53.4% of Denmark’s total electricity consumption was covered
by wind energy. Between 2021 and 2022, the production of wind energy increased by more than
18%. Of Denmark’s 6,974 active wind turbines, 6,326 are located onshore. In 2023, onshore wind
farms produced 11 terawatt-hours of electricity [16].

As part of the strategy to achieve carbon neutrality by 2050, Denmark has committed to a
number of obligations. The country aims to reduce its greenhouse gas emissions by 70% by 2030
compared to 1990 levels. By 2023, Denmark had already achieved a 44.7% reduction in net
greenhouse gas emissions compared to 2005—significantly higher than the average reduction in
EU countries [2].

In 2023, employment in Denmark’s green sector increased, with more people working in
fields related to green products and services. The number of full-time equivalent employees in this
sector rose from approximately 84,000 in 2022 to about 88,500 in 2023.

Uzbekistan has also established strategies and tasks for transitioning to a green economy. In
light of existing energy and environmental challenges, the country is focused on developing eco-
innovative technologies and increasing the efficiency of renewable energy sources. Consequently,

¢ Stock market news. Germany’s green jobs double but staff shortage threatens growth, study shows.March
06,2025
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many solar and wind power plants are being constructed, and energy-efficient technologies are
being implemented across various sectors of the economy.

The State Program for the Implementation of the Development Strategy in 2022 outlines the
transition to a “green” economy and the implementation of energy-saving initiatives in industrial
sectors. Between 2022 and 2026, the program aims to save 3.9 billion cubic meters of natural gas,
4 billion kilowatt-hours of energy, and 21,000 tons of oil products in industrial sectors [1].

Furthermore, as of June 1, 2023, Uzbekistan introduced a “green certification” system
confirming that manufactured products are produced using environmentally friendly energy and
technologies.

Table 1
SWOT Analysis of the Transition to a Green Economy’
Strengths Weaknesses
- Conservation of non-renewable resourses - Lack of qualified specialists
- Protection of the environment and ecology - High initial investment costs
- Eco-innovative development - Short-term economic slowdown
Opportunities Threats
- Creation of new jobs - Collapse of traditional economic activities
- Development of green infrastrature - Insufficient number of recycling
- Attraction of international financial grants companies
- Continuing threat of climate change

Conclusion

In the current era, mitigating emerging environmental challenges and realizing the benefits
of a green economy necessitates emphasizing the following key aspects:
Transitioning from a traditional economic model to a green economy model;
Attracting international grants through cooperation with global organizations;
Integrating eco-innovative technologies into production processes;
Establishing legal frameworks and defining strategic measures;
Promoting the creation of green jobs.
These abovementioned factors represent both the advantages and solutions offered by the
green economy approach in fostering sustainable development.

A S
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AHHOTanMsA: B 3TOM CTarbe paccMaTPHUBAIOTCS CBSA3HM MEXKIY DKOHOMHKOH M 3KOJOTHEHN
CTpaH MHpA, a TaAKXE BIMSHUE U PE3yJIbTAaThl 3KOHOMUUYECKON NEATEIBHOCTH Ha OKPYKAOIIYIO
cpeny. OcBenieHsl CENU(PHUYECKAE ACTIEKTHI TEpexo/ia OT TPATUIMOHHOTO K 3€JICHOMY THUITY
SKOHOMHKHM W BHEJPEHHs SKOJOTMYECKUX WHHOBALMN W 3€JIEHBIX WHBECTHIMM B PEIICHUU H
MPEOTBPALICHUN IKOJOTUYECKUX TMPOOJIEeM, BO3ZHHKAIOUIMX B pE3yJbTaTe HKOHOMHUKH U
MIPON3BOJICTBA CTPAHBIL.

KaroueBble ciioBa: 3KoIOrMYeckue NpoOJeMbl, YCTOMYMBOE DPa3BHTHE, OKpPYKarolias
cpena, SKO-WHHOBALMH, SKO-MHHOBAIMH, BO30OHOBISIEMBIE WCTOYHHKHA SHEPTHH H PECYPCHI,
3eNeHbIe paboune MecTa.
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Annotatsiya: Ushbu maqolada dunyo mamlakatlarining iqtisodiyoti va ekologiyasi bilan
bog’ligligi hamda iqtisodiy faoliyatning atrof-muhitga ta’siri va natijalari ko’rib chiqiladi.
Mamlakat igtisodiyoti va ishlab chiqarishi natijasida yuzaga keladigan ekologik muammolarni hal
etishda va oldini olishda iqtisodiyotning an’anaviy turidan yashil turiga o’tish hamda eko-
innovatsiyalar va yashil investitsiyalarni tadbiq etishdagi 0’ziga xos jihatlari yoritib berilgan.

Kalit so’zlar: Ekologik muammolar, barqaror rivojlanish, atrof-muhit, eko-innovatsiyalar,
eko-innovatsiya, qayta tiklanadigan energiya va resurslar, yashil ish o’rinlari.
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